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ETSONS’ BIG CHOICE 
IS THE SMART CHOICE! 


The Betson family of cranes. The 
most dependable crane in the 
industry. The outstanding work- 
manship that goes into each and 
every part, quarantees our cranes 
are built to last. Proven reliability 
for over sixty years has made us 
the industry leader. 





We offer a variety of sizes and 
formats to complement every 
location. 


Betson’s Cranes... simply the 
smartest choice. 


BETSON ENTERPRISES 


DIV. OF H. BETTI IND.. INC 
303 PATERSON PLANK RD.. CARLSTADT, N.J. 07072-2307 


IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 
FAX (201)438-4837 





~ NEWS BULLETIN 


GAME TROUBLES IN MEXICO 


It appears the United States and Mexico are embroiled in 
a battle over product testing—and the coin-op industry is 
being caught in the middle. Judy Gomez Holbrook of the dis- 
tributorship Southgate Amusement & Vending in San 
Antonio explained the company’s problem. 

“Mexico’s version of UL (Underwriters Laboratory) test- 
ing is the NOM, but it’s never been enforced,” she said. “Now 
that NAFTA has been passed, Mexico wants to send some 
electrical components to the United States. Their standards 
don’t meet ours, so some of the products aren't being 
allowed in. Now they’re retaliating by making the United 
States meet Mexico’s standards.” 

In order for a piece of equipment to be allowed across the 
border, the person buying it has to pay $1,500 for it to be test- 
ed in a Mexican lab. A NOM number is then assigned to the 
piece and must be on all subsequent pieces purchased and 
tested by the buyer. 

“We’re a full-line distributor that’s used to selling con- 
tainers filled with games into Mexico,” Holbrook said. 
“When you have three 45-foot containers sitting at the 
bridge, they’re not going to pass through. The customer 
doesn’t want to spend all that money for testing. He’s 
already spent about $250,000 for the equipment itself.” 

This new policy, which is separate from the NAFTA 
agreement, went into effect without notice on March 7. “The 
information was forwarded to the agents on March 7 and 
went into effect on the same day; there wasn’t any time to 
prepare for this,” she said. “Also, as of June 1, all boxes 
going into Mexico must be labeled in Spanish, and all game 
manuals have to be written in Spanish. It’s really bad.” 

Not surprisingly, Southgate’s equipment sales into 
Mexico have come to a screeching halt. “We had an open 
house recently, and people came to look at the equipment, 
but they couldn’t buy anything after I informed them of the 
situation in their country,” Holbrook said. “And it’s not just 
our industry; this affects every electrical component going 
into Mexico—TVs, VCRs, blow dryers, etc. The equipment 
can stay in the laboratory for up to four weeks before being 
tested.” 

If your company is experiencing similar problems, con- 
tact AAMA executive director Bob Fay at (708) 290-9088. The 
association has a good relationship with the USS. 
Department of Commerce and may be able to help. 


LA. GOVERNOR WANTS TAX HIKE ON VIDEO POKER 


Louisiana Gov. Edwin Edwards has asked the Legislature 
to consider increasing the taxes on video poker machines, 
which he considers an “insidious form of gambling.” The 
Legislature convened on April 25 to open a fiscal session. 

In addition to a graduated tax—with the machines that 
generate the most money paying the highest tax—Edwards 
called for a limit on the number of machines operating in 
the state. The purpose, he says, is to reign in the growth of 
truck stops with the machines. A recent court ruling has 
resulted in a less stringent definition of what a truck stop is. 
All that’s needed to attain truck stop status—and the ability 
to place 50 machines—is five acres of land, a diesel pump, 
and the space to park a couple of 18-wheelers. 

State and local governments receive about $95 million 
annually from video poker. The state receives a flat 22.5 per- 
cent fee on the machines’ revenue. 

In response to Edwards’ comments, David Goudeau of 
Southland Distributors in Lafayette, La., said: “Video poker 
is here to stay, and I think the governor realizes that. Look 
at the amount of money it generates; how are you going to 
replace that kind of revenue? Before he was calling for 
repeal, but now he’s calling for higher taxes. That’s because 
he knows that video poker isn’t going anywhere.” 

Though he and other operators aren’t happy about giving 
the state a bigger piece of the pie, Goudeau realizes there’s 
little that can be done to prevent it. “It’s purely speculation 
at this point as to how far it'll go beyond 22.5 percent,” he 
said. “Personally, I'd hate to see it go above 30 percent. 
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When does it stop being fun and not being worth our while? 
That depends on each operator’s debt load, overhead, and 
financial infrastructure. Maybe the common denominator is 
40 percent, but I can’t imagine any operator wanting to give 
away that much to the state.” __ 

The problems that exist in Louisiana’s video poker indus- 
try aren’t at the street level, he believes. “If that’s where 
they were I'd say, ‘Let’s start here and clean things up,’ but 
that isn’t the case,” Goudeau concluded. “The negative pub- 
licity is coming primarily from the truck stops. The video 
poker industry was conceived on a level playing field, but it 
doesn’t appear level any more. There’s been favoritism 
shown toward the truck stops at the expense of street oper- 
ations. But one thing is for sure: there will be some video 
poker-related activity at this legislative session.” 


JACOBS RESIGNS FROM DATA EAST 


Effective May 15, Paul Jacobs will no longer be executive 
vice president and general manager of Data East USA. 
Although he supports the company’s plans to consolidate all 
coin-op division functions in Chicago, Jacobs says he prefers 
to =o in California. 

“You know, it’s funny,” he said. “I was one of the very first 
managers to highly recommend this consolidation as being 
in the company’s best long-term interests. However, what’s 
best for the company as a whole is not necessarily the best 
for each individual. 

“It has been a particular pleasure working with Gary 
Stern, Joe Kaminkow, and all the other highly talented peo- 
ple at Data East. I wish them all the utmost success in the 
future. As for me, California is home.” 

Jacobs says he’s going to take a vacation for a while and 
then turn his attention to finding another coin-op position. 
“I have no immediate plans, but I have every intention of 
remaining in the industry,” he concluded. “I’ve been in it full 
time for 27 years; this is the business for me.” 


LAZER-TRON ISSUED PATENT 


Lazer-Tron was issued a patent on March 8 that covers 
the combination of a progressive bonus jackpot apparatus 
linked with multiple skill redemption games. The patent 
has a potential life of 17 years from the date of issuance. 

The progressive unit is connected to each of the game 
units to accumulate a progressive award based upon contri- 
butions from the individual units. The award may be won by 
the player of an individual game when he accomplishes a 
predetermined task. Lazer-Tron introduced the progressive 
display with the game Spin to Win and has since incorporat- 
ed it into Jungle Rama, Spin a 21, Aftershock, and the latest 
piece, Shake Rattle & Roll. 

Matt Kelly, Lazer-Tron’s vice president of marketing, 
says a number of redemption manufacturers are using the 
patented feature in their games. “We would prefer to 
license the technology in the patent,” he said. “We have a 
licensing structure in mind that we're going to talk to the 
other companies about. But if that fails, we will enforce our 
patent rights.” . 


DIVERSIFIED COIN BOUGHT OUT IN MEXICO 


Video Games Las Vegas, a former joint partner of 
California-based Diversified Coin Service, has purchased 
DCS’s operations in Cancun, Mexico City, and several other 
small towns. Raul Mondragon, who served as DCS’s vice 
president of international sales, is president of Video 
Games Las Vegas. 

“Our joint venture was very successful, but now it’s time 
for both parties to move on,” he said. “Diversified Coin is 
concentrating on the U.S. market; we’ll concentrate on the 
Mexican market and will continue to do joint ventures with 
U.S. corporations.” 

Video Games Las Vegas, founded in 1988, was already 
operating substantial routes before the buyout. The addi- 
tional routes from DCS gives the company over 700 
machines on location. Mondragon can be reached by calling 
011 525 760 4981. 
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“Quality is Our Family Tradition’ 











TOKENS 


800-227-5813 


FAX: 408-649-3318 









Quality control personnel at Hoffman & Hoffman 
checking diameter of token with micrometer 






e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


@ You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN & HOFFMAN 


P.O. Box 896, Carmel, CA 93921 
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There's Absolutely 
No Better Place To 
Buy Plush! 
There Really is a Difference! 


1-800-396-8888 
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Who did this? 


The answer seemed so simple. 
At first. 


lt was an accident. This DataPrint™ — our hand-held 
computer printer used to electronically collect 
information from NSM Jukeboxes — fell out the 
door and under the wheels of a 2 1/2 ton 
truck. The routeman’s truck. 





The company owner bought a replace- 
ment DataPrint. Run overs by 2 1/2 ton 
trucks our warranty does not cover. 


In the process of ordering a new one, 
the owner offered as to how this 
DataPrint caused his collections 
to soar. 21 1/2% the first 
week. Just short of 23%, 
the next. 


£ 


Then the accident. 


s 


Now ... our DataPrint does 9 
increase jukebox income. No 
doubt about it. It does it by reduc- 
ing collection time. By immediately 
telling operators exactly what music 
to update. By providing totally accu- 
rate financial reporting. And by speed- 
ing up the process of settling accounts 
with location owners. 


All to say, DataPrint can — over a period of months — 
“eek out” an easy 5% improvement to the bottom line, 
sometimes even 10%. 


But over 20%? Starting the first week? And all of those 
time-and-accuracy-type efficiencies, somehow, turning up 
directly in the cash box? 


We suggested the owner talk to his routeman a little fur- 
ther about the phenomenal increases our DataPrint 
inspired in cash box collections. God knows, we'd love to 
tell NSM Jukebox operators that all they have to do is buy 
one of these and their cash boxes will be over 20% fatter 
in a week. 


But the owner was already way ahead of us. 


And, as it turns out, the routeman had accepted a “more 
lucrative position” elsewhere and was declining further 
interviews. 























Truth is, this DataPrint was murdered. It couldn’t lie about 

what collections were ... and there’s no way the routeman 

could make it lie. So it had to die. Near as we can figure 

it, the DataPrint was causing, maybe a quarter of the 

increase ... the jukeboxes had been earning the rest all 
along. 


We’re not suggesting that you buy a DataPrint to 
prevent theft. And we’re certainly not suggesting 
that routemen aren’t usually honest. What 
we are suggesting is that, if you operate 
NSM Jukeboxes, you try applying 
the efficiencies of technol- 
ogy that our DataPrint can 
bring you. These efficien- 
cies are the operator's 
greatest and most cer- 
tain opportunity for 
increased profits in the 
90’s. It’s also comforting 
to know that — by remov- 
ing the possibility for human 
accounting errors, intentional or 
not — you'll always know what your 
jukeboxes are really earning. 


If you don’t currently operate NSM Jukeboxes, 
why not try one? All of today’s NSMs are equipped 
with DataPrint computer information ports, among 
other advanced technology features, to increase efficiency 
and earnings. Maybe that doesn’t mean 
much to you now ... but, remember, 
you'll be living with the jukeboxes you 
buy today for 10 years or more. 


And, yes, DataPrints can last that long, 
too. Just keep them out from under 
2 1/2 ton trucks. 





For full information on the NSM HyperBeam line 
and the name of the NSM Distributor nearest you, contact: 


NSM 


The Performance Machine™ 





1158 Tower Lane 
Bensenville, IL 60106 
(708) 860-5100 FAX 5144 


© Copyright 1994 NSM Companies ¢ Bingen, Germany & Bensenville, Illinois 
™ DataPrint, The Performance Machine and HyperBeam are trademarks of NSM Companies - Bingen, Germany & Bensenville, Illinois 


EQUIPMENT POLL 





POINT POINT 
GAME MFG. VALUE | GAME MFG. VALUE 
ALLEY BOWLERS NOVELTY (Cont.) 
1. Skee-Ball (Skee-Ball) 7.59 4. Aftershock (Lazer-Tron) 8.00 
2. Smartball (Smart) 6.78 5. Feed Big Bertha (Smart) 7.47 
6. Rock-N-Bowl (Bromley) 7.46 
SPORTS GAMES 7. Pop-A-Tac-Toe (Coastal) 7.25 
1. Sonic Blast Man (Taitol 7.40 8. Robo Bop (Coastal) 7.14 
2. Super Shot (National Sports) 7.20 9. N hee alba sea ie. 
3. Shoot to Win! (Smart) 7.10 10. ac-A-Mole ob’s Space . 
4. Full Court Frenzy (LC. 7.08 11. Wacky Gator (Data East) 6.74 
5. Arm Champs Jaleco) 7.00 12. Simple Simon (Am. Sammy) 6.71 
6. UB-QB Football (National Sports) 6.63 13. Addams Family Values (Williams) 6.67 
7. Hot Shot Basketball (Williams) 6.50 14. Pop-A-Ball (Coastal) 6.63 
8. Hoop Shot! (Doyle) 6.43 | 15. CanAlley” (Bob's Space) —_—6..60 
9. Slugfest (Williams) 6.24 16. Bouncing Bandit (Amutronics) 6.40 
17. Double Cheese (Midway) 6.38 
10. Championship 
Backaluall (adh d) BOD 18. Neck-N-Neck (Bundra Games) 6.29 
siciamaaan yas 19. Hop-A-Tic-Tac-Toe (Data East) 6.19 
11. Around the World (UETD) 6.00 20. Super Bank It (Capcom) 6.14 
12. Putting Challenge C.C.E.) Br 21. Boom Ball (Meltec) 6.00 
SINGLE COIN PUSHERS ae ae Hungry Hippos U.C.E.) 5.89 
. Big Mouth (Meltec) 5.88 
1. Klondike (Betson) 8.96 24. Buddy Bear (Smart) 5.80 
2. Rock N’ Roll (Betson) 8.20 25. Bank It (Capcom) 57 
7 Luletenir acs ree he 26. B.C. Bash (Skee-Ball) 5.75 
- Jungle Jive oasta 27. Dump the Ump (Doyle) 5.43 
28. Fire Fighter (Skee-Ball) 5.25 
SINGLE CRANES 29. Cosmo Gang (Data Bast) 5.00 
1. Classic Watch Crane (Smart) 8.17 30. Knock Down (Meltec) 5.00 
2. Rainbow (Rainbow) 8.00 31. Body Match (CCD 5.00 
3. Jumbo Crane (Grayhound) 7.70 
4. Candy Crane (Smart 7.43 
5. Clean Sweep (Smart) 7.25 
6. Top Choice (Betson) 6.63 Viipi em qin 
7. Big Choice (Betson) 6.36 
8. Skill Crane (Grayhound) 6.33 POINT LONGEVITY 
9. a Claw (Betson) 6.00 GAME VALUE POINTS 
Seen een aia 1. Drug Wars (Am. Laser) 8.17 177 
CHILD-SIZE GAMES 2. Raiden II (Fabtek) 8.00 222 
1. Kiddie Whac-A-Mole (Bob’s Space) 7.60 3. Mortal Kombat (Midway) 7.80 1160 
2. Bozo Grand Prize (Exit) 7-11 4. Lethal Enforcers (Konamv 7.58 1003 
3. 1/2 Pint Frenzy (LC.EJ) 7.00  paDutal Shedewn(SNk/ = = “7a a8 
4. Super Mario Mushroom (Premier) 6.75 6. tae Se eg s 7.04 d23 
5. Shoot To Win! Jr. (Smart) 6.71 Se ene Le 
6. Li'l Hoop Shot (Doyle) 6.57 “Ticescam ; 
7. Li'l Dump the Ump (Doyle) 6.40 inated e 
9. Art of Fighting 2 (SNK) 6.19 22 
8. Jr. All American (CCI/UETD) 6.29 10. Gal’s Panic II (Kaneko) 6.11 150 
9. Bozo Basketball (Design Plus) 6.22 11. Street Fighter 
10. Skee-Toss B.C. ag Se ei Champ (Capcom) 6.03 1250 
elson 12. Varth: Operation 
11. Toss Em (CCI/UETD) 5.40 Thunderstorm (Romstar) 6.00 16 
13. World Heroes 2 (SNK) 5.92 281 
ROLL DOWNS 14. Aero Fighters (Mc O’River) 5.83 382 
1. Spin-A-21 (Lazer-Tron) 8.20 15. Spinmaster (Data East) 5.75 8 
= ag — ee ei 16. NFL Hard Yardage (Strata) 5.73 92 
- Spin-10-Win azer-Lron 7. 17. Soccer Brawl (SNK) 5.67 6 
4. Fielder’s Choice (Bay Tek) 7.00 18. Golden Axe-Revenge (Sega) 5.57 362 
5. Clown Rolldown (Bay Tek) 6.78 19. Fatal Fury Special (SNK) 5.50 25 
+ Soa mae iitmiies iw 
7. Dino Ro eide 5.00 . Fatal Fury , 
22. Time Killers (Strata) 5.20 515 
NOVELTY 23. King of the Monsters 2 (SNK) 5.11 192 
1. Dinoscore (Planet Earth) 9.33 24. In The Hunt Urem) 5.10 143 
2. Ribbit Racin (Lazer-Tron) 8.80 25. Wild West 
3. Wheel ’Em In (Bromley) 8.53 C.O.W. Boys (Konami) 5.00 9 
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EQUIPMENT POLL 


MO.ON MO. IN 


MO.ON MO. IN 








GAME CHART TOP 10 GAME CHART TOP 10 
1. Mortal Kombat II (Vidway) 6 6 (Cont.) 
2. Star Trek: Next 56. Soccer Brawl (SNK) 2 0 
Generation (Williams) 4 a 57. Final Lap 3 (Namco) 13 0 
3. NBA JAM (Midway) 14 14 58. Golden Axe-Revenge (Sega) 13 1 
4. Virtua Fighter (Sega) 2 2 59. Fatal Fury Special (SNK) 2 0 
5. The Addams Family (Bally) 26 26 60. Mad Dog II 
6. Run and Gun (Konami 5 5 Lost Gold 33"/50" (Am. Laser) 15 8 
7. Drug Wars (Am. Laser) 4 4 
8. Ridge Racer (Namco) 4 4 
9. Out Runners (Sega) 8 8 VIDEO DEDICATED 
10. Raiden II (Fabtek) 5 5 
11. Suzuka 8 Hours 2 (Namco) 2 2 GAME aE Se. Y 
12. Virtua Racing (Sega) 18 18 
13. Mortal Kombat (Midway) 20 20 1. Mortal Kombat II (Midway) 9.71 359 
14. Lethal Enforcers (Konami) 19 19 2. NBA JAM (Midway) 858 807 
= ae from the Crypt (Data East) 7 3. Virtua Fighter (Sega) 8.30 115 
. Indiana Jones (Williams) 7 7 ; 
17. Suzuka 8 Hours (Namco) 21 17 4. Run and Gun (Konami) 8.24 248 
18. Twilight Zone (Bally) 13 13 5. Ridge Racer (Namco) 8.15 208 
19. Samurai Shodown (SNK) 8 8 6. Out Runners (Sega) 8.05 411 
20. The Who's Tommy 7. Suzuka 8 Hours 2 (Namco) _ 8.00 104 
Pinball Wizard (Data East) } 1 8. Virtua Racing (Sega) 7.97 984 
a isan Rally (Atari) 2 s 9. Suzuka 8 Hours (Namco) ToT 952 
. Cybersled (Namco) 6 5 
23. Jurassic Park (Data East) 11 11 10. Cybersled (Namco) 7.00 223 
24. Judge Dredd (Bally) 6 3 11. Title Fight (Sega) 6.50 225 
25. Creature from the 12. X-Men (Konami) 6.23 1005 
Black Lagoon (Bally) 15 14 13. Super Chase (Taito) 6.23 344 
26. Meecha teed ( ye sland 15 12 14. Moto Frenzy (Atari) 6.00 380 
27. Lethal Weapon (Ocean PAE 10 . 
98. Fish Tales (Williams) 20 15 15. Air Combat (Namco) 6.00 157 
29. Rocky & Bullwinkle (Data East) 14 6 
30. Super Street Fighter II (Capcom) 5 5 Pl N BALLS 
31. Title Fight (Sega) 9 2 
32. Wipe Out (Premier) 5 0 POINT LONGEVITY 
33. The Getaway (Williams) 25 13 GAME VALUE POINTS 
34. Star Wars (Data East) 19 10 
35. Last Action Hero (Data East) T 5 1. Star Trek: Next — 
36. Tee’d Off (Premier) 10 1 Generation (Williams) 8.86 205 
37. X-Men (Konami 26 12 2. The Addams Family (Bally) — 8.25 1540 
38. Super Chase (Taito) 13 4 3. Tales from the Crypt 
39. Art of Fighting 2 (SNK) 1 1 (Data East) 7.40 204 
7 see ( i 7 7 i 4. Indiana Jones (Williams) 737 360 
. Gal’s Panic aneko 7 
42. Street Fighter Champ (Capcom) = _25 23 . ego ae . wali Gail ta ee 
43. Cue Ball Wizard (Premier) 18 2 Wis d pi een ; ae 
44. Moto Frenzy (Atari) 17 0 saab ata hast — as 
45. Varth: Oper. 7. Jurassic Park (Data East) 6.94 539 
Thunderstorm (Romstar) 1 O 8. Judge Dredd (Bally) 6.86 198 
46. Air Combat (Namco) 5 2 9. Creature from the 
47. Lethal Weapon 3 (Data East) 22 8 Black Lagoon (Bally) 6.83 600 
48. Street Fighter II (Premier) 37 32 10. White Water (Williams) 6.80 563 
49. World Heroes 2 (SNK) 11 7 Ws 
50. Crime Patrol (Am. Laser) 9 5 7 Sense otal — +e 
51. Aero Fighters (Mc O’River) 20 10 (Dat - m7 ee 6.52 464 
52. Lucky & Wild (Namco) 9 3 marcus . 
53. Spinmaster (Data East) 1 0 13. Wipe Out (Premier) 6.47 110 
54. NFL Hard Yardage (Strata) 4 ?) 14. The Getaway (Williams) 6.46 861 
55. Punisher (Capcom) 11 2 15. Star Wars (Data East) 6.41 618 


Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings 


on a scale of 1-10. Longevity Points: determined by standings in Video & Pinball combined column 
(#1 game receives 60 points, #2 game receives 59 points, etc.) *Indicates new or reappearing games. 
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Valerie Cognevich 
Editor 
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FROM THE EDITOR 


The veil of secrecy lifted 


n March 24, AMOA finally spilled the 
beans on what the technological com- 
mittee has been working on. The sus- 
pense was killing us because we had 
been hearing rumors about it for over 
two years and expected an official 
announcement long before this. 

In Dallas the suspense ended and 
the real questions began. AMOA past 
president Craig Johnson tried to 
explain the project. Our own Chris 
Caire was in attendance and upon 
returning to the office was bombarded 
with questions from managing editor 
Bonnie Theard and me. We figured 
that we weren't so much different from 
everyone else in the industry, who 
would be wanting all 
the details on NANI 
(National Amusement 
Network Inc.) 

Chris wrote his cover- 
age of the event in ques- 
tion-and-answer form 
(thanks, Chris, we need- 
ed that) to help explain 
exactly what this new 
concept is. If you hap- 
pened to miss the story 
in the April issue, find 
your copy and turn to 
page 65, right before the 
ACME show coverage. 
This new concept, 
developed to increase 
video game profits, is 
something you ll want to know more 
about. 

At first, my mind could not get past 
the idea of asking operators to spend 
more money (figures of $1,000 per 
game were mentioned) on already-too- 
expensive games simply to be a part of 
this network. But you could look at it 
differently and ask: “Is that all they 
have to pay to be a part of the pro- 
gram?” 

To put the concept in a nutshell—one 
about the size of Rhode Island is really 
needed—manufacturers have the 
opportunity to modify their games to 
be compatible with a system, which 
was developed by NANI (co-owned by 
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AMOA) and EDS. Once a game is in a 
location, here’s what happens: a player 
is issued a card that holds all kinds of 
information about him. Once the card- 
holder inserts this card into a game, he 
can join in leagues, see ads that per- 
tain to his vital statistics, check his sta- 
tus in the tournament, etc. 

Even if operators are not running 
leagues, they supposedly can still bene- 
fit from joining NANI—security and 
data will be available. AMOA and EDS 
are both very excited about this pro- 
gram. So sure they are about it, Craig 
said, that operators not wanting to 
become a part of this will “be left 
behind and ultimately be put out of 
business.” 

Pretty strong words, but spoken with 
sincerity. Craig, AMOA president R.A. 
Green, and the other board members 
involved in the planning of this pro- 
gram believe with all their hearts that 
this will revive the industry. They have 
faith that high-tech and even higher- 
tech is the answer to plummeting rev- 
enues and unstable collections. 

But the NANI solution is bound to 
raise even more questions, and we 
plan to find the answers to any ques- 
tion asked. 

We'll be talking with state associa- 
tion leaders, small and large operators, 
distributors, and manufacturers. We'll 
find out why Williams was willing to be 
the first and why others were hesitant. 
If you have any questions, no matter 
how insignificant you think they are, 
please give us a call. If we don’t know 
the answer, we ll contact whoever we 
need to to find out. We will address the 
pros and cons of this new advancement 
and keep you posted on what we are 
hearing around the industry. 

Will NANI work? I can’t say, “Yes, it 
will,” anymore than I can say, “No, it 
won't.” The reality is that no one really 
knows. But every operator owes it to 
himself to investigate the possibilities 
before he discounts it as simply an idea 
that will never work. It doesn’t cost 
anything to look into it; it could cost a 
lot if you don’t. 
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Nintendo of America 
and WMS Industries 
have formed a joint ven- 
ture company, Williams/ 
Nintendo Inc., to market 
64-bit video games exclu- 
sively for Nintendo's 
Project Reality home 
system. 

Nintendo has granted 
WMS a long-term, world- 
wide license to create 
and distribute arcade 
video games using Nin- 
tendo’s proprietary 64- 
bit technology, which is 
being developed for 
Nintendo by Silicon 
Graphics. Project Reality 
is scheduled to debut in 
arcades this fall. 

WMS will begin devel- 
oping product immedi- 
ately, with games ex- 
pected to reach the 
arcades in 1995 and mar- 
keted through Midway 
Mfg. Williams/Nintendo 
will acquire the home 
game rights to these 
arcade games from WMS 
and market them exclu- 
sively for Nintendo’s 64- 
bit home system and 
other Nintendo plat- 
forms. The first games 
from Williams/Nintendo 
will reach the market in 
the fall of 1995 to coin- 
cide with the home sys- 
tem debut. 

“WMS Industries is the 
best arcade video game 
manufacturer in the 
world,” said Howard 
Lincoln, chairman of 
Nintendo of America. “In 
the past several years, 
WMS has introduced a 
series of mega-hit 
arcade games under the 
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Midway trade name, 
such as Mortal Kombat 
and NBA JAM. WMS has 
the creative talent and 
technical expertise to 
develop and market 
mega-hit arcade games 
using Nintendo's Project 
Reality 64-bit technology. 

“Under our agreement 
with WMS, these hit 
arcade games will be 
available from Williams/ 
Nintendo Inc. for play 
exclusively on Ninten- 
do’s 64-bit home video 
game hardware system. 
These arrangements 
help insure the success- 


COIN-OP NEWS 
Nintendo, WMS join forces 


ful launch of our new 
home video game sys- 
tem. We are very 
pleased to be entering 
this long-term, world- 
wide business relation- 
ship with a great compa- 
ny like WMS Industries.” 

WMS president Neil 
Nicastro said: “Our 
agreements with Ninten- 
do give WMS immediate 
access to the best video 
game technology in the 
world. We plan to intro- 
duce a number of arcade 
games using the new 64- 
bit Project Reality tech- 
nology. 


“Our joint venture with 
Nintendo gives WMS 
the opportunity to enter 
the home video game 
market in partnership 
with Nintendo, the pre- 
mier marketer of home 
video games in the 
world. WMS looks for- 
ward to a close, long- 
term, and profitable rela- 
tionship with Nintendo.” 

In an interview with 
the The Wall Street 
Journal, Nicastro ex- 
plained that WMS select- 
ed Project Reality after 
looking at alternatives 

continued on page 12 





Restructuring underway at Capcom USA 


Capcom USA is in the 
process of restructuring 
its coin-op division, 
according to president 
George Nakayama. “We 
are pleased to continue 
an active and leading 
role in the coin-operated 
games market,” he said. 
“Currently we are work- 
ing to strengthen our 
team and build upon our 
solid and highly success- 
ful nine-year history in 
electronic entertain- 
ment. 

“Despite the unfortu- 
nate resignation of Steve 
Blattspieler, the former 
general manager of the 
coin-operated products 
division, our executive 
management, sales, 
marketing, distribution, 
and R&D support will 
remain in the hands of 
Capcom USA’s corpo- 
rate office (in Sunnyvale, 


Calif.).” 

In other news con- 
cerning Capcom USA: 

e C.A. Robinson is 
now distributing the 
company’s coin-op prod- 
uct in Northern and 
Southern California. The 
distribution responsibili- 
ties are being shared 
with Betson Pacific, 
which had these territo- 
ries before. 

e As we reported last 
month, Capcom was 
denied a preliminary 
injunction that would've 
enjoined the sale of 
Data East’s video game 
Fighter's History while 
the case proceeded. But 
the court has indicated 
that if Capcom prevails 
at trial, which is set for 
Oct. 31, it could recover 
damages for Data East's 
continued sale of the 
game. 
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Capcom filed suit last 
September, alleging that 
Data East infringed the 
Street Fighter II copy- 
right with Fighter’s 
History. 

“Judge Orrick’s deci- 
sion is not surprising in 
that no formal discovery 
has been conducted, and 
the information and evi- 
dence available to the 
court was limited as a 
result,” said Ian Rose, 
Capcom’s general coun- 
sel. “The denial of our 
injunction request in no 
way assures Data East’s 
final victory. We remain 
convinced that Data East 
has unlawfully infringed 
our copyright. Once all 
of the facts are known, 
the court and jury will 
agree.” 

In his decision, Orrick 
found that Data East 

continued on page 14 
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Nintendo and Williams 


from Nintendo’s com- 
petitors. “We have found, 
from a technical stand- 
point, a system that is 
more powerful than any- 
thing else discussed or 
contemplated,” he said. 
“It has the power of an 
arcade game for $5,000 
and will be selling to 
consumers for $250.” 

The new company will 
be headquartered at 
Williams’ Chicago facili- 
ties. Its games will be 
sold and distributed by 
Nintendo Co. Ltd. in 
Japan, Nintendo of 
America in North and 
Latin America, and by 
various Nintendo sub- 
Sidiaries and distributors 
in Europe and other 
parts of the world. 

Later this year WMS 
will distribute the arcade 
version of Killer Instinct, 
a futuristic 3-D fighting 
game developed for 
Nintendo by U.K.-based 
Rare Ltd. It will be the 
first video game to 
demonstrate Project 
Reality technology. The 
unveiling will be at the 
Summer Consumer 
Electronics Show on an 
“invitation only” basis. 

Meanwhile, Nicastro 
told Play Meter that the 
exclusive arrangement 
with Nintendo doesn't 
preclude WMS from pro- 
ducing home games for 
other companies. “Under 
certain circumstances 
what we do will be exclu- 
sive to the Williams/ 
Nintendo joint venture, 
particularly if we devel- 
op our games for the 
Project Reality system,” 
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he said. “Then WMS will 
deal with the joint ven- 
ture and, under a set of 
circumstances, the joint 
venture can acquire 
from WMS the rights to 
produce those games. 
If the joint venture 
acquires those rights, it 
will produce’ those 
games only on Nintendo 
systems. 

“Our strategy for the 
home business is very 
broad. The bottom line 
is that we're putting 
together the building 
blocks today to hopefully 
be, at some period in the 
future, the top company 
in the home business.” 

Toward that end, WMS 
has entered into a 
“definitive agreement” to 
acquire privately held 
Tradewest Inc. and cer- 
tain related companies 
for about $15 million, 
plus additional pay- 
ments contingent upon 
future Tradewest earn- 
ings. For the year ending 
Dec. 31, 1993, the Trade- 
west companies generat- 


continued from page 10 


ed revenues of approxi- 
mately $40 million. 

The acquisition pro- 
vides WMS with an 
established home game 
development group, a 
worldwide distribution 
network, and industry 
licenses. The principals 
of Tradewest—Leland 
Cook, Byron Cook, and 
John Rowe—will have 
long-term employment 
agreements with Wil- 
liams Entertainment Inc., 
WMS'’'s new home game 
subsidiary formed for the 
purpose of this acquisi- 
tion. Games developed 
on all platforms other 
than Nintendo’s will be 
distributed through 
Williams Entertainment/ 
Tradewest. 

“We carefully analyzed 
our options for entering 
the home video game 
business and believe that 
with the acquisition of 
Tradewest and our joint 
venture with Nintendo, 
we will soon be a major 
force in this growing 
industry,’ Nicastro said. 





Glasco gives thanks with goodies 


As a way of saying 
“thank you” to opera- 
tors who've supported 
Glasco’s new line of 
“back to basics” vending 
machines, the company 
is offering a free gum 
and mint unit with every 
order of the GS-1 40- 
select or GS-2 32-select 
glass-front merchandis- 
ers, or the new GSC-8 
snack/can soda combo. 
The gum and mint unit 
has a $160 value. The 


promotion runs through 
May 31. 

Glasco now has 27 
authorized distribution 
offices covering the Unit- 
ed States, South and 
Central America, Puerto 
Rico, and the Caribbean. 

In other news con- 
cerning Glasco, it has a 
new mailing address: 
12955 Enterprise Way, 
Bridgeton, MO 63044- 
1200. 
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Kevin Hayes 


Namco 
America pro- 
motes Hayes 


Kevin Hayes has been 
named president and 
CEO of Namco America 
Inc. His predecessor, 
Masahiro Tachibana, will 
resume his position as 
managing director of 
Namco Ltd. in Tokyo. 
Hayes will also remain 
president of Namco 
Operations Inc. and 
Aladdin’s Castle Inc. 

“The Namco America 
business, which is a 
manufacturing and sales 
business, will remain 
based in San Jose, Calif., 
as will I,” Hayes said. “I’m 
also going to remain 
president of the operat- 
ing business, which we're 
in the process of amalga- 
mating. We're moving 
the California operating 
business to the Aladdin's 
Castle building in 
Chicago and making one 
company out of them. 
It'll be renamed with the 
Namco name in there 
somewhere. Aladdin's 
Castle will disappear as a 
corporate name but 
remain as a business or 
store name. The process 
is expected to be done by 
early Summer.” 
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Kiddie Rides USA expands 


Kiddie Rides USA has 
more than doubled its 
size with the addition 
of a 30,000-square-foot 
facility in Denver. The 
company already had a 
25,000-square-foot plant 
in Davenport, Iowa. Both 
facilities operate as 
manufacturing and dis- 
tribution centers. 

“This gives customers 
of Kiddie Rides USA bet- 
ter service and lower 
Shipping costs,” said 
Mike Evans, the compa- 
ny s vice president of 
operations. “With the 


growing demand for 
American-made prod- 
ucts and the explosive 
worldwide market, we 
simply needed the addi- 
tional manufacturing 
and warehousing capaci- 
ty.” Kiddie Rides USA 
has an inventory of over 
1,400 rides in stock. 

The company invites 
customers to visit its new 
facility. The address 
is 3801 E. 50th Ave., 
Denver, CO 80216; the 
telephone number is 
(303) 399-7191. 


Restructuring underway 


couldn't “refute the 
strong evidence that it 
set out to copy Street 
Fighter’s success” and 
that Data East’s game 
developers “spent hours 
studying Capcom's game 
to see how this goal 
might be accomplished.” 
He also determined that 
some of the characters 
and character moves in 
Fighter's History were 
similar to those protect- 
ed by copyright in Street 
Fighter II. 

Furthermore, the court 
was “disturbed” by cer- 
tain “coincidences” in 
special move control 
sequences and found 
Data East’s selection of a 
female Chinese charac- 
ter similar to Street 
Fighter IIs Chun Li “trou- 
blesome.” 

Data East has suggest- 
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ed that Capcom is trying 
to “obtain a monopoly’ 
over head-to-head fight- 
ing games. “Capcom has 
no desire to exclude 
healthy competition in 
the video game indus- 
try, Rose responded. 
“Instead, we hope that 
the outcome of this liti- 
gation will provide an 
incentive for the devel- 
opment of truly original 
and creative games, 
rather than formulaic 
emulations of already 
existing product. 
“Ultimately, should the 
court take a narrow view 
on copyright law to pro- 
tect creative expression 
in video games, we 
believe the industry as a 
whole could be weak- 
ened, because creativity 
and originality would be 
inadequately rewarded.” 


ASCAP members file 
jukebox-related suits 


A number of copyright 
owners who belong to 
the American Society of 
Composers, Authors, 
and Publishers (ASCAP) 
have filed 15 actions for 
copyright infringement 
against jukebox opera- 
tors and the owners of 
establishments who use 
jukeboxes to entertain 
their patrons. The 
actions were all filed on 
March 18 in federal 
courts in California, 
Arizona, Nebraska, Kan- 
sas, Illinois, Texas, Miss- 
issippi, Virginia, Penn- 
sylvania, and New York. 

The lawsuits stem 
from the failure of the 
various jukebox opera- 
tors and owners to 
obtain permission prior 
to the performance 
of copyrighted music 
belonging to the ASCAP 
members. Jukebox oper- 
ators and owners may 
license their jukeboxes 
for the performance of 
ASCAP music through 
the Jukebox License 


Office (JLO). 

Barry Knittel, ASCAP’s 
director of licensing, 
said: “Jukebox perfor- 
mances of copyrighted 
music clearly utilize the 
talents and intellectual 
property of the songwrit- 
ers and publishers— 
members of ASCAP— 
every time a bill or coin 
is inserted into the 
machine. Infringing per- 
formances such as those 
cited in the lawsuits are 
unjust not only to the 
copyright owners but 
also to the thousands of 
licensed jukebox opera- 
tors who understand 
their legal and moral 
obligations to compen- 
sate music creators. 
These suits are part of 
ASCAP'’s ongoing efforts 
to ensure that our mem- 
bers’ rights are protect- 
ed in the jukebox area.” 

Those who need licens- 
ing information can con- 
tact the JLO at (800) 955- 
JUKE or ASCAP at (212) 
621-6403. 





EMT receives safety certification 


European '- Testing 
Laboratories (ETL) has 
officially declared EMT 
kiddie rides safety-certi- 
fied through TUV test- 
ing. The certification 
comes after months of 
rigorous testing by TUV 
labs under the supervi- 
sion of ETL, which also 
imposed the procedural 
requirements. 

“This is a tremendous 
leap for us and the kid- 
die ride industry,” said 
EMT president Ulli Kun- 
necke. “We have set a 
new standard for safety 
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through this lab testing.” 
TUV tested the ride 
under ETL’s supervision 
to Underwriters Labora- 
tories standards. 

“No other ride in the 
world has this kind of 
certification—not one,” 
said EMT vice president 
John Margold. Added 
EMT service manager 
Tony Lantz, “When you 
think about the high cost 
of insurance today, what 
location owner is going 
to take an uncertified 
ride over a certified 
ride?” 
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Sega chooses Acclaim for new technology 


Sega Enterprises Ltd. 
and Acclaim Entertain- 
ment Inc. have reached 
an agreement whereby 
Acclaim will be the first 
U.S. interactive enter- 
tainment software pub- 
lisher to use Sega's pro- 
prietary Titan architec- 
ture technology to create 
games across Sega's 
high-end systems. This 
includes arcades, the 
recently announced 
Genesis Super 32X, and 
a yet-to-be-introduced 
hardware platform, code- 
named Saturn. 
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In the multi-tiered 
software development 
agreement, Sega and 
Acclaim will combine 
their proprietary tech- 
nologies to develop 
Acclaim titles for the 
arcade market. The first 
release published under 
the agreement will be 
based on a soon-to-be- 
released major motion 
picture. 

Titan is a code name 
for Sega’s low-cost, high- 
performance arcade 
game system hardware. 
It incorporates three of 


Hitachi's most advanced 
32-bit RISC chips, result- 
ing in advanced, 3-D 
computer graphics and 
realistic audio. The Sega 
proprietary technology 
in Titan makes it possi- 
ble for arcade game pro- 
grammers to easily 
transfer a title to other 
Sega hardware plat- 
forms that use Hitachi's 
SH series of RISC chips. 
Acclaim also antici- 
pates publishing soft- 
ware based on its coin- 
op properties for a vari- 
ety of home video game 


and personal computer 
programs. 

“We are extremely 
excited about our entry 
into the coin-op arcade 
market, as well as the 
further enhancement of 
our already mutually 
beneficial and successful 
relationship with Sega,” 
said Acclaim chairman 
Gregory Fishbach. “We 
look forward to combin- 
ing our technological 
and marketing expertise 
to bring consumers the 
next generation of 
games.” 
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Organizers preparing for fourth Fun Expo 


The family entertain- 
ment center industry is 
preparing to ‘hit the 
Strip” for the fourth an- 
nual Fun Expo, set for 
the Las Vegas Conven- 
tion Center on Oct. 2-4. 
The show is the only one 
that focuses exclusively 
on the development, 
operation, and promo- 
tion of FECs. It’s the 
official show of the 
International Family 
Entertainment Center 
Association. 

Over 500 exhibitors 
and 5,000 attendees are 
expected for Fun Expo 
‘94. Among the major 
coin-op companies al- 
ready committed to 
exhibit are Bay Tek, 


Betson, Bob’s Space 
Racers, Doyle Interna- 
tional, GaMCO, Pentes 
Design, and Zamperla. 
Others include Pepsi, 
Pacer Mfg., Wisdom 
Industry, and Amuse- 
ment Source. Besides 
coin-op product, show- 
goers will be exposed to 
miniature golf, bowling, 
Skating, batting cages, 
and go-karts, among 
other things. 

“We expect 25 percent 
more exhibitors this 
year, resulting in more 
diverse product repre- 
sentation than ever 
before,” said show man- 
ager Bailey Beeken. 
“That's important, be- 
cause the fun center 
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Soft play companies like Omni will be a common sight at Fun 
Expo ‘94. 


industry represents a 
yearly expenditure of 
nearly $400 million—and 
growing—on amuse- 
ment-related products. 
With that kind of money 
at stake, wed like to 
make the buying process 
as easy and informed as 
possible.” 

This year’s slate of 
seminars—sponsored by 
Play Meter, Amusement 
Business, Bowling Indus- 
try Magazine, Shopping 
Center World, and 
What’s New for Family 
Fun Centers—will offer 
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more choices than ever 
before. Fun Expo’s multi- 
tiered conference pro- 
gram will include round- 
table workshops tailored 
to video game operators, 
bowling centers, skating 
rinks, small amusement 
parks, and other envi- 
ronments. 

For more information, 
contact Bailey Beeken, 
Bellwether Expositions 
Inc., 242 Central Ave., 
White Plains, NY 10606; 
(914) 993-9200; FAX (914) 
993-9210. 
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Recommended Us, 


They’ve Probably Been 
Paid Off... 


TEL (310) 328-1306 





Both in the cash box, and 
their return on investment. 


Antique Apparatus makes 
the most reasonably priced 
jukeboxes on the market, 
and they are available at 
a Rock-Ola distributor 
near you. 


2335 208TH STREET, TORRANCE, CALIFORNIA 90501 


FAX (310) 328-3736 
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COIN-OP NEWS 


ALG appoints Leisure and Allied 


American Laser Games 
has signed an agreement 
with Leisure and Allied 
Industries (LAI) of Perth, 
Australia, to be the 
exclusive distributor 
of ALG games in the 
“Australasia” area — 
Australia, New Zealand, 
Singapore, Malaysia, and 
Indonesia. 

LAI has been in busi- 
ness for more than 35 
years and is the major 
operator and distributor 
in Australia. It recently 
opened a sales and dis- 
tribution office in Singa- 
pore and will be opening 
offices in Jakarta and 
Kuala Lumpur later this 
year. 

“American Laser 
Games needed a distrib- 
utor with sales and ser- 


vice capabilities in all of 
these South Pacific 
countries, said Stan 
Jarocki, ALG’s vice pres- 
ident of marketing. “I’ve 
known Malcolm Stein- 
berg for more than 20 
years and have confi- 
dence that his company 
will represent us well.” 
Said LAI chief execu- 
tive Malcolm Steinberg, 
“American Laser Games 
is an innovator, the only 
U.S. company producing 
a full range of laser disc 
games and the first com- 
pany to introduce CD- 
ROM technology into the 
coin-op market. I am 
impressed by their vision 
of the future for live- 
action games and am 
excited about teaming 
up with the company.” 


AAG helps seize counterfeits 


in Spain, Italy 


The Anti-Counterfeit- 
ing Advisory Group 
(AAG) recently assisted 
authorities in Spain and 
Italy in efforts to confis- 
cate counterfeit video 
game boards. In Spain, 
the Spanish National 
Police searched the 
premises of DiNunno/ 
REVSA, a well-known 
company in the video 
game industry, on the 
basis of a complaint filed 
by Capcom, SNK, and 
Data East. Documents 
and copies were seized; 
criminal charges may be 
filed. 

In Latina, Italy, the Tax 
Police searched the pre- 
mises of the firm Impeu- 
ropex Corp., which was 
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suspected of illegally 
producing and selling 
Mortal Kombat boards. 
Besides finding four 
Mortal Kombats, police 
uncovered another 1,329 
boards. After performing 
a technical analysis, it 
was determined that 164 
were counterfeits of 
games owned by Cap- 
com, Midway, Taito, Data 
East, Sega, Taito, SNK, 
Irem, and Konami. 

AAG superintendent 
Bob Fay says the group 
has been active in Spain 
and Italy since May 1993. 
Investigative activities 
are continuing regarding 
copyright and trade- 
mark infringements. 


Back to school 
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The International Association of Amusement Parks and 
Attractions (IAAPA) recently hosted its second Amusement 
Industry Institute Program at Cornell University’s School of 
Hotel Administration. Thirty senior-level amusement park 
managers (pictured here) from 12 countries attended the 


five-day program. 


Williams signs deal with Collins 


Williams has reached 
a multi-year agreement 
with Collins Music Co. to 
be the exclusive distribu- 
tor of its video gaming 
devices in South Caro- 
lina. Shipments of up- 
right terminals equipped 
with blackjack, keno, in- 
line reel simulators, and 
poker are underway. 

“We are very excited 
about this development 
with Collins Music,” said 
John Nicastro Sr., vice 
president of business 
development for WMS 
Gaming Inc., the gaming 
division of Williams. “It 


represents a significant 
endorsement of our 
video gaming product by 
one of the country’s 
leading distributors.” 
Collins Music, head- 
quartered in Greenville, 
S.C., has national gam- 
ing route operations and 
distributorships. It’s con- 
sidered the largest inde- 
pendent distributor of 
gaming equipment out- 
side of Las Vegas. Collins 
distributes and main- 
tains about 5,500 coin-op 
machines; 50 percent are 
video gaming devices. 





“Big” joint venture formed 


Bob Sokol of Two Bit 
Score and Bill Barnes of 
Austin Game Service 
have created a joint ven- 
ture company called Big 
Electronics Inc. that will 
bring a new line of big- 
screen video game cabi- 
nets to the coin-op mar- 
ket. 

Big Electronics has 
secured the cooperation 
of Hitachi Home Elec- 
tronics America Inc., 
which initially will pro- 
vide the 50-inch, rear- 
projection-screen TVs 
for Big’s first product— 
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an affordable, big-screen 
video cabinet. It’s con- 
structed entirely of For- 
mica on 3/4-inch ply- 
wood and employs Two- 
Bit Score’s “RGB to 
NTSC” converter board. 
The cabinets come com- 
pletely wired and ready 
to plug into any JAMMA- 
standard kit. They in- 
clude four coin entry 
slots with steel cash box 
enclosures, coin meters, 
and power supplies. 

For more information 
on Big Electronics Inc., 
call (512) 719-4361. 
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Taiwanese turn out for video tournament 








Standing, (front row, I-r): Mr. Hitoshi Hamada, president of 
Seibu; Mr. Li, president of Liang Hwa Electronics, a distribu- 
tor/operator in Taiwan; and Mr. Murakami, president of 
Nikon Systems in Japan. Standing, (back row, I-r): Steve Ward 


and Frank Ballouz of Fabtek. 


Promotions work. Just 
ask the companies asso- 
ciated with the highly 
publicized Raiden II 
video game tournament 
in Taipei, Taiwan, which 
drew over 1,500 entrants. 
Video game manufac- 
turer Seibu joined its 
Taiwan distributor and 
Henry King Arcades to 
sponsor the event in late 
February. 

Regional qualifying 
tournaments were con- 
ducted two months prior 
to the big occasion, 
which offered this array 
of prizes: a ‘94 Honda 
Civic sedan (first place), 
motorcycle, motor scoot- 
er, mopeds, color TVs, 
10-speed bikes, and 
mini-refrigerators. Play- 
ers competed as two- 
man teams; all team 
members received a 
watch for participating 
in the competition. 
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According to Steve 
Ward of Fabtek, the U.S. 
distributor for Raiden II, 
“There was a lot of ex- 
citement surrounding 
the tournament. It was 
well-run and a good pro- 
motional idea for the 
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Officials of Fabtek (back row) join with those of Seibu, Nikon 
Systems, and Liang Hwa Electronics to present a Yamaha 
motorcycle to a winning team. 


arcade chain, the game, 
and the manufacturer.” 
Ward pointed out that 
Taiwanese players prac- 
tice their video games, 
adding, “Players worked 
well as a team; they 
knew the strategies be- 


hind the game. The team 
aspect is a different 
approach to the game.” 
Posters, other forms of 
advertising, and the 
local news media in- 
creased player aware- 
ness of the competition. 


Child star in latest AAMA/NCPCA poster 


To promote positive 
parent/child relation- 
Ships and raise aware- 
ness of child abuse pre- 
vention, AAMA has cre- 
ated the seventh in a 
series of posters in con- 
junction with the Nation- 
al Committee to Prevent 
Child Abuse (NCPCA). 
This year’s poster, titled 
“Let's Make Child Abuse 
Extinct,” features actor 
Joseph Mazzello, who 
played the role of Timmy 
in “Jurassic Park,” and 
his real-life mother. 

“Spending quality time 


together is an important 
part of a loving family,” 
said Dr. Anne Cohn Don- 
nelly, NCPCA executive 
director. “And while 
child abuse is no laugh- 
ing matter, having fun 
together is a terrific way 
to reduce stress and 
enjoy each other's com- 
pany.” 

Said AAMA deputy 
director Elaine Krieger, 
“The manufacturers, dis- 
tributors, and parts sup- 
pliers of coin-operated 
games have been sup- 
portive of child abuse 
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prevention and the 
NCPCA’s efforts for a 
number of years. We 
hope that by distributing 
these posters free to 
schools, libraries, hospi- 
tals, youth organizations, 
child advocacy groups, 
and family entertain- 
ment centers across the 
country, we can help to 
educate kids and adults 
about how to prevent 
child abuse.” 

For a free copy, write 
to AAMA/NCPCA Pos- 
ter, P.O. Box 2866, Chi- 
cago, IL 60690. 
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Take a shot at filling your bank with dollar bills. Dynamo pool tables can now be pur- 
chased with a dollar bill acceptor. Low cost. Low voltage. Easy to operate. Easy to 
increase to a dollar per play while maintaining the option of using four quarters. 


Keep the bank full 
NSERT BIL Another change you can take to the bank is Dynamo’s 
exclusive, patented cue ball separator. It’s not only reliable, it is guaranteed to 
work with all different size balls - even Valley’s. A single separator requires no 
adjustment and can separate weighted, magnetic or oversized balls. 

You can bank on Dynamo pool tables for durability and new features 
that mean more income, year after year. The low maintenance and reliability 
put more profits in the pockets that count most. Yours. 

Contact your operator or distributor about all the new Dynamo game 
tables - new Table Hockey, Striker Soccer, Bull’s Eye Shuffleboard and 
Dynamo Pool Tables. Call us free in the US or Canada at (800) 723-2923 and 
receive an instant FAX with more details. 













Dynamo Ltd. 

2525 Handley-Ederville Rd. y- 
Richland Hills, TX 76118 

(817) 284-0114 / Fax: (817) 284-7606 —_ The Power of Quality 


Copyright Dynamo Ltd. 1994 





COIN-OP NEWS 


Sternberg chosen PAMMA 
“Man of the Year” 


i f, 


Phil Sternberg 


Distributor Phil Stern- 
berg of Eastern Music 
Systems will be honored 
as “Man of the Year” by 
the Pennsylvania Amuse- 
ment and Music Machine 
Association (PAMMA) at 
its 1994 convention. The 
event takes place July 
22-23 in Seven Springs, 
Pa. 


Russell to 
Southland 





Ad 


Paula Russell, whose coin-op 
career spans over 15 years, 
has been hired as vice presi- 
dent of sales by Southland 
Distributors in Lafayette, La. 
She will oversee sales and 
offer her expertise on equip- 
ment purchases. Russell can 
be reached at (318) 235-9972. 
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Sternberg has been in 
the coin-op industry for 
42 years. He began at 
Eastern at the age of 17 
as a truck driver and 
steadily climbed the lad- 
der to the ultimate posi- 
tion of president. The 
PAMMA membership 
and past recipients of 
the “Man of the Year’ 
award will be on hand to 
honor Sternberg. 

This year’s convention 
will focus on video lot- 
tery, which is why the 
theme is “From Gray to 
Green.” The association 
believes that with a new 
governor taking office in 
the fall, the chances are 
good that a video lottery 
bill will make it through 
the Legislature and be 
signed into law. Four key 
legislators are scheduled 
to discuss video lottery 
at the convention—all 
the more reason that 
operators are urged to 
attend. 

For more information 
on the convention, con- 
tact PAMMA at (717) 232- 
5322. 


In other news 


¢ AMOA government 
relations manager Laura 
Olson reports that Jim 
Benfield of the Coin Co- 
alition testified during 
recent Appropriations 
Committee oversight 
hearings. The Banking 
Committee on Consu- 
mer Affairs plans to 
schedule oversight hear- 
ings in May, which will 
focus on the Treasury 
and U.S. Mint—including 
the dollar coin. 

e C & P Distributing, 
based in Mishawaka, 
Ind., has bought the 
remaining parts and 
supplies for recently 
defunct pinball manufac- 
turer Alvin G. & Co. For 
more information, call C 
& P at (219) 256-1138 or 
FAX (219) 256-1144. 

e HMS Monaco and 
HMS Plush Packs have 
added David Rubinstein 
to its national sales 
force. Rubinstein, who 
previously worked for 
Dan Brechner & Co., can 
be reached at (800) 777- 
0901. 

¢ Communidyne Inc. 
has moved to 65 E. 
Palatine Road, Suite 317, 
Prospect Heights, IL 
60070. The phone and 
FAX numbers are (708) 
541-4888 and (708) 541- 
4899. 

e Why was Capcom 
USA's Brian Duke no- 
where to be found dur- 
ing ACME ‘94? He had to 
fly back to California to 
be with his wife for the 
birth of twin boys. The 
twins, named Evan Scott 
and Allen James, join 
older sister Brianna in 
the Duke household. 
Congratulations! 
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e Sega's gaming divi- 
sion has signed Sodak 
Gaming Inc. as a li- 
censee and distributor of 
its gaming equipment to 
casinos on Indian reser- 
vations. The agreement 
applies to casinos locat- 
ed in the United States, 
excluding New Jersey 
and Nevada. 

e The American Dar- 
ters Association has 
added Brad Poole to its 
franchised dart league 
management team. He 
will support existing 
league operators and 
help develop an ongoing 
field maintenance pro- 
gram. 

e Chicago Lock Co. 
has developed a 12-page 
catalog specifically for 
the vending industry. It 
features the latest secu- 
rity products available 
from the company. Call 
(312) 282-7177 for more 
information. 

e For Amusement On- 
ly, a supplier of pinballs, 
jukeboxes, videos, parts, 
manuals, and schematics 
Since 1976, has moved to 
1010 Grayson St., Ber- 
keley, CA 94710. The 
phone and FAX numbers 
are (510) 548-2300 and 
(510) 548-8904. 

¢ Coin-Op Classics, a 
publication devoted to 
the hobby of vintage coin 
machine collecting, res- 
toration, buying, and 
selling, published its first 
issue in March; it will 
come out six times a 
year. Pete Movsesian 
and Dick Bueschel are 
publisher and editor, 
respectively. For more 
information, call (714) 
545-9183. 1] 


MAY 1994 














“Wine? 
GAMO ea 
‘a RedemtonG Game . 














Features: 


PLAY UNTIL YOU WIN 
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AUSTRALIA 


A system of grading 
video games may be 
introduced by the Aus- 
tralian government in a 
campaign to remove ex- 
cessively violent games 
from the market. Re- 
ports suggest that, im- 
mediately, Mortal Kom- 
bat games would only be 
available to those over 
age 18. Mortal Kombat II 
would not be allowed for 
operation in Australia at 
all. 

Mortal Kombat would 
have an “M” classifica- 
tion, which is only advi- 
sory, while Mortal Kom- 
bat II would be “MA,” 
meaning that no one of 
any age would be per- 
mitted to use the game. 
Every game entering the 
country would have to be 
Classified, and a permit 
would have to be issued 
before it could be placed 
on location. It is antici- 
pated that the new legis- 
lation will be enacted 
very quickly. 

Australia’s coin ma- 
chine trade association, 
AMOA, has already an- 
nounced that it will con- 
test the new law vigor- 
ously. 

In other news, license 
fees for amusement cen- 
ters levied by Australian 
local authorities have 
been abolished. The 
State Government Act of 
1993 took away the right, 
but some councils have 
now decided to use an 
“inspection fee” similar 
to that used by local 
councils as a “health 
inspection” of a coffee 
shop. 

The relevant inspec- 
tion fee that’s incurred is 
sometimes related to the 
number of machines on 
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Compiled by the editors of EuroSlot 


location, though the 
trade association feels 
that it should reflect the 
time taken to inspect the 
premises. AMOA in- 
tends to take action in 
this matter. 


HUNGARY 


Errel Industries/Rou- 
voet Electronics of Hol- 
land has achieved a 
major breakthrough in 
the Hungarian market 
with the Random 500. 
The game, shown for the 
first time during the 
Hunomat exhibition, is a 
skill piece with a maxi- 
mum stake of 50 coins 
and a top jackpot of 500. 
It was specially devel- 
oped for the Hungarian 
market and is similar to 
the well-known counter- 
top from Errel. 

Random 500 has been 
approved by the O.M.H. 
in Hungary and is being 
marketed through dis- 
tributor Csakvar Spiller 


BT. 
IRELAND 


John Roche, general 
secretary of the Irish 
Amusement Trade Asso- 
ciation, said in his report 
to the annual meeting 
that the coin machine 
business in Ireland “is 
operating in a 1956 time 
warp. He said that 
stakes and prizes on 
payout machines were 
still governed by legisla- 
tion passed 38 years ago. 
“It clearly demonstrates 
the total neglect of an 
industry which once em- 
ployed up to 6,000 peo- 
ple,” Roche said. 

He cited higher taxes 
and unfair competition 
from the state lottery as 
principal causes of the 
contraction. Though 
Roche believes the in- 


dustry is being discrimi- 
nated against, he says 
the association will con- 
tinue to seek justice. 


BELGIUM 


We regret to report 
that one of the great 
characters in the inter- 
national coin machine 
industry, Sol Gronteman 
of Belgium, has died at 
the age of 86. His son is 
popular figure Hank 
Grant of the Belgian 
Amusement Co. 

Gronteman had been 
ill for some time. He 
worked in the coin ma- 
chine business for most 
of his life and will be 
sadly missed by the 
international coin ma- 
chine community. 


TURKEY 


Some 2,000 Neo-Geo 
games have now been 
imported into Turkey by 
SNK’s representative in 
Japan, Mr. Y. Koyama, 
via distributor Coskun 
Erarslan of Erstar, Is- 
tanbul. Mr. Koyama, who 
visits the country every 
three months to intro- 
duce new games, said: 
“The Neo-Geo system 
games are hard to copy 
and are very popular in 
Turkey.” 


CENTRAL 
AMERICA 


The countries which 
make up Central Amer- 
ica (apart from Mexico) 
are not insubstantial in 
terms of coin machines, 
despite being something 
of a political backwater. 

El Salvador has as 
many as 4,000 pieces of 
equipment, the majority 
of which are video 
games in PCB format. 
Only about 50 percent of 
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the PCBs are copies, 
which is a reasonably 
good percentage for the 
legitimate market. The 
rest of the country’s 
games are pinball ma- 
chines. 

There are aS many as 
20,000 machines in Pan- 
ama. The market has a 
few video games and 
also a thriving casino 
market. Twenty-five per- 
cent of the payout ma- 
chines are video pokers, 
30 percent are 8-liners, 
and the rest are slots. 

There are legalized 
casinos in Costa Rica, 
but in street locations 
there is a move into ille- 
gal gambling machines, 
of which there may be 
around 200 to 300 video 
pokers and 8-liners. In 
the rest of the market 
there are aS many as 
3,000 machines; 90 per- 
cent are amusement ma- 
chines, with a few pin- 
balls. 

Nicaragua has surpris- 
ingly few machines of 
any description, and we 
are informed that as few 
as 50 may exist in the 
entire marketplace. Most 
of them are overpriced 
for the players. 

Honduras has about 
1,000 pieces of equip- 
ment. Seventy percent 
are video games; 30 per- 
cent are gambling ma- 
chines, mostly 8-liners. 

There is a large opera- 
tion of perhaps 20,000 to 
25,000 video games in 
Guatemala, all in street 
locations. Ninety percent 
of these games are 
copies. 

The price per play 
varies in these countries. 
In El Salvador it is 12 
cents; Costa Rica, 25 
cents; Guatemala, seven 
cents; Honduras, 10 
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° Rep ye've heard from your friends and neighbors, business 

| associates and even your mother. But we haven't heard from 
you. Yet. We can only surmise that the cat got your tongue. 
So spit out the fur ball and give us a call. You'll discover that 
Coin Connexion is the 
cat’s meow in route 
management systems. 
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cents; and Nicaragua, 50 
cents. 


HONG KONG 


Warnings about access 
to arcades are now being 
broadcast on Hong 
Kong’s most popular TV 
channels. These warn- 
ings inform the public 
that there are strict 
rules about which type of 
arcade children may 
enter. There are those 
for over and those for 
under 16 years of age. 
Anyone taking a child 
under 16 into the more 
senior category risks a 
fine equivalent to $7,000. 
The rules went into ef- 
fect Dec. 1, 1993. 

Now all video games 
are categorized by the 
Television Entertainment 
Licensing Authority, 


POWER RANGERS 


* Photo Bottles * Plush Toys 


* Lucite Key Chains 
* Stickers * Watches 


we 


which has responsibility 
for arcades and issues 
licenses for them as well 
as the games. A game 
that’s judged as being 
too violent is not given a 
rating and is therefore 
not allowed into the 
colony at all. Otherwise it 
is licensed for either type 
of establishment. 


PHILIPPINES 


Hong Kong-based Bon- 
deal now has four ar- 
cades in Manila, Philip- 
pines, which it owns 
jointly with partners. All 
are located within large 
shopping mall complex- 
es, including one in the 
world’s largest, The 
Shoemart Megamall. 


Shopping malls are 


currently a principal 
location for arcades in 


the Philippines, where 
the industry is making 
something of a come- 
back in line with the 
increasing prosperity of 
the population. 

There was once a 
large arcade business in 
the country, but they 
were small and filled 
with antiquated ma- 
chines. Arcades were 
largely closed down in 
1980 under the Marcos 
administration, but oper- 
ating has gradually re- 
started—often with such 
basic equipment as a 
Nintendo consumer unit 
linked to a television set. 
Each municipality in the 
country has the power to 
permit or ban arcades or 
individual types of ma- 
chines. For example, 
Manila at one time ban- 
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NAME BRAND REDEMPTION PRIZES 
* Over 2000 Items * 


FLINSTONES “THE MOVIE” 
* Plush Toys * Mugs , 7 : 
qf 


* Key Chains 
* Toys 

* Figurines 

* Action Straws 


ned video games; cur- 
rently pinball is banned. 


JAMAICA 


The Caribbean island 
of Jamaica remains the 
only source of legalized 
street-operated gaming 
machines in the region. 
Payout machines are 
permitted in Aruba, 
Haiti, Barbados, St. Mar- 
tin, St. Lucia, and Puerto 
Rico, but only in casinos. 
In Jamaica, however, 
there are between 10,000 
and 15,000 gambling ma- 
chines operated openly 
in anything from corner 
shops on upward. 

The machines in oper- 
ation are principally 
video pokers, 8-liners, 
and slots, all with cash 
payouts or redeemable 
over the counter. L] 


LOONEY vine 
* 3-D Watches * Key Chains 


* Plush Toys * Photo Buttons 
* Pen Necklace * Alarm Clocks 


* Baseballs * Pencils 


WORLD CUP SOCCER 
* “Striker’ Plush Dog 
* Key Chains 
* Figurines 
* Action Straws 


BEAVIS & BUTTHEAD 
* Plush Toys * Stickers 
* Key Chains * Water Guns 
* Talking Plush Toys 
* Ceramic Mugs 


PRE-PACKS 
* Plush Toys 80¢ to $3.00 average 
* Sport Pak’s & Baseball Pak’s 
* X-Rated Bar Mixes 
* Looney Tunes Pak’s 
* Candy Crane Mixes 
* Sunglass Crane Pak’s 
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COCA COLA 
* Coke Polar Plush Bear 
* Key Chains * Figurines 
* Action Toys - 


cscupision 


CARTOON PLUSH “DAKIN” 
* Ren & Stimpy * Snoopy * Lassie 
* Sonic Hedge Hog * Beethoven 
* Rug Rats * Clifford * Benji 
* Beavis & Butthead * Flinstones 
* Power Rangers * World Cup Soccer 


TOYS & NOVELTIES 
* Tyco Remote Cars * Barbie Doll Sets 
* Disney Toys * Wham-O-Frisbies 
* Match Box Cars * Video Slot Machines 


148 ALLEN BLVD. FARMINGDALE, NEW YORK 11735 


FOR A FREE CATALOG CALL 
1-800-733-5013 
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An all new line of designer, 
coin-operated pool tables 
from Valley. 


Distinctive appearance and 
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Beautiful all the way through. 





VALLEY, 


Commitment To Excellence 


333 Morton Street, P.O. Box 656 © Bay City, MI 48707 Toll Free: 1*800¢248*2837 Phone: 517°89294536 FAX: 517989296513 
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Bonnie Theard 
Managing Editor 
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UP FRONT 


Searching for the 
“hit of the show" 


ho says the “hit of the show” has to be a 
video game or a pinball machine? Why 
does there have to be an official, single 
“hit” when there was so much new 
equipment to sample in a variety of 
categories? 

Since most industry members are 
hung up on naming a hit I'll choose 
mine: redemption. It was a clear win- 
ner in all areas, from dominating floor 
space to outdistancing other seminar 
titles by a mile. 

Let the numbers 
speak for themselves. 
The field of seminars 
totaled 14. Three were 
redemption-oriented 
sessions that together 
drew 390 attendees. 
Mike Ditka Live!, a free 
motivational session, 
captured an audience of 
175. All 10 of the other 
seminars combined 
drew 367 attendees, still 
less than the three on 
redemption. While the 
AMOA ‘93 seminar 
schedule completely 
overlooked redemption, 
ACME ‘94 covered it to 
the max. The field trip on the day 
before the show was filled to capacity. 
Interest far exceeded capacity, result- 
ing in some hurt feelings and exasper- 
ated folks who missed the outing that 
traveled to three Chicagoland family 
entertainment centers. 

Redemption as a whole was a huge 
success, while Redemption City was a 
resounding flop. Death Valley would 
have been a more fitting moniker. 
Placement had a lot to do with it. 
Redemption City was a noble effort, 
but for the second year in a row its 
dead-end placement on the show floor 
doomed it from the start. 

Show management explained that 
either a center entrance or dual 
entrances would have helped spur traf- 
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fic by Redemption City. ACME uses a 
point system to allocate booth space, 
considered the fairest method, which 
resulted in many of the larger compa- 
nies grouped together near the en- 
trance at one end of the floor. 

Even with the handicap of Redemp- 
tion City’s location, several companies 
that had placed games there said a few 
customers came by their booth after 
seeing one of their games in that area. 
One manufacturer, who requested 
booth space by Redemption City to 
take advantage of anticipated traffic, 
wryly commented, “See what I know!” 

To see redemption in action, atten- 
dees had to go no further than the 
Bob’s Space Racers booth, where they 
could enjoy ticket-dispensing games in 
a cozy atmosphere, complete with a 
super redemption counter. Booth 
placement in Aisle 1100 put the compa- 
ny near the middle of the 23 aisles. 

Some attendees, surrounded with 
redemption, still narrowly focus on 
searching for the next hot video game, 
one that will make it easy for them to 
fill cash boxes with quarters while 
requiring little or no effort on their 
part. Everybody wants a sure thing. No 
thinking. Just set it and forget it. 
Redemption is too hard; it requires 
creative thinking, promotions, tracking 
inventory, and a host of other annoy- 
ances they prefer to leave to others as 
they continue to grouse about the lack 
of cheap, yet compelling, product. 

The industry has been changing, 
evolving, and heading in different direc- 
tions. Doing business today requires a 
mindset light years away from yester- 
day's approach. We have to change, 
evolve, and follow new paths. It’s no ac- 
cident that redemption is big. The popu- 
larity of this equipment is not going to 
ebb, but instead flow. If anyone is search- 
ing for universally appealing games that 
bridge the gender gap, redemption is 
staring them in the face. (| 
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GREAT NEW FEATURE... 
“LINK” GAMES FOR SIMULTANEOUS COMPETITION! 
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NEW FEATURES: 

¢ Height Requirement 8’ 
(Adjustable to 9’) 

© 50% Quicker Assembly 

¢ All Metal and Melamine 

eee zt Cage and Sides 


PLAYER 2 


PLAYER 3 : ° ONE BIG CHANGE... 
—— We Reduced The Price!! 


Space | 
Requirements 
Height 8°-9" 
U.S. PATENT No.5,074,552 
Other U.S. and Foreign 
Patents Pending 
Licensed From G.L. Technology, Inc. 


Width 33” 
Length 9’ 10” 





FOR FURTHER INFORMATION 
CALL YOUR DISTRIBUTOR OR: 


FULL COURT FRENZY II 
Still The Only Game With A Multi-Positional Basket! 





Innovative Concepts in Entertainment Inc. 
1501 Kensington Avenue, Buffalo, New York 14215 
Phone: 1-716-833-0481, 1-800-342-3433 © Fax: 1-716-833-1342 


From left: Shelley 
Sax, Drew Manis- 
calco, Paul Jacobs 
(front), Gary Stern, 
Darlene Lamz, 
and Jim Gorman. 


COVER STORY 


Something for everyone 
from Data East 


here are companies that special- 
ize in video games. For some it’s 
pinball. Still others are known for 
their redemption pieces. And 
then there's Data East; the com- 
pany has it all. 

Data East's video game history 
goes back to the ‘70s. It was the 
first to proclaim that system 
games could be the answer to the 
high cost of videos. Data East put 
its money where its mouth was 
and introduced the DECO sys- 
tem, which used cartridges to 
replace games. Remember, this 
was the ‘70s, long before conver- 
sion kits were even a gleam in 
someone's eye. 

Although its main focus was 
video games, in late 1986 Data 
East entered the pinball market 
amid speculation that the indus- 
try didn’t need another pinball 
company. Ten years later, Data 
East can proudly face even the 
harshest critic. Its pinball hits 
include Jurassic Park, which was 
released to coincide with the 
release of the movie. The popu- 
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larity cannot be described other 
than by saying it was great. 

Data East recently introduced 
The Who's Tommy Pinball Wizard, 
based on the Tony Award-win- 
ning hit. It features 21 songs sung 
by the original Broadway cast and 
more than two dozen play modes. 

What's next? Data East jumps 
into the ring this spring with WWF 
Royal Rumble. It’s the company’s 
first midsize-body pinball ma- 
chine. Said executive vice presi- 
dent and general manager Gary 
Stern, “Today's pinball player is 
looking for mechanically inge- 
nious devices in addition to great 
rules and playfield geometry. 
We ve given them all they wanted 
in the form of ball-eating dino- 
saurs, fully operational cranes, 
mirrors that rise and fall into the 
playfield, and flipper blinders, to 
name a few. Our designers were 
running out of playfield real es- 
tate and needed a larger arena— 
no pun intended!” 

WWF Royal Rumble challenges 
the player to enter the ring to do 
battle with a number of different 
well-known WWF stars. The larg- 
er size allows for greater diversity 
of shot selections. 


In the video arena, Data East is 
the first licensee of Neo-Geo soft- 
ware. “The Neo-Geo system is 
unquestionably the most success- 
ful product of its kind,” noted 
Stern. “What keeps it at the top is 
great software. We have agegres- 
Sively gone after this business by 
developing a variety of themes. 
Our initial offerings represent a 
variety of game types so we don't 
saturate the market with one 
kind or another.” 

The first Neo-Geo game from 
Data East, Spinmaster, was 
shown at AMOA ‘93. The latest— 
Shown at ACME ‘94—are Fight- 
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Four flippers, three and 
four drop target banks, 
and rumbling shaker 
motors all combine to 
make World Wrestling 
Federation Royal Rumble 
the main event for street ®World Wrestling Federation, its logo and Royal Rumble® are 


Fale Merci aorsie ls vedarslanlelieyat-yall ® Registered Trademarks of TitanSports, Inc. ©1994 TitanSports, 
Pete) i(=tesatela toe Inc. All rights reserved. All distinctive character names and like- | 


nesses are trademarks of TitanSports, Inc. ©1994 Data East, Inc. a 







Data East USA, Inc. 
1990 Janice Ave. 
Melrose Park, IL 60160 
Phone: 708-345-7700 
Fax: 708-345-7718 






Featuring 
f Quality Coin Doors 
and Validators 
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With World Wrestling Federation Royal Rumble, Data 
East is unveiling its first mid-size game design. 
VV(oW avsvove(sve Ml aale) co M-) oyc(ercMcomorelaie- l(a Maal (-Morst-toMaarel Cems 
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We'll pack ’em in with this star-studded pinball. 
Hulk Hogan, Macho Man Randy Savage, Yokozuna, 

id a(- Mm Olalel-laes].¢-) om My 4 
Luger and Bret Hart 
dominate this main 
event. Thrill as the 
crowd cheers at each 
wrestler’s entrance, 
complete with the 
theme music of over a 
dozen wrestlers. Hang on 
to every word of the cus- 
tom speech track as the 
voice of the World 
Wrestling Federation calls 
every move from the 
dreaded sleeperhold to a 
full suplex. Thrill as your 
favorite wrestlers taunt, 
jeer and cajole your every 
move! 



























®World Wrestling Federation, its logo and 
Royal Rumble® are Registered Trademarks 
of TitanSports, Inc. ©1994 TitanSports, Inc. 
All rights reserved. All distinctive character 
names and likenesses are trademarks of 
TitanSports, Inc. ©1994 Data East, Inc. 
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Data East USA, Inc. 
1990 Janice Ave. 
Melrose Park, IL 60160 
Phone: 708-345-7700 
Fax: 708-345-7718 






All specifications 
and features are 
subject to upgrade 

or change without notice. 


and Validators 
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The accounting department. 


er’s History Dynamite and Wind- 
jammers. 

Spinmaster is directed at the 
younger players found in loca- 
tions like Discovery Zone and 
Chuck E Cheese. Its cartoon gra- 
phics and humorous, bonk-on- 
the-head game play is designed 
to win approval from even the 
most concerned parents. 

Windjammers is a great sports 
theme that will be challenging to 
players of all ages. Its combina- 
tion of defeating the opponent 
and doing it within tight time con- 
straints adds a higher level of 
competitiveness. Fighter’s History 
Dynamite updates Data East's 
popular fighting game of last 
year. It has been enhanced with 
new characters and moves that 
will challenge fighting game play- 
ers. 

Stern added, “Neo-Geo has 
proven that video games don't 
have to cost the operator $4,000 
or more to be successful.” 

That’s not all for Data East. The 
company has taken a firm place 
at the head of the pack in 
redemption since Wacky Gator 
was introduced six years ago. 
When it first came out, Wacky 
Gator did not have a ticket dis- 
penser. “It was a wise operator 
who told us the game would 
make more money if we equip- 
ped it with a ticket dispenser,” 
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Technical support, (I-r): Eric Winston, 
Joe Blackwell, and Jay Alfer. 


said Stern. “Once a dispenser was 
installed, a true redemption leg- 
end was born. It is now consid- 
ered by many to be the finest 
redemption piece available— 
period.” 

The second game, Hop-a-Tic- 
Tac-Toe, was also a strong addi- 
tion to the redemption line-up. It 
was introduced four years ago 
and still makes up a large per- 
centage of Data East’s redemp- 
tion sales. Like Wacky Gator, it 
has become a must-buy piece of 
redemption equipment. 

The most recent redemption 
game, Carousel, was shown at 
ACME ‘94. Stern explains the 
concept: “Its twist on traditional 
roll down game play is being well- 
received at our test locations. 
We ll be shipping our first pro- 
duction units in late May. It’s a 
special game for Data East 
because it will be the first non- 
pinball product produced by us at 
our Melrose Park facility.” 

Stern is referring to the compa- 
ny's decision to consolidate its 
operations in the Chicago suburb. 
Until now, the video portion of 
the business was in California; 
pinball was in Melrose Park. We 
asked Stern what prompted the 
decision to move everything to 
Illinois. “Years ago it was suggest- 
ed that we consolidate our coin- 
op business in Chicago. It’s a 
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From left, (counterclockwise): Joe 
Kaminkow, Orin Day, Neil Falconer, 
Lonnie Ropp, and Lyman Sheats. 


great manufacturing center. 
Many of the parts that go into the 
non-pinball products came from 
Chicago, although the games 
were being manufactured in 
California.” 

He continued, “By consolidating 
in the Chicago area, we have a 
more centrally located shipping 
point, enabling us to send various 
products—pinball, video, or re- 
demption—to the same customer. 
We can ship replacement parts to 
distributors and stock all parts in 
one location. Technical calls can 
be handled from one place under 
Joe Blackwell’s direction and 
with Steve Novak's expertise on 
our non-pinball products and our 
pinball PCBs. Your readers, we 
are sure, are familiar with and 
respect these two experts.” 

Stern added, “In Chicago we 
have developed an engineering 
group of great depth. This group 
is now willing, able, and truly 
excited about designing other 
coin-op products. You're going to 
see some exciting new in-house 
designed products—many in the 
redemption field.” 

We asked Stern how he felt 
about the position of distributors 
and operators in today’s market. 
He said it was a strange question 
to ask a traditionalist like him 
and told us why: “Those who have 
tried to bypass distributors have 
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The purchasing department, (I-r): Ed 
Spears, Jack Bushell, Bill Kohler, and 
John Waller. Seated is Jim Ross. 


failed because they are necessary 
in the coin-op business chain. We 
do what we do very well—design 
and manufacture games. That’s 
our business. Distributors do 
their function well, too—stock, 
finance, and service games. Op- 
erators place games in locations 
and operate them. Each of us has 
a different function and business. 
Leave each to do what they do 
best. When I was a young man, I 
owned night clubs. My partner 
often asked me about buying 
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games. I told him he'd be best 
served to concentrate on what he 
knew—running bars—and let the 
game experts place, service, and 
change the games.” 


Joe Kaminkow, vice president 
of design, takes a glimpse into the 
future for us with these com- 
ments: “Our sights are set months 
and years down the road. We are 
very excited about some techno- 
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The production crew. 


logical advances—in pinball and 
other products. We continue to 
set trends in licensing, with new 
efforts to pull Hollywood and the 
game industry closer together.” 

He added, “There has been a 
tremendous growth in family 
entertainment centers. The baby 
boomers grew up playing Pong 
and Pac-Man, pinball and Skee- 
Ball. We just love to show and do 
with our children the things we 
loved to do as kids. Family enter- 
tainment centers are catering to 
the need for families to do things 
together. You have to be Marty 
McFly and think about whether or 
not your parents were cool!” 

There's no doubt that Data East 
is really cool, and with its current 
line-up of games and those com- 
ing along, families will be having 
lots of fun on Data East games for 
a long time to come. [| 
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WITH ROMSTAR’S G@GFY Kiee@PS 


FREE THROWS 


Catching ball through 
free throw lanes earns a 
“Free Throw Shoot-Out’— 
1 or 2 extra balls played 
after ten balls. 


we “ah WA. \\WE-% S-L-A’M LANES 
~G aor me bSeage Ge L7, ~— Increase SLAM ticket value 
wg |\\| ee with multiple coins—collect 
CPU iki SLAM ticket value by catch- 

SS a ing balls through S*L‘AM 

“he ee) ===? anes. Ticket values are 

: ee \ Aa “OPERATOR ADJUSTABLE.” 
VERSATILITY 


Catch balls through lit lanes 
and collect ticket values 
which are “OPERATOR 
ADJUSTABLE.” 





MOVABLE BASKET 


Move left or right to score 
baskets and win tickets. 





ROMSTA 


© 1994 ROMSTAR™ a a i 
270 East Brokaw 

San Jose, CA 95112 

Phone 408/437-4780 FAX 408/437-4799 














ARM YOURSELF 
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WARNING: ARCADE OWNERS THAT DO NOT USE ARMS TO CONTROL 
THEIR REDEMPTION COUNTERS & FAMILY ENTERTAINMENT CENTERS 
HAVE BEEN KNOWN TO SUFFER FROM PARANOIA, CHRONIC STRESS, 
INCOME DEPRIVATION, AND MENTAL ANGUISH. 





ARMS International, Inc. 


The Amusement Controls Professionals 
170 N. Oberlin Ave., Lakewood, NJ 08701 


(908) 901-2233 Fax (908) 901-2243 
1-800-771-ARMS (2767) 
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Christopher 
Caire 


COINMAN 


INTERVIEW 


Peter Casas 


ho first took the concept of rev- 
enue sharing and applied it to the 
coin-op amusement industry? His 
name is Peter Casas, president of 
Diversified Coin Service. Though 
based in California, the company 
also does business in Washington, 
Oregon, Texas, Louisiana, Mis- 
sissippi, Alabama, Florida, and 
Georgia. Though the number 
fluctuates, Diversified Coin typi- 
cally has about 3,000 pieces on its 
route. 





In this interview Casas dis- 
cussed, among other things, the 
genesis of revenue sharing and 
where it is today, the industry's 
dearth of data, and the notion 
that taking a technological step 
backward might be a good idea. 

Let’s start with some back- 
ground. When did you get into 
this business and why? 

This is a long story! I started 
right out of college in 1975 asa 
small operator, but it was totally 
by accident. I was looking for a 
job; I had resumes out every- 
where, but nothing appeared 
promising. Then a friend who had 
an alarm business told me he 
needed help setting up a sales 
office, so I did. 
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Just after that there was a char- 
ity golf tournament here in 
Monterey, and Clint Eastwood 
was supposed to play in it. He was 
building a home in Pebble Beach, 
and we wanted to get the alarm 
job for it. In order to try to meet 
him, I put up the $250 entry fee, 
hoping that at some point we 
could talk about his alarm needs. 
Well, we never met, but on one of 
the holes there was a closest-to- 
the-pin contest, with the prize 
being a Pong machine from 
Meadows Games. I hit a ball two 
feet from the pin and figured I'd 
won, but on the following day 
someone got closer and beat me 
out. 

However, I chatted with one of 
the partners in Meadows Games, 
Marty Carlucci, about the busi- 
ness, and the next thing you know 
I was driving back home as the 
proud owner of five new Pong 
machines! He told me and my 
partners at the time, Jerry Pettas 
and Michael Cardinalli, how to 
put them out on the street. We 
made so much money we couldn't 
believe it. The business started to 
grow, and we began buying more 
machines. 

Nine months later Carlucci 
introduced us to these ladies in 
Carmel who had a business 
called JAG Electronics. They had 
about 110 machines, mainly 
Pongs, throughout Monterey 
County and were the premier 
video game operators of the time. 
One of the ladies, Jane Kirk 
Williams, who also owned Inter- 
national House of Pancakes, 
Orange Julius, and Copper Penny 
restaurants, decided JAG wasn’t 
making enough money to bother 
with anymore. So Jerry Pettis and 
I ran JAG for a few months with 
stock options to buy the company. 

After doing this for about six 
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COINMAN INTERVIEW 


months we realized that just 
operating Pong on the streets 
wasn t going anywhere. We start- 
ed doing research and going to 
every possible meeting or con- 
vention we could find regarding 
the business. It was at one of 
those conventions that we ran 
into Ira Bettelman and his father. 
They helped us tremendously in 
those early days, letting us know 
what was what. After picking 
their brains and doing more 
research at the library, we went 
back and made a deal with the 
ladies to buy JAG. 

We paid them about 18 cents on 
the dollar for the business. They 
were kind enough to finance it for 
us, too. We sold off the majority of 
the Pong machines, bought pin- 
ball machines, jukeboxes, and 
pool tables, and placed them 
throughout the Monterey County 


area under Ira’s direction. Jerry 
Pettis and I were the proprietors 
until 1980. 


Jerry and I had a parting of the 
ways. I wanted to grow the busi- 
ness on a much larger scale than 


“| Knew that you couldn't make it 
ro) ol-Je- alate mere) ah’ (-lalace)al-li\ Mit ism Ont) Ke) g- 


environment. The answer was to run verti- 
cally so that we could offer new product 
all the time.” 


In 1979 Jerry and I opened a big 
arcade in Monterey called the 
Electric Light Arcade. It did phe- 
nomenally well; we grossed 
$89,000 in the first 90 days. Right 
after that we opened our second 
arcade in Salinas. Then, in 1981, 





he did; Jerry wanted to stay local 
and small. To this day he runs 
JAG on a small scale and is very 
profitable. Jerry is a great opera- 
tor and still a great friend. 

We split the company in half, 
and I called my new company 


2 9 C_ DISNEY PRODUCTS... 
@ 

“ IA SPORTS ITEMS... 

NFL AUTOGRAPHED 

FOOTBALLS... 


PLUSH SLIPPERS... 
(Super Hot!!) 


ICENSED ITEMS... 
HOT STUFF! 


BULK PLUSH 
AVAILABLE! 


YOU WANT IT, 
YOU GOT IT AT 
KING PLUSH! 


KING PLUSH 


CALL MARLO, CHUCK, ANGEL or PAT (the King himself) at: 


1-800-473-3402 


Fax: 310-834-7905 
“Dedicated to the survival of crane operators!”’ 
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We have 
what our 
Competition \ g, Gi, 
Doesn’t... ty AY 


GREAT AMERICAN BILLIARDS 
800/ 831-2011 


FAX: (401)/463-6673 
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Players will tremble with delight when playing Aftershock. 

The player deposits his coin on the vibrating playfield and tries 
to skillfully guide the coin into the target holes as it slides 
down the playfield. Players tip the playfield to the left or right 


to guide the coin into the high point target holes which are 
worth up to 100 tickets. 


To win thousands of tickets on the Aftershock” is the new top earning ticket 
Progressive Jackpot on Aftershock, the redemption game by Lazer-Tron, the same 
player must navigate his coin down the people who brought you such great games as 
playfield, across the bridge and into the Spin to Win’, Jungle Rama”, Slugger's Alley’, 
bonus hole on the 5th coin played. Hop-A-Tic-Tac-Toe™ and Super Bank-It” 


Call Lazer-Tron today for the distributor 
nearest you. 


Super Bank-It™ is distributed 

by Capcom USA. 
Hop-A-Tic-Tac-Toe” is distributed 
by Data East USA 


Patented & Patents applied for 


Innovators in Redemption 





DIOL eatures 

Skill dominant coin sliding game _—* Quality heavy 
Progressive Bonus Jackpot Display duty construction 
San Francisco themed art & sounds * Stool optional 


Fully operator adjustable ' Made with pride 
Size: 26"W x 60°L x 96"H in the U.S.A. 
Weight 350 Ibs. 

4430. Willow Rd. 


Pleasanton, CA 94588 
Phone: (510) 460-0873 
Fax: (510) 460-0365 
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Fantasy Games and Vending. 
Besides games I| operated full- 
line vending equipment, and later 
I opened a couple of arcades cal- 
led Fantasy Games and Billiards. 
That went all the way to 1985, 
when I sold the business to 
Automatic Merchandising Co. in 
San Jose. (President) Tony Parina 


retained me as vice president of 
the company, and I grew his busi- 
ness from Monterey south into 
San Luis Obispo, Santa Maria, 
Oxnard, and Ventura. 

Two years later I began to real- 
ize that the game business would 
no longer work conventionally. I 
didn’t think that you could capi- 


REDEMPTION CENTERS 


e Broadest Product Line for One-Stop Shopping 
e Personal Start-Up Attention 
¢ Personal Follow-Up Service 
e Prompt Shipping 
e Hands-On Redemption Experience 
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talize product any longer, based 
on the trends and the nominal 
returns on investment. I felt that 
vertical integration had to be the 
future and said so to Tony. With 
the market share that he con- 
trolled, I thought he should’ve 
demanded that manufacturers 
run vertically with him. He 
thought it would never happen 
and didn’t want to entertain the 
idea, so I decided to go my own 
way in late 1987. 

In early 1988 I bought a little 
route from Data East under a new 
name, Diversified Coin Service. It 
was a route in San Jose with 
about 33 Stop-And-Go conve- 
nience stores and some other 
small locations. As it turned out, | 
was bidding against Automatic 
Merchandising for the route! 

The reason I wanted it was that 
I knew Stop-And-Go was a large 
chain of about 1,100 stores and 
that it needed some help with its 
games. I thought, “If I can buy this 
little route and show them what a 
good operator can do, then per- 
haps I can take on their entire 
chain.” 

About a week after I got the 
route I went to the headquarters 
of National Convenience Stores, 
which owns Stop-And-Go, in 
Houston. I met the president, and 
he told me he'd love to play the 
golf courses at Cypress Point, 
Spyglass, and Pebble Beach. I told 
him if he was ever out here to call 
me, that he'd be my guest. Sure 
enough, a week later he called 
and came out here. We played 
and had a wonderful time. Later I 
asked him for the opportunity to 
look at his game books and give 
my opinion as to how game sales 
could be improved throughout 
the chain. 

I spent a week in Houston and 
found out how they ran their 
game operation. It was clear that 
things were in disarray, so I sent 
the president, Mr. Van Horn, a 
letter telling him what I could do 
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COINMAN INTERVIEW 


for him. I ended up consulting 
with them for about a year, and 
then I got the contract for all 1,100 
stores in 1989. The problem, 
though, was how to get the equip- 
ment for that many stores. That 
was the advent of revenue shar- 
ing. 

So you were the first one to do 
revenue sharing in this industry? 

Aladdin’s Castle had been 
doing it, but this was the first time 
revenue sharing was run vertical- 
ly through a street operator for 
national accounts. I dealt first 
with Mr. Nakajima and Shane 
Breaks at Atari. Shane was the 
catalyst to get Atari to work with 
me on revenue sharing; I did it on 
a test basis with Atari and then 
Capcom. But when (Capcom 


me 
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chairman) Mr. Tsujimoto heard 
that I'd landed the 1,100 stores, 
he wanted Capcom to be the 
exclusive revenue sharing part- 
ner for this chain and any other 
convenience store chain that I 
would land. 


The idea at the time was one- 
third to the location, one-third to 
the operator, and one-third to the 
manufacturer. Capcom had the 
exclusive but also bought third- 
party product for me. Mr. 
Tsujimoto had operated 35,000 
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current redemption applications for street 
locations.” 





The unique thing that hap- 
pened in taking over this chain is 
that I was able to sell them on a 
33 percent split to the location. 
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machines in Osaka and said he 
knew it would be impossible for 
one manufacturer’s products to 
be enough to satisfy the needs of 
the player base. We put nearly 
1,500 machines on the street. 


The people who work at Di- 
versified Coin Service are the 
biggest reason the company has 
been successful, people like Ed 
Singley, who spearheaded sales 
for Diversified Coin Service 
nationally. He has the tenacity 
coupled with the charm to make 
everyone in this industry and 
related industries feel at ease. 


Mike Lucido is perhaps the best 
young operations supervisor in 
the country. He will do whatever 
it takes to get the job done, and 
he does it with pride and great 
detail. Stuart Bremner, our vice 
president of systems, is a relative 
newcomer to the industry, but 
he’s learned the business well in 
the last three years and provides 
me with more analytical informa- 
tion than I ever would’ve been 
able to extract myself. 


There are many others that I 
could name, but @veryone in the 
company needs to be commend- 
ed for their dedication. Without 
them Diversified Coin Service 
wouldn't be what it is today. My 
idea would've been just that—an 
idea. 
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COINMAN INTERVIEW 


As you know, many operators 
condemned the arrangement 
between Diversified Coin Service 
and Capcom. What do you say to 
those who've vilified you for rev- 
enue sharing? 

I think that my knowledge of 
the industry’s economics afforded 
me some insights that the aver- 
age operator didn't have. I knew 
that you couldn’t make it operat- 
ing conventionally in a C-store 
environment; you couldn't keep 
the location base happy. The 
answer was to run vertically so 
that we could offer new product 
all the time. Revenue sharing 
applied more to the national 
account business than mom-and- 
pop locations. 

Some of the criticism was that 
you were getting new product 
way before anyone else, and that 
you even got product that other 
operators couldn't get. 

That was never true. Actually, | 
always got product after the fact. 
Capcom was very careful about 
when they released product to 
me. It was always 30 to 50 days 
after the release date. I never got 
product first, even though that’s 
what everyone assumed. | think 
the assumption came from the 
fact that when we did get prod- 
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uct, it came in such very large 
quantities. 

We understand your relation- 
ship with Capcom has since 
soured. 

That’s no longer true. We've 
healed our wounds since the 
show (ACME). There had been 
some differences of opinion, but 
we ve corrected them all. Cap- 
com wants to find a way to exe- 
cute the revenue sharing pro- 
gram through distributors, and 
that’s my recommendation to 
them, too. I think it’s important 
that we unify the industry. We 
don’t need the adverse reaction 
that comes from this sort of thing. 

Have you also done revenue 
sharing with SNK? 

Yes, SNK was involved with me, 
as were other manufacturers that 
I don’t care to make public. SNK 
has dealt with other operators 
besides me, but I’m just speaking 
for myself. 

Is revenue sharing something 
that operators in other parts of 
the country can get involved in? 
They might be saying, “Hell, I’d 
like a crack at this.” 

Yes, I believe so. As the months 
and years unfold, you're going to 
see a need for everyone to do it if 
we re going to keep the video 


game street business viable. 
What’s happening with the South- 
land Corp./7-Eleven is a prime 
example of the deterioration of 
the street business, mainly be- 
cause of the lack of recognizing 
the paradigm shift going on at the 
location level. The locations are 
going through a real shift as to 
who their core consumer is and 
how they want to address that 
consumer. 

We as an industry are data 
poor. We don’t understand the 
needs of our locations or the ulti- 
mate end-user, the player. I’ve 
been so curious as to why AAMA 
or AMOA hasn't been involved in 
extensive exit surveys to find out 
the real needs of our player base. 
Other industries do a lot of that. 

We do our own surveys at Di- 
versified Coin Service. For exam- 
ple, we go into Blockbuster Video 
stores on Christmas and Easter 
breaks, for example, and inter- 
view the kids who buy consumer 
games. We get incredible infor- 
mation from these interviews. 

What sort of questions do you 
ask? 

How far does the consumer live 
from this particular Blockbuster? 
How far does he travel to get the 
product? What's the average age 
of those who rent the consumer 
software from Blockbuster? What 
types of games are being rented— 
violent games, sports-themed 
games? Do they still play games 
at 7-Elevens, bowling centers, and 
arcades? How much is spent, on 
average? Do they have any fears 
when they go to these establish- 
ments, and if so, do these fears 
keep them from frequenting the 
establishments more often? 

The answers we get would blow 
your mind. The fear of violence at 
some of these locations weighs on 
the minds of the player base and 
their parents. For example, they 
fear the gang members that hang 
around the 7-Elevens. They’re 
afraid that if they beat a gang 
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COINMAN INTERVIEW 


member in Mortal Kombat I], 
they ll get physically beaten. 

There are issues that we as 
industry haven't delved into. 
What are we be doing to help with 
the problem of social violence in 
this country? I know that violence 
sells, but there’s a point where it 
becomes too much. We need to be 
careful that we don’t go over the 
line. Southland doesn’t want 
Mortal Kombat II in their 7- 
Elevens because of the violence. 
Last month we were asked to 
take our games out of a number 
of 7-Elevens in Dallas. Though 
Mortal Kombat II was earning 
$700 a week, and the stores had 
total earnings of about $1,200 a 
week, we were asked to remove 
all of the games. 

By the same token, if they 
didn’t have a game like Mortal 
Kombat II bringing in that kind of 
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money, they’d be complaining 
about the poor equipment you 
were giving them. 

Yes, it’s a strange dichotomy; 
you're damned for winning and 
damned for losing. Collectively, 
as an industry, we're in a tough 
situation. That’s why we need 
focus groups and data, so that we 
can find out just where our future 
lies. Currently we’re not doing a 
good job of it. 

Do you agree with many other 
street operators that there isn’t 
enough quality product for you? 

In talking up close and person- 
al to the manufacturers, I come to 
the conclusion that we're driven 
by technology. It’s not an issue of 
demand. In other words, we’re 
not finding out what the con- 
Sumer wants; we're leading the 
consumer to the new technology. 

I think the manufacturers have 
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a higher purpose than what the 
operator wants to believe. The 
purpose is that theyre moving 
into the home and getting 
extremely high-tech—and forego- 
ing the street business. We as 
street operators have to say, “OK, 
if things are headed this way, 
what other product can we put in 
our locations?” Maybe it’s time to 
move hard in the direction of pin- 
ball for the street. And redemp- 
tion; what role can it play? We 
have to be innovative ourselves. 

I’m not one who looks at the 
industry and says, “Oh, they 
aren't bringing out any product 
for the street. Woe is me.” Instead 
I look at the opportunities, of 
which there are many. Operators 
need to look at all the possibili- 
ties. That's what we do at 
Diversified Coin Service: con- 
stantly look to change in order to 
remain at the leading edge. 
Today, to be stuck in an old para- 
digm is death. 

We've talked about revenue 
sharing. Lately, has there been 
much revenue to share? 

I had a lot of success with both 
Capcom and SNK. It’s great when 
you have great product and not 
very great when the product is 
weak. If I’d been revenue sharing 
with Williams for the past two 
years, it would've been a wonder- 
ful thing. But they don’t do rev- 
enue sharing; actually, they don’t 
need to. Revenue sharing was 
borne out of manufacturers need- 
ing to move product that other- 
wise would sit in the warehouse 
and collect dust. 

Could revenue sharing be 
applied to other types of equip- 
ment, or would it only work with 
video games? 

The economics may not work 
for all types of equipment. In the 
case of products that have a long 
life, an operator wouldn’t be in 
his right mind to share the rev- 
enues if he could afford to buy the 
equipment. Videos, which don’t 
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have long lives, are a natural for 
revenue sharing. At Diversified 
Coin we buy games, too—includ- 
ing some videos. It isn’t all rev- 
enue sharing. 


You've heard about AMOA’s 
project—through the National 
Amusement Network Inc.—with 
Electronic Data Systems Corp. 
What’s your initial reaction to it? 

We've been doing our own pri- 
vate research, outside of AMOA, 
for the past few years. Right now 
we could become interactive 
through a two-way, “twisted tear” 
phone line; the technology is 
available right now. But the cost 
per host, per machine, to down- 
load and upload is $3 a day. 
That’s too expensive to be feasi- 
ble right now. 

I don’t know how many people 
realize it, but the technology 
already exists for players to com- 
pete in tournaments from their 
homes. Microsoft has a golf game 
in which the golf course is down- 
loaded into a player’s computer, 
and he can play in tournaments 
and compete against everyone 
else on the computer network. 

Frankly, I think the future for 
the street operator isn’t so much 
in this kind of technology. The 
future lies in electromechanical 
technology. 

The future, then, should involve 
going backward technologically, 
not forward? 

Absolutely! The answer is to 
provide product that cannot be 
put into the home. Why not go 
back to the product that was pop- 
ular in the ‘40s and ‘50s and find 
current redemption applications 
for street locations? 

But aren't most street opera- 
tors convinced that they can’t run 
redemption, that because of the 
space limitations and the hassle 
of fooling with merchandise, it 
isn’t worthwhile? 

That's a very lazy attitude. 
Operators need to work a little 
harder for our money. If it 
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requires inventorying merchan- 
dise, that’s what we'll have to do. 
The change that we're all going 
through in this industry will leave 
a lot of lazy people behind. 

But getting back to AMOA, they 
have some great people involved 
with the association. They just 
need to broaden their scope and 
seek people like myself, Tony 
Parina, and Richard Scherer— 
people who have gained incredi- 
ble insight on our own, without 
them. We could have think-tank 
sessions and really arrive at ideas 
that are wonderful for all of us. 


This is an exciting industry; there 
are so many directions you can 
go. I see the future as being bright 
for those who want to pay their 
dues. 

Are you a member of the Cali- 
fornia Coin Machine Association? 

I'd been a CCMA member for a 
long time, but I withdrew this 
year after 15 years. I did so 
because I think the association 
has lost focus as to what’s impor- 
tant. To be a member you have to 
pay $1,000; to be a member with 
voting rights costs $5,000. Ac- 
tually, I shouldn't be criticizing 


“The more myopic we are, the less 
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Who should be performing the 
data-gathering tasks that you 
speak of? Is it the single domain 
of one level of the industry hier- 
archy, or should everyone take 
part? 

If I were a manufacturer I'd 
want to know exactly what I was 
doing, without having to specu- 
late what kinds of games people 
wanted. But the manufacturers 
have been flying by the seat of 
their pants for a long time. 
Ultimately, collecting data is their 
responsibility, but it’s up to each 
of us to do our part if we hope to 
have any future in this business. If 
the manufacturers won't do it, 
we ll have to. Diversified Coin 
Service has stayed pretty much 
underground, because we haven't 
been well received in the indus- 
try. I've been doing my own 
research and staying one leg up 
on what's going on. 

The idea guys, the ones who 
think beyond their nose, will 
always make it in this business. 
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the association. I should be in 
there fighting, trying to bring 
things together. I need to talk to 
the powers that be in the CCMA 
and ask them to rethink this 
thing. 

The CCMA has some great lob- 
byists, John Wendt and Dennis 
Loper, but the one guy who's kept 
the association together is Tony 
Parina. I don’t know how much 
money he contributes annually to 
the CCMA, but it’s probably over 
half. He should be commended 
for all he’s done. 

Do you have any parting re- 
marks for operators who may not 
have warm feelings toward Peter 
Casas? 

We all need to forge together to 
be viable in the future. It’s going 
to be important that we under- 
stand how the industry can work 
from all aspects. The more my- 
opic we are, the less opportunis- 
tic we'll become. Change is our 
future; anything that remains sta- 
tic will probably perish. 


MAY 1994 





_ INSIST ON THE TOP OF THE LINE. 
ASAHI SEIKO — 


Coin Hoppers ® Card Dispensers ® Coin Doors © Joy Sticks © Coin Selectors 
Escrow/Diverter Units ¢ Bill Dispensers © Replacement Parts — 


ee, 


ars 


4029 S. Industrial Rd., Las Vegas, NV 89103 © (702) 794-2920 © Fax: (702) 794-0644 





Bonnie 
Theard 


Powerhouse panel 
downloads expertise 


"Redemption for Profit” was the 
title of the third redemption- 
themed seminar at the recent 
American Coin Machine Expo. 
“Five Ways to Run a Better Fun 
Center” would have been an 





Panelists, (seated, I-r): Rorie Keller of ACe/ACME, Rhonda Fletcher of ARMS Intl., 
and moderator Sue Monday of Spirit Design Group; (standing, I-r): Mike Kerwin of 
Games Family Fun Center, Jack Siefert of JAS Amusements, and Joey Herd of 
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Joey Herd (c) speaks with Charles Leonelli Il and Charles Alexander of Central 
Mississippi Amusement. Dale Walker of Music Vend-Dunis and Mike Kerwin are in 
the background. 
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equally apt description, since five 
industry experts shared their 
knowledge with an audience of 
127 attendees. 

Designed for redemption prac- 
titioners, aS opposed to newcom- 
ers, the session covered the top- 
ics of security measures, revitaliz- 
ing redemption counters, promo- 
tions, customer awareness, and 
various methods of bringing cus- 
tomers into family entertainment 
centers and keeping them happy. 

A tall order, but the panel more 
than met the challenge. Here are 
the highlights: 

Rhonda Fletcher 
ARMS International 
Lakewood, N.J. 

“A successful family entertain- 
ment center is a secure family 
entertainment center,’ noted 
Fletcher. “Let customers and 
employees know they are being 
monitored. To avoid problem 
areas, eliminate any dark spots in 
your center. Post rules clearly 
and enforce them or they will be 
worthless.” 

Fletcher believes in preventive 
measures, such as uniformed 
guards to give customers a sense 
of security and undercover 
agents to stop possible thefts in 
progress. In the prize display 
area be particularly careful with 
electronic items; keep them in 
the back of the counter where 
you have more control and make 
sure the display cases are locked. 
Large merchandise displayed 
overhead in the location is attrac- 
tive. Be sure these are chained to 
the wall and not easily accessible. 

She cautioned listeners to be 
careful when hiring employees. 
“Don't hire too quickly. Contact 
references and do a background 
check. Take a photo of each 
employee to keep with their 
employment file. If you need help, 
don't feel panicked and hire a 
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FAMILY FOCUS 


group of friends; you're inviting 
trouble.” 

When choosing employee uni- 
forms, Fletcher suggests a design 
without deep pockets. A stream- 
lined uniform is best. Provide 
lockers for employees. Do not 
allow personal effects to be kept 
behind the counter, for the cen- 
ter’s security and that of the 
employee himself. 

Tokens and tickets are cash to 
the location. Shred tickets imme- 
diately or otherwise destroy 
them. Tell the employees that the 
tickets are valuable. 

In regard to those all-important 
prizes, she endorses tracking 
merchandise much like retail 
establishments routinely do. Do a 
physical inventory and frequently 
spot check. 

In a perfect world no one in 
your employ or among your cus- 





Don't take chances! Dependable 





tomers would think of a dishonest 
act. History. proves otherwise. 
Don't be naive; closely watch all 
aspects of your center’s operation 
and avoid presenting opportuni- 
ties to the unscrupulous. 


Rorie Keller 
Ace/ACME 
Los Angeles, Calif. 

“Breathe life back into your 
redemption counter,’ was the 
message from Keller. Display 


Taam Yelle Aclainslacclialiitcalmeciainss 
into a first-class showpiece, with prizes 


that say, ‘Stay here and play for me!’” 


An additional good thought: 
Have a controlled entrance and 
exit for younger children in the 
soft play area. Take a Polaroid 
photo of the parent and child to 
match up the pair when it’s time 
to depart. 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 





cases that are sparse or filled 
with outdated merchandise don't 
offer much incentive for cus- 
tomers to play your games. 

As she explained, “Customers 
play the same games over and 
over for the prizes. We’re not giv- 





performance, on time delivery, and 












outstanding service have made us the Ticket Dispenser 

preferred choice of manufacturers, ¢ Push button loading 

operators and distributors for over ° Validation 

10 years. * Quick release ticket 
suide for easy 

“We very much appreciate all the servicing 

effort that you have put forth to 

meet our unscheduled needs.” 






Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has traly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key << 
.- everyone in your organization excels.” , 
Gene Cramm, ShowBiz Pizza Time, Inc. 
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Well-stocked redemption counters like this one in Redemption City will draw 


more player interest, advise the experts. 


ing away little trinkets anymore.” 

What to do when your redemp- 
tion counter comes up short? 
Keller was full of ideas: “Put out- 
dated items in a bargain corner, 
get better lighting and newer 
merchandise in your display 
cases, and move the merchandise 
around to keep it fresh and 
appealing. Give the players lots of 
choices.” 


She likened redemption coun- 
ters to grocery shelves. Groceries 
are always moving items closer to 
the edge of the shelves and creat- 
ing displays at the end of aisles to 
attract the attention of cus- 
tomers. The same ideas hold true 
for any redemption counter. 


Attractive displays are vital. 
Suggestions included clear or 
Opaque acrylic containers that 
allow customers to see items, 
instead of baskets that can 
obstruct the view; display rings to 
suspend prizes from the ceiling; 
smaller display cases located in 
various areas of the fun center to 
keep players aware of prizes they 
can win; and mirrors to show off 
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the merchandise and expand the 
feel of the room. 

Think about your customer 
base, said Keller. Are there more 
locals or tourists? Larger prizes 
will interest local customers who 
can save up over a long period of 
time, while tourists need items in 
a lower price range that can be 
won in a reasonable amount of 
time. Put your taste aside. If you 
despise whoopee cushions but 
your customers would love them, 
oblige. 


Her final words of advice: “Turn 
your family entertainment center 
into a first-class showpiece, with 
prizes that say, ‘Stay here and 
play for me!’” 
Mike Kerwin 
Games Family Fun Center 
Mukilteo, Wash. 

“Redemption is a way to bring 
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families into an entertainment 
center—a warm, friendly place 
for mom and dad and the kids,” 
said Kerwin. “Family entertain- 
ment centers are totally different 
arenas where everyone is equal.” 

According to Kerwin, one of the 
ingredients of a family entertain- 
ment center is the party package. 
It makes the location a place for 
celebration, whether a pre- 
schooler’s birthday party or a soc- 
cer team’s victory party. 

On Kerwin’s list of other ingre- 
dients. were: redemption and 
video games; food and beverages; 
table games such as air hockey, 
foosball, and pool; a soft play 
area; batting cages; miniature 
golf; and rides. 


“Miniature golf takes time to 
play,” noted Kerwin. “It’s a bond 
for the players. Sports games in 
general are ones that parents can 
enjoy with their children.” 

In the food area, Kerwin sug- 
gests finding a good vendor for 
pizza if you can’t make it yourself. 
Taste-test your food offerings and 
keep quality in mind. 

He does not believe in being 
idle. Employees have to have 
things to do. “Go forth and clean” 
is one of his bromides for employ- 
ees. When they're out on the floor 
maintaining the games, they're 
also listening and observing and 
can often help diffuse potential 


problems. 

Kerwin, a high-energy person 
himself, considers running family 
entertainment centers a high- 
energy occupation. 

The ultimate goal and satisfac- 
tion for Kerwin? “If you give cus- 
tomers a positive experience 
you re doing your job.” 
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Now The 


DUNGEONS € DRAGONS 


Video Game Works Its Magic 
On Your Cash Box. 





Introducing The 

Dungeons € Dragons"- Tower of Doom" Video 
Game. The Ultimate Profit Weapon. 

It’s the world’s most popular role playing game, 
played by over 12 million enthusiasts for 20 years. 
And now, the popularity pays off —with the 
DUNGEONS & DRAGONS"— TOWER OF DOOM™ 


video game from Capcom! Syst oa i 
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Dragons, Ghouls and Cash at Every Level. 
On their journey to the Tower of Doom, players 
choose their direction of play, leading them through 
hundreds of different paths to adventure. Around 
each corner lies more mystery, more adventure, 
more action. Which means more profits for you. 











Featuring The 

New System II” A Magical New 
Development In Arcade Technology. 
system || means it’s easier to have more great 
games — like the DUNGEONS & DRAGONS™ 
video game —in your location. Once you're 
plugged into the system, changing software is 
as easy aS Snapping in a new board. New games 
are easier to install and they cost less too. 


To order the DUNGEONS & DRAGONS™ video 
game on the new System II, call your Capcom 
distributor or call Capcom at (408) 774-0500. 
With the DUNGEONS & DRAGONS™ video game, 
making money is no mystery. 





“DUNGEONS & DRAGONS, D&D and TOWER OF DOOM are trademarks owned by TSR, Inc. 
and manufactured under a sublicense from Strategic Simulations, Inc” © 1994 TSR, Inc. All rights reserved. 
© 1994 CAPCOM USA, INC.,CAPCOM is a registered trademark of CAPCOM CO. Ltd. 
475 OAKMEAD PARKWAY, SUNNYVALE, CA 94086, (408) 774-0500. 











FAMILY FOCUS 


Jack Siefert 
JAS Amusements 
Bradenton, Fla. 

Siefert cited three elements to 
remember in family entertain- 
ment centers: excitement, fun, 
and profitability. He is a staunch 
believer in the power of promo- 
tions to achieve these three goals. 

Some of the best promotions 
are the easiest to administer, 
among them: 

1. Balloon giveaway. Perfect for 
birthday parties. Have your logo 
imprinted on 100 balloons num- 
bered 1-100. Hand them out to 
children aged 12 and under. Call 
out one or more numbers every 
10 minutes to build excitement. 
This is a good method to move 
older merchandise and keep cus- 
tomers on the premises. 

2. Redemption ticket phrasing. 
Challenge customers to complete 
a phrase or name by earning tick- 
ets with letters printed on the 
back. Keep one letter out as a 
controlling piece. Use this promo- 
tion on a game that is not earning 
well and it will certainly do bet- 
ter. 

3. Ticket matching. Match the 
last three digits on tickets with 
posted numbers (lucky 7s, for 
example). 

4. Live promotions. Bring a DJ 
on-board to give away prizes all 
day long. Call your temporary 
radio station WFUN radio. 

5. Blindfold Skee-Ball. Cover 
the top net of Skee-Ball games so 
players cannot see where the 
balls land. Give prizes for match- 
ing certain scores. 

6. Longest ticket strip. Award a 
prize for the longest strip of tick- 
ets players can earn in five min- 
utes. 

7. One-hour promotion. Place 
tickets redeemable for merchan- 
dise in a bucket. With each 150 
tickets a customer wins, he gets 
to pull a ticket out of the bucket. 

8. Double redemption day. 
Select the slowest day in your 
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center and give tickets with dou- 
ble value (#2) stamped on them. 

9. Kid’s Club. Register young 
players and issue them a card 
with your center’s name on it. At 
random intervals, make an 
announcement that you are giv- 
ing a prize to the first person to 
present their club card. 

12. Monthly drawing. Cus- 
tomers enter their names for a 
large prize awarded each month. 
The more frequent their visits, 
the more chances they have. 
Some locations go one better with 
an annual drawing for something 
really big, such as a car. Give one 
raffle ticket for every 100 tickets 
or six for every 500 tickets in this 
case. 


ters get all the press, says Herd, 
but you can’t build one of those 
everywhere. He espouses a sim- 
ple philosophy: “If you know who 
you are, know what you want to 
do, run it the best you can, and 
work within your means, you can 
be a success. What we do is fun; 
it’s not brain surgery. Don’t make 
it too technical.” 

The down-to-earth Herd put 
the audience on notice: “If you 
don’t know your best games and 
worst games, you re spending 
way too much time in the office. 
You learn from being out there. 
Success is determined by the 
amount of time you’re in the 
front-line position.” 

Says Herd: “This is a niche 
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11. Holiday specials. Offer 
tokens as Halloween treats or 
Christmas stocking stuffers. 

12. Student achievement awards. 
Reward improving students, not 
only those with A’s on their 
report cards. 

Contact local schools; teachers 
can give out your certificates for 
free tokens to deserving students. 
Joey Herd 
IFECA 
Birmingham, Ala. 

“You must be willing to commit 
the time needed to properly run a 
family entertainment center,” 
asserted Herd, president of the 
International Family Entertain- 
ment Center Association. “It’s a 
tremendous industry right now. 
The people who are getting in for 
the wrong reasons are going to 
have problems.” 

Herd advocates studying your 
market before “building a monu- 
ment to yourself.” The megacen- 
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industry. Be smart enough to lis- 
ten to your customers. Every mar- 
ket is different; don’t let people 
tell you ‘you must do this.’ Don't 
try to have one of everything in 
your center. Just being big is not 
necessarily good.” 

Cleanliness is paramount to 
Herd. “Make it obvious that your 
location is clean, safe, and fun for 
families. The essence of our 
industry is repeat business. 
Market yourself well. Marketing 
is no more than presenting your 
product. Your employees are 
your best advertising. Be sure you 
have a quality staff. Don’t com- 
promise the security and integri- 
ty of your facility.” 

Who does Herd see as the most 
important customer? “Mom is our 
customer. She may be sitting 
down handing out tokens, but 
she’s the one who determines the 
return business, if it's clean and 
safe according to her standards.” [1 
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@ Payout Meter (ascending & descending) on message board 
© Complete audits of bills & Tokenotes received (including last 4 bills) 


© Complete audits of coins dispensed 
1. Capable of reset (when filled) to indicate dollar amount in hoppers if 
2. Low coin indicators starting at $400.00 

® With lighted top cap for easy identification 

® Timed acceptance of Tokenote (Good only at certain times) 

© Programmable payouts (For conversion to tokens) ia 

@ Resettable and perpetual audits | j 


@ Programmable greeting or message 
Hamilton Mfg. Corp. 


a2 aA === 1026 Hamilton Dr. 


= s=s= ott Secor Holland, OH 43528 
(419) 867-4858 
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Redemption: understanding 


the concept 


have a philosophy to go along 
with being in the service busi- 
ness: in order to service an ac- 


' count properly, it is extremely 


important for me to know as 
much as possible about the spe- 
cific type of industry I am serving. 

By knowing my client's busi- 
ness, I can identify needs and 
thus maximize the amusement 
revenue in that location. Taking 
the time to learn about clients’ 
businesses has enabled my com- 
pany to become a vital part of 
clients’ operations. An atmos- 
phere of credibility, integrity, and 
mutual profitability results in all 
cases. 

For example, one of the prima- 
ry industries we have specialized 
in serving over the last decade 
has been the bowling industry. 
We have taken great pains to 
learn as much as we could about 
America’s most popular partici- 
patory recreational activity. 
Subsequently our acquired ex- 
pertise has allowed us to be of 
valuable assistance to the bowling 
proprietors we currently serve. 
The same is true of other indus- 
tries as well—taverns, pizza 
places, hotel/motels, truck stops, 
and restaurants, to name a few. 

The purpose of this and future 
articles is to educate operators to 
ever-changing trends in redemp- 
tion as it pertains to the street 
operator. 

In the ‘80s, most of my compa- 
ny’s coin-op revenue came from 
pre-teen and teenage males. The 
video game boom went bust for 
several reasons: increased multi- 
media competition for discre- 
tionary/entertainment dollars, 
proliferation and over-saturation 
of coin-op games, and the advent 
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of relatively inexpensive home 
games. 

If revenues were to increase 
and operators were to survive, a 
suitable replacement for video 
games needed to be found. It was; 
we call it redemption. Redemp- 
tion is the fastest-growing seg- 
ment of the amusement industry 
today. However, it’s not a new 
concept, having been used at 
large arcades and resort loca- 
tions since the ‘40s. 

Redemption is not unique to 
the game business either. In fact, 
it is used on a regular basis in 
many industries: airline, automo- 
tive, banking, and supermarkets, 
to name a few. It is only within the 
last four or five years that amuse- 
ment redemption has begun to 
find its niche in street locations, 
like bowling centers, truck stops, 
local family fun centers, pizza 
restaurants, etc. 

I speak from experience when I 
say that these types of locations 
are a natural for redemption. We 
were one of the first to explore 
redemption within a street loca- 
tion (bowling centers). Although 
my company’s redemption pro- 
gram has applied mainly to the 
bowling industry over the past 
several years, it can apply to any 
high-traffic street location. 

Many of today’s bowling centers 
are no longer just for bowling. 
They are large and elaborate 
high-tech family entertainment 
centers. Family entertainment 
centers today also are offering 
go-karts, bumper boats, indoor/ 
outdoor batting cages, and minia- 
ture golf. Adding redemption is a 
natural. Let’s explore what re- 
demption really is and how it is 
applicable to the amusement 
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e Interchangeable 
weapons and fighter 
improvements increase 
gameplay variety and 
player strategy. 


e Complete kit available 
for all Jamma compatible 
cabinets with horizontal 
mount monitors. 





Strata Group, Inc. 
4010 Winnetka Ave. Rolling Meadows, IL 60008 (708) 870-7006 (800) 262-0323 (708) 870-0120 Fax 


© Copyright 1994 Incredible Technologies, Inc. All rights reserved. 











You re right. We did. 


But eee Lhe sumo wrestler 
is real. The ride is real. And they 
both went up & down and back 
& forth together for nearly an 
hour. For real. 


The end came when the sumo 
gave up. The ride would’ve kept 


on going. It’s built to. And that’s 
the whole point. 


We staged this to demonstrate 
that our rides are about the 
strongest, most rugged rides in 
the industry. 


et you think we staged this. 


We cheated, too. We regularly 


test our rides with 400 pounds 
of concrete blocks atop them. 
The sumo only weighs about 
350 pounds. 


Look underneath. 
You'd think it was a real 
bulldozer. 












It’s built like one, same as our 
other rides. Eighth-inch-thick 
cast aluminum gear boxes with 
inductive hardened steel gears and 
two sets of lifetime bearings. 
Dual 110/220 volt, continu- 
ous-duty asynchronous 1600 
RPM motors ... 4.5 amp, 
nearly a half-horse each. 
All mounted on a 5/64”- 
thick tubular steel 
frame, inert-gas welded 
and chemically cleaned 
before being lifetime- 
primered with synthetic- 
resin-based 
Brillus Fix. 


All to say ... totally 
and thoroughly 
quality. 


Bigger than life designs. 


Realistic, multi-directional 


movements. 


Authentic looking, yet exaggerated 
to capture young imaginations. 
Flashing lights, wailing sirens, 


© 1994, Elektro-Mobiltechnik, Raubach, Germany & Bensenville, Illinois. 


















roaring motors, control pad Come with their own 


Roller Jack. 


sequencers, and radio commu- 
nications chatter to keep those 
imaginations intrigued. Horns Permanent underframe rollers 
on one end, stationery feet on 
the other. They'll stay solidly in 
place when in use, but transport 
easily with their Roller Jack 


(comes with most models). 


to honk and controls to 
maneuver to keep imagina- 
tions involved. And multi- 
directional, electroni- 
cally controlled move- 








ments that simulate 
the actual _ 






_ object tm 
those =} 
imagina- — 
tions are 
riding in. zg 


Dozens of street-proven 


Put simply ... they entice kids models to choose from. 


and they fulfill the enticement. 

All professionally designed, ETL 

(European Testing Laboratory) 

safety- tested to UL standards, 
and kid-tested for 

“attraction power” 





before they’re ever brought to 
market. But the different mod- 
els you simply have to see. 


Call, write or FAX for full infor- 
mation and color brochures. 


Better yet, go to your nearest 
EMT Distributor and see them 
first hand. 


EMT Kiddie Rides A Division of NSM-America 
1158 Tower Lane * Bensenville, IL 60106 
Phone: (708) 860-5100 /FAX: (708) 860-5144 





FunTecnic EMT U.S. Representative 
7370 N.W. 36th St., Suite 415 G * Miami, FL 33166 
Phone: (305) 592-5932 /FAX: (305) 592-6041 


EMT. 
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industry—bowling centers in par- 
ticular. 

Here’s Webster’s definition of 
redemption: “to convert to some- 
thing of value.” Taking this defini- 
tion and applying it to any busi- 
ness consists of two parts: 

1. Giving the consumer some- 
thing of perceived value for fre- 
quenting a location or utilizing a 
particular business service. 

2. Using special promotions, 
premiums (prizes), coupons, or 
tickets to encourage the con- 
sumer to return. 

Airline frequent flier programs 
are an excellent example of this 
concept at work. In return for fly- 
ing on a particular airline, cus- 
tomers are awarded points, 
which may be accumulated and 
redeemed at a future date for 
premiums like additional travel, 
hotel stays, car rentals, merchan- 
dise, upgrades, etc. By doing this, 
the airline builds customer loyal- 
ty. 

Banks offer free safe deposit 
boxes, free or reduced-fee check- 
ing accounts, and various premi- 
ums for long-term or repeat busi- 
ness. Redemption has even been 
used in the supermarket industry 
through various trading stamp 
promotions and newspaper 
coupons. 

In the amusement industry, 
redemption is slightly different. 
Games, requiring varying de- 
grees of skill, are placed in a loca- 
tion. When customers accomplish 
a certain score, tickets are 
awarded. The tickets are then 
redeemed at a redemption sta- 
tion—the equivalent of a small 
retail store. Customers select 
from a wide variety of merchan- 
dise on display and “buy” the item 
with their tickets. 

The more popular the mer- 
chandise and the more attractive- 
ly it is displayed, the more re- 
demption game revenue you can 
expect. Proper merchandising is 
critical to success. The location 
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VAN BROOK. 


Phone (606) 231-7100 + FAX (606) 231-7108 


SPECIAL NOTICE! 


Purchase your used Equipment 
from: 


New ORLEANS 
NoverryCo. 





3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX: (504) 888-3506 
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owner is not only in the amuse- 
ment business but in the retail 
business as well. This includes 
merchandise selection, purchas- 
ing, display, and inventory; decid- 
ing ticket values; tracking the 
“sales” and adjusting the pricing, 
ordering, and inventory accord- 
ingly; inventory control of tickets, 
game tokens, merchandise, rev- 
enue, and vouchers; staffing, 
Supervision, and training; and 
equipment payout and per- 
centaging. 

Tickets are imprinted with the 
location’s name and logo so they 
may be used only in that location, 
encouraging repeat visits, which 
translates into more dollars 
spent. If a location offers more 
than just games—bowling cen- 
ters, for example, offer many 
types of entertainment, food, and 
drinks—these other profit centers 
will also benefit. 

The beauty of redemption is 
that unlike in the ‘80s, when 
games were played primarily by 
pre-teen and teenage males, 
redemption games appeal to 
many different age groups—when 
offered properly. Operators can 
tap a new market by offering a 
diverse selection of prizes, and an 
even more diverse selection of 
games. 

But be forewarned: implement- 
ing a redemption program is 
time, labor, and capital intensive. 
However, when all of these ele- 
ments are meticulously put into 
place, the financial results can 
exceed even the wildest expecta- 
tions. 

Next time we'll focus on specif- 
ic aspects of operating a prof- 
itable redemption program in a 
street location. It can be done. If 
you have any questions regarding 
anything addressed in this article 
or something you'd like to see in 
future articles, please call me at 
800/393-8363. L] 
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e 2-Player Upright Gun Game 
e Buy-in & continuation 

e Horizonal monitor 

e Realistic gun recoil 

e Enhanced digitized graphics 


e Standard & Street versions (dip switch) 


e Optional carnage mode (dip switch). » 
e 6 special western weapons 
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e 2-Player Upright Gun Game 

© Buy-in & continuation 

© Horizonal monitor 

© Realistic gun recoil 

° Enhanced digitized graphics 

e Standard & Street versions (dip switch) 
© Optional carnage mode (dip switch) 

© 6 special western weapons 















SPRING BUYER'S GUIDE 





Kiddie Rides 





Crank ‘N Roll 
Alter Enterprises 
Kid-powered kiddie car 
allows each rider to propel 
his own car through the use 
of hand cranks. Soft “cow 
catcher” bumpers protect 
during collisions. Railroad- 
style track adds to appeal. 
Simple design and low main- 
tenance; no motors or elec- 
tricity. 


Norton Motorcycle 
R.H. Belam (Belita) 

Young motorcycle enthusi- 
asts will be attracted to this 
silver racing machine that 
comes complete with wind- 
shield and realistic hand con- 
trols. Trim colors are red, 
blue, and yellow. 
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Cruiser 
AMTEC 

Young sailors love the 
authentic look of this plea- 
sure craft in red, white, and 
blue. Nautical detailing on 
this fiberglass ride with real 
chrome hardware. Other 
rides from the company in- 
clude Blue Cosmos Rocket 
Ship, Crown Carousel, Car- 
ousel Horse, and Pinochio. 


Pepito Horse 
R.H. Belam (Belita) 

Every little cowpoke will 
want to saddle up on this col- 
orful ride that features a clas- 
sic white and tan horse on a 
bright green stand. The blue 
saddle adds to the already 
eye-catching color combina- 
tion. 


Davey Dragon 
R.H. Belam (Belita) 

The friendliest of dragons 
awaits youngsters wanting to 
climb on the back of a most 
unusual creature. The smil- 
ing fellow is all green with a 
yellow neck and a yellow seat 
ready to be occupied. 


Vienna Horse 
R.H. Belam (Belita) 
Carousel horses of days 
gone by provided the inspira- 
tion for this special ride, 
available as either a white 
horse with blue trim ora 
striking black steed with blue 
trim. 
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Ferrari Racing Car 
R.H. Belam (Belita) 

A sleek and shiny red 
racer with black trim, rear 
spoiler, and decals that indi- 
cate the European racing cir- 
cuit. The ride is mounted on a 
silver stand. 





Big Rig 484 
Carousel 

Double rider with realistic 
engine sounds and control 
levers, working ignition, air 
horn, and break pedal. 
Comes with attraction light- 
ing and inside and outside 
flashing lights. “Personalized” 
decaling available. 
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FOK EXPORT TO: 


¢ South America ¢ Europe & Eastern Europe 
¢ Central America ¢ Asia -- China, Etc. 
¢ Caribbean Or Anywhere Else 


NOBODY -- BUT NOBODY 
CAN DO FOR YOU WHAT 


BELA MM 


DOES FOR YOU!!! 














We Have 


New & Used Videos New & Used Redemption Machines 
New & Used Pinballs Kits & PCBs 

New & Used Simulators Spare Parts, Joy Sticks 

New & Used Driving Games Power Supplies 


New & Used Fighting Games Monitors 19" 25" 33" 
New & Used Kiddie Rides Etc. Etc. Etc. 


CALL US -- BE CONVINCED 
BELAM WILL WORK WITH YOU 





Call or Fax 
RK. H. Belam Company, Inc. 


Nassau Plaza « 1 Fulton Avenue *« Hempstead, New York 11550 


Tel: (516) 292-2670 © FAX: (516) 486-0957 
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Kiddie Rides 





Champion Horse 
Carousel 

This is a faithful reproduc- 
tion of an all-time favorite 
horse. Comes with a genuine 
Western saddle and bridle. 
Standard coin box with 
heavy-duty security cover. 
The price per ride and time 
are adjustable. 





Speedster 
Carousel 

This is a replica of an Indy 
race car, with realistic engine 
and horn sounds. Features 
include a high-low gear shift- 
er and a lighted dash panel 
with LED lights and indicator 
lights. 


PLAY METER 


Willie the Whale 
Carousel 

This character is popular 
with kids. The ride features 
entertaining music and color- 
ful decals and trim. This and 
all other Carousel rides can 
be equipped to operate on 
U.S. coins, foreign coins, or 
tokens. 


Alligator 
Coastal 

A smiling, docile figure, 
this two-seater alligator is 
green with a bright yellow 
chest. The ride features an 
adjustable ride time and is 
selectable from one to four 
coins. 


Sammy Saurus Dinosaur 
Carousel 

Return to pre-historic 
times when dinosaurs roam- 
ed the earth. Kids will love to 
ride Sammy, a colorful and 
friendly dinosaur with jungle- 
type sound effects. It features 
a standard coin box with 
heavy-duty security cover. 
The price per ride and ride 
times are adjustable. 


Dinosaur 
Coastal 

This animal of the past will 
stand out in purple, pink, yel- 
low, and green. The two- 
seater also has ride time 
adjustments and takes one to 
four coins. 
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Sleek Streak Sports Car 
Carousel 

The sleek sports car 
design and detail, along with 
realistic sound effects, will 
appeal to all kids. The ride 
features a high-security coin 
box with two coin chutes, plus 
adjustable pricing and ride 
time controls. 





Happy Hippo 
Coastal 

This is a two-seater hippo 
ride with steering wheels for 
two. Sound and light attrac- 
tions complete the package. 
Dimensions: 62” long x 33” 
wide x 57” high. 
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A BUNDLE! !!! 





Measures only 
13.5"w X 26"h X 13"d 


Coinco BA30 bill acceptor. Can 
be set to accept $1, $2, $5, $10, 
or $20's and carries a 2 year 
warranty on parts and labor. 
Also has the option of using an 
Ardac, Maka, Rowe, Mars, JCM, 
or CBV validator. 


Scratch resistant graphic 
front 


128 bonus options for 
token payouts 


High security 3 point 
Locking system 


Recessed saftey coin cup 
3,200 quarter / token capacity 
hopper loaded with options 

to 5,600 quarter / tokens 
Optional payout of nickels or 
dimes 





“Optional base and header available 
“Rear loaded model also available 


$1495," 


a Six other models from which to choose 
thd American Chanaer Corvoration 
1-800-741-9840 








Call for your local Distributor 
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Kiddie Rides 





Jet Hawk 
Coastal 

This is a sleek, eye-catch- 
ing car ride with two seats. It 
comes with three different 
pushbutton sounds and front 
and rear rotating lights. 





Dinosaur Jr. 
Daemco FunRiders 

This prehistoric ride fea- 
tures red fire lights and blue 
horn lights, an all-metal fabri- 
cated frame fitted with cas- 
tors, and a belt-driven base 
mechanism for quiet opera- 
tion. 


PLAY METER 


School Bus 
Coastal 

This school bus features 
flashing head and tail lights 
in the attract mode. There’s 
also the figure of a school 
chum peering from the rear 
window. The ride comes with 
a horn and uses micro-chip 
technology for music and 
speech. 


Mini-Fire Truck 
Daemco FunkRiders 

Bright colors and flashing 
lights are sure to make this 
fire truck attractive to kids. 
There are pushbuttons for 
sound and light actuation. It 
comes with a standard coin 
box mounted on a pole ora 
body-mounted coin box sys- 
tem. 


Turbo Car 
Coastal 

This ride features front 
and rear flashing lights; 
authentic colors in a Le 
Mans-style racing car; engine 
and horn sound effects; rear 
castors; and a telescopic han- 
dle at the front. 


Mini-Space Shuttle 
Daemco FunkRiders 

This new addition to the 
company’s line of rides has 
an ultra-quiet base mecha- 
nism, interchangeable bod- 
ies, different coin box config- 
urations, and fiberglass bases 
with built-in castors. 
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Veteran's Car 
Coastal 

This is an old-time two- 
seater car with dual steering 
wheels. The ride has elec- 
tronic tune, horn, and light- 
ing effects. 





Ranger Pony 
Daemco FunkRiders 

This beautifully crafted 
ride comes complete with 
galloping pony sounds. Op- 
tions include a new speed 
drive system controlled by 
the rider. 
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P| FEATURED ATTRACTIONS: 
\ieoeme Pleasing Games and Rides' 















73 1/2"x 26 1/4"x 30" | Roe easel | 


Weight: 375 tbs | = “=u 40- Robo-Bop ©: © 


93" x 56" x 39" 
Weight: 495 Ibs 


<® Noah's Ark |G 


Dinosaur 


66" x 27" x 61" 
Weight: 195 Ibs. 


Jungle 
Jive 


82 1/2"x 24 1/2"x 29 1/2" 


88" x 49" x 45" Weight: 275 Ibs 


Weight: 850 Ibs 


AVAILABLE IN 
2 or 4-PLAYER 


Trash —* 


Can Weight: 195 Ibs. 


lg 27 1/2"x 44"x78" 
Seb \ Weight: 295 Ibs 


79 1/4"x 29 1/4"x 24 1/4" 
Weight: 325 Ibs 


Bing-O-Pop /: 


73 ‘/e" xX 26 '/s" x 30" 
Weight: 375 Ibs. 


, ‘ ) 3 4 } j 
ULNA | 
ao ASE | 


een 


COASTAL ea ae 
AMUSEMENTS INC. 908-905-6662 » FAX 908-905-6815 


“...manufacturers & distributors of coin-op redemption games...” 
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Kiddie Rides 





Black Rider 
EMT-America 

This rugged vehicle's 
motion gives children the 
feeling that they're riding 
across open terrain. The ride 
includes flashing lights on the 
bumper, hood, and inside 
panel as well as sounds pro- 
vided by pushing the gas 
pedal and buttons. 





Rio Grande Train 
EMT-America 

Children take a ride on the 
train's engine or one of four 
cars. The size of the track and 
train can be altered to fit the 
location's size. Four motors 
are included in each eight- 
passenger car, as well as the 
engine. Other features: vari- 
able speeds, easy assembly 
and dismantling. 


PLAY METER 


Mercedes 
EMT-America 

This flashy, sleek Mer- 
cedes-Benz is equipped with 
headlights and a flashing 
dashboard. The horn and 
auto sounds are activated by 
pressing buttons or pushing 
on the gas pedal. It’s ETL- 
approved. 


Sky-Wolf 
EMT-America 

This helicopter ride gives 
children the sensation of fly- 
ing. There are electronically 
and mechanically controlled 
up-and-down motions, ac- 
companied by tower/pilot 
communications and heli- 
copter sounds. Seat belts and 
blinking lights are included. 


Mustang Horse 
EMT-America 

A genuine leather saddle 
makes kids feel like they're 
on the back of a real horse, 
which yips to children 
throughout the ride. The cash 
box is located in the base. It’s 
ETL-approved. 


Bully Car 
Falgas USA 

A colorful kiddie ride 
available with a choice of ani- 
mal figures riding in the 
back: duck, bear, or rabbit. 
The ride is red and white 
with oversized headlights 
and a front license plate. 
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Nesse 
EMT-America 

This tame monster is not 
quite as foreboding as the 
real Nesse. The rocking mo- 
tion makes kids feel as if 
they're riding the monster. 
The ride features music and 
monster sounds. 





Ferrari 
Falgas USA 

Everyone is familiar with 
this famous Italian race car. 
Here it features a steering 
wheel, spoiler, four exhaust 
pipes in the rear, and a col- 
lection of racing decals from 
around the world. 
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Kiddie Rides 





Oldtimer 
Falgas USA 

This is an early horseless 
carriage. It features a tubular 
chassis, metallic paint, a 
horn, an adjustable timer, 
and an integrated electronic 
system. The car’s body is red 
with a black top. 


Porsche 
Falgas USA 

Formula 1 racers offer low- 
slung seating as in this realis- 
tic ride, which comes with 
exhaust pipes, red and white 
metallic paint, wire wheel 
covers, and a padded seat. It 
includes all the standard 
Falgas features. 


Santa Fe Express 
Falgas USA 

Return to the Old West in 
this authentic-looking loco- 
motive in black and red on a 
bright blue base. Careful 
detailing duplicates the look 
and feel of engines from the 
late 1800s. 


Sputnik 
Falgas USA 

Young riders can roar into 
the galaxy in this multi-col- 
ored spaceship, complete 
with flashing lights and 
padded seat. The rear view of 
this ride closely resembles 
the look of real jet-powered 
spacecraft. 





Eva the Milk Cow 
FuntTecnic 

Whimsical and brightly 
colored in two-part polyure- 
thane paintwork, this ride 
features steel frame con- 
struction and all solid-state 
electronics. Eva plays catchy 
musical themes to enhance 
kiddie appeal. Available with 
dual coin mechanisms. 


PLAY METER 


Pepito the Burro 
FuntTecnic 

Friendly Pepito comes 
complete with saddlebags, 
water, and a bed roll on his 
back, ready to take young 
riders up an imaginary 
mountain. The motor mecha- 
nism has thermal protection, 
a lifetime-lubricated gearbox, 
and ground fault circuitry. 


Skyhawk Raider BS3 
FuntTecnic 

Kids can simulate an “aeri- 
al dogfight” in this ride. They 
thrust the throttle forward, 
point the ride’s nose toward 
the sky, and are transformed 
into a bright yellow blur 
streaking toward their prov- 
ing ground. This yellow ride 
has a fiberglass capsule and 
base. Available with optional 
clear-view windshield. 
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Starfighter BS1 
FuntTecnic 

This rocket ship ride has a 
white exterior, amber-col- 
ored afterburners, and flash- 
ing lights on the control 
panel. Other features: a fiber- 
glass capsule and base, fully 
molded interior, solid-state 
electronics, resilient mechan- 
ical components, and corro- 
sion-protected metal compo- 
nents. Available with optional 
clearview windshield. 
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Stealth BS4 
FuntTecnic 

With this ride, kiddie pilots 
can make believe they’re 
piloting Stealth aircraft. The 
unit is black and blue, with 
amber-colored afterburners. 
As with the other rides in this 
line, the length of the ride 
time can be adjusted from 30 
seconds to four-and-a-half 
minutes. 


. EenTages 


Flintmobile 
Just Kiddie Rides/KMI 

Kids can ride along with 
Fred in this authentic-looking 
prehistoric automobile. It’s a 
colorful, gel-coated ride 
that’s bound to please kids 
and parents. 


PLAY METER 


Turbochopper BS2 
FuntTecnic 

What a mission! Kiddie 
helicopter pilots must battle 
wind and a driving rain to 
rescue a Stranded firefighter 
from the rooftop of a tower- 
ing inferno. The unit is red 
and measures 60” high x 84” 
long x 39” long. The weight is 
300 pounds. 


Jet Ski 
Just Kiddie Rides/KMI 

This realistic-looking jet 
ski ride will have youngsters 
skipping waves in any loca- 
tion. Features include heavy- 
duty fiberglass and steel con- 
struction. The coin mech is 
integrated into the ride. 


YER’ 






Jumbo Jet 
Fun Times Amusements 
Coin- or token-operated 
ride with back-and-forth and 
side- to-side movements. Fun 
Times rides are interchange- 
able and also include a 
giraffe, seal, truck, and 25 
other figures. 


6 


Penistone, , 


Loggin’ Continental 
Just Kiddie Rides/KMI 
Barney Rubble’s popular 
carved-out log is now a dis- 
tinctive-looking kiddie ride 
manufactured to strict speci- 
fications from Hanna-Bar- 
bera. 
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Kiddie Rides 


CoTiye “Delian 





Dino 
Just Kiddie Rides/KMI 
Licensed from Hanna- 
Barbera, Dino makes his 
appearance just before the 
new “Flintstones” movie is 
released. What child could 
resist this two seater with 
Dino’s friendly face on the 
front? 





NASCAR 
Just Kiddie Rides/KMI 
Young boys will love this 
sleek black racer with highly 
realistic shell. Features in- 
clude authentic racing car 
logos and an integrated coin 
mech. 
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PRESEIWIUS 


(pun Senes 


COUW @FERATED M0DDUE RIDES 


Made in the USA 


Loggin Continental® 
Flintmobile® 
For sales 
information and 
distributor referral 
Please call 
800-858-RIDE 


Mh) 


9 le See 
Teles 


Dino® 


Manufactured and Marketed by Pavlos: asi Rides inc. / KIDDIE’S 


©1994 Hanna-Barbera Productions,Inc. All Rights Reserved, Flintstones®, Dino®, The Flintmobile®, Loggin Continental® 
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Kiddie Rides 





Porsche 
Just Kiddie Rides/KMI 

This sports car kiddie ride 
is white with black trim. 
Being a convertible, it will 
surely attract the “babes.” 





Kiddie Karousel 
Kiddie Amusements 
(Dudley's) 

This 42”, three-horse ride 
has an all-new look and 
increased safety. It still fea- 
tures the high-security coin 
box and post, along with 
solid-state sound and me- 
chanics. An economy two- 
horse version is also avail- 
able. 


PLAY METER 


Eighteen Wheeler 
Kiddie Amusements 
(Dudley's) 

Individually molded tires 
add realism to this ride, 
which seats two children. It 
fits on a universal base and 
has a high-security coin box, 
post, and heat-treated strips 
for construction. The ride is 
also available in a Wal-Mart 
version. Replacement parts 
are universal and American- 
made. 


4x4 Big Foot 
Kiddie Amusements 
(Dudley's) 

This classic truck has been 
redesigned. There are lights, 
sound effects, and a standard 
state-of-the-art security box 
with double coin mechs. The 
ride seats two children and is 
also available in the smaller, 
one-seat, 2x4 truck. A Cor- 
vette car is also offered in the 
space-saving design. 


Helicopter 
Kiddie Amusements 
(Dudley's) 

This newly designed heli- 
copter is lightweight, durable, 
and weatherproof. The me- 
chanics and music are solid- 
state. It seats two and fits ona 
universal base. 


Tug Boat 
Kiddie Amusements 
(Dudley's) 

The foghorn’s roar will 
summon young riders to a 
magical voyage in the compa- 
ny’s newest piece. As with 
other Dudley rides, it fits ona 
universal base and has a 
high-security coin box and 
post. 
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Kiddie Car 
Kiddie Amusements 
(Dudley's) 

This car kiddie ride, ever 
popular among young dri- 
vers, features a sleek design. 
As with other Dudley rides, it 
fits on a universal base and 
has a high-security coin box 
and post. 


a 
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Wal-Mart Truck 
Kiddie Amusements 
(Dudley's) 

Wal-Mart managers will 
love this truck welcoming 
customers to their stores. 
Children can imagine they 
are “trucking” favorite toys to 
their local Wal-Mart store. It’s 
available only to authorized 
Wal-Mart vendors. Also avail- 
able in the semi-truck style 
above. 
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Ferrari Race Car 
Kiddie's Mfg. 

Young drivers will be 
attracted to this gleaming red 
sports car with black padded 
seat and fancy wheel covers. 
The base is black with stripes; 
the coin box has the look of a 
checkered flag. 


Indy Car 
Kiddie’s Mfg. 

Kids can imagine starting 
the engine in this sleek, real- 
istic Indy racer. It’s a single- 
seater with steering wheel 
and rear air foil. 





Mall Kiosk 
Kiddie’s Mfg. 

This centerpiece features a 
canopy top that’s done in 
fancy detail and pastel colors 
of aqua, pink, and gold. Four 
posts support the canopy; the 
baseplate can accommodate 
four different rides and a 
change-maker at the center. 





Kiddie Rides 





Merry-Go-Round Horse 
Kiddie’s Mfg. 

This is a single-horse kid- 
die ride that’s reminiscent of 
the earliest carousels. The 
white steed has a tan saddle 
trimmed in pale blue, pink, 
and green. 





School Bus 
Kiddie’s Mfg. 

This bright yellow school 
bus will have kids piling in. 
Comes with red, black, and 
white accents. 


PLAY METER 


Speed Boat 
Kiddie’s Mfg. 

This two-seater boat will 
have kids ripping through the 
waves. The twin hull design is 
highly colorful with heavy- 
duty mechanical motion. 


Carousel 
The Kiddie Ride Co. 

This is a detailed mini-ver- 
sion of the real thing. The 
two-horse ride revolves on its 
own stand and dome and 
comes—as do all Kiddie Ride 
International rides—in cus- 
tom color choices. 


Draakon 
The Kiddie Ride Co. 
Kids will love flying 


through ion storms in this 
highly futuristic ride. It’s 
heavily detailed with multi- 
colored artwork and features 
a mechanical rocking motion. 
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Kiddie Rides 





Helicopter 
The Kiddie Ride Co. 

Kids can “take off” in this 
realistic ride, which comes 
detailed with rotors and has a 
mechanical lift motion. It also 
features sound effects and 
lights. 





Dinosaur 
Kiddie Rides USA 

This children’s favorite 
catches everyone's attention 
with his movement, sound, 
and color scheme. It’s manu- 
factured in the USA. 


PLAY METER 


Mini-Train 
The Kiddie Ride Co. 

This is the perfect ride for 
the little tykes. The engine 
has an inviting, friendly face 
with blinking lights and 
bright yellow body. The base 
has castors for easy location 
placement. 


Ferrari-Testa Rossa 
Kiddie Rides USA 

This new ride is sure to 
capture attention with its 
gleaming candy-apple red 
color, lots of movement, and 
realistic sound system. 


The Veteran 
The Kiddie Ride Co. 

It's a beautiful replica of a 
vintage touring car. This ride 
has two padded seats and 
real rubber tires. 


Renault Convertible 
Kiddie Rides USA 

This is a new version of an 
old-fashioned model. It fea- 
tures newly designed aes- 
thetics and sound system. 
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Tow Truck 
The Kiddie Ride Co. 

This ride is not simply 
made of one-piece fiberglass. 
It features chrome grill, 
lights, horns, and a realistic 
tow lift. Rocking motion, 
sound, and multi-coin/token/ 
combination mechs complete 
the package. 





Rocking Clown 
Kiddie Rides USA 

This new ride features 
myriad lights, sounds, and 
colors. It should be a big hit 
with children of all ages. 
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If it’s new and money making, 
Kiddie Rides U.S.A. has it and has 
it FIRST. We represent the leading 
U.S. and European ride 
manufacturers. FIRST with 
hydraulics, and consistently First in 
the Children’s Amusement Industry. 
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We maintain the largest inventory 
of the latest, best money making 
rides in the marketplace. Our 
selection is unparalleled in the 
industry. Immediate delivery 

on most rides. 

Best in service. Largest parts 
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inventory in the business with 8 


full time technicians to assist you. 


Call TOLL FREE for same day 
service and parts. 

We are NEVER UNDERSOLD! 
Lowest prices in the country. 
Custom design planning. 
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20 years in the Children’s 
Amusment 


7/1. 


1-800-448-6888 




















SPRING BUYER'S GUIDE 





Sky Fox 
Kiddie Rides USA 

This exciting kiddie ride 
features plenty of action and 
hydraulic movements, realis- 
tic sound, and lighting sys- 
tems. 


DISCOVERY 


Search & Rescue 
Helicopter 
Kiddie World 

One of the company’s best- 
selling rides, it has the look 
and feel of a real helicopter. 
Features include optional 
lights, buttons, and gear 
shifter. Order in several col- 
ors; dimensions are 28” x 60”. 


PLAY METER 


Space Shuttle 
Kiddie Rides USA 

This is a hydraulic ride 
with rotation—a real step into 
the world of outer space. The 
coloring is all-American red, 
white, and blue. It stands 6’8” 
long x 4’ wide x 99” high. 


Mini-Quad Runner 
Kiddie World 

Four big tires support this 
red and black ride that 
sounds like a real quad racer. 
It is available in many colors; 
dimensions are 21” x 34”. 





Elephant Mini 
Kiddie World 

This newly designed ride is 
great for places where space 
is at a premium. It has all the 
same features as the compa- 
ny’s regular-sized rides, only 
on a smaller scale. Dimen- 
sions are 24” x 34”; available 
in all colors. 


Merry-Go-Round 
Kiddie World 

A two-character merry-go- 
round with a canopy top and 
solid base. Two children can 
enjoy the ride simultaneous- 
ly; it is suitable for both 
indoor and outdoor locations. 
The ride measures 36” 
around. Available in a variety 
of colors. 


Kiddie Rides 





Trans-Am Car 
Kiddie World 

A ride designed for all 
ages, it has an aerodynamic 
look, stripe detailing, and 
buttons on the dashboard. 
The ride can be ordered in a 
variety of colors; dimensions 
are 28” x 60”. 
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Wal-Mart Semi Truck 
Kiddie World 

This ride is available to 
Wal-Mart vendors who are 
approved to operate at vari- 
ous Wal-Mart locations. It fea- 
tures realistic sounds and has 
a customized cab. 
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Can you 
collect the bounty 
on all four of the most 
cunning outlaws in the 
territory? 


2 Player 
Shooting Game by 


MERIGAN 


WLASER GAMES inc 
For Distribution Referral call 505/880-1718 


They’re just a little crazy... 
EL LOCO. Crazy like a fox and 


twice as sly. 


Downright Nasty... 
NASTY DAN. He killed 50 Bounty Hunters 


just like you before he even knew it was illegal. 


Kinda Slick... 
HANDSOME HARRY. A fast talker 


that thinks he’s way too good looking for jail. 











Fast and Cocky... Trademark and © Copyright American Laser Games, Inc. 1994. 
THE CACTUS KID. Young and fearless with a notch on his gun reserved just for you. All Rights Reserved. 
WANTE WANTED WANTED , WANTED 





2 : 
“ ae a x 
oe 
: 


, ¢ 
eaeee 
ide is 
© 


ah tit ait 


The 
Fe ei es : 
Sa 
ae 
. ee ae a 
¥ 


E the four’ outla 
raw competition in 
owned world cha 





é 
x 
r 
3 


505-880-1718 or write 4801 Lingo 


}» 
= 
nt 


Albuquerque, NM 87 109 





SPRING BUYER'S GUIDE 





Bodo 
Meblo 

This is a hydraulically op- 
erated steam shovel for kids 
of all ages. It operates with 
four hydraulic functions to 
challenge eye-hand coordina- 
tion. The ride can swing 30 
degrees left or right and pick 
up 20 pounds of sand, gravel, 
etc. Distributor inquires invit- 
ed. 





Rocket Ride 
Mr. Vend 

This spaced-out ride is 
both fun and profitable. It fea- 
tures a space shuttle design 
with an impregnated, gel- 
coated finish and nearly 
silent V-belt drive. Count- 
down and rocket sounds are 
from an actual Apollo mis- 
sion. 


PLAY METER 


Little Joe 
Meblo 

This is a smaller version of 
Bodo. It takes up only an 8’ x 
6’ area. Both units have an 
optional “solar” kit that 
allows them to operate inde- 
pendent of power outlets. 


Race Car 
Rainbow 

A red racer with all the 
detailing found on the real 
thing. Features include main- 
tenance-free electronic 
sound and sturdy construc- 
tion. Dimensions are 49” x 31- 
Vf2 X37 : 





Dinosaur 
Mr. Vend 

Dinosaurs are hot, and this 
one has (as all Mr. Vend rides 
do) the company’s exclusive 
controller that combines the 
following into one simple box: 
timer, attract feature, player 
participation, digital sound, 
$500-capacity money box, 
non- resettable coin meter, 
lighting control, and an 850- 
piece merchandise vendor. 


Kangaroo 
Rainbow 

This cute Australian kan- 
garoo takes youngsters 
bouncing up and down. All 
Rainbow rides have back- 
and-forth and up-and-down 
movements. 
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Kiddie Rides 





Fire Engine 
Mr. Vend 

This attractive kiddie ride 
features many flashing lights, 
sturdy construction, silent V- 
belt operation, and authentic 
fire engine sounds. 


Sea Lion 
Rainbow 

One of a series of 16 inter- 
changeable kiddie rides, it 
features belt-driven move- 
ment and fiberglass bodies. 
Other choices include an air- 
plane, speed boat, pony, kan- 
garoo, pelican, donkey, dol- 
phin, and fantasy horses. 
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Kiddie Rides 





Pony 
Rainbow 

This attractive pony is sure 
to attract youngsters. It has 
all the standard features of 
Rainbow rides. 





Helicopter 
Theisen Vending 

Cruise the sky in this 
flashy rescue chopper. The 
ride has flashing lights for 
added appeal. 


PLAY METER 


Bulldozer 
Theisen Vending 

Feel the power and sense 
the motion of a real earth- 
moving vehicle. Motor sounds 
and squeaking metal tracks 
add to the realism. All 
Theisen rides are belt-driven 
for smooth, reliable opera- 
tion. 


Mini-Monster Jeep 
Theisen Vending 

Ride the rough terrain and 
feel safe in these 4x4 recre- 
ational vehicles. All Theisen 
rides are made of self-col- 
ored, moulded fiberglass. 


Fire Truck 
Theisen Vending 

This bright red engine with 
real rubber tires and siren 
makes any child’s dream of 
being a fireman come true. 


Popeye 
Theisen Vending 

"I’m Popeye the sailor 
man....” All Theisen rides 
have a multi-coin mecha- 
nism, multiple credit system, 
music, speech, attract mode, 
and flashing lights. 


Formula 1 Racing Car 
Theisen Vending 

Race your way to the finish 
line in this streamlined Indy 
car. The ride has a fully 
adjustable timer, from 45 sec- 
onds to 1 minute 45 seconds. 


Fish 
Zamperla 

This cute fish character 
has a large tail fin, puckered 
lips, and handlebar grips. 
Zamperla animal rides are 
interchangeable with many 
other shells for a new ride— 
at half the cost of a new one. 
The rides are lightweight for 
easy movement. 
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The Rowe/AMI LaserStar® Nostalgia 
CD Jukebox is crafted with traditional 
quality and workmanship inside and 
out. With more than 65 years of 
jukebox experience, Rowe/AMI is 
recognized around the world for 
creating jukeboxes with old-fashioned 


attention to every detail. Our tradition 
of giving lasting value, reliability and 
strong cashbox results has helped to 
make Rowe/AMI the world’s largest 
jukebox manufacturer. Our LaserStar* 
CD jukebox is recognized by American 
music operators as “THE BEST”. 
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The Rowe/AMI LaserStar® Nostalgia 
CD is made with old world crattsman- 
ship using chrome-plated metal castings 
and hand-rubbed wood, inset with 
rainbows of colorful highlights and 
bubbling tubes. Inside you'll find 
Rowe’s proven high tech electronics 
package, CD changer mechanism, 250 
watt amplifier, dual 7 band equalizer 
and management information and 
money handling systems. 

Rowe’s engineers have created the 
LaserStar’s® 21st century sound system 
and its easy, push button-page flip 
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THE OLD-FASHIONED WAY 


feature. Like all LaserStar® jukeboxes, 
the Nostalgia CD is easy to operate and 
has broad consumer appeal. The Rowe 
LaserStar® Nostalgia CD adds the 
perfect touch of class to any location. 
See your local Rowe/AMI distributor 
today. 


SROWE |i = 


Since 1927, Making Great Jukeboxes in America 


ROWE INTERNATIONAL, INC. 
75 Troy Hills Road ¢ Whippany, NJ 07981 
(201) 887-0400 Fax (201) 887-2851 





Happy Horse 
Zamperla 

This detailed, colorful pack 
horse comes complete with 
an Indian totem pole coin 
mechanism. A cactus base, 
back-pack, and jug complete 
the look. 


Motorcycle 
Zamperla 

Kids will speed along in 
this sleek racing cycle. Rac- 
ing logos and windshield 
complete the illusion. 





Rhino-Saurus 
Zamperla 

This friendlier version of 
the “Jurrassic Park” meanies 
features a cute three-horned 
dinosaur. Comes in bright 
yellow with red, brown, and 
green accents. 


Leaves Kids Hungry For More 


VV WV 


Tried and tested, kids 90 ape over this new game 
as they roll balls into the lighted animal's mouth. 
It's Food for fun and it's a game that's easy to 
play and easy to win. To their delight, kids are 
fed winning tickets in quantities programmable 
by you. Get your place swinging for the whole 
family with Jungle Picnic. 
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Jungle Picnic face plate (top) 


groapuics! 


Also available from BayTek are: Clown Rolldown, 
Kiddie Clown Rolldown, Fielder's Choice, Pizza Roll, 
Rock N' Roll 4, and the “Original” Rolldown. 


For distributor and sales contact: 


Pulaski Industrial Park \ 


1077 €. Glenbrook Dr. v Pulaski, WI 54162 U.S.A. 
(414) 822-3951 w FAX (414) 822-8936 


PLAY METER 


BAY 7 TEK 


Manufacturer of Amusement Skill Games Since 1977. 
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Kiddie Rides 





Rock-O-Saurus 
Zamperla 

This neon green dinosaur 
comes with a neon pink gui- 
tar. A polka dot base tops off 
the whimsical theme of this 
kiddie ride. 





Stegosaurus 
Zamperla 

This elongated dinosaur 
has scales along his back and 
tail. The body is green with 
red and yellow details and 
can be interchanged with any 
of the other Zamperla dino- 
saur rides. 
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Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


‘It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier's cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It's working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”... The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 


If you want to take more of these 
to the Bank every week... 


Just Push the Right Buttons. 


LARGE HOPPER CAPACITY 


Token Size Capacity 


Capacity 
US Quarter............ 7,000 
Canadian 25¢ ......... 8,000 
Australian 20¢......... 5,000 
Canadian Dollar........ 6,000 


Token Tech™ #2000 


High Security Token Dispenser 


Control, Accuracy, Security & Dependability. 


Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis .. . or Anytime. 


@ Changeable Display Signs. (Stock or Custom) 


@ Ideal for Amusement, Vending, Carwash, Casinos, 


... or Anywhere Tokens or Coins are used. 


Full Refund 
on 30 Day Trial. ..£1295° 


FOB LEXINGTON 
Phone or Fax for 
Free Brochure 
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Specify Size 
of Coin or Token 
When Ordering 


Token Size Capacity 


A. reer ey 7,900 
TODO. sis sa0enee sis 7,500 
elGey pisavaegeess 6,000 


Coin Capacity 
Brazilian 20 Cruzados..... 4,500 Pala 
Venezuela 1 Bolivar....... 5,000 
Chile 1Peso ............ 4,500 


Ecuador 1 Sucre ........ 4,000 We Ship Worldwide 


VAN BROOK OF LEXINGTON, INC. 


P.O. BOx 5044 ¢ LEXINGTON, KY 40555 «¢ U.S.A. 
PHONE (606) 231-7100 ¢ FAX (606) 231-7108 


a TOLL FREE 1-800-553-3134. 


Call Us and Talk to Real People — Not a Machine 





VENDING 
MACHINE 
TOKENS 
TOKENS sear ia 


PARKING 
METER 
TOKENS 





CARWASH 


TOKENS FOR 
CANDY 
and 


SNACKS 


TOKENS 





Many Stock Signs available. 





TOKENS 





MasterCard.. 





VENDING CIGARETTE 


0 TOKENS 
wadlllata AVAILABLE MOVIE 
ally HERE TOKENS 


PROOF OF AGE 
TOKENS REQUIRED 
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TOKENS QUARTERS TOKENS 


TOKENS 





BATTING 


CAGE Rv TOLL ROAD 


TOKENS a 
TOKENS 


TOKENS 


Custom Signs (black & white or color) designed to order. 
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Coin Pushers 





Clown Around 
Betson 

A Crompton game of skill 
with rapid-fire coin “shooter,” 
operator-adjustable awards, 
and tickets or tokens with 
ticket-every-play option 
available. The game is fully 
metered, has a tilt alarm, and 
comes in one-player or four- 
player configurations. 





Wedges/Ledges 
Betson 

A four-player machine 
with “no tilt” inner table unit, 
music playing during ticket 
dispensing, and operator- 
adjustable number of tickets 
dispensed. It is available with 
both token and quarter 
chutes. Dimensions: 40” wide 
x 49-1/2” long x 37” high. 


PLAY METER 


Flippa Winna 
Betson 

Multi-level, one-player 
Crompton pusher in the 
Klondike tradition. Features 
include ticket or token 
redemption, optional ticket- 
every-time, full tilt alarm, 
vibrant graphics, exciting 
sounds, and full metering. 
Available in one- or three- 
player models. Dimensions: 
33” wide x 40” deep x 78” 
high. 


Jungle Jive 
Coastal 

A one-, two-, or four-player 
game from Harry Levy, it has 
a movable skill coin entry, 
adjustable playfield channels, 
anti-cheat package, family- 
oriented graphics, and sound 
system. Options: ticket or 
token dispenser, out-of- 
bounds area, and ticket- 
every-time. 


Klondike 
Betson 

One-player coin pusher 
with vibrant graphics, full tilt 
alarm system, full metering, 
and jackpot slide feature; 
also available with skill-stop. 
Applicable for ticket or token 
redemption, plus optional 
ticket-every-time feature. 
Dimensions: 26” deep x 31” 
wide x 63” high. 


Hollywood 
Coastal 

This one-, two-, or four- 
player pusher from Harry 
Levy is strictly a redemption 
game. Features include mov- 
able skill coin entry, double 
ticket stack capacity, Holly- 
wood sound track, anti-cheat 
package, playfield diverters, 
and ticket-every-time option. 
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ROCK ‘n’ Roll 
Betson 

Crompton coin pusher 
with a classic jukebox theme, 
available in five sizes: one-, 
two-, three-, four-, and six- 
player (round or oblong). 
Features include full meter- 
ing and tilt alarm system, 
exciting ‘50s-style rock ‘n’ roll 
music, ticket or token re- 
demption, plus optional tick- 
et-every-time. 


Merlin’s Magic 
Coastal 

Hexagon-shaped six-play- 
er coin pusher designed 
around the theme of Merlin 
the Magician. Features in- 
clude wide playfield design, 
attractive graphics, and 
token-dispensing ability. It is 
available with or without 
changers. 
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Laser Storm’ Galactic Marauders 





Welcome to Laser Storm, the revolutionary inter- 
active multi-player adventure game that is drawing 
huge crowds at sites throughout North America. 
With a relatively small up-front investment (start- 
ing at just $29,950) and as little as 1,500 sq. ft. of 
space, you can open a Laser Storm Arena. Either as 
an added attraction to an existing entertainment 
facility, or a free-standing operation, Laser Storm 


offers an incredibly fast ROI opportunity. 


Laser Storm is the fastest growing game of its type 
on the market today, because it’s great fun for play- 
ers of all ages, which keeps them coming back for 
more. Laser Storm is easy to operate, and we pro- 
vide complete planning support to help you get 
your Laser Storm Arena up-and-running fast. 
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ey’re bringing Cash! 


Laser Storm allows for many variations and unique 
themed games, so there is always a fresh appeal and 
long-term drawing power. Laser Storm equipment 
is light-years ahead of the competition. It is lighter, 
more durable and more fun than any other laser 
game on the market. 


There’s nothing like an invasion of Galactic 
Marauders to improve your cash flow. Call today 
for further information. 





Get out of the norm, 
Get into the STORM!" § 


1°800°YA*PHASER 


Space Sport, Inc.* 7700 Cherry Creek S. Dr. « Unit 1 « Denver, CO USA « 80231 « (303) 751-8545 


© Copyright 1994 - Space Sport, Inc. Laser Storm and the Laser Storm logo are registered trademarks of Space Sport, Inc. 


“Galactic Marauders” and “Get out of the norm, Get into the STORM!” are trademarks of Space Sport, Inc. 
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Coin Pushers 





Bouncing Buc 
Coin Concepts 

Two- or four-player coin 
pusher with family-style gra- 
phics and a festive sound 
package. It has six channeled 
coin entries, comes fully 
metered with tilt alarm, and 
can award tickets or tokens 
with optional ticket-every- 
time. 





The 2001 
GaMCO 

Coin pusher with full secu- 
rity and alarm, wood cabinet, 
sliding coin entry, four-tiered 
coin drop, dual locks, lighted 
display, and optional ticket 
dispenser. The game oper- 
ates on tokens in/out, quar- 
ters in/out, and tickets out 
(option). There’s also a new 
trap door system for more 
operator security. 


PLAY METER 


Dream Boat 
Coin Concepts 

Step back to the ‘50s with a 
coin pusher that uses a clas- 
sic ‘57 auto moving back and 
forth on the pusher bar for a 
3-D look. Features include a 
skill slide entry and flashing 
light system with multi-award 
bonus for up to 20 additional 
tickets or tokens. Cabinet col- 
ors are aqua and pink. 
Available in one-, two-, or 
four-player models. 





Motherlode 
Games of Tennessee 

A coin pusher housed in 
an all-plywood cabinet with 
anti-theft and alarm systems. 
It operates on coins or 
tokens; a ticket dispenser is 
available. Dimensions: 26” 
wide x 24” deep x 60” high. 


Flamingo 
Coin Concepts 

Vegas theming, bright col- 
ors, and sound add zest to 
this coin pusher, available in 
three-, four-, and six-player 
models. Features include a 
rotating top sign, security tilt 
system, optional bonus and 
changers, and optional tick- 
et- every-time. 


Pot O Silver 
Games of Tennessee 

Six different models are 
available: coins in/coins out 
with tickets, coins in/coins 
out with sports cards, coins 
in/tickets out only, coins 
in/sports cards out only, skill 
wheels, and coins-in/tickets 
out. Options include a lighted 
merchandise display case 
and a winner light. Dimen- 
sions: 26” wide x 24” deep x 
60” high. 
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Gold Rush 
Coin Concepts 

A Rosie O'Grady party 
theme highlights this six- 
player coin pusher with ad- 
justable playfields, rotating 
top sign, security tilt system, 
sound effects, and optional 
bonus and changers. Dimen- 
sions: 63” high x 96” high. 





Turbo Pusher 
Quick Silver Development 

A skill/action game with 
an engaging Captain Turbo 
character on the playfield. 
Features include adjustable 
game settings by keypad, 
Formica finish over the solid 
plywood cabinet, two player 
stations, rope lighting, and 
tempered glass. Dimensions: 
48” x 30” x 35”. 
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Clown Rolidown 
Bay Tek 

Clowns, balloons, and 
hearts cover the graphics of 
this “best seller.” A computer- 
controlled digital display sys- 
tem signals low tickets and 
ball shortage to minimize 
downtime. The front-hinged 
door system means easy 
access. Options: attached 
stool, attract lights, and low- 
ball dispenser. 


Pizza Roll 
Bay Tek 

Players roll six rubber 
balls down lanes to gain in- 
gredients, build a pizza, and 
earn tickets. Features include 
a front-hinged door, safety 
design slide-in plexiglass top, 
ticket dispenser, ticket and 
game counter, and winning 
score sign. It comes with a 
card dispenser. 


PLAY METER 





Fielder’s Choice 
Bay Tek 

Try for a grand slam by 
rolling six balls for a high 
score only. The game is now 
available with an optional 
baseball card dispenser. Fea- 
tures are identical to those on 
all Bay Tek roll downs; new 
are the bonus jackpot pro- 
gram and walk-away-a-win- 
ner option. 





RocK N’' Roll 4 
Bay Tek 

A roll down with a pro- 
gressive ticket award system, 
multi-coin play, adjustable 
ticket awards, ticket dis- 
penser, and optional bill 
acceptor. Players take four 
shots, rolling racquetballs 
into the slot with the random- 
ly lit flag. The backglass fea- 
tures hot rods, diners, root 
beer floats, and other signs of 
the decade. 
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Jungle Picnic 
Bay Tek 

Players roll four balls 
down five lanes and “feed” 
them into the lighted ani- 
mal’s mouth in this game for 
smaller customers. Features 
include a ticket dispenser 
and counter, ticket award 
sign, and several operator- 
adjustable features. Options: 
stools, chaser lighting, low- 
ball dispenser, dollar bill 
acceptor, baseball card dis- 
penser, and spare parts kit. 





Rolldown 
Bay Tek 

The original under/over 
roll down in this line has been 
redesigned, featuring all-new 


electronics and themed 
sound effects with attract 
mode and graphics. Standard 
are ticket dispenser, coun- 
ters, winning score signs, 
choice of coin mech, and 
cleaning kit. It is operator- 
programmable for winning 
scores, tickets, and coins. 
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Roll Downs 





Kiddie Clown Rolidown 
Bay Tek 

A roll down designed for 
smaller children. Players roll 
six balls down a lane toward 
seven slots with varied point 
values. Included are a ticket 
dispenser and counter and 
several operator-adjustable 
features. Options: stools, 
chaser lighting, low-ball dis- 
penser, dollar bill acceptor, 
baseball card dispenser, and 
spare parts kit. 


Arrow Alley 
Coastal 

A roll down perfect for 
smaller spaces (only 18” 
wide), it features a Western 
theme, 13” color monitor, 
progressive bonus, and easy 
access to the electronics. Roll 
a ball into one of six lanes 
and watch the monitor as an 
arrow is launched toward one 
of six targets on a split-rail 
fence. 
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EXCITING WINNER FOR '94. ELECTRO - MECHANICAL 9 REEL SLOT 
SELECTABLE FROM 3 TYPES FOR A MINIMUM SPACE 


WALL Hz va GING TYPE DREAM 97 
8 LINE, 9REEL SLOT 7 8 LINE, 9REEL SLOT 


BAR TOP 


SLINE, 9REEL SLOP ae 


pe eae see 
DREAM 97 SLINE, GREEL SLOT 
(H) 1140 inm (W) 500 mut (D) 660 nun 
WALL HANGING TYPE 8 LINE, 9REEI 
(H) 770 mm (W) 540 mm (D) 350 mm 
BAR TOP 8LINE, 9JREEL SLOT 


(H) 350 mm (W) 415 mn "1 (1)) LS) mm 








NOTE : There is a possibility to have some changes made in actual production without notice. 


Manufacturer OF) CAGEEACOT CAN cD Development INE WING co.t10. 


Telephon : 81-3-3331-7611 Facsimile : 81-3-3331-7600 Telephon : 81-3-3331-7311 Facsimile : 81-3-3331-7800 
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Roll Downs 





Bankroll 
Coastal 

A skill roll down with a 
progressive jackpot feature 
and larger-than-life graphics 
on a 25” monitor. Features 
include an individual game 
bonus jackpot, adjustable tic- 
ket awards, full audio pack- 
age, ticket dispenser, plat- 
form seat, and an optional 
linked progressive jackpot. 
Dimensions: 78” high x 24” 
wide x 82” deep. 





Apple Jack 
Seidel 

A new generation family 
game of twenty-one with all 
of Seidel’s game features, 
including the ticket-every- 
time option. Players count 
the apples and watch the 
tickets stack up. Shown with 
the optional “hit the jackpot” 
display that can link up to 16 
Seidel games for individual 
or combined jackpots. 


PLAY METER 


Jungle Rama 
Lazer-Tron 

A family-themed version of 
Spin-To-Win. Players roll 
three balls down the ramp 
into target holes, triggering 
specific rotations of the spin- 
ning wheel. Each slot has an 
animal and ticket value. Di- 
mensions: 24” wide x 72” long 
x 96” high. 


Dino Roll 
Seidel 

Delightful dinosaurs deco- 
rate this roll down done in a 
bright purple color. It has all 
the same features as Quack- 
ers, including multiple coin 
play, bonus lane tickets, tick- 
et-every-time scoring option, 
and is completely operator- 
programmable. 


Spin A 21 
Lazer-Tron 

Roll balls down a ramp 
into slots that control the spin 
of the wheel, trying to get a 
score close to 21 without 
going over. Features include 
a progressive bonus jackpot 
and the ability to pay out all 
the jackpot tickets on the 
spot. Players can insert one 
to 10 coins at a time. 
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Hit the Jackpot Pro- 
gressive Jackpot Display 
Seidel 

A jackpot unit with a mul- 
ti-color message display, digi- 
tal sound, operator-program- 
mable scoring, jackpot op- 
tions, and built-in bookkeep- 
ing with battery back-up. It 
can link up to 16 games and 
is available with all new 
Seidel games or as a retrofit 
kit; an optional 12,000-capaci- 
ty remote ticket dispenser is 
also available. 
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Spin To Win 
Lazer-Tron 

A roll down with a com- 
plete-the-puzzle theme simi- 
lar to the well-known TV 
show “Wheel of Fortune.” 
Features include multi-coin 
play, coin and ticket meters, 
a progressive bonus jackpot, 
a sound package, and many 
operator-adjustable features. 
Dimensions: 24” wide x 72” 
long x 70” high. 


Lite-A-Line 
Seidel 

A brand new version of the 
classic game Bing-O-Reno, 
now with multiple coin play. 
Players can insert up to three 
coins to play either one, two, 
or three bingo cards. Ticket 
awards and a player’s 
chances of winning are multi- 
plied by the number of coins 
in play. Colorful graphics and 
the sorbet cabinet color add 
player appeal. 
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New from 


LAZER-TRON 


Players will be jumping with excitement as they compete ———_ oY 
against each other or try to beat the fastest time of the day in 
this whack-'em and smack-’em 2 player race game. The first 
player to reach the finish line in this first ever hip-hopping 
swamp Olympic meet is the winner. 





Bonus Jackpots ! Innovators in Redemption ! Ribbit Racin" Features 


Players can win Special Bonus Jackpots Ribbit Racin’ is brought to you by Lazer-Tron, * Adjustable ticket payout * Quality construction 
by beating the fastest times of the day. the same people who brought you such great * Adjustable cost per play * Adjustable difficulty level 


All Jackpots are operator adjustable. games as Aftershock’, Spin to Win’, Jungle —* Weight 400 Ibs. © $ize:41°W x 38°D x 95°T 
Rama’, Awesome Toss ’Em’, Spina 21; * Super sound and graphics package 

Call Lazer-Tron today for the distributor Super Bank-It’and Sluggers Alley ° * Games can be linked together to form 

nearest you. a4, 6, 8 or 10 player race 


LAZER-TROM = LAzEn TRON 


LIGHT YEARS AHEAD! Pleasanton, CA 94588 
Phone: (510) 460-0873 
Fax: (510) 460-0365 





Super Bank-It™ is distributed 
by Capcom USA. 


Patented & Patents applied for 
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Pokereno 
Seidel 

A re-introduction of the 
poker game invented in 1910. 
The new look includes a 
bright yellow and black cabi- 
net with appealing graphics 
and a 25-hole playfield (in- 
stead of 36). Features include 
a ticket-every-time scoring 
option, multi-coin play, and a 
joker hole in the playfield 
that gives true wild card 
scoring and bonus tickets 
during play. 


) 
UNDER 19 « OVER 23 WINS! 
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Quackers 
Seidel 

The roll down with cartoon 
character ducks, score panel 
graphics, and multiple coin 
play. Players can deposit up 
to four coins per game, multi- 
plying winnings by two, three, 
four, or even five times. It 
also features a bonus lane for 
tickets during the game and 
the ticket-every-time scoring 
option (minimum one ticket 
per coin). 


Youre NOt going to pay 


A.L.D. SERVICES, INC. 


You choose the average price per piece 


SERVICES 
VARIETY 
PACK 
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Roll Downs, Shuffle Alleys 
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Twenty-One 
Seidel 

A re-introduction of Sei- 
del’s first game in 1959: the 
challenge of twenty-one in a 
game of skill. Features in- 
clude digital sound, up to four 
coins per game with five-time 
ticket payouts, and bonus 
tickets during the game. 
Attract mode sounds and 
flashing lights add appeal to 
this popular game. 





Tic Tac Toe Progressive 
Sign 
Skee-Ball 

Now available for existing 
Tic Tac Toe games, a new 
bonus round and progressive 
jackpot feature designed to 
increase playing excitement. 
New programming allows 
players to enter a double- 
ticket bonus round and win 
all the tickets in a progres- 
Sive jackpot. 


Tic Tac Toe 
Skee-Ball 

New features have been 
added to this game, which is 
based on an easily under- 
stood concept. Players roll 
balls into a playfield to com- 
plete as many Tic Tac Toe 
patterns as possible during 
the timed event. A bonus 
round allows players to dou- 
ble their ticket payouts; an 
optional progressive jackpot 
provides added incentive to 
play. 





Strike Master 
Williams Electronics 

A shuffle alley with a dot- 
matrix display offering visual 
prompts and entertaining 
effects. Included are multi- 
games: Triple Strike, Regu- 
lation, Strike 90, and Flash. 
The total game high score 
can reach 98,000 points. Also 
available: optional ticket dis- 
penser and a mini-version of 
the game. 


1-800-77PLUSH 


¢ C.0.D. * VISA * MASTERCARD * COMPANY CHECKS ¢ 
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Take your Redemption 
Operation to New Heights witb... 


news Inli tise J 


Redemption Operators everywhere 
are praising Circus Hi Rise as their 
fop producing Children’s game ! 


y 





The colorful traveling lights, playful 
sounds and festive circus graphics 
will add the excitement of a Midway 
Hi Striker to any Redemption Center ! 
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Skee-Ball, Inc. 121 Liberty Lane, 
Chalfont, PA. USA 18914 
Phone: 215-997-8900; 

Fax 215-997-8982 
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Sports-themed Games 


Hoops 
Adastra 

The original fold-up bas- 
ketball game. One person 
can set it up in less than 30 
minutes. Features include ad- 
justable length and height, 
welded steel construction, 
two-player capability, a built- 
in light chaser, backboard 
lighting, and photocell scor- 
ing. 





Penalty Shoot Out 
Coastal Amusements 

Players try to win by kick- 
ing a full-size soccer ball past 
the goalie. The more goals 
the higher the score. Adjusta- 
ble time, coinage, and ticket 
awards. Dimensions: 36.25” 
wide x 108.25” deep x 80.25” 
high. 
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Perfect Pitch 
Adastra 

A challenging pitching 
game that asks players to 
throw balls at lighted goals on 
a backdrop. An overhead 
marquee indicates ball, 
strike, speed, and score. It 
comes with side netting and 
green turf. Now available in 
two sizes: 16’x 6’ or 12’°x 5’. 





Jr. All American 
Coin Concepts/UETD 

A basketball game design- 
ed specifically for kids, fea- 
turing a lower hoop and 
smaller basketballs. A ticket 
dispenser comes standard. 
Operators can set a maxi- 
mum win level to prevent 
game abuse. 


Mix N’ Match Mini-Golf 
Adventure Golf Services 

A low-cost, portable mini- 
golf course offering the same 
challenge as the company’s 
large custom-designed cours- 
es. Features a series of inter- 
changeable fairways and 
greens that can form 108 dif- 
ferent combinations. Can be 
used with coin-operated tick- 
et dispenser or turnstile to 
initiate play. Requires at least 
3,000 square feet of space. 





10 Pin Bowling 
Coastal Amusements 

Drop rolling ping-pong 
balls and score a strike, split, 
or 7-10 split. Skill determines 
score for one or two players. 
Features: multi-coin accep- 
tor, tuneful attract mode, styl- 
ish English cabinet, and state- 
of-the-art photo optics. Ticket 
dispenser optional. 





Bozo Basketball Single 
Hoop 
Design Plus 

A youth-sized basketball 
game named for the famous 
Bozo the Clown of TV fame. It 
has all-steel galvanized 
frame, flashing lights, snappy 
circus music, and colorful 
detailing. Features adjustable 
ticket redemption, revolving 
winner light, and top net. 
Dimensions: 80” high x 89” 
long x 30” wide. 
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Bozo Basketball Double 
Hoop 
Design Plus 

A double-hoop version of 
the previously mentioned 
game. It has separate coin 
mechs and ticket dispensers 
for each hoop so that each 
player receives correct win- 
nings. Perfect for family ori- 
ented locations. Dimensions: 
80” high x 89” long x 43” wide. 
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In the novelty and redemption business, you need a strong team to VALUES, FLYING SAUCER, HOT SHOT, DOUBLE CHEESE and STRIKE MAS- 





Stay ahead of the game. TER. When you choose Midway, you choose the novelties that play longer and 
That's Midway. Our designers incorporate imagination and detail into pay stronger. And that’s the smartest move you can make. 
every game element. Our engineers construct rock-solid reliability into every 





component. And as an industry leader we have the manufacturing and | . y; / /f ° | 
distributing abilities, sales and service support you need to be a winner. dade ment? — uUbMManms 
That's the team you get with every Midway novelty-ADDAMS FAMILY oe eae fe la hi ates Sect 
subsidiary O wme 


3401 N. California Avenue ¢ Chicago, IL 60618 © (312) 961-1000 (312) 961-1000 


& © 1993 Paramount Pictures. All Rights Reserved. “THE ADDAMS FAMILY ©” is a Registered Trademark of Paramount Pictures. “Midway® HOT SHOT) Basketball” © 1991 Artwork and Game Concept Rare Coin-It Toys & Games, Inc.; 

1992 Coin-Operated version Midway Manufacturing Company. HOT SHOT®, WILSON® and W® are Registered Trademarks distinguishing the fine products of Wilson Sporting Goods Co.; Used by Midway Manufacturing Company Under 
License. All Rights Reserved. © 1994 “DOUBLE CHEESE” and “FLYING SAUCER’ are registered trademarks of Midway Manufacturing Company and H. A. R. Management Company. Manufacturer of Bally/Midway Amusement Games. All 
rights reserved. © 1991 Williams Electronics Games, Inc. NOTICE: “STRIKE MASTER’ is a trademark of Williams Electronics Games, Inc. Patent Pending. 
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Quik Shot 4-Player 
Design Plus 

This one- to four-player 
basketball game features an 
all-galvanized steel frame 
and adjustable time and 
bonus. Available in junior (80” 
high x 89” long), mid-size (8’ x 
8’), or standard (10’ x 10’). All 
sizes available in both single 
and double hoop versions. 





Batter Up 
Doyle & Associates 

A coin-op baseball batting 
game to challenge players’ 
hand-eye reaction and bat- 
ting skills; for use indoors or 
outdoors; comes with light 
and sound effects; and uses 
softball-size polyballs for 
safety. Features include CPU- 
control, optional ticket dis- 
penser, and dollar bill accep- 
tor. Dimensions: 22” deep x 
10’ wide x 9'2” high. 
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Li'l Piggy Pass 
Doyle & Associates 

A mini-football toss game 
designed for children from 3 
to 10 years old. Kids will love 
the little piggies dressed as 
football players. The football- 
shaped hole is larger so kids 
have a better chance of scor- 
ing. Features include durable 
plywood construction, steel 
components, and state-of- 
the-art hardware and soft- 
ware. Dimensions: 68” high x 
33” wide x 7’ deep. 


BullPen 
Doyle & Associates 

A baseball pitching game 
that challenges players’ accu- 
racy. The game determines 
the speed of the pitch by 
using radar. Scoring is based 
on balls and strikes thrown. It 
is operator-programmable 
with variable dipswitch set- 
tings. Dimensions: 11’ wide x 
6’ high. 
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Goal Post 
Doyle & Associates 

A football toss game for 
kids over 10 and adults alike. 
Features durable plywood 
construction and steel com- 
ponents. Dimensions: 7’6” to 
9’high x 34” wide x 10’6” deep. 
It requires 31 square feet of 
space. 


Dump the Ump 
Doyle & Associates 

Players use baseballs to 
knock over umpire figures 
that appear in three rows on 
the back of the game. Tickets 
are dispensed according to 
which targets get dropped. 
Dimensions: 8’8” high x 41” 
wide x 10’ deep. 
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Razzle Dazzle 
Doyle & Associates 

This basketball toss game 
features a moving hoop for 
even greater challenge. It 
features durable plywood 
construction, steel compo- 
nents, and state-of-the-art 
game hardware and software. 
Also available in a child-size 
version called Li'l Razzle 
Dazzle. 





Hoop Shot 
Doyle & Associates 

Features include top grid 
panels for safety, lighted 
backboard, a tamper-proof 
gate design that adjusts for 
ball size, and high-impact 
netting grid panels. The steel 
frame breaks down into eight 
major parts. Dimensions: 34” 
wide x 9’ deep; height is 
adjustable. 
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Li'l Hoop Shot 
Doyle & Associates 

This basketball game has 
all of the reliable features 
found in Hoop Shot, but in a 
size designed especially for 
children. Players compete 
against the clock using mini- 
basketballs. It’s available in 
single or double models. 





Full Swing Golf 
Simulator 
Full Swing Golf 

Players use real clubs and 
balls as they play champi- 
onship courses like Mauna 
Kea and Pinehurst #2. Uses 


state-of-the-art tracking 
device so realistic that play- 
ers see their balls bounce off 
trees, splash into water, etc. 
Can be hooked to network TV 
and standard VCR for live 
sporting events or videos. 
Dimensions: 17’ x 12’6” x 10’. 
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Hoop Shot Rally 
Doyle & Associates 

An adult two-player com- 
petition game with new pro- 
grammable jackpot scoring. 
Players race against the 
clock to accumulate the high- 
est score possible. This is a 
take off from the “original” 
basketball game, Hoop Shot. 


Dream Team 
GaMCO 

An automatic, rapid-fire, 
mini-basketball game for 
kids. Aim the gun at five bas- 
kets and score points for tick- 
ets. Features a day-glo fluo- 
rescent orange-red cabinet 
with six layers of automobile 
lacquer; midway-style lights; 
completely programmable 
with GaMCO’s new C.P.U. 
technology; and is self-con- 
tained. 


Li'l Panda Pitch 
Doyle & Associates 

A ball-pitching game with 
special panda graphics that 
appeal to kids. It’s been re- 
duced in size to be simple 
and fun for small children. 
Players throw safe, plastic 
balls at a colorful, appealing 
panda target. 


Championship 
Basketball (Single 
Player) 
Grayhound Electronics 

This basketball game fea- 
tures music enhancement, 
spotlight control for dark 
locations, a high-score dis- 
play, a free-game point set- 
ting, and adjustable playing 
time. A sports card or ticket 
dispenser and dollar bill 
acceptor are optional. Di- 
mensions: 8’ high x 8’ long x 3’ 
wide. 
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Pro Pitch 
Doyle & Associates 

Players are challenged to 
throw as many strikes as pos- 
sible within a set time. The 
game is constructed of steel, 
plywood, and formica. It’s 
operator-programmable with 
optional ticket dispenser and 
dollar bill acceptor. Dimen- 
-sions: 10'9” deep x 8’8” high. 


Championship 
Basketball (Double 
Player) 
Grayhound Electronics 

This basketball game fea- 
tures music enhancement, 
spotlight control for dark 
locations, a high-score dis- 
play, a free-game point set- 
ting, and adjustable playing 
time. A sports card or ticket 
dispenser and dollar bill 
acceptor are optional. 
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soccer 
Grayhound Electronics 
Players kick a real soccer 
ball at three round targets for 
various points; the lighted 
target doubles points. It is 
fully enclosed for one or two 
players; sound effects, flash- 
ing lights are included. Di- 
mensions: 8’ long x 3.5’ wide x 
6’ high 





1/2 Pint Frenzy 
LG.£. 

A kid-sized version of the 
popular Full Court Frenzy. It 
features a moving hoop and 
kid-friendly score and time 
indicators. It offers numerous 
operator controls, attractive 
graphics, double coin mechs, 
background sounds, and 
optional ticket dispenser and 
flashing lights. Dimensions: 6’ 
high x 4’ wide x 7’ deep. 
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Shot at the Buzzer Wins! 
Hoops! USA Inc. 

This scaled-down basket- 
ball shooting game features a 
life-size robotic defensive 
player, chaser lighted back- 
board, select-a-ball basket- 
ball dispenser, and adjusta- 
ble hoop size. It is suitable for 
indoor or outdoor use. Di- 
mensions: 4’ wide x 4’ deep x 
9°10” to 13’2” high. 


Putting Challenge 
LCE. 

This golf game comes in 
three modes: a total strokes 
game that shows average and 
total putts; a hole-in-one 
game; and a pick-a-putt prac- 
tice green that allows players 
to choose any hole from 18 
different configurations. The 
unit measures 6’ x 11’. Ticket 
dispenser and bill acceptor 
are optional. 
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Hoops! 
Hoops! USA Inc. 

Three- and five-hoop trail- 
er models suitable for fairs, 
festivals, grand openings, 
sporting events, and more. A 
portable, self-contained set of 
basketball games with life- 
size, arm-waving robotic de- 
fenders. At the final hoop 
players can win big by mak- 
ing the “shot at the buzzer.” 


Golf-Poker 
Intel Communications 

Two popular games— 
poker and golf—combined 
with advanced computer 
technology. Four skill levels 
for one to four players. Play- 
ed with 20 cards, players putt 
for five cards in an attempt to 
create one of seven winning 
rankings. Features an attrac- 
tive cabinet and flashing 
lights; only one mechanical 
part—the rest is electronic. 
Available through Bulldog 
Amusements. 
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Full Court Frenzy Il 
LCE: 

Updated version of Full 
Court Frenzy. It’s a basketball 
game offering a choice of 
three games and 10 different 
shot locations from all over 
the court. The player doesn’t 
move, the basket does, back 
and forth, and it also rotates. 
The patented movement 
makes it possible within the 
standard three-foot width. 
Features: easier assembly, fits 
in more locations, and costs 
less. 


Super Shot 21 
IVM 

Shoot a small ping-pong- 
size basketball with a gun, 
aiming at the basket. Points 
are gained with a successful 
basket shot or by landing on 
certain spots on the playing 
surface. If you get 21 points, 
the machine vends a plush 
NBA basketball, which is held 
in a hopper right on the 
machine. It also dispenses a 
ticket or sports card as a con- 
solation prize for less than 21 
points. 
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Simple Simon is an easy 
redemption game that all ages 
will have fun playing. Simple Simon 
talks to the player coaching him how 
to play the game and encouraging 
the player to "try again"! 

A "Simple Simon" jingle plays during 
the attract mode and gives the 
game real personality! 


The game simulates the rules of 
tic tac toe. The player tosses 3 balls 
onto the play field and trys to match 

the lit squares on the backglass. 

lf the ball lands in the lit square, 

the player scores a higher ticket 

value. If all three squares are 
matched, the player gets a 
ticket bonus! 


Up to 4 coins or tokens per game 
can be inserted - Each coin 
increases the ticket values of 
each square. 
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Game Features: ~LED Display for number of coins in play 
Cabinet Quality built with tongue and groove construction Payout percentages and Bonus Levels Dip Switch Settable 
< Metal Ticket Door and Deltronics ticket dispenser Drain hole provided in front of cabinet 
Ticket reset button on ticket door Game shipped with 5 balls, 3 for game play, 2 for Back Up 
Diagnostics and Volume Control located in Coin Door ~ Game has casters to make the game easy to move 
LED Ticket bank counts down tickets as they are paid out Game shipped in 1 carton with skid for forklift accessibility 
® ae atts tie Game Specs: 80" H x 87"L x 31.5"W  Weight:600 lbs. Shipping Weight: 700 Ibs. 






American Sammy Corporation 


* a a @ =: Cambridge Drive Elk Grove Village, IL 60007 (708)364-9787 Fax:(708)364-9831 
® 


© 1993 American Sammy Corporation. All Rights Reserved. 
SIMPLE SIMON" is a trademark of American Sammy Corporation 
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Grand Slam 21 
IVM 

Shoot a small ping-pong- 
size baseball with a gun, aim- 
ing at the fence. Points are 
gained by hitting the fence or 
by landing on certain spots 
on the playing surface. If you 
get 21 points, the machine 
vends a plush baseball, which 
is held in a hopper right on 
the machine. It also dispens- 
es a ticket or sports card as a 
consolation prize for less 
than 21 points. 


Sluggers Alley 
Lazer-Tron 

Interactive baseball game; 
players compete head-to- 
head; real ball and bat for 
realistic feel; automatic ball 
return; player-selectable 
skills; league play potential; 
continuation and buy-in; and 
ticket dispenser available. 
Dimensions: 12’ wide, 12’ 
deep, and 8’ high. 


PLAY METER 





Pro Kick 21 
IVM 

Shoot a small ping-pong- 
size football with a gun, aim- 
ing at the goalpost. Points are 
gained by going through the 
goalpost or by landing on cer- 
tain spots on the playing sur- 
face. If you get 21 points, the 
machine vends a plush foot- 
ball, which is held in a hopper 
right on the machine. It also 
dispenses a ticket or sports 
card as a consolation prize 
for less than 21 points. 


Master Pitching Machine 
Batting Cages 
Master Pitching Machine Co. 
Commercial heavy-duty, 
arm type pitching machine; 
easy to erect and comes with 
factory-built fittings, includ- 
ing netting, net rigging sup- 
plies, and hardware. Four 
basic styles, including the 
original rectangular cage and 
a mono-pole style, featuring a 
new central distribution sys- 
tem. 





Jump N' Jam 
IVM 

A fast-paced mini-basket- 
ball game. Players shoot balls 
at five moving baskets trying 
to score without getting shots 
blocked by miniature fig- 
urines. Double scoring, bright 
flashing lights, and original 
sound effects included. Fea- 
tures a dome front that lifts to 
allow easy access to all 
mechanical systems and con- 
trols. Available through Bull- 
dog Amusements. 


Hot Shot Basketball 
Midway Mfg. 

A novelty basketball game 
using a simple set of button 
controls for serving and 
shooting mini-basketballs. 
The court playfield is fully lit 
and the basket automatically 
moves. Options include col- 
lectible card or ticket dis- 
penser capability. Games can 
be linked for head-to-head 
competition. 
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Basket Bull! 
Jaleco 

A basketball challenge for 
kids of all ages. Players 
launch the ball through a 
giant loop into an impressive 
rim shot. They try to time 
their shot and finesse the 
nudge button to enter the 
spinning target to score dif- 
ferent ticket payouts. Di- 
mensions: 65” high x 24” wide 
x 24” deep. 





Super Shot Deluxe 
National Sports Games 

A full-size basketball game 
with a clear backboard that 
moves back and forth during 
game play; players can choose 
from a variety of games. A 
steel frame, sound effects, 
bright scoreboard with solid- 
state electronics, orange steel 
netting panels, wooden bas- 
ketball flooring, and lighted 
crowd scene are among the 
features included. Two to six 
games can be linked togeth- 
er. 
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GAMING & \WAGERING BUSINESS PRESENTS THE 8TH ANNUAL 


WORLD GAMING 
CONGRESS & EXPO. 


September 26-28, 1994 » Las Vegas USA 
Pitwe: at the World Gaming Congress & Expo’ and meet 12,000 executives and 


buyers from every corner of the world and every part of the gaming business. It’s the 
world’s largest gathering of gaming professionals and the No. 1 showcase of gaming 
products and services. Srila iene ecmntoneeiainicintaimnneinn 

Sixty-eight percent of our exhibitors left 
with 21 or more sales leads last year. Forty- 
one percent left with more than 50 leads. 

On a scale of one-to-five, exhibitors 
gave the World Gaming Congress & Expo 
more than four stars on quality of attendees, 
number of attendees, and responsiveness of 
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World Gaming Congress & Expo. 








NAME 
TITLE 


COMPANY 


And here’s the best endorsement—nine 











“1: . CITY/STATE-PROVINCE/ZIP-POSTALCODE ——~—~w 
out of ten 1993 exhibitors plan to return this 
year. To learn how to join them, complete COUNTRY : 
and return the coupon. But hurry, exhibit — a a 
-LLEPHONE Ad 


spaces at the greatest gaming show on earth 


. Fax to (INT+) 212 714-0514. 
are going fast. 


Mail to The World Gaming Congress & Expo 
Seven Penn Plaza, New York, NY 10001-3900. 
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Super Shot 
National Sports Games 
Similar to the Super Shot 
Deluxe, except the backboard 
doesn’t move during game 
play and it’s shorter in game 
length. Games can be linked 
for simultaneous competi- 
tion. Operator-programma- 
ble options include progres- 
Sive ticket jackpot. 


UB-QB Football 
Challenge 
National Sports Games 

A one- or two-player game 
where players act as the 
team quarterback. Footballs 
6-1/2” in diameter are thrown 
through holes for comple- 
tions; short yardage is gained 
using the larger hole, and 
vice versa. Other features 
include steel construction, a 
moving message sign, and 
adjustable price and time set- 
tings. 
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High Tops Basketball 
National Sports Games 

This basketball game is 
designed for kids and comes 
in a unique fiberglass, high- 
top basketball shoe. Also fea- 
tures a unique multi-color 
display and has operator pro- 
grammable options. 


Pop-A-Shot 
Pop-A-Shot 

This basketball game fea- 
tures steel construction, tam- 
per-proof gate assembly, 12V 
power system, digital score- 
board and shot clock, auto- 
matic ball release, adjustable 
timer, and a security system. 
Dimensions: 32” wide x 10’ 
long. Two adjustable models 
are available. 
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Tot Shot Basketball 
National Sports Games 

This kiddie basketball 
comes in a more convention- 
al framework than High Tops. 
The features are the same 
with multi-color display and 
electronics. 





Triple Sport 
Pop-A-Shot 

Sports-themed ball toss 
game that can be converted 
to a basketball, football, or 
baseball action game for one 
or two players. Features in- 
clude rugged steel construc- 
tion, proven electronics, dual 
coin mechs, tamper-proof 
gate and netting, program- 
mable coin settings, and easy 
access electronics. Ticket dis- 
penser and bill acceptor are 
optional. Available in 9’ x 9’ 
or 9’ x 8’ sizes. 


110 





Pitch Hitter 
National Sports Games 

One or two players can 
pitch for hits by throwing 
balls through holes to earn 
singles, doubles, triples, and 
home runs. Base runners 
advance around a lighted 
playfield. Price and ticket 
award is adjustable. A mov- 
ing message sign instructs 
and entertains players. 





Strike Zone 
Purple Star 

A pitching game utilizing 
“light curtain” technology. 
Pitches don’t hit the curtain, 
they pass through it. Only 
those hitting the strike zone 
without touching the bat are 
scored. Features include in- 
teractive sound, voice and 
music module, operator- 
defined pricing for single or 
double batters, and sophisti- 
cated audit and system test 
functions. Dimensions: 12’2” 
long x 4'2” wide x 8’5” high. 
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SKILLFULLY FLIP COINS INTO MOVING TUBES! 
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\ TECHNO MUSIC W/ATTRACT MODE 
) FULL RANGE SOUND SYSTEM 
@ TICKET & JACKPOT ADJUSTABLE (1-99) 


) WINNER'S ALERT/ALL THE BELLS AND 
WHISTLES 


\ COINS IN/TICKETS OUT METERED 
LOCKING COIN BOX 
& KEYPAD PROGRAMMABLE C.P.U. TECHNOLOGY 









For Your Nearest GaMC® Distributor, call: if 
CELEBRATING 10 YEARS seetieaeenen 


PATENTS PENDING 


GarwiCc@ INTERNATIONAL INC. 2153 TENTH STREET * SARASOTA, FL 34237 


(shipping games ’round the world) 1-800-642-7263 ¢ 813-366-1133 © FAX: 813-366-1134 
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Goofy Hoops 
Romstar 

Players throw balls ata 
movable basket for points. 
Catch balls through lit lanes 


and collect ticket values 


(operator adjustable). Catch 
balls through free throw 
lanes for “free throw shoot- 
out” with one or two extra 
balls. Increase SLAM ticket 
value with multiple coins. 
Dimensions: 82.5” high x 26” 
wide x 22.5” deep. 


Shoot to Win 
Jr./Chuckles the Clown 
Two Hoop 
Smart Industries 

This unit has the same fea- 
tures as the single with a top 
net, an all-steel frame, inter- 
active voice board, catchy 
musical tune, rope lights, and 
7” basketballs. Options are 
the same, including card dis- 
penser. Dimensions: 49-1/2” 
wide x 72-1/4” long x 72-3/4” 
high. 
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Shoot-To-Win Single 
Hoop 
Smart Industries 

Features include a photo 
eye sensor, top net, steel 
frame, coin mechs, music, 
adjustable game timer, and 
high score and number of 
tickets per basket. Options: 
bubble winner light, ticket 
dispenser, CDV-550 card dis- 
penser. Dimensions: 32” wide 
x 9’ long; height is adjustable 
from 8’ to 9’. 


Shoot to Win! Special 
Edition 
Smart Industries 

A new “winner stays” fea- 
ture allows the loser 30 sec- 
onds to add coins for a 
rematch while the winner 
plays the rematch free. 
Features solid-steel square 
tubing frame construction, 
dual coin mechs, adjustable 
game timer, and high score. 
Uses 7” balls. Dimensions: 2’ 
wide x 9 long x 8’ to 9’ 
adjustable height. 


Shoot-To-Win Double 
Hoop 
Smart Industries 

Look for simultaneous 
game play and scoring at two 
points per basket; baskets 
made during the last 10 sec- 
onds score three points. All 
other features and options 
are the same as the single; 
both games have 7” basket- 
balls. Dimensions: 9’ long x 
48” wide; height is adjustable 
from 8’ to 9’. 


Super Pro Quarterback Jr. 
Smart Industries 

Like the adult model, this 
one features a moving Lexan 
target and the same scoring 
action. Also look for a stan- 
dard ticket dispenser, inter- 
active voice board, adjustable 
timer and high score, and 
optional card dispenser. Di- 
mensions: 33-1/2” wide x 72- 
1/2” deep x 72-3/4” high with 
top net. 
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Shoot to Win 
Jr./Chuckles the Clown 
Single Hoop 
Smart Industries 

Features include standard 
ticket dispenser that awards 
tickets after a coin is deposit- 
ed. Look for credit/score digi- 
tal readout and interactive 
voice board. Scoring is two 
points per basket. Options: 
CDV-550 card dispenser and 
winner bubble light. Dimen- 
sions: 33-1/3” wide x 72-1/4” 
long x 72-3/4” high. 





A Pitcher's Dream, the 
Fireball 
Sportech 

This pitching game com- 
bines pinpoint accuracy with 
the highest possible speed. 
Players throw pitches into 
three different zones to 
achieve high scores. Features 
include pitching velocity from 
10 to 110 mph, self-diagnos- 
tics, and modular frame. 
Dimensions: 5'10” wide x 16’ 
long x 76” high. 
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Sports-themed Games 





2 Minute Drill 
Taito 

Actual digitized NFL film 
footage, combined with the 
task of rifling spirals past the 
menacing moving arm of a 
defensive lineman, create the 
perfect blend of video and 
live action game playing. 





Kiddie Hoop 
Zamperla 

Has the same features as 
Shot Clock Basketball, but it’s 
made for younger players. 
Token acceptors and car 
trailers are available for both 


games. 


PLAY METER 


Around the World 
UETD 

Five baskets of fun in one 8’ 
cabinet. Players are chal- 
lenged to sink baskets follow- 
ing a flashing arrow. The first 
round is regulation play; 
achieving the mystery score 
advances to the bonus round. 
Adjustable elements include 
time, score, and ticket award. 


Punchball 
Zamperla 

Coin boxes can be set for 
one to three punches for 25 
or 50 cents. Players select 
from several models, includ- 
ing the Superbox deluxe 
model with large, fiberglass 
canopy roof and special light 
effects. There's also the 75L, 
74N,and 75LR reconditioned 
game. 


SuperStar Golf 
xytek 

A compact one- to four- 
player golf game with no 
stairs or railings, allowing 
one-man moving and installa- 
tion. Features include pro- 
gressive scoring, high score 
display, course changes, ad- 
justable game speed, free 
game option, and an illumi- 
nated playing area. Options: 
bill acceptor and ticket dis- 
penser. 


Shot Clock Basketball 
Zamperla 

A special shot clock allows 
for up to 25 seconds of ex- 
tended play. The newly de- 
signed chute allows for better 
ball feeding. A sound system 
shouts “Goal!” with every bas- 
ket made. Two-player option, 
LCD screen, and dual score- 
boards are included. 
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Mr. Muscle 
Zamperla 

Players test their strength 
against an arm wrestler by 
taking hold of his out- 
stretched, muscular arm. 
They can choose the skill 
level: boy, normal, strong, or 
Superman. The unit comes 
complete with a detailed 
scoreboard to measure 
strength. 
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soccer 
Zamperla 

This game measures kick- 
ing strength. It comes com- 
plete with running lights and 
anti-skid selection buttons to 
determine the level of resis- 
tance. The kicks of young- 
sters and adults are both reg- 
istered. The cabinet is bright 
red. 
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Snack Attacker 
Advanced Games & Eng. 

The original winner-every- 
time candy crane game that 
dispenses a prize with every 
credit. Features include a 
heavy-gauge steel cabinet 
with maximum security, high 
visibility, flashing lights, LED 
displays, and adjustable 
sound effects. Coin plays 
from 25 cents to $25. Dimen- 
sions: 24” wide x 24” deep x 
70” high. 





Top Choice 
Betson 

A jumbo single upright 
crane with oversized adjust- 
able claw, button or joystick 
controls, optional $1/$5 bill 
acceptor, prize counter, dual 
coin mechs, and extra large 
prize-viewing area and door 
to accommodate larger 
prizes. Dimensions: 36” wide 
x 46” deep x 77” high. 


PLAY METER 


Big Choice 
Betson 

Features include adjust- 
able claw size and prize 
value, updated electronics, 
reliable Belgium mechanism, 
separate locked cash box, 
optional coin counter meter 
and bill acceptor; available in 
one-, two-, three-, or six-play- 
er button or joystick control 
models. 


Watch Crane Two-Player 
Betson 

A highly sensitive claw 
highlights this specialty crane 
that features an attract mode, 
electronic sounds, separate 
locked cash box, deep bay 
area, $1/$5 bill acceptor with 
stacker, halogen lighting, and 
optional prize counter. 


Candy Man 
Betson 

A new crane with these 
features: play-till-you-win, 
quality construction, coin 
counter meters, microproces- 
sor boards, reliable Belgium 
mechanism, adjustable claw, 
attract mode with music, dual 
coin mechs, adjustable pric- 
ing, and custom program- 
ming. Available with bill 
acceptor options. 


Your Choice 
Betson 

Low boy crane with elec- 
tronic sounds, adjustable 
Claw, separate locked cash 
box, coin counter meters, 
adjustable pricing/custom 
programming, dual coin 
mechs, and optional bill 
acceptor and prize counter. 
Dimensions: 24” wide x 47” 
deep x 34” high. 
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Limited Edition 
Betson 

Use as a plush crane or 
watch crane. Features in- 
clude large display area, 
oversized 8” claw, mirrored 
ceiling, credit/timer display, 
coin counter meters, $1/$5 
bill acceptor with stacker, 
attract mode, and electronic 
sounds. Dimensions: 36” wide 
x 46” deep x 77” high. 


Classic Double Crane 
Classic 

A five-foot-wide, two-play- 
er crane with double coin 
mechs, adjustable coin set- 
ting, joystick control, and 
decorative lighting. 
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Crane Pros 
Buy Rainbows 


most, cranes are their 
only business. They 
can’t afford to use 


Here’s what 
the pros have to say... 


“We have been very pleased with the performance of the Rainbow Crane Company and 
the equipment that they manufacture.” 
Randy Fagundo — V. P., Sugarloaf Creations, “Worlds Largest Crane Operators” 


“We have sizeable crane operations in four large cities and run hundreds of jumbo cranes. 
Our city managers tell us they want Rainbows for their growth. They cite the machine’s 
looks, reliability and ease of service as reasons. Most importantly, they tell us that 
Rainbows result in more revenues per machine.” 

David Chazen — President, Win Stuff, (sister company of Good Stuff Toys) 


“The Rainbow Crane is the most technologically advanced and appealing machine on the 
market today. We have replaced other cranes with the Rainbow and realized increased 
revenues instantly.” 

Kevin Theisen — American Coin Company 


“We highly recommend Rainbow Cranes for several reasons: 1) Quality of 
Manufacturing, 2) Reliability, 3) Outstanding ongoing technical support, and 4) Rainbow’s 
classy looks have allowed us access to many high-volume accounts.” 

Ken Higgins and Bill Emerson — Northeast Coin Company 


“We have experienced a sales increase of over 40% in locations in which we have replaced a standard jumbo crane with a 
Rainbow Crane!! The machines are paying for themselves with the increase in revenues. Furthermore, we have found that 


locations which were once concerned that the arance of a crane may be offensive to their clientele are really pleased with 
the attractive appearance of your machine. fee the reliability of the technology is remarkable. Machines in operation is what _ 
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Classic Toy Shop 


Classic Five-Foot Crane 
Classic 

A five-foot-wide crane with 
a huge prize bay to display 
merchandise. Included are 
all the standard Classic fea- 
tures, such as joystick con- 
trol, decorative lighting, and 
adjustable coin setting. 


Mirage 
Coin Concepts 

Four-player upright rotary 
with skill nudge feature, tilt 
alarm, sound effects, credit 
display, multiple coin mechs, 
lighted display shelves, and 
neon colors on the cabinet. 
Dimensions: 42” wide x 79” 
high. 


PLAY METER 


Classic Low Boy Crane 
Classic 

A five-foot-wide low boy 
crane designed for arcades 
and street locations. It in- 
cludes all the standard 
Classic crane features. 


Watch Shoppe Crane 
Coin Concepts 

Two-player crane with 
Belgium mechanism de- 
signed for watch sensitivity, 
built-in display, mirrors and 
halogen lights, adjustable 
pricing, and optional bill 
acceptor. It is available in joy- 
stick or button control mod- 
els. Dimensions: 39” wide x 
47” long x 78” high. 


Classic Sweet Shoppe 
Classic 

Features include joystick 
control, double coin mechs, 
adjustable coin setting, deco- 
rative running lights on each 
side of the crane, and prize- 
every-time. Dimensions: 31- 
1/16” wide x 31” deep x 63- 
3/4” high. 


Golden Edition Series 
Extra Effort 

Standard features on this 
60” x 30” crane include cus- 
tom etched marquee, tem- 
pered safety glass, heavy- 
duty wheels, 4’ light fixture, 
adapter harness, T-molding, 
gold trim and hardware, and 
non-breakable plexiglass 
mirror. Available in Silver 
Edition with silver trim and 
hardware. Options: 50-cent 
play or three for $1, custom 
colors, bill validators. 
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Classic Watch Crane 
Classic 

A crane with all the same 
features as other Classic 
cranes but with a claw specif- 
ically designed to pick up 
watches. 





Animal House Toy 
Vendor 
GaMCO 

A winner is guaranteed 
every time with this upright 
crane. Features include illu- 
minated rotating carousel of 
prizes and modular electron- 
ics. Game play is priced at 
either $1 or $2 per play; play- 
ers keep playing until they 
win a prize. A bill acceptor is 
standard. 
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Crown Jewels 30-Cup 
GaMCO 

A two-player rotary with 
joystick control, space-saving 
design, shake and tilt alarm, 
high visual impact viewing 
area, plexiglas window for 
safety, adjustable pricing and 
timer, modular electronics, 
extra large coin box, self- 
stocking, 30-cup reserve 
model. 


Candy Shop 
Grayhound 

A specially designed claw 
and play-until-you-win fea- 
ture highlight this crane with 
colorful cabinet graphics, 
prize detection sensor, joy- 
stick or button controls, 
adjustable pricing, chaser 
lights, and sound effects. 
Dimensions: 25-1/2” wide x 
26-1/2” deep x 68-1/2” high. 


PLAY METER 


Crown Jewels 80/90-Cup 
GaMCO 

Rotary merchandiser with 
80/90-cup reserve, self-load- 
ing by gravity. Other features: 
two-player action, joystick 
control, directional control of 
sweep arms, automatic secu- 
rity gates, adjustable pricing 
and timing, $1/$5 bill accep- 
tor available. 
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Jumbo Skill Crane 
Grayhound Electronics 
Features include adjust- 
able claw, sliding glass door 
for better prize viewing and 
loading, removable front con- 
sole, separate locked cash 
box, adjustable time and cost 
per play, and optional sports 
card or ticket dispenser and 
bill acceptor. Dimensions: 41” 
wide x 37” deep x 76” high. 


Custom Crane 
GaMCO 

Single upright crane with 
adjustable timer and coinage, 
joystick control standard, 
rotating playfield that moves 
toys within the unit and elimi- 
nates dead corners, inter- 
changeable marquees avail- 
able for seasonal emphasis, 
and formica-covered cabinet. 


Kiddie Crane 
Grayhound Electronics 

A smaller cabinet design is 
just right for youngsters. 
Features include chaser 
lights, one-piece front glass, 
joystick or button controls, 
and bill acceptor. Order in 
black or white. Options: tick- 
et dispenser or sports card 
dispenser. Dimensions: 63- 
1/2” x 25-1/2” x 36-1/2”. 
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Music Machine 
GaMCO 

A new rotary that dispens- 
es cassette tapes, housed in a 
cabinet with many of the 
same features as the Crown 
Jewels. A special spring 
mechanism gives greater 
control of the tapes and the 
unit automatically puts a new 
cassette on the mirrored 
playfield after one leaves the 
prize chute. 


Prciphound 
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Single Crane 
Grayhound 

Features include all-metal 
cabinet construction, bill 
acceptor, rolling/locking 
wheels, joystick or button 
controls, and unbreakable 
viewing glass. Game play 
options range from 25 cents 
to $1. Dimensions: 78” x 24- 
1/2” x 34-1/4”. 
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Variety Shop 
Grayhound 

Wide crane featuring play- 
until-you-win, chaser lights, 
sound effects, adjustable pric- 
ing, easy loading, removable 
front panel, one-board PCB, 
LED readout, large prize 
viewing area, and either joy- 
stick or button controls. 
Options: bill acceptor and 
ticket dispenser. Dimensions: 
41” wide x 37” deep x 76” 
high. 





Lax Jr. 
Purple Star 

One-player rotary mer- 
chandiser that automatically 
dispenses any item that fits 
into a three-inch tray. It 
shares the features of the 
four-player model. Dimen- 
sions: 30” wide x 36” deep x 
72” tall. 


PLAY METER 


Grippit Crane 
Micro Mfg. 

A new crane featuring a 
sturdy, upright cabinet, color- 
ful design, and quality com- 
ponents. The game includes 
adjustments for time, pricing, 
and either button or joystick 
controls. Options: sound, 
lighting, bill acceptor, and 
ticket dispenser. 





60” Animal House Classic 
Series 
Rainbow Crane 

Like the entire Rainbow 
line, this model features 
adjustable pricing and play 
time, joystick or button con- 
trols, and easy-access compo- 
nents with a single computer 
board design. 


Premier Crane 
Mission Crane Service 

Safety glass surrounds the 
prize viewing area of this 
crane, which has a claw mech 
drive assembly with steel 
main gears, rope lighting 
with variable speed chase 
control, tamper-resistant 
coin mechs, and coin box 
accessible only from the 
inside. Dimensions: 42” wide 
x 36” deep. Available in a 
black cabinet with neon red 
or neon blue graphics. 


60” Animal House Neon 
Series 
Rainbow Crane 

Rainbow design comes 
through again in this bright, 
colorful, highly visible model. 
Like the rest of the Rainbow 
line, it includes an LED game 
time and credit display. 
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Lax Four-Player 
Purple Star 

Standard features include 
separate cash box, rotating 
mirrored playfield, music and 
sound effects, tamper alarm, 
prize storage area, double 
coin mechs, and four fuses for 
easy troubleshooting. Dimen- 
sions: 44” in diameter x 55” 
tall. 





Fun Shoppe 
Rainbow Crane 

This candy/toy crane fea- 
tures a play-until-you-win 
option and large drop chute. 
Like the Treasure Shoppe- 
watch/jewelry crane, it is 
available for international 
sale only. Dimensions: 24” 
wide x 24” deep x 65” high. 
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42” Toy House Classic 
Series 
Rainbow Crane 

An upscale 42” skill crane 
with modular microprocessor 
electronics, self-diagnostics, 
tangle-resistant claw design, 
tempered and scratch-resis- 
tant safety glass, and tamper- 
resistant door design. 


Clean Sweep 
Refrigerated Candy 
Crane 
Smart Industries 

A candy crane designed 
with a refrigeration unit to 
‘dispense and keep soft can- 
dies and chocolates fresh. 
Features and game dimen- 
sions are the same as the 
standard Candy Crane. 


PLAY METER 


42” Toy House Neon 
Series 
Rainbow Crane 

This crane includes all the 
features of the 42” Classic 
Series model, highlighted by 
high visibility and colorful 
traffic-stopping graphics. 
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Clean Sweep Double 
Refrigerated Candy 
Crane 
Smart Industries 

A double candy crane with 
refrigeration unit and these 
features: black cabinet with 
gold trim and red and white 
candy striped graphics, mo- 
tion sound system, double 
coin mechs, locking cash box, 
micro-switch prize counter me- 
ter, and square steel frame tub- 
ing. Dimensions: 47-1/4” wide x 
24-1/8” deep x 69-3/4” high. 


Treasure Shoppe 
Rainbow Crane 

A classy watch/jewelry 
crane available only for inter- 
national sale. The low-main- 
tenance, high-reliability 
crane comes in a choice of 
white with gold trim or black 
with fuschia trim. 


Classic Watch Crane 
Smart Industries 

Features include a halogen 
lighting system, mirrored 
shelves and cabinet, channel 
rope lights, action sound sys- 
tem, $1/$5 bill acceptor, a 
credit/timer digital readout, 
and small claws. 
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Clean Sweep Candy 
Crane 
Smart Industries 

Features include play-till- 
you-win, a motion sound sys- 
tem, joystick control, micro- 
processor game board, dou- 
ble coin mechs with locking 
cash box, and a photo-eye 
prize counter meter. Dimen- 
sions: 24” wide x 24” deep x 
66” high. 





Clean Sweep Super 
Single 
Smart Industries 

New cabinet design with 
gold aluminum trim and tam- 
per-resistant, stainless steel 
double prize door system, 
three skill game options, 
steel frame, and dual coin 
mechs. Options: $1/$5 bill 
acceptor with stacker. 
Single—26-1/2” wide x 34- 
1/2” deep x 81” high; Super— . 
34-1/2” wide x 32-1/2” deep x 
81” high. 
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Clean Sweep Double 
Smart Industries 

Features simultaneous 
play for two with the same 
features and options as the 
single cranes, including the 
credit/timer readout, joystick 
control, game bonus, and 
timer. Options: tilt alarm, 
prize counter, and winner 
light. Dimensions: 48-1/2” 
wide x 32-1/2” deep x 81’ 
high. 


Clean Sweep Double 1/2 
and 1/2 
Smart Industries 

A double-duty crane with 
regular size claw on the left 
and jumbo on the right; both 
are fully adjustable. All fea- 
tures and options are the 
same as other Clean Sweep 
models, including the option- 
al bill acceptor with stacker 
and ticket dispenser. Dimen- 
sions: 57” wide x 32-1/2” deep 
x 81” high. 


Clean Sweep Triple 
Smart Industries 

This unit comes with all 
the same features and op- 
tions of the double model, but 
designed for three players. 
Included are dual coin 
mechs, solid-steel frame and 
credit/timer readout. Op- 
tions: sound system and win- 
ner light. Dimensions: 71” 
wide x 32-1/2” deep x 81” 
high. 


Clean Sweep Jumbo Jr. 
Smart Industries 

Along with the same fea- 
tures and options as other 
Clean Sweep models, this 
crane has a dropped playfield 
depth with increased side 
viewing area. A $1/$5 bill 
acceptor with stacker is stan- 
dard. Dimensions: 34-1/4” 
wide x 32-1/2” deep x 81” 
high. 





Clean Sweep Jumbo 42” 
Smart Industries 

The same features and 
options as the Jumbo Jr. 34” 
unit, including the new cabi- 
net design of the ‘90s for all 
Clean Sweep models. Both 
Jumbo models have credit/ 
timer LED readouts to ac- 
commodate the large set of 
claws. Dimensions: 42” wide x 
32-1/2” deep x 81” high. 


PLAY METER 


Clean Sweep Classic 
Jumbo Single 
Smart Industries 

Immense viewing area 
achieved by extra-low play- 
field and larger window dis- 
play. Standard are high-tech 
Halogen trac lighting, “mo- 
tion” sound system, $1/$5 bill 
acceptor with stacker, cred- 
it/timer LED readout, and 
adjustable claws. Dimen- 
sions: 35-1/2” wide x 41” deep 
x 77-1/2” high. 


Clean Sweep Classic 
Jumbo Double 
Smart Industries 

The same features and 
options as the single are 
here, including gold trim cab- 
inets, side rope lights, joy- 
stick control, and three skill 
game options. Dimensions: 
70” wide x 41” deep x 77-1/2” 
high. The console box on both 
Classic models can be 
removed for access through 
doorways. 
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Jackpot Four-Player 
Smart Industries 

A one- to four-player ro- 
tary with automatic prize- 
loading system in the center 
of a mirrored playfield. It fea- 
tures a double coin mech 
with separate locked cash- 
box, “action” sound system, 
tilt alarm, and rotation timer. 
Dimensions: 45-1/2” wide x 
57-1/2” high with dome. 
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e “PLAY TILL YOU WIN” 


¢ Motion sound system SINGLE DOUBLE 
e Joystick control , “ed eee ' ied ns 
e Microprocessor gameboard — ating 
°66" high ° 69%" high 
¢ Double coin mechanism with 
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¢ Tamper Resistant / Coat © 24" wide 47°." wide 
hanger proof °28’ deep 29%” deep 
e Prize counter meter °68’ high ° 69%” high 


e Square steel frame tubing 


e Push button control 
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Pirates’ Treasure One- 
player 
Coastal 

A one-player, self-loading 
and programmable rotary 
with a mirrored playfield, 
sound track, and bill acceptor 
option. It dispenses two dif- 
ferent size capsules. There's 
ample storage space below. 


Coin Circus 
American Sammy 

A fast-action coin-drop 
game with operator-adjus- 
table ticket values and pay- 
out. Coins travel down a 
chute and onto the mirrored 
playfield where a clown’s 
arms catch them. The arms 
represent different ticket val- 
ues and are set at various dif- 
ficulty levels. Dimensions: 30” 
w x 50.5” deep x 52” high. 
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Pirates’ Treasure Two- 
player 
Coastal 

Two players can try for a 
prize with this model, which 
offers all the same features as 
the one-player unit. Both 
machines have a marquee 
picturing a treasure chest, 
sailing ship, and mustachioed 
pirate. 





Magic Mr. X 
American Sammy 

Tic tac toe for the arcade 
setting. Try for traditional 
configurations or connect two 
balls to win tickets. Watch Mr. 
X dance around the back- 
glass and match X’s for bonus 
tickets. Features include LED 
display, ticket dispenser, 
adjustable payout percent- 
ages and bonus levels, and 
more. 


Cranes, Rotaries, Novelties 


ROBG-CLAW 


RObo Claw 
Vend-Tech 

A countertop crane that 
acts like a microprocessor- 
controlled robot. Features 
include strobe and chase 
neon lights, adjustable attract 
mode and speed, straight 
vend or winner-every-time 
option. It is UPS-shippable; 
custom finishes, lighting, and 
bases are available. Dimen- 
sions: 18” deep x 23” wide x 
32” high. 





Simple Simon 
American Sammy 

Follow the rules of tic tac 
toe. Toss three balls onto the 
playfield and try to match 
squares lighted on the back- 
glass. Features include dip 
switch-settable payout per- 
centages and bonus levels, 
LED display, metal ticket 
door, and tongue-and-groove 
cabinet construction. 
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Prize Express 
World Remotes 

Players use a joystick to 
pick up a capsule and move 
the train on the playfield. 
Capsules can contain small 
toys, tokens, or a prize ticket. 
Coinage is operator-adjus- 
table; the unit occupies a 
space 4’ wide x 8 long x 7’ 
high. 





Bouncing Bandit 
(Cowboy version) 
Amutronics 

Players bounce four balls 
on a grid of nine holes to line 
up symbols in winning combi- 
nations. Features include ply- 
wood cabinet, front-mounted 
volume control, dual entry 
coin mech, and auto-feed 
ticket dispenser. Dimensions: 
26” wide x 24” deep x 73” 
high. Options: token dis- 
penser and flashing light. 
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Plus, Magic Mr. X incorporates these proven features: 
Metal ticket door for durability and operating ease. 


Ticket Dispenser either resets or finishes payout after 
new tickets are fed in- it's up to the Operator! 

Game shipped with Deltronics Ticket Dispenser, but is 
easily changable to any Ticket Dispenser. 


LED Display shows number of coins played- up to 4 coins. 


Colorful, easy to read instruction panel. 
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Magic Mr.X is the easiest way 
to play tic tac toe in an arcade! 





Just toss the balls into the playfield 
and watch the X mark the spot! 


Throw the balls into a horizontal, 
vertical, or diagonal configuration 
or connect 2 balls and win tickets! 


Then, watch as the Magical Mr. X 
dances around the backglass- 
lf Mr. X matches one of your X's, 
the player wins bonus tickets! 
Never before has this matching 
magical X appeared on any 
redemption game... 
you may have seen it on pinball... 
now American Sammy incorporates 
this digital technology into 
Magic Mr. X! 


Add up to 4 coins and increase your 
ticket value! 


Different levels of payout percentages are operator 
adjustable as are the bonus levels for the magic X! 


Drain hole provided in front of cabinet, in case of spills. 


Game shipped with 5 Balls- 3 for Game Play, 
2 for Back Up! 


Game shipped in 1 Carton with skid for forklift 
accessiblity- Uncrate and place on location! 


(@) LISTED 


Game Specs: 80" H x 87"Lx 31.5" W ~~ Weight: 600 Ibs. = Shipping Weight: 700 Ibs. 
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Bouncing Bandit (Slot 
version) 
Amutronics 

A different graphics pack- 
age highlights this game, 
which has the same goals, 
features, and interchange- 
able component parts as the 
Cowboy version and Double 
Cross. Look for extensive 
bookkeeping with electronic 
and mechanical meters. 


Digger's Prize 
Betson 

Players gather as many 
balls as possible with a digger 
arm and deposit them ina 
loading bin. Features include 
adjustable game length and 
ticket payout, realistic CD- 
quality sound, and animated 
attract mode. Dimensions: 
39.5” wide x 45” deep x 78.5” 
high without winner light on 
top. 
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Double Cross 
Amutronics 

Medieval cartoon soldiers 
populate the backglass of this 
tic tac toe-style game with 
front-loading ticket bin, 16- 
digit alpha numeric message 
display, and large wooden 
cash box. It shares many 
operator-adjustable features 
with its sister game, Bounc- 
ing Bandit. 


Mr. Jelly Belly 
Betson 

Put the squeeze on this 
rotund fellow to register a 
score and win tickets. The 
youngest of players can step 
up and let out their frustra- 
tions and get a laugh in the 
bargain. The figure is bright 
purple; the backboard is yel- 
low and pink. 


Wacky Wheels 
Amutronics 

Players spin wheels and 
skillfully stop them to achieve 
certain scores and win tick- 
ets. Features include circus 
music, bonus wheel awards, 
solid-plywood cabinet con- 
struction, front-loading ticket 
dispenser or token hopper, 
and dual coin mechs. 


Punch Belly 
Betson 

Test your strength by 
punching this big guy. Scores 
range from 30 (drip) to 100 
(rock hard). Included: digital 
readout, updated sound, safe- 
ty pad and railing, and 
optional ticket dispenser. 
Dimensions: 4’ wide x 5’ deep 
x 7’ tall. 
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Novelties 





Roll for Gold 
Benchmark 

Roll a coin or token down 
curved chutes toward a mov- 
ing wheel to hit targets and 
win tickets. Features include 
an all-plywood cabinet, full 
bookkeeping and diagnostics, 
sound and music, dual coin 
chutes, and a winner light. 
Dimensions: 23-1/2” wide x 
48” deep x 61” high. 





Super Marksman 
Betson 

A shooting range video 
that can be used as a re- 
demption piece. Up to four 
players can participate; a 
realistic rifle is attached to a 
stand separate from the 
video unit. Seven games are 
offered; the monitor is now 
20”. 
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DOUBLE YOUR ROLL © © 
DOUBLE YOUR PROFIT 
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STEP 
_ STOOL 
ELIMINATOR 





@ FOR ALL AGE GROUPS 

@® DUAL COIN CHUTES INCREASE GAME 
STRATEGY 

@ HOLDS 6000 TICKETS 

@® LOCATION TESTED WITH PROVEN 

EARNINGS 


(& 


w) STATE OF THE ART SOUNDS AND MUSIC 


PROGRESSIVE LINKED DISPLAY UNIT 
OPTIONAL 





2071 NORTH DIXIE HIGHWAY 
POMPANO BEACH, FL. 33060 


TEL (305) 781-8080 
FAX (305) 781-7900 


DIMENSIONS 
HEIGHT 61" 
DEPTH 48" 
WIDTH 2372" 
WEIGHT 225 lbs. 
HEIGHT WITH 


DISPLAY 81" © 1994 BENCHMARK ENTERTAINMENT LC ALL RIGHTS RESERVED. PAT. PEND. 





SPRING BUYER'S 


Bowler Roller 
Bob's Space Racers 

This is a skill-testing game. 
Players must roll a 12-lb. 
bowling ball down into steel 
rails to stop in the pocket 
area. It comes with winning 
beacon lights and a ticket dis- 
penser. Both the rods and the 
ball are in an enclosed lane. 


Can Alley 
Bob’s Space Racers 

Players toss balls into col- 
orful trash cans, with lids 
opening and closing at ran- 
dom. A side netting keeps 
balls inside the playing area. 
It comes in four-player size, 
with a larger model available. 
Other features include a win- 
ning beacon, adjustable scor- 
ing, and formica-finished 
construction. 


Hot Spot 
Bob’s Space Racers 

Tap the lighted spots as 
they flash at random. Fea- 
tures include synthesized 
sound, progressive difficulty 
levels, locking cash box, 
selector switch (for beginner, 
intermediate, or advanced 
play), unlimited score, high 
score of the day, and a win- 
ning beacon. 





Kiddie Bowler Roller 
Bob’s Space Racers 

The successful Bowler 
Roller has been rendered just 
the right size for young chil- 
dren. Features include ad- 
justable ticket payout, num- 
ber of rolls/tries, and number 
of.coins for credit. Custom 
lighting is available. Dimen- 
sions: 30” wide x 72” long x 
63” high. 





Kiddie Can Alley 
Bob's Space Racers 
Scaled-down version of the 
original Can Alley, it asks 
players to toss balls into can 
lids that open and close 
rapidly. Success is rewarded 
with tickets. Crated dimen- 
sions are 74” deep x 45” wide 
x 83” high. 
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Kiddie Pattie Cakes 
Bob's Space Racers 

Six brightly colored light 
pads flash on at random; 
players must touch each one 
while it’s lighted to earn 
points and tickets. Crated 
dimensions: 35” deep x 30” 
wide x 57” high. 


Kiddie Whac-A-Mole 
Bob's Space Racers 

The granddaddy of whack- 
ing games that children 
always enjoy, now more on 
their level with a simplified 
three-hole playing surface 
and three intermittently pop- 
ping moles. Crated dimen- 
sions: 35” deep x 30” wide x 
57” high. 
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Ramped Water Game 
Bob’s Space Racers 

This two-unit water game 
is ready for individual or 
group competition. It fea- 
tures a player accounting sys- 
tem, flashing lights, and tick- 
et dispenser with adjustable 
payout. Options: decorative 
lighting, customized color 
theme, parts kit, and custom 
accounting and cash control. 
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TICKET 


© Bob’s Space Racers, 1993 





427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 


Sidewinder A Patented Game of Bob’s Space Racers 





Bob’s Space Racers has been the 
redemption ticket to ride since 1970. 
With Bob’s you know that you are get- 
ting games that are in tune with today’s 
game players — true redemption games 
and proven money makers. Operations 
of all sizes have come to depend on 
Bob’s because of their decades of suc- 
cess, quality construction and legendary 
service. Bob’s also offers more than just 
games, they can provide time-tested 
operating methods and complete facili- 
ties design services. Call for complete 
information on games and services. 


(1) LISTED 


Designers and manufacturers of games since 1970 
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Novelties 





Rising Water (Arcade 
model) 
Bob’s Space Racers 

Be the first to fill the tube 
with sparkling, colored 
water. Standard equipment 
includes digital message 
sound effects, a player ac- 
counting system, flashing 
lights, separate locking cash 
box, and self-contained water 
system, plus many options. 





Super Shifter 
Bob’s Space Racers 

This is a speedway game 
that challenges players to 
shift gears with precise tim- 
ing. Other features include 
automatic winner lights and 
bell, Hurst shifters, a coinbox 
for one or two coins/tokens, 
drag strip starting lights, and 
variable ticket dispenser. It is 
available in models for 2, 4, or 
6 players. 
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Rising Water 
Bob's Space Racers 

A park model water gener- 
ated game with attached 
seats. Players race against 
each other to fill tubes with 
sparkling water. Game colors 
are pink and blue; lettering is 
neon. 
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Vertical Water Game 
Bob's Space Racers 

A two-unit water game 
with player seating, self-con- 
tained water system, auto- 
matic winner lights and bell, 
separate locking cashbox, 
digital message sound effects, 
and player accounting sys- 
tem. Adjustable features: 
pricing, difficulty level, and 
speed and game length. 


Roll-A-Ball 
Bob’s Space Racers 
Advance figures on a 
raised playfield by rolling 
balls down a lane and into a 
grid of holes with various val- 
ues. Choose from several 
models, all with indicating 
lights, player counting sys- 
tems, sound effects, and a 
long list of optional equip- 
ment. 


Whac-A-Mole 
Bob’s Space Racers 

The classic mole-popping 
game. Players whack clever 
moles as their heads appear 
randomly, defying players to 
catch them. There are safe 
rubber hammers, along with 
a sign and beacon on top. 
Options include a variable 
ticket dispenser and parts 
kit. 
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Sidewinder 
Bob’s Space Racers 

Players must use a steer- 
ing wheel to move a ball 
along a tilted playfield and 
into a pocket at the end. 
Features include adjustable 
number of balls per game, 
adjustable difficulty level, and 
adjustable winner ticket out- 
put. Custom sound and light- 
ing are available. 





Clay Shoot 
Bromley 

Players shoot as many 
clays (pigeons) as possible; 
two clays occur in each 
round. Perfect scores mean 
extended and double-extend- 
ed play (operator-adjustable). 
Two ticket dispensers are 
standard. Other features: 
solid-state electronics and 
low-ticket indicator light. 
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NEW...NEW...NEW 


Now you can print a bar code label, stick it on your machine, 
have your collector scan it. Then, add a few numbers, take the 
hand held unit back to the office and download the data to the 
computer. NO MORE INPUTING BY HAND. Works for 
vending too. 


ALSO...ALSO...ALSO 


Now you can hook your hand held unit to a jukebox, download 
the audit report and take it back to the office. Transfer the re- 
port to the CD INVENTORY program, and produce popularity 
reports: what discs are being played most in this location, 
where are the most and least popular discs of a given title, etc. 
WORKS WITH SILENT PARTNER or can be used as a 
STAND-ALONE PROGRAM! 


TAXES... TAXES... TAXES 


FORCASTING WILL SAVE YOU 
THOUSANDS OF $$$$$$$! 


Now the bad news... 


You will have to keep very detailed and precise records for up to 5 years on each of your games. 
Now. if you are not careful, you will end up giving the biggest share of savings to your accounting 
firm or hire another person in the office... 
















Solution... Solution... Solution... Solution... 


The FORECASTOR 


The FORECASTOR is a computer program designed specifically to meet all the requirements of the 
IRS letter ruling on depreciation of video games. It maintains all records, calculates depreciationper- 
centages, and retains in a special log all details needed for tax returns. Works in conjunction with 

SILENT PARTNER program or as a STAND-ALONE PROGRAM. 









Distributed Exclusively By: 


SILENT PARTNER, INC. 


3441 South Park e Springfield, IL 62704 


217/793-3350 © Fax: 217-793-1842 
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Dino Rally 
Bromley 

A racing-themed game 
with a prehistoric setting. 
Players select a car and play 
up to seven coins or tokens at 
a time for mega-ticket pay- 
outs. Features include low- 
ticket light indicator, display 
board and coin meter audits, 
four ticket adjustments, and 
a double-stacked ticket hold- 
er. 


Crusher 
Bundra Games 

Crush the soda can and 
register one of five different 
strength levels. Available 
with or without a ticket dis- 
penser. Eye-catching graph- 
ics highlight the cabinet. 
Dimensions: 19-1/2” wide x 
16” deep x 52-1/4” high. 
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ROcK-N-Bowl 
Bromley 

A fast, bowling-themed 
game in a plywood cabinet 
with solid-state electronics 
and ticket dispenser includ- 
ed. Players insert a coin, 
which rolls on its edge to the 
end of the playfield to strike 
pins of varying values. Op- 
erators can fine-tune difficul- 
ty levels. 


Neck-N-Neck 
Bundra Games 

Unique six-player game 
with a steeple chase theme. 
Players press buttons for the 
best jump and increased 
speed. There are 16 different 
tracks and 14 horses. Fea- 
tures include on-screen 
audits, skill level settings, 
and double-stack door- 
mounted_ticket tray. The 
game is also available as a 
kit. 


Super Wheel ‘Em In 
Bromley 

Skillfully direct a token 
onto a conveyor belt with 
nine lanes of different values. 
Features include automatic 
ticket count, low-ticket indi- 
cator light, BSMT 2000 stereo 
sound, solid-state electronics, 
and tongue-in-groove ply- 
wood cabinet. 


Super Bank-It 
Capcom 

Upgraded sequel to Bank- 
It. Players shoot coins into 
seven stationary baskets to 
earn tickets. Features include 
a glass case screen for more 
light on the playfield, new 
board design, wood cabinet, 
bold graphics, flashing score- 
board, and championship 
round. 
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Novelties 





Wheel ‘Em In 
Bromley 

Players insert coins or 
tokens in a slot and aim for 
one of nine colored lanes 
with varied point values. 
Coins travel by conveyor belt; 
tickets are awarded for skill- 
fully landing in high-point 
lanes. The cabinet is hot pink 
with green detailing. 





Paint ‘N Puzzle 
Century Vending 

Young players can choose 
two modes of play with vari- 
ous difficulty levels: solve a 
puzzle and paint a picture. A 
game that’s entertaining and 
educational. Features include 
a Wells-Gardner touch 
screen monitor and on- 
screen diagnostics. Custom 
graphics are available. 


MAY 1994 


Round the Bend 
Century Vending 

Use robotics to gain a prize 
via buttons and a joystick 
control. Features include an 
attract mode with voice-over 
game commands, multi-coin 
acceptance, and adjustable 
price per play. Automatic 
watch, badge vend, and ticket 
versions available. 





Crazy Clown 
Coastal 

A ticket-vending skill 
amusement game. Multi-col- 
ored ping pong balls are 
brought to the top of the play- 
field by a blower, then fall 
through a pachinko-style 
playfield. As the balls bounce 
around the player steers the 
clown underneath, catching 
the balls in his basket. 
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Speedy Mouse 
Century Vending 

Be faster than the mice 
that pop up at random in this 
electromechanical game. 
Gain points and a small prize 
every time or go over a set 
point value and win a larger 
prize on the spot. Coins or 
tokens can be used. 


Feed Fido 
Coastal 

Players strike launch pads 
with a soft mallet to send 
bones to three pups in their 
dog houses. The more bones 
the higher the score and the 
more tickets. Features in- 
clude a sound track, flashing 
lights, and a ticket dispenser. 


Wizard's Cork Shoot 
Century Vending 

Use low-pressure, pump- 
and-shoot air guns to track 
and hit animated targets with 
safe, round corks. Features 
include dual coin mechs, coin 
boxes, and ticket dispensers 
with a low-ticket sensor. 





Jolly Pop 
Coastal 

Bounce six balls onto a 
playfield of 25 smiling faces. 
Tickets are awarded for 
matching faces in various 
lineups. Features include 
family graphics, a progres- 
Sive bonus, double coin 
entries, and a sound track. 
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Bing-O-Pop 
Coastal 

Bounce six balls onto a 
playfield designed to look 
like a bingo card. Ticket 
awards are earned for three, 
four, or five spaces in a line, 
or for multiple three, four, or 
five in a line. Features in- 
clude a progressive bonus, 
double coin entries, and 
sound track. 





Melody Mouse 
Coastal 

Release rolling ping pong 
balls into a row of tubes that 
are part of a pipe organ. The 
more consecutive tubes filled 
the higher the reward. Fea- 
tures include an orange car- 
nival-style cabinet, tuneful 
attract mode, multi-coin ac- 
ceptors, ticket dispenser, and 
ball count determined by 
photo optics. Dimensions: 29- 
1/4” wide x 24-1/4” deep x 79- 
1/4” high. 
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Noah's Ark 
Coastal 

Bounce three balls onto a 
field of 25 animal character 
target holes, then move them 
to form a winning pattern. 
Features include a progres- 
sive jackpot, family-oriented 
graphics, and realistic animal 
sounds. Dimensions: 26” wide 
x 30” deep x 73” high. 


’ 

; yl 

8: 
J 


Ba. 
al 


" 
7 
= | 


Robo Bop 
Coastal 

Players select male or 
female gender and age 
group, then use a mallet to 
strike the pad and achieve 
the highest score from 1 to 11. 
Tickets are awarded for suc- 
cess. Visual and audio 
prompts direct the player; 
the number of tickets and 
strikes per coin is adjustable. 


PLAY METER 


Pop-A-Ball 
Coastal 

Now a classic game. “Pop” 
five balls around a grid of 25 
holes, each labeled with a 
playing card value. The hand 
drawn shows on the monitor 
above; the player can discard 
cards and “pop” again. Tic- 
kets are awarded for winning 
hands. Other non-card themes 
are available. 


Roosta Shoota 
Coastal 

A skill shooting game with 
illuminated rotating timer, 
realistic sound effects, and 
ticket dispenser. Players 
shoot balls at barnyard 
graphics featuring a strutting 
rooster and are rewarded 
with tickets. Dimensions: 30- 
1/2” wide x 42-1/2” deep x 72” 
high. 
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Pop-A-Slot 
Coastal 

Another in the Pop-A-Ball 
series, this game combines 
high-tech video and depend- 
able mechanical design. Play- 
ers deposit coins, press the 
“pop” button, and see three 
bouncing balls land in target 
holes with symbols. Players 
can “pop” again if they wish. 





Sheriff Shoota 
Coastal 

A game similar to Roosta 
Shoota that asks players to 
shoot lightweight balls into 
targets below figures of Old 
West sheriffs. Features in- 
clude illuminated rotating 
timer, realistic sound effects, 
and ticket dispenser. 
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Pop-A-Tac-Toe 
Coastal 

Players “pop” four rubber 
balls into the air and into four 
of nine holes. Players may 
save the result or try again 
for a closer match to the tic 
tac toe pattern. Players are 
awarded points correspond- 
ing to the value of the win- 
ning pattern. 





ShowTime 
Coastal 

Sing along with life-size 
puppets using the attached 
microphone. Choose from 12 
children’s songs and two dif- 
ferent characters. A ticket 
dispenser is optional. Dimen- 
sions: 27” wide x 27” deep x 
76” high. 
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Novelties 





Trash Can Alley 
Coastal 

Players move a colorful 
mini-trash can across the 
playfield trying to catch balls 
as they drop from above 
through a pachinko-type 
board. Captured balls regis- 
ter on a circle of lights and 
tickets are awarded. Dimen- 
sions: 27-1/2” wide x 44” deep 
x 78” high. 


Body Match 
Coin Concepts 

A skill-stop game that 
invites players to match-up 
the head, torso, and legs of a 
seashore character. A hori- 
zontal wheel game, it in- 
volves the player with start- 
ing, stopping, and holding the 
“second spin” phases of the 
game. It is available in either 
ticket or token award mod- 
els. 


Chomposaurus 
Coin Concepts 

Players move a dinosaur 
across a prehistoric forest to 
catch falling eggs and earn 
tickets. Features include ad- 
justable time and award, eye- 
catching graphics, purple 
cabinet, and sound package. 


Five Card Draw 
Coin Concepts 

A skill-stop game that 
allows the player a second 
card draw to win either tick- 
ets or tokens. The game’s two 
coin entries will accept from 
10 cents up to $1 per play. 
Other features include per- 
centaging and hi-lo double- 


up. 





Froggy 
Coin Concepts 


A pint-sized ball toss game 
featuring an oversized frog 
sitting at the edge of a lily 
pad. Players launch balls into 
the character’s mouth with 
the help of a mallet, but must 
beware of flying butterflies 
that deflect the balls. The 
game measures a mere 40” in 
length. 
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Home Run Hitter 
Coin Concepts 

Players roll coins down a 
stadium playfield for scores, 
advancing a runner around 
the diamond. A fast-action 
coin game with baseball 
sound package and double- 
stack ticket holder. Options: 
a second ticket or baseball 
card dispenser, or progres- 
sive jackpot. 


Jungle Tumble 
Coin Concepts 

A child’s game featuring 
bouncing ping pong balls that 
illuminate a combination of 
colorful zoo animals. Players 
can try for a bonus if they 
land a ball in the monkey’s 
Swinging cup. Dimensions: 
31” wide x 18” deep x 70” 
high. 
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Lotto Fun 
Coin Concepts 

Completely updated Pick 
3/Pick 6 game with new video 
graphics, sound, and speech. 
Players select three or six 
numbers and try to match 
pre-selected numbers with 
those chosen out of the hop- 
per. Winner bells and an- 
nouncements accompany 
matching lotto balls. 
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Luigi's Corner 
Coin Concepts 

Players must skillfully 
shoot coins or tokens into two 
moving targets—the hat of an 
organ grinder or the cup of 
his monkey—to win tickets. 
Dimensions: 26” wide x 20” 
deep x 73” high. Available in 
a free-standing, crane-size 
cabinet or half-size counter- 
top unit. 


The Dealer 
Coin Concepts 

Casino-style sit-down 
video used strictly for re- 
demption. Players have the 
option of dealer-dealt cards 
or skill-flip cards; tickets or 
tokens can be awarded. Price 
per play and award levels are 
adjustable; wild cards can be 
added or deleted. It comes 
ready for a progressive inter- 
link. 


PLAY METER 


Ol’ McDonald's 
Coin Concepts 

Players steer the farmer 
through the hen house col- 
lecting balls (eggs) that tum- 
ble down an inclined play- 
field. Available with or with- 
out a seat. Dimensions: 21- 
1/2” wide x 38” deep (with 
seat) x 64” high. 


Toss ‘Em 
Coin Concepts/UETD 

An easy to play and under- 
stand ball tossing game 
designed for children. Young- 
sters gain tickets by tossing 
balls into holes with graduat- 
ed point values. Operator 
adjustments can set a maxi- 
mum win level to prevent 
game abuse. 


Splat-A-Rat 
Coin Concepts 

Prevent street rats from 
climbing up pipes by pressing 
buttons to launch a mallet 
that whacks them. Up to four 
players can join in. Hum- 
orous sounds and enclosed 
animation are highlights. A 
bench seat is optional. 


Cosmo Gang 
Data East 

A team game for two play- 
ers who work for a combined 
score and tickets. The object: 
use mounted space guns to 
prevent five little aliens from 
stealing energy cubes. Color- 
ful cabinet with seats; mecha- 
nized guns use light beams. 
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Teddy's Picnic 
Coin Concepts 

Use a joystick to steer 
Teddy across the playfield at 
his birthday picnic. Along the 
way he collects bouncing 
balls that randomly tumble 
down. The game is available 
with or without a seat. Di- 
mensions: 21-1/2” wide x 23” 
deep (without seat) x 64” high. 





Hop-A-Tic-Tac-Toe 
Data East 

Players pop balls and try 
for the classic match-up of tic 
tac toe after skillfully holding 
some and re-popping others. 
Features include a bonus 
jackpot, mini-over/under 
door, and computer-con- 
trolled attraction lights. 
Dimensions: 27” wide x 34” 
deep x 81” high. 
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Wacky Gator 
Data East 

Players are challenged to 
“whack those gators” in this 
colorful game housed in a 
bright blue cabinet with car- 
toon-like graphics. Players 
use a soft mallet to pound 
alligators that slide out inter- 
mittently. The player's score 
registers on the back panel, 
along with the day’s high 
score. 





3 Li'l Pigs 
Doyle 

Knock over rotating big 
bad wolves in this novelty 
game. Features include digi- 
tal sounds with interacting 
lights. Dimensions: 34” wide x 
84” deep x 80” high. 


PLAY METER 


Clown Alley 
Designs International 
Players put balls into the 
mouth of a hand-painted 
clown’s head as it moves back 
and forth. Balls then drop 
onto a field of seven lanes 
with varied point values. 
Tickets are awarded for 
either high or low scores. 
Dimensions: 23.5” wide x 33” 
long x 79” high. 


Humpty Dumpty 
Doyle 

This children’s version of 
Dump the Ump uses safe 
plastic balls to knock down as 
many Humpty Dumpty fig- 
ures as possible, while also 
competing with the clock. 


Mini Midway 
Designs International 

An entertainment center 
with three games in one. 
Choose from 12 different car- 
nival-style games, from Big 
Dart to Milk Can to Ring 
Toss. Modular construction 
allows switching games easi- 


ly. 


Jack and Jill 
Doyle 

Race game for two players 
who compete as Jack and Jill 
to see who gets to the top of 
the hill in record time. Safe 
balls are tossed into pails for 
scoring. 
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Novelties 


NO 
PHOTO 
AVAILABLE 


Thrash Traxx 
K.M. Disney 

A mechanical monster 
truck racing game offering 
multiple game play modes: 
head-to-head or player vs. 
computer. Tickets reward 
victories. All controls are 
accessible to physically chal- 
lenged players. 


Jack & the Beanstalk 
Doyle 

Race game for two players 
who compete as Jack and the 
Giant to see who reaches the 
top of the beanstalk first. Safe 
plastic balls are tossed into 
the pails for scoring. 
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Novelties 





Mother Hubbard 
Doyle 

A ball pitching game with 
a special nursery rhyme 
theme. Race against the 
clock, tossing as many balls 
as possible through a moving 
dog’s mouth. Effective sound 
and lighting. 





Troll 
Exidy 

A gun game that chal- 
lenges players to shoot pel- 
lets at trolls who spin around 
on the backboard. The game 
time and ticket awards are 
operator-programmable. 
Dimensions: 2’6” wide x 6’ 
long x 5’5” high. 


PLAY METER 


Old Woman in the Shoe 
Doyle 

More beloved nursery 
rhymes come to life for 
youngsters in a game that 
asks players to move in 
record time, tossing balls 
through a moving shoe. 
Lighting and sound effects 
are effective. 


Super Mario Bros. 
Fabtek 

Mario speaks to players in 
this colorful, animated game 
in which balls are thrown 
through holes on the back- 
board. Balls then go through 
an oscillating tube and roll 
down the playfield, passing 
through lanes with point val- 
ues. Each hole has an as- 
signed multiplier. Everyone 
scores points on the lanes, 
even if the ball does not go 
through a hole. 


Shark Frenzy 
Doyle 

Knock over as many rotat- 
ing sharks as possible to 
score in an allowed amount 
of time. The game is equip- 
ped with Doyle’s new jackpot 
scoring, as well as exciting 
sounds and graphics. 


Boogiemen 
GaMCO 

A shooting game where 
players aim balls into the 
opening and closing mouths 
of monster faces. Features 
include black T-molding, a 
light purple cabinet and stool 
standard, a tri-door with sep- 
arate locking cash box, all- 
plywood cabinet, blower sys- 
tem without compressors, 
and locking ticket dispenser 
and coin acceptor. 


138 


Critter 
Exidy 

A target shooting game 
that shoots pellets at an 
assortment of strange looking 
creatures on the backboard. 
Features include optic sen- 
sors, midway sounds, a new 
gravity ball-feeding system, 
and a Deltronic ticket dis- 
penser. 





Dino Shoot 
GaMCO 

Shooting gallery with 
state-of-the-art electronics. 
Use a rifle to shoot moving 
dinosaurs on three levels for 
points and tickets. Graphics 
are fluorescent and lighting is 
midway-style. The CPU is 
keypad programmable with a 
digital readout. The cabinet is 
teal green and hot pink. 
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SUPER MARIO, the most famous video character in the world, is lending his name and earning power to FABTEK for 
their new redemption game, SUPER MARIO WORLD. This fantastic new game features two proven money-making 

concepts. By combining the skill of throwing and the fun of the roll-down, this game is destined to make big money! manson ga 
Mom and Dad will enjoy this game along with the kids, promoting family entertainment. FABTEK has designed this eg ee oe 
cabinet with the operator in mind — it’s made of durable plywood and features a Deltronic ticket dispenser. 


FITS ALL REDEMPTION LOCATIONS—2912" WIDE /8012" LONG /79" TALL 


™ & © 1993 NINTENDO. ALL RIGHTS RESERVED. 
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Novelties 





Fuddy Duddies 
GaMCO 

Players aim balls into the 
mouths of three oversized 
faces on the playfield. Key- 
stone Cops music plays and 
the characters laugh as 
scores are made. Rope light- 
ing is now standard, along 
with a sit-down stool, triple 
door ticket dispenser, and 
separate doors and locks for 
the coin mech and cash box. 





Kick ‘N Catch 
Fun Industries 

A combination novelty skill 
game and prize vendor with 
double coin mechs and digi- 
tal scoring to show the num- 
ber of points scored and shots 
left. Options: immediate 
prize with coin insertion, 
bonus prizes, extended play, 
free game for any score level, 
and sports card dispenser. 
Also available with baseball 
graphics as Little League. 


PLAY METER 


Tiddly Dinks 
GaMCO 

Skillfully aim and flip coins 
into moving day-glo tubes for 
tickets; the smaller the tube 
the greater the ticket reward. 
Features include a rotating 
red beacon, bells, full-range 
speaker, tri-doors with lock- 
ing cash box, keypad-pro- 
grammable CPU, and fluores- 
cent green cabinet with six 
layers of lacquer. 


Hungry Hungry Hippos 
LCE. 


A one, to four-player unit 
named after the popular 
child’s game, it sports happy 
hippo faces. Features include 
durable steel cabinet con- 
struction, dome top, and coin 
door and ticket dispenser at 
each of four player stations. 
Dimensions: 45” around. 
Option: capsule dispenser. 


Cops N’ Robbers 
Gizmo 

A fast playing game with 
an interactive audio/visual 
playfield. The theme is a 
whimsical bank heist. Players 
attempt to rob a bank by cap- 
turing various amounts of 
loot as the police close in. 
Look for adjustable jackpot 
levels, full self-diagnostic 
functions, and flexible per- 
centaging. 


Super Chexx 
LLG.E. 

An advanced version of the 
popular Chexx ice hockey 
game with a dome top, 
brightly colored heavy base 
cabinet, and double coin 
mechs. Dimensions: 52” long 
x 37” wide x 51” high. Now in 
its 10th season. 
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Copy Cat 
Fun Industries 

Memory tester/prize ven- 
dor that asks players to hit 
four buttons in the same 
order as they light up. Points 
are scored for correct buttons 
hit; extended play can be 
earned. Features include dig- 
ital scoring, flashing lights, 
and sound effects. It vends 
candy, gum, superballs, and 
capsules. 


Super Kixx 
LC.E. 

Soccer excitement under a 
dome. Two-player interactive 
with a backdrop of realistic 
game sounds. The heavy base 
cabinet is bright green with 
yellow detailing and has dou- 
ble coin mechs. Dimensions: 
55” long x 29” wide x 52” high. 
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Novelties 





Kid's Adventure Dome 
International Laser 

A computer-animated 
child’s video ride that lets 
young players interact with 
the programs (digitized ani- 
mated mini-movies). Adven- 
turous journeys take place in 
space, dinosaur land, and a 
haunted canyon. Dimensions: 
43” wide x 65” long x 59” high. 


Awesome Toss ‘Em 
Lazer-Tron 

Toss the correct color balls 
into matching color bins as 
target characters light up. 
Features include sound and 
graphics package, operator 
adjustments, and a skill level 
that increases with player 
proficiency. 


PLAY METER 


Alien Command 
Jaleco 

Screen animation high- 
lights this one- or two-player 
game. Players use hand-held 
laser guns to defend astro- 
nauts being kidnapped by 
mechanical UFOs. All five 
alien commanders must be 
destroyed to stop the armies 
of UFOs. There are numerous 
operator-adjustable settings. 


Ribbit Racin 
Lazer-Tron 

One or two players smack 
and whack frogs that pop up 
at random, using their hands 
or the attached soft mallet. 
Features include adjustable 
ticket payout, difficulty level, 
and cost per play. Multiple 
games can be linked together 
for competitive races. 


Captain Flag 
Jaleco 

A pirate captain issues 
verbal commands that must 
be obeyed. Players respond 
by raising color-coded joy- 
sticks. The object is to follow 
orders and win points. Fea- 
tures include mechanical 
movement and video anima- 
tion. 


Shake, Rattle & Roll 
Lazer-Tron 

Players launch three rac- 
quetballs from a spinning 
device down the playfield 
using a handlebar to guide 
them into seven target slots. 
The object is to gain points 
for tickets without hitting the 
moving bankrupt - slot. 
Features include a ‘50s theme 
with a progressive jackpot 
option. 
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Aftershock 
Lazer-Tron 

Players use a handlebar to 
navigate coins down a vibrat- 
ing playfield into target holes. 
Features include a progres- 
sive bonus jackpot display, 
San Francisco-themed art 
and sound, and operator 
adjustments. Dimensions: 26” 
wide x 60” long x 96” high. 





Wild Thing 
Lazer-Tron 

A combination pinball 
action/shooting game that 
asks players to knock over 
targets to preserve the tick- 
ets they are awarded at the 
start. A ramp and second 
level offer additional chal- 
lenges. Features include pro- 
gressive bonus jackpots and 
the ability to play from one to 
10 coins. 
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Novelties 





Big Mouth 
Meltec 

Players try to knock the 
teeth out of a big clown 
mouth to win tickets. Fea- 
tures include microproces- 
sor-based electronics, auto- 
matic teeth reset, unbreak- 
able Lexan clown, and ad- 
justable coinage, ticket-dis- 
pensing levels, and number 
of balls. It is available ina 
one- or two-station package. 





Shoot Out 
Meltec 

A midway-style redemp- 
tion gun game featuring a 
rapid-fire gun mechanism 
and non-stop pop-up targets. 
Players race against the 
clock to gun down Western 
outlaws as they appear on 
rooftops, in windows, and in 
saloon doorways. 


PLAY METER 


Boom Ball 
Meltec 

Players propel balls from a 
cannon down a lane and into 
target holes with different 
point values. A ticket-dis- 
pensing game that appeals to 
all ages, it is available in a 
cabinet size geared to tav- 
erns as well as a regulation 
length. 


Pot 0’ Gold 
Meltec 

Players roll balls up the 
right side of the playfield, 
around a curved ramp, and 
back down the left side into a 
16-hole scoring matrix. 
Scores depend on where the 
ball lands. Look for a jackpot 
ticket bonus and many opera- 
tor-adjustable features. 


Great Frog Race 
Meltec 

A new gun-target game 
that shoots balls into a big 
frog’s mouth to make smaller 
frogs shown overhead race to 
the finish line. Two players 
can compete against each 
other or one can race against 
the computer. Included: digi- 
tal sound and voice, Deltronic 
ticket dispenser, and many 
adjustable features. 


Addams Family Values 
Midway Mfg. 

Drop coins or tokens down 
a pin-board playfield, control- 
ling the descent, spinning a 
wheel, and spelling out 
words. The wheel comes with 
three decals for different 
ticket payouts. Dimensions: 
24-3/4” wide x 30” deep (with 
pedestal) x 63” high (with 
pedestal). 


142 


Knock Down 
Meltec 

Features include auto 
reset system, double-stitched 
cat targets, Z-80 microproces- 
sor-based electronics, heavy- 
duty aluminum castings, and 
operator-adjustable number 
of balls, coinage, and ticket- 
dispensing levels. Available 
in Little Ace, Little Deuce, or 
individual units. 





Double Cheese 
Midway Mfg. 

Players spin to gain high 
scores or be lucky enough to 
hit “double cheese” for the 
jackpot. Features include 
large LED scoring on the 
marquee, double coin mechs, 
ticket dispenser, and steering 
wheel control. Games can be 
linked for a progressive jack- 
pot. 
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POT O' GOLD is the first hit of Meltec's new 
"Roll-O-Round" game system. This system will allow 
operators to easily interchange play fields for 
endless profitability. 


POT O' GOLD combines the fun and skill of a 
ball roll game with the action of a pinball 
machine. Players roll balls up and around 
the colorful ramp playfield and aim for 
high score. Hit the "Triple Score Hole" 
and watch the tickets pile up. 


POT O' GOLD'S "Super Ticket Bonus" 
display allows up to eight games 

to be linked together to offer 

Q progressive ticket bonus. 


Features 
Infrared Scoring 
Digital Voice and Sound 
Easy Access “Works in a Drawer” 
Deltronic Ticket Dispenser 
Multi-Ball Reservoir 
Progressive Ticket Feature 
"Triple Score" Hole 
Fully Operator Adjustable 


Specifications 
Length 74 Inches Weight 450 Los. 
Width 31 Inches Power 4 AMPS @ 115 Vac. 
Height 68 Inches 
Height with Display 89 Inches 
For more information, contact your local distributor or call Meltec, Inc. 
15425 S.W. Beaverton Creek Ct., Beaverton, OR 97006 - (800) 356-4777 - Fax: 503-644-0558 
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Flying Saucer 
Midway Mfg. 

Mechanical game that asks 
players to shoot tokens into 
playfield targets via a “saucer 
launcher” that swivels. Fea- 
tures include dialogue and 
music, lively sound effects, 
and adjustable target sizes. 
Dimensions: 26” wide x 51” 
deep x 57” high. 


Monster Castle 
Namco-America 

Save the princess (literally) 
from the Evil Hand. One or 
two players can join in the 
rescue by shooting down 
creepy monsters that pop up 
from behind the castle wall, 
thereby thwarting the move- 
ment of the hand. Dimen- 
sions: 41” wide x 99” deep x 
80” high. 


PLAY METER 


Tap A Tune 
Moloney 

The first in a series of 
games for pre-teens. Players 
see a musical rendition of a 
favorite tune, watch the col- 
orful keys light up, and play 
the same tune to beat the 
clock. Redemption options 
include a ticket dispenser, 
prizes at chosen score levels, 
and a winner-every-time at- 
tachment. 


Shark Bashing Grand 
Prix (tentative name) 
Namco-America 

Just when you thought it 
was Safe to go in the water, 
the sharks are back! Players 
must hit the five sharks as 
they pop forward. Features 
include operator-adjustable 
pricing, colorful graphics, 
digital stereo sound, and 
three modes of operation. 





Cracky Crab 
Namco-America 

A game that asks players 
to crack ‘em, smack ‘em, and 
whack ‘em. Crazy crabs slide 
from side to side, evading 
blows. Game play is simple, 
ticket settings are operator- 
adjustable. A low-level ticket 
lamp and ticket counter are 
included. Dimensions: 45” 
wide x 33” deep x 67” high. 


Shoot Away II 
Namco-America 

Indoor skeet shooting with 
a choice of two super-size 
screens. All levels of exper- 
tise are covered, from begin- 
ner to marksman. Features 
include one- or two-player 
interaction, three difficulty 
levels, release timing, and 
target speed. It can be outfit- 
ted with a ticket dispenser. 
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Novelties 





Godzilla Wars Jr. 
Namco-America 

Press the fire button to 
launch bombs into Godzilla’s 
mouth, which opens and clos- 
es as he sways back and forth 
to authentic movie music. It 
can dispense tickets or cap- 
sules. Dimensions: 23” wide x 
29” deep x 66” high. Also 
available: Godzilla Wars, a 
larger version with a gun and 
bench seat attached. 





ROCK ‘N Roll 
Pitco 

Roll a ball on the playfield, 
avoiding “loser” holes and 
scoring in yellow or red “win- 
ner” holes. Now available in 
coin-op and midway counter- 
top models. Features include 
low-ticket LED light, over/ 
under coin door, digital 
sound and speech, and sepa- 
rate meters for coins and 
tickets. 
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Novelties 





Dinoscore 
Planet Earth Entertainment 
A target-shooting game of 
skill shots in an upright cabi- 
net that can be linked to oth- 
ers for a super jackpot re- 
ward. Features include adjus- 
table target settings, percent- 
ages, and tickets or tokens; 
accurate bookkeeping and 
diagnostics; and realistic 
dinosaur sounds. Two Dino- 
score games can be connect- 
ed to create Dinoworld. 
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Bell Ringer 
Premier Technology 

The midway of a carnival is 
the theme of this simple 
game housed in a pinball- 
style cabinet. Players propel 
balls with a plunger and 
score points on a strength 
tester shown on the playfield. 
Features include operator- 
adjustable number of balls 
per coin and ticket awards, 
two game leg height adjust- 
ments, and more. 


PLAY METER 


Flip-N-Win 
Planet Earth Entertainment 
Self-contained game/re- 
demption center. Players flip 
coins at 27 different targets 
with various score values; 
total and last coin scores are 
displayed. Scores can be 
traded in at any time by 
selecting one or more prizes. 
Choose from two models: 39” 
wide or 43” wide x 78” high. 
Manufactured by Planet 
Earth Entertainment. 


Nudge It 
Premier Technology 
Woodsmen are depicted 
on the backglass of this game, 
in which players propel balls 
onto a pinball-type playfield 
to gain points and tickets. 
Features include separate 
access to the ticket dispenser 
and coinbox, two game leg 
height adjustments, dual coin 
mechs, Deltronic ticket dis- 
penser, sound, and winner 
light. 


Fling Shot 
Planet Earth Entertainment 
Twenty-six skill shots 
await the player. Features 
include sound effects, ad- 
justable percentages and 
tickets/tokens per coin, and 
easily changed target set- 
tings. Options: ticket or token 
dispenser, neon lights, bulk 
or large prize unit, and com- 
bination ticket/token dis- 
penser. 


Super Mario Mushroom 
World 
Premier Technology 

A marriage of pinball and 
redemption with Mario sav- 
ing the world by shooting lit 
drop target blocks. Features 
include adjustable leg heights 
and interactive and non- 
interactive video modes. The 
game is shipped ready for a 
ticket dispenser or card dis- 
penser. 
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Roll-N-Win 
Planet Earth Entertainment 
Players choose a gate, then 
launch a ball and guide it 
through a maze to possibly 
match the chosen gate. Play- 
ers can take tickets won or 
play again. The game fea- 
tures a neon-accented hori- 
zontal playfield. 





Chase the Rainbow 
Purple Star 

Keep the rainbow on the 
backboard bright by hitting 
the right buttons on the con- 
trol panel. Features include 
adjustable pricing and ticket 
payout, double coin mechs 
with locking cash box, elec- 
tronic audits, and a difficulty 
level that automatically 
adjusts to player perfor- 
mance. 
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Ticket or Token Dispenser 
Neon Cabinet Lights 

Large Prize Redemption Unit 
Bulk Prize Redemption Unit 
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Dinosaur Park 
Purple Star 

Bounce balls through an 
elevated park filled with kids 
and dinosaurs. Players at- 
tempt to maneuver the ball 
into ticket payout slides. Look 
for flashing lights, appropri- 
ate theme music, and bold 
graphics. Dimensions: 27-1/2” 
wide x 29” deep x 79-1/2” 
high. 


Winning Inning 
Purple Star 

Pull the plunger to propel 
a ball around a baseball dia- 
mond to gain runs, hits, outs, 
strikes, and balls. Appro- 
priate music plays through- 
out the game. A ticket dis- 
penser is optional. Dimen- 
sions: 27-1/2” wide x 29” deep 
x 79-1/2” high. 


Big Top Fiddle Stix 
Quick Silver Development 
Circus-themed game with 
state-of-the-art electronics, 
solid-plywood cabinet, full 
security system, circus gra- 
phics and music, and ticket 
or capsule dispensing capa- 
bility. Dimensions: 24” wide x 
65” long x 60” high. 





Novelties 
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Mini-Golf Hole-in-1 
Quick Silver Development 
Mini-golf-themed kit for 
the Quick Change series of 
games that feature a tilting 
playfield. Players roll a silver 
ball from “start” to “finish” 
without it leaving the field. 
Tickets are awarded for suc- 
cess. 





Power Hockey 
Quick Silver Development 
Novelty ice hockey game 
available in either redemp- 
tion or bar models. Features 
include operator-adjustable 
options, electronic coin val- 
idator, and _ live-action 
sounds. Also available ina 
cocktail cabinet configura- 
tion. Dimensions: 42” wide x 
22” deep x 34” high. 


PLAY METER 


Pachinko 
Republic Industries 

The authentic Japanese 
machine with flashing lights 
and sound effects. Players flip 
balls through wheels and a 
maze of pins to hit the jack- 
pot. Both adults and children 
can enjoy the game. Dimen- 
sions: approximately 24” wide 
x 36” tall. 


Quick Change Series 
Sega 

Totally interchangeable 
game system featuring a tilt- 
ing playfield, solid-plywood 
cabinet with Formica finish, 
and stainless steel trim. 
Players guide a steel ball 
through different mazes to 
the finish line. Choose from 
Awesome Rat, Awesome 
Loop, and Hi Tension. Dimen- 
sions: 24-3/4” wide x 31-1/2” 
deep x 59” high. 
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Saurus Wars 
Sega 

Two-player redemption 
game in a wildly colorful cabi- 
net with purple, blue, and yel- 
low dinosaur graphics. Play- 
ers shoot at dinosaurs travel- 
ing back and forth under a 
domed playfield. Choose 
from two play modes: player 
vs. player or player vs. com- 
puter. 
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Sonic the Hedgehog 
Sega 

The video character jumps 
over to redemption in a fast- 
paced game with three inter- 
changeable playfield options. 
Features include digital 
stereo sound and music, 
advanced tri-color dot-matrix 
animated display, and opera- 
tor-adjustable attract modes. 


Danger Mine 
Skee-Ball 

A gold mine-themed game 
that tests hand/eye coordina- 
tion. Using a steering wheel, 
players guide balls down a 
mine shaft into the winner’s 
hole as they race against the 
clock. The game provides 
continuous visual and audio 
effects of a real gold mine. 


PLAY METER 
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Barnyard Babies 
Skee-Ball 

A redemption game de- 
signed for younger children, 
it features colorful barnyard 
graphics and animal audio 
effects. Children toss soft 
plastic balls into holes next to 
farm animals to accumulate 
points to win tickets. 





Killer Beez 
Skee-Ball 

This midway-style group 
race game can be adapted for 
arcade use with coin accep- 
tors and ticket dispensers. 
Players use a rapid-fire gun 
to shoot plastic balls at eight 
drone bees and their queen. 
The first to hit the queen bee 
the required number of times 
is the winner. Available with 
6-, 8-, 10-, or 12-player sta- 
tions. 


B.C. Bash 
Skee-Ball 

A single player or competi- 
tive ascension race game cre- 
atively themed around the 
prehistoric era. It features 
sounds of erupting volcanos 
and roaring dinosaurs. Play- 
ers “bash” the heads of the 
creatures as their caveman 
climbs to the top of the jungle 
vine to rescue the jungle 
queen. 


Merlin’s Mirror 
Skee-Ball 

Children will marvel as the 
magical moving mirror 
makes them grow taller, 
shorter, thinner, then fatter. 
This is a winner-every-time 
children’s game with a castle 
theme and a cast of comical 
medieval characters. Simply 
deposit a coin or token and 
watch the mirror do its 
magic. 
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Novelties 





Circus Hi-Rise 
Skee-Ball 

The colorful traveling 
lights, background sounds, 
and festive circus graphics 
bring the excitement of a 
midway hi-striker game to 
any location. When the player 
strikes the target pad, col- 
ored lights illuminate as the 
puck travels to the top of the 
tower. Bells and whistles indi- 
cate a winner. 





Skee-Toss B.C. 
Skee-Ball/Betson 

A pint-sized version of the 
original Skee-Ball. The game 
is easy to play and features a 
prehistoric theme, complete 
with “BC Beasties” graphics 
and digital sound effects. 
Players throw a soft plastic 
ball into the scoring pockets 
to accumulate points and win 
tickets. 
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Tic Tac N’ Roll 
Skee-Ball 

Midway-style group race 
game that captures the nos- 
talgia of the ‘50s with tabletop 
jukebox displays and diner- 
style stools. Flashing lights 
indicate the three-way pat- 
terns that must be completed 
to win. The first player to land 
balls in the correct holes in 
the time allowed wins. Up to 
12 players can participate. 


Smart Toss Em 
Smart Industries 

A game designed for the 
entire family. Features in- 
clude 100-point scoring 
range, voice action sound sys- 
tem, attract mode, ticket dis- 
penser, double coin mechs 
with locking cash box, ad- 
justable coinage and ticket 
levels, audit program, winner 
light, and gas plasma display. 
Dimensions: 34” wide x 60- 
1/2” deep x 76” high. 
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Buddy Bear 
Smart Industries 

A redemption toss game 
set in a magical forest setting 
with a fun bear who plays 
catch. Features include a 
moving target, interactive 
voice board, double coin 
mechs, separate locked cash- 
box, credit/timer digital 
readout, ticket dispenser, 
and top net. Option: CDV-550 
card dispenser. 


Animal Land 
Taito 

A child-size game that 
asks players to bop six ani- 
mal characters that appear 
on the monitor by hitting the 
correct buttons on the control 
panel. Features include a 
bonus round, double coin 
mechs, ticket dispenser, and 
built-in income analyzer. It 
can accommodate one or two 
players. 


Feed Big Bertha 
Smart Industries 

Players toss balls into the 
moving mouth of a hungry 
200-lb. cutie who gains 25 lbs. 
for every ball thrown. Fea- 
tures include a ticket dis- 
penser, interactive voice 
board, double coin mecha- 
nism with locking cashbox, 
credit/weight digital readout, 
and top net. Option: CDV-550 
card dispenser. 





Jungle Zookeeper 
Taito 

Fast-paced ball toss game 
with six animated animal 
faces that open their mouths 
to be fed. Features include 
operator-adjustable ticket 
payout, jungle sounds, in- 
come analyzer, and ticket 
dispenser. It is capable of dis- 
pensing capsules. Dimen- 
sions: 34-1/2” wide x 72” deep 
X 83-1/3” high. 
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Killer T-Rex 
Smart Industries 

Players race against the 
clock to keep a dinosaur in 
his steel cage by throwing 
balls into his mouth to gain 
points and tickets. Features 
include custom voice and 
sound system, animated 
movements, double coin 
mechs, ticket dispenser, and 
a credit/timer dot-matrix 
readout. 





Lucky Carnival 
Taito 

Player fire ping pong balls 
at prize capsules on a moving 
turntable, hitting the cap- 
sules but avoiding six crea- 
tures trying to obstruct the 
shots. Top marksmen win the 
capsules. The number of balls 
and playing time are opera- 
tor adjustable. 
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Alley Bowlers 





Bowlingo 
Capcom 

Coin-op bowling lanes with 
fully automatic 10-pin instal- 
lation. Games can be ordered 
in lane lengths starting at 20’ 
and going up; minimum 
order is two lanes; balls are 4- 
1/2” in diameter. 





Skee-Ball 
Skee-Ball 

Today’s version of the clas- 
sic alley game features state- 
of-the-art electronics, digital 
scoring, nine audio sounds, 
special netting to contain 
balls, a coin mech adaptable 
to coins/tokens, and a steel 
coinbox. Available in 10’ and 
13’ models. Options: 100-point 
bonus pockets, progressive 
jackpot feature, and four- 
player model for competitive 
play. 


PLAY METER 


Striker Big Ball Bowler 
Design Plus 

Features include real pins, 
interactive sound, ticket re- 
demption, and pin setting by 
air cylinder. One ball per 
frame (no spare pickup) 
speeds the game for arcade 
use. A progressively greater 
number of tickets are award- 
ed for each strike, ending in a 
jackpot for all strikes. Ticket 
payouts and number frames 
are operator adjustable. 
Dimensions: 38” wide x 126” 
long. 





Skee-Ball 
Progressive Jackpot 
Skee-Ball 

New! A jackpot sign that 
can be added to existing 
model “S” Skee-Ball alleys to 
increase playing excitement. 
A colorful jackpot display 
keeps track of extra tickets 
that can be won if players 
achieve the jackpot score 
(determined by the operator). 
It can be linked to as many as 
12 alleys, increasing in value 
as more players participate. 


Fab-U-Ball 
F.A.B. Electronics 

An alley bowler with a two- 
piece cabinet of solid core 
plywood in 6-, 10-, and 13-foot 
models. Look for solid-state 
electronics, infrared ticket 
dispenser, solenoid ball 
release, coin mech sensors, 
and a multiple sound system 
of 30-plus tunes. 


In compliance 
with FCC rules 





Mini Skee-Ball 
Skee-Ball 

The 6’'3” version of the 
original alley is designed 
especially for younger play- 
ers. Features include pastel 
colors, nursery rhyme music 
and graphics, digital scoring, 
and a steel coin box. 
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Super-Bowl 
Imagination Leisure 

A big ball coin-op bowling 
game that comes in varying 
lane lengths from 14’ long, 
expandable in increments of 
4’, up to a maximum of 26’. 
Balls are 4-1/2” in diameter 
and pins operate on an auto- 
matic reset mechanism. 





Smartball Skill Alley 
Smart Industries 

This four-player alley 
game, the first to incorporate 
a 64” by 128” gas plasma dis- 
play, has a “win extra ball” 
feature, a progressive win 
jackpot, and a match score 
for a free game. Included: 
100-point bonus pockets, high 
score to date, voice action 
sound, and a new audit pro- 
gram with external printer. 
Options: extra large ticket 
box, Lexan front cover net, 
thermal dot-matrix printer. 
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Specialty Machines, Bulk Vendors 





Aqua Game 
Amusement Equipment 
Exchange 

Players are invited to drop 
a coin (any size) into the top 
of the machine through a 
water-filled section and into a 
tube at the bottom. Prizes 
may be awarded for success- 
fully hitting the center tube. 
There are no electronics— 
and no breakable parts. The 
game takes up little space. 





Photo Booths 
Auto Photo Systems 

The units have a complete 
range of traditional photo 
booth products and exterior 
designs. Comes in color, 
black and white, passport, or 
souvenir configurations. New 
and used equipment avail- 
able. 
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Double Bubble Machine 
Amusement Equipment 
Exchange 

The machine produces 
hundreds of bubbles a minute 
for hours. Bubble fluid is 
available or can be made 
using soap and water. The 
base measures 16” square; 
the height is 11”. It can be 
used at theme parties, ban- 
quets, trade shows, or any 
special event or promotion. 


Express Card 
Auto Photo Systems 

The latest in “self-service” 
print technology, this ma- 
chine designs and prints 50 
business cards or 25 invita- 
tions in just 60 seconds. 
Adjustable vend price and 
quantity. 


Mechanical Bull 
Amusement Equipment 
Exchange 

This is the original Gilley’s 
Bull that became famous in 
the movie “Urban Cowboy.” It 
measures 46” x 62” at the 
base, stands 62” high, and 
weighs 825 pounds. Electric 
requirements are 220 volt-5 
amps. 


Express 2000 
Auto Photo Systems 

The photo booth of the 
future—today. Complete 
solid-state, fully electronic 
unit (no chemicals) featuring 
a choice of four different 
photo options, unlimited 
background/souvenir poten- 
tial, and high image quality. 
All photos printed on sou- 
venir postcard stock. 
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Rodeo Roper 
Amusement Equipment 
Exchange 

This is a completely auto- 
matic calf-roping machine 
that offers customers a 
chance to sit in the saddle on 
a life-size horse and test their 
skill with a lasso. Kick the 
side of the horse and the calf 
moves down a 15-foot, 4-1/2 
meter track (speed is ad- 
justable). A bucking steer 
attachment raises the diffi- 
culty level. Non-coin-op ver- 
sion available. 


PPA ALTC 


Photo Magic 1010 
Auto Photo Systems 
Electronic low-cost, low- 
maintenance, self-service 
photo vending in a variety of 
traditional and celebrity 
photo options. Features in- 
clude bill or token operation, 
six customer scene selec- 
tions, and a 90-second pro- 
cess time. Dimensions: 30” 
wide x 36” deep x 96” high. 
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Specialty Machines, Bulk Vendors 





The Gripper 
B & B Music 

A compact strength tester 
mounted on a heavy-duty 
stand, it asks “Are you strong 
or weak?” Patrons insert a 
quarter, grip the handle, and 
see their strength level. 





Jumbo Dispenser 
Classic Inc. 

A variety of candy and 
merchandise can be dis- 
pensed from this unit, which 
stands 66” high and requires 
little floor space. It can vend 
more than just gumballs: 
sourballs and other candy, 
capsules filled with bulk-type 
merchandise, and rubber 
superballs. Refills available 
through Classic. 
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Phantom 1000 Scale 
B & B Music 

A gleaming white scale 
that asks “What is your 
weight?” Patrons insert a 
quarter on the side of the unit 
for an accurate weight read- 
ing and lucky number deliv- 
ered in the process. 


2000 Turbo Alcohol 
Breath Analyzer 
Communidyne 

This advanced, computer- 
ized breath tester is self-diag- 
nostic and self-calibrating. 
New features include auto- 
matic coin credit, unbreak- 
able front panels, and auto- 
matic legal intoxication level 
status. A 15 percent liquor 
liability insurance discount is 
offered to bar owners who 
install this unit. Also avail- 
able: 4000 Hearing Screener. 


Super Jumbo 
B&E Vending 

This 82” tall gumball 
machine can vend two differ- 
ent products. It fits through a 
30” doorway and has easy 
front mech service; a secure, 
locking steel bank door; and 
an optional second mech. The 
base is red; custom colors can 
be ordered. The company 
also makes the five-foot-tall 
Baby Jumbo; each features a 
Beaver mechanism. 


Clown-A-Round 
Floating Flowers 

A balloon vending ma- 
chine that dispenses helium 
balloons from a free-standing 
unit that looks like a tradi- 
tional bulk vendor on top. It’s 
childproof and meets all safe- 
ty requirements. The system 
operates on a lantern battery. 
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Polaroid Instant 
Memories 
Capcom 

Two to three people can 
pose inside this machine, the 
outside of which is dominated 
by bold graphics. What they 
get is a 3” x 4” color Polaroid 
photo, produced without 
chemical processing. Factory 
vend setting: one photo for $2, 
three photos for $5. Quarters 
and $1/$5 bills accepted. 





Photo Booth 
Foto Fantasy 

A unique photo booth that 
offers instant portraits with a 
computer-generated fantasy 
setting. The computer merges 
the portrait with selected fan- 
tasy backgrounds right on the 
monitor screen, generating a 
color photo in just six sec- 
onds. Various booth designs 
are available. 
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Specialty Machines, Bulk Vendors 





Astroid Series 
Galaxy INc. 

The company’s gumball 
machines have a gas pump 
design and size that are from 
a bygone era. Among the fea- 
tures are a 25-cent, front- 
locking coin mechanism; a 
large-capacity, internal cash 
box; and an enlarged cash 
door. Astroid I has a solid 
maroon body and lid with sil- 
ver accent trim. Astroid II’s 
body is maroon with a black 
lid and base. 





Fire Truck 
Hot Stuff (division of 
Vendomatic Network) 

This all-fiberglass bulk 
vendor is built on a steel 
frame. Colorful computerized 
graphics depict a fireman 
and dalmations. It holds up to 
18 individual gum, candy, and 
capsule vending machines 
(optional). 
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High Five 
GaMCO 

An economically priced 
game that features bouncing 
balls imprinted with playing 
cards. Balls come up into 
tubes and translate to poker 
hands. Each player gets three 
hands of poker for 25 cents. 
The cabinet is upright in 
black, red, and white. 


Vendomatic Giant Vendor 
Hot Stuff 

There are two model sizes: 
5’ and 7’. Features include a 
fiberglass body, a steel-rein- 
forced cash door, 1/4” thick 
acrylic globe, tubular locks, 
and a weight-disbursement 
plate that keeps 85 percent of 
the weight off the Northern 
Beaver conversion. Custom 
colors and logos available. 
The company also creates 
and distributes capsule toy 
mixes. 


Lotto Picks 
GaMCO 

This small, inexpensive 
lotto pick machine now has a 
curved coin mech system and 
optional rope lighting. There 
are different models avail- 
able for every state with a lot- 
tery. Customers can pick 
three, four, five, or six num- 
bers. A side pocket houses 
lottery slips. 


IimpulseScale 
Impulse Amusements 

This machine can function 
as three units in one: an accu- 
rate weight scale, a “lucky 
lotto number” machine, or a 
machine that predicts your 
daily fortune. Styling is inter- 
changeable: art deco, mod- 
ern, or bilingual (English and 
Spanish). Other features 
include rugged steel con- 
struction and state-of-the-art 
electronics. 
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Giant Gumball Machines 
Giant Gumball Machine Co. 

These giant machines 
stand 64” or 79” tall. Giant 
PTC globes are supported by 
sturdy fiberglass bases, avail- 
able in the standard bright 
red or custom colors. Up to 
16,000 1-1/2” gumballs can be 
dispensed, as well as candy 
or capsules. Suggested vend 
price is 25 cents. 


The Fortune Teller 
LifeFormations 

This machine is available 
in three different configura- 
tions, with a choice of charac- 
ters dispensing the fortunes. 
The standard unit gives a for- 
tune card after the character 
displays a motion presenta- 
tion. The advanced model has 
a talking character that ges- 
tures to the player; the 
deluxe model lures the play- 
er over with dialogue. 
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Specialty Machines, Bulk Vendors 





Global Gumball 
LAI Group 

This gumball machine 
comes in various sizes: 7-1/2’ 
with optional white base and 
logo upgrades; 5-1/2’ and 7- 
1/2’ classic red; giant split 
(half gumball); and small 
split. The company also han- 
dles the Wizard and Cyclone- 
gumball machines (5’) and 
imports its own gum. 


Beaver Bulk Vendor 
Machine-O-Matic 

More than a dozen models 
are available. This one 
includes gumball, toy, and 
candy vending available in 
various configurations. All 
are made of durable, hand- 
polished, chrome-plated 
parts and coin tested six 
times to insure trouble-free 
operation. 


Beaver Treasure Island 
Machine-O-Matic 

This multi-vend bulk ven- 
dor can accommodate up to 
64 individual machines vend- 
ing gum, candy, and capsules. 
It's an impressive unit in 
shopping malls, arcades, and 
high-traffic areas—the sheer 
volume and variety of mer- 
chandise attracts customers. 
Can be ordered as small as 4’ 
long and as large as 14’ long 
(64-machine capacity). 


Tri Tower 
Machine-O-Matic 

This tri-tiered bulk vendor 
holds nine different items 
arranged at three different 
heights: 88”, 93”, and 98”. It 
can vend any capsules, gum, 
and candy items. The base is 
constructed of cast metal. 
Also available is a small, 
triple chrome-plated stand 
that can handle single or 
double bulk vending ma- 
chines. 





Compu-Scale 
Mayoni 

A scale constructed of 
durable steel with a modern 
design. It computes weight 
and health data based on cus- 
tomer entries. Features in- 
clude solid-state electronics, 
a one-year battery for power 
(though the unit can be sup- 
plied in standard AC current 
if requested), and trouble- 
free performance. 
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Dinovend 
Mayoni 

This versatile toy vendor 
features every design re- 
quirement needed by opera- 
tors for today’s competitive 
market. It adapts to any loca- 
tion because it vends any size 
egg/capsule or gumball. Re- 
stocking is minimized due to 
an extra-large capacity and 
one-step top loading. Stock 
can be seen in the three- 
sided, 1/4” plexiglass viewing 
area. 


Multivend 
Mayoni 

The MV1, MV2, and MV3 
offer one, two, and three 
selections, respectively. 
Among the features are an 
adjustable four-coin mecha- 
nism, interchangeable car- 
tridges and product display 
plates, a tamper-proof lock- 
ing system, and 16-gauge 
steel construction. Vends 
condoms, disposable tooth- 
brushes, Tampax, and more. 
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Vend-A-Snack 
Mayoni 

A compact, all-mechanical 
countertop or free-standing 
merchandiser for candy, 
snacks, and cake. It holds 
nine different selections for 
up to 82 vends. Construction 
is sturdy steel. Dimensions: 
27-1/2” wide x 20” long x 17” 
high (without the stand). 
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Super Fun Station 
Mr. Vend 

This unit illustrates one 
optional configuration of Mr. 
Vend’s modulated product 
line. It can be constructed 
and expanded, adding one 
unit at a time. There are hun- 
dreds of possible configura- 
tions for this equipment. 





Giant Bubble Gum 
Machine 
O.K. Mfg. 

This gigantic bulk vendor 
holds 16,000 pieces of one- 
inch gum, jawbreakers, or 
toy-filled capsules. The ma- 
chine measures 79” tall with a 
globe 42” in diameter. Fea- 
tures include a twin security 
door, an acrylic globe, and a 
quality capsule wheel. Also 
available: Maze Machine and 
Jr. Giant Gumball Machine. 
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Scale/Heart Rate 
Mr. Vend 

This unit includes the Mr. 
Vend expandable Scale, Grip 
Test, and Stress Test. It allows 
the player to check his/her 
weight, strength, and stress 
level in one location. Other 
configurations are available. 


Latc™ 
Sticker Furie 


Sticker Mania 
Peninsula Vending 

One of the models includes 
a top-quality, six-column 
sticker vendor, three Eagle 
candy or gum vendors, and a 
heavy-duty custom stand. The 
other is smaller, with a four- 
column sticker vendor and 
two Eagle candy or gum ven- 
dors. 


Sticker Fun Station 
Mr. Vend 

Mr. Vend’s modular sys- 
tem creates an appealing fun 
station that includes a four- 
selection sticker machine, 
two bulk vendors, and two 
impulse machines. 


Tz ao) 
CENTER ae 
té SB hi 
=3e 


x 


at? re 
pes = 





Vending Redemption 
Center 
Smart Industries 

This two-part, self-con- 
tained unit does everything 
that a normal redemption 
center would—except there's 
no attendant. It consists of six 
trays with adjustable width, 
depth, and height for the 
desired merchandise. There's 
a maximum capacity of 486 
pieces of merchandise. It 
accepts individual tickets or 
consecutive tickets, with no 
limit on the amount. 
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Redemption Shoppe 
Moloney Mfg. 

This vendor is a self-con- 
tained and unmanned re- 
demption center with unique 
circuitry, which allows it to be 
linked to any one or two tick- 
et-dispensing novelty games. 
Instead of winning tickets, 
players find the score tallied 
at the unit, where they can 
choose from displayed prizes. 
Dimensions: 42” wide x 45” 
deep x 80” high. 
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Series SC50 
Standard Change-Makers 
This automatic ticket-dis- 
pensing machine can dis- 
pense from one to 99 stan- 
dard fanfold tickets per vend. 
Ticket prices can be set in 
increments as low as five 
cents. Features include the 
company’s System 500 bill 
acceptor, a single bulk-load- 
ing hopper, and a heavy-duty 
steel cabinet. 
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Stamp Machine 
Steiner Mfg. 

Available in one-, two-, and 
three-column models with 
coin mechs accepting 25 
cents up to $2 (each column 
has its own coin mech). The 
machine can vend from one 
to four stamps at a time in 
cardboard holders. It can be 
a countertop or wall unit; 
chrome floor stands are op- 
tional. 
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Cigarette Machine 
Uni-Vend Distrib. 

This single-cigarette vend- 
ing machine offers four selec- 
tion columns, 350 cigarettes 
per column (wall-mounted or 
on a pedestal). It’s designed 
for smokers who: smoke only 
when having a drink with 
friends; are trying to quit; 
wish to “bum” only one or two 
cigarettes; or don’t carry 
enough change to buy a full 
pack from a vending ma- 
chine. 
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Fun Sticker Vendor 
Steiner Mfg. 

Available in two-, three-, 
four-, and six-column models. 
Each features all-steel con- 
struction with two high-secu- 
rity locks and a personal key 
code. Standard price vends 
are 25 cents or 50 cents. Each 
column has its own coin 
mech. It can also dispense 
peel ‘n seal plastic laminate. 


Baseball/Football Card 
and Decal Vending 
Machine 
U-Seal-it 

Little more than one 
square foot of floor area is 
occupied with this machine. 
It stands 44” high and vends 
trading cards with or without 
vend folders. Each machine 
holds over 3,000 cards. There 
are three-, four-, and five-col- 
umn machines, with multi- 
vend capability. 





Specialty Machines, Bulk Vendors 


Kidstop 
Steiner Mfg. 

An assortment of items 
that every child loves can be 
found in this one machine. 
The center is a four-column 
sticker vendor; it’s flanked by 
a giant gumball vendor on 
one side and a capsule ven- 
dor on the other. The stickers 
vend at 50 cents, the gum- 
balls and capsules at a quar- 
ter. 





Slim-Line Vender 
Wada Metal of America 


This vending unit is 
designed for locations with 
limited space. It’s only four 
inches deep and can be wall- 
mounted or placed on a 
table/counter. An electrical 
outlet is not required; it can 
complete as many as 10,000 
vends on the power from just 
four D-cell batteries. Only 
quarters accepted. 
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Sports Card Center 
Steiner Mfg. 

Two basic models come in 
two-, three-, four-, and six- 
column versions. It vends two 
to seven cards per sale in the 
folderless model or one to 
five cards with folders. It is 
constructed of high-quality 
steel with two locks and per- 
sonal key code. Placement is 
countertop, wall mount, or 
floor stand. The company also 
manufactures a _ pull-tab 
vending machine. 









Searching for 
the Cure. 


Cancer sounds like such a 
grown-up disease, but each year, 
more than 6,000 American 
children will be stricken. The 
doctors and scientists at St. Jude 
Children’s Research Hospital are 
working to wipe childhood cancer 
from the face of the earth. To 
learn more about this life-saving 
work, please call 1-800-877-5833. 


ST. JUDE CHILDREN’S 
RESEARCH HOSPITAL 
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Splash Guns 
Alter 

Mounted guns fire a 
stream of water at 28 animal 
targets; when they are lit, 
flags spin or knights fall 
down. A plastic covering pro- 
tects the coin mechs. Ani- 
mations are snap-on sections 
and can be changed. Alter 
also manufactures an exten- 
sive line of remote-control 
cars and boats. 


Big Top 
Fun Industries 

A combination shooting 
game and vendor, it awards 
the winner either gum, 
candy, or toys. Ten shots are 
fired at moving targets for a 
score. It’s an entirely me- 
chanical game with a circus- 
themed cabinet that attracts 
children. Non-vendor gun 
games are also available. 


PLAY METER 


Bio-Rhythm Il 
Bio-Rhythm Sales Co. 

A game that allows players 
to chart their physical, men- 
tal, and emotional cycles for 
pre-selected days. Features 
include new cabinet with 
woodgrain finish, new graph- 
ics, single board mechanism, 
and solid-state reliability. 
Dimensions: 20-3/4” wide x 
22” deep x 53” high. 


Cash Cube 
Fun Industries 

The player enters this red 
money machine and tries to 
snatch as many swirling dol- 
lar bills as possible. An LED 
timer shows the time inside 
and involves the outside 
viewers. Other features in- 
clude a flashing red top light 
and optional message board. 
An ideal piece for special 
events. 





Non-Ticket Novelties 


Jumbo Elephant 
Coin Concepts 

This is a toy vendor that 
features a playful elephant 
which dispenses a variety of 
items. It uses a vacuum sys- 
tem to pick up prizes with the 
elephant’s trunk and place 
them in the prize chute. 
There’s a voice attract play 
mode, double coin mechs, 
and a three-sided view of the 
prizes. 


The Grabber 
Fun Industries 

Another traffic-builder, 
this machine works with real 
money, coupons, or special 
“fun bucks” that you print 
yourself. Features include 
solid-state electronics with 
automatic on/off capabilities, 
Lexan wall construction, an 
LED timer that’s digitally set, 
a special locking plastic 
panel to guard arm holes, 
and an industrial-grade blow- 
er. 
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Glendale Monkey 
Coin Concepts 

As the name indicates, a T- 
shirt-clad monkey sits inside 
this unit. It’s suitable for eggs 
or capsules and has a capaci- 
ty of 1,500. Different jokes are 
told with each inserted coin. 
Other features include a talk- 
ing attract mode, adjustable 
pricing, and foreign language 
capability. 





Silver Dollar Saloon 
Fun Industries 

This rugged, Western- 
themed cabinet houses a 
mechanical gun with a low 
noise level. It also has tem- 
pered safety glass. There's an 
optional security lock and 
product hopper that holds 
candy, gumballs, superballs, 
or toys. 
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EV1 A-MOK 
FuntTecnic Inc. 

This robot egg and capsule 
vendor has an extra large egg 
capacity and infrared sensors 
for reliable egg dispensing. 
Different contents are kept in 
separate display areas. Other 
features include programma- 
ble speech for ad messages, 
vibrant colors, and hypnotic 
eyes/speech to attract kids. 


Lucky Ducky 
Lucky Associates 

This egg vending machine 
is based on the famous chil- 
dren’s story, “The Legend of 
Lucky Ducky.” The unit holds 
600 eggs and is constructed of 
steel, high-impact plastic, 
and plexiglass. Coinage can 
be set for 25 or 50 cents ora 
quarter-size token. 


PLAY METER 


Doctor Love 
Impulse Amusements 

This countertop impulse 
machine features a talking 
doctor and nurse. The play- 
er’s love quotient registers on 
a large thermometer. Ratings 
include “ice lips,” “cold feet,” 
“warming up,” “sizzling,” and 
“on fire.” Five different songs 
are delivered with each rat- 


ing. 





Big Top Mini-Pinball 
Mayoni 

This game/vendor targets 
youngsters from four to 15 
years old. With each quarter, 
the customer receives a gum- 
ball, one-inch capsule, and 
pinball game; the hopper 
holds from 750 to 1,800 
pieces. The mechanically 
operated game has colorful 
artwork and a circus animal 
theme. 





Non-Ticket Novelties 


Gina Gypsy 
Impulse Amusements 

The company’s other coun- 
tertop impulse machine 
invites players to have their 
palms read. Predictions 
cover love and success on a 
scale of “low” to “fair” to 
“high.” Gina’s eyes glow as 
she delivers the readings. 
Both units feature digital 
speech and LED lights. 
Custom speech recordings 
are available. 
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Fun Shuttle 
Mayoni 

This toy vendor with a 
space shuttle motif vends 
most sizes of eggs and cap- 
sules. Features include a 
solid-state voice unit (battery- 
operated), an extra large toy 
capacity, all-mechanical op- 
eration, and coins collected 
easily from the front. Di- 
mensions: 66” high, 20” wide, 
and 17” deep. 
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Lucky Eggs Fred 
Flinstone 
Innovative Industries 

This egg-vending unit has 
the ever-popular Fred Flin- 
stone inside. He talks with 
players and serves as an 
attract mode in this brightly 
colored cabinet. It’s decorat- 
ed with Dino and other famil- 
iar inhabitants of Bedrock. A 
chicken vending unit is also 
available. 





Memory King 
Mayoni 

Vibrant graphics and voice 
attraction add to the lure of 
this memory game with 
rugged all-steel cabinet, ver- 
satile ticket-dispensing op- 
tions, and three game-diffi- 
culty levels. Dimensions are 
22” wide x 20” deep x 67” 
high. 
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Non-Ticket Novelties 





New Generation 
Impulse Machines 
Mayoni 

A library of impulse ma- 
chines can be used as single-, 
double-, or triple-mount units 
with or without a stand. 
Choose from Carmen the 
Talking Gypsy, Personality 
Analyzer, Perfect Match, Sex 
Reactor, Bio Rhythm, Love 
Meter, Memory, Physical 
Fitness, Lucky Lotto, and 
more. 





Antique Style Oak Gypsy 
Mr. Vend 

This talking gypsy fortune 
teller machine features a 
special effects crystal ball 
with a spectrum of colored 
lights. When someone touch- 
es the ball in curiosity, a 
human voice asks them to 
deposit a quarter. 


PLAY METER 


Sergeant Major 
Mayoni 

A double vend unit within 
a soldier-styled cabinet. 
Features: holds up to 1,000 
items per side, all-mechani- 
cal operation, rugged steel 
construction, and battery- 
operated voice option. Di- 
mensions: 54” wide x 18” deep 
x 20-1/2” wide. 
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Antique Style Oak Match 
Maker 
Mr. Vend 

Nostalgia, flashing lights, 
and a human voice recorded 
on a microchip draw players 
to this impulse machine in a 
real oak cabinet. The cabinet 
is colorfully decorated with 
humorous graphics and a 
male and female rating chart. 


Ziggy the Clown 
Mayoni 

The new and improved 
Ziggy has a large capacity toy 
bin and will vend any size 
capsule or egg. Features 
include music in the sound 
attraction, solid-state audio, 
product filled from front, 
rugged steel construction, 
coins collected in front, and 
self-cleaning and anti-jam- 
ming mechanism. Dimen- 
sions: 61” high x 22” wide x 
22” deep. 





Deluxe Love-O-Meter 
Mr. Vend 

A colorful talking novelty 
unit that lovers, young and 
old, can’t pass up. The pas- 
sion ratings include Romeo, 
Super Stud, Foxy Lady, 
Angel, and more. Features 
include durable steel con- 
struction with lights in 
motion to attract attention. 
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zord 
Mayoni 

A two-product choice ven- 
dor in a blue and silver robot 
cabinet (there’s also a single- 
product unit in red and sil- 
ver). Features: high visibility 
graphics, all mechanical 
operation, rugged steel con- 
struction, extra-large item 
capacity per side (2,000), and 
battery-operated voice op- 
tion. Dimensions: 56” high x 
19” deep x 24” wide. 


LSS) Air 
Strength 


Talking Grip Test 
Mr. Vend 

This strength-testing unit 
is the company’s most prof- 
itable impulse machine, as it 
isn’t reliant on trends or 
being in style. Features in- 
clude microprocessor control 
with a digital voice/sound 
system and sturdy steel con- 
struction. 
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Non-Ticket Novelties 





Nostalgia Console 
Mr. Vend 

This nostalgia console 
combines Mr. Vend’s Oak 
Talking Gypsy Fortune Teller, 
Grip Test and Deluxe Love 
Meter to create an attractive 
multi-interest impulse cen- 
ter. Other configurations are 
available. 


Ye Olde Fun Shoppe 
Mr. Vend 

The American Oak show- 
piece and flashing lights 
serve as lures for those who 
pass by. A Talking Gypsy 
Fortune Teller and Talking 
Match Maker, combined with 
six mini-bulk vendors, offers 
something for virtually every 
customer. All voices and 
game features are digital and 
microprocessor-controlled. 
New from the company: Brain 
Test and Reaction Test. 


Fun Egg 
National Entertainment 
Technologies 

A prize-vending unit with 
a chicken that clucks as it 
dispenses desired eggs. 
Features include heavy gauge 
steel construction and baked 
enamel finish, solid-state cir- 
Ccuitry, optional push/pull 
slide, and 25-cent, 50-cent, or 
token vending available. 


The Wizard 
Quantum Industries 

This novelty impulse 
machine predicts the future 
and serves as a personal 
adviser. Players insert a coin 
and pose questions that can 
be answered “yes” or “no.” 
Answers come in a variety of 
phrases and sound effects. 
The unit can be mounted on a 
stand or used as a counter- 
top. The figure of a wizard is 
encased in a globe and 
mounted on a metal cabinet. 





RocK & Roll Model 
Standard Metal Typer 

This model has been 
rebuilt with a “drive-in” lami- 
nate cabinet and “tailfin” top 
sign. It still vends aluminum 
silver discs for 25 cents. The 
Classical Model comes in an 
antique reproduction cabinet 
and vends collectible color- 
anodized discs for 50 cents 
(blue, green, gold, and red). 


PLAY METER 


Madame Tarra 
Thumper Bumper Inc. 

This novelty unit features a 
life-size fortune teller; mov- 
ing arms, hands, and eyes; 
“breathing”; a crystal ball that 
glows (bright and dim); a for- 
tune card dispensed to the 
player; adjustable vend price 
(25 cents to $1); light or dark 
oak cabinet; bonus fortune 
card worth ticket values; and 
a new attract mode—the 
hands run every few minutes. 


Hammer Hi-Striker 
Zamperla 

This coin-op hammer 
game includes a sturdy fiber- 
glass cabinet, running lights 
for night use, and a bright 
color finish. It’s made for 
indoor/outdoor use; a trailer 
model is available. 
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Sex Analyst 
Zytronics 

A unit that dispenses com- 
ical answers to questions 
about sexual behavior. Play- 
ers put one of their hands on 
the control panel and press 
the start button. A sex analy- 
sis is returned on a computer 
punch card. It operates on 50- 
cent play. Also available: 
Gypsy Palm Reader, Elec- 
tronic Palm Reader, and 
Electronic Horoscope. 
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FORTUNE 
FOR YOU 





FEATURES 


* Life size Fortune Teller 

* Arms and Hands Move 

* Breaths 

* Eyes Move 

* Crystal Ball glows Bright and Dim 

* Slides out a Lucky Fortune Card 

* Fully Electromechanical 

* All Oak Quality Construction 

* Upper and Lower Mechanics Slide 
Out for Easy Service 

* Vends from 25¢ to $1 

* Comes in Light or Dark Oak 

* NEW! Attraction Mode—Hands Run 


Every Few Minutes 
x OPTIONS sv 
Sant “oapultan\ CNW * Lighted Marquee 
Ca ae 


* Custom Print on Reverse Side of 
Fortune Card for Advertising or 


DIMENSIONS Redemption Purposes 
Height 78" 
th 24" 
ed 24" WARRANTY-ONE YEAR ON UPPER 
Weight 200 lbs. AND LOWER MECHANICS. 
(Weight approximate) 


Madame Tarra’s robotics are fully 
coordinated and sequenced on all of 


TO ORDER CALL 














THUMPER Amusement Inc. her movements. “ 
MPER C7 5 > It creates a look like she’s really alive O° 
=1985 Byberry Baad AS and reading your fortune! 
/ 


L- 


| Huntingdon Valley, PA 19006, 2 
SOFFICE 1 (215) 576-115937 





Madame Tarra has much wisdom 
and lots of good fortunes 


“ d <> 
F pecan | (215) 442-0411 AX | OO also available in some c 
FAX %© (215) 442-0398 < other languages. O i 
MADE IN. THE USA BY THUMPER BUMPER, INC , all. C) OO — 
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lowa/Texas Redemption 


lowa Rose 
Micro Mfg. 

A game that:complies with 
Iowa redemption law, based 
on the five-card poker game 
Turbo Poker II. Features 
include raise after bet, hi-lo 
bonus, extra card bonus, low 
pair wins, and automatic 
play, deal, and draw. Avail- 
able in ticket or hopper ver- 
sions in 19” upright or sit- 
down, 13” mini-upright, 9” or 
13” countertop, and kit. 





BATON LOCK AND HARDWARE COMPANY 
14275 COMMERCE DR. * GARDEN GROVE, CA 92643 





PLAY METER 


#697-F11,F17,F25 


Lone Star Draw 
Micro Mfg. 

A game that complies with 
Texas redemption law, based 
on Turbo Poker II. Features 
include hi-lo bonus game, 
extra card bonus, raise after 
bet, low pair wins, and auto- 
matic play, deal, and draw. 
Available in ticket or hopper 
versions in 19” upright or sit- 
down, 13” mini-upright, 9” or 
13” countertop, and kit. 


#698-H20 


#694-28 


#697-B12,B16,B24 


#695-G04 


lowa Fruits & Bells 
Xytek 

An §8-line redemption 
game ruled legal in Iowa. 
Each spin costs 25 cents; the 
maximum winning combina- 
tion yields five tickets. Each 
ticket can be redeemed for $1 
in merchandise. Included is a 
$1-$5-$10-$20 bill acceptor, 
ticket dispenser, and special 
pre-printed tickets. 





THE CONVENIENCE OF VARIETY — THE QUALITY OF batons 
SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES 


Oo ' Ao 


#697-G0O7 
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1-800-395-8880 
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Texas Fruits & Bells 
Xytek 

An 8-line redemption 
game ruled legal in Texas. It 
includes three skill stops and 
dispenses tickets when re- 
quired points are reached. 
The maximum win is $5 in 
prizes; each ticket is worth $1 
of merchandise. It has a $1- 
$5-$10-$20 bill acceptor, tick- 
et dispenser, and 2,000 spe- 
cial pre-printed tickets. 
















A Fully Integrated MANAGEMENT SYSTEM 
for Family Fun Centers 





TAMS — a management system 
specifically designed for family fun 
centers, will put you light years ahead 
of your competition. TAMS gives you 
absolute control of each and every 
operation of your business at your 
fingertips. From party booking to 
complete cash control, TAMS is your 
all inclusive management system. 

Designed by experienced program- 
mers at Dynamic Technologies, 
TAMS is backed by 24 hr. round the 
clock service and support. At last a 
management system you can count on 
— Just look at some of the features... 


TIME & ATTENDANCE 

Employees scheduling; time clock functions; 
employee identification/security cards; labor 
and wage reports; plus integration to payroll 
services. 





GENERAL LEDGER 

By pulling information from each module in 
the system, real time balance sheets, 
operating statements and comparative 
operating statements are available with 
minimal operator input. 


REDEMPTION 

Inventory control; usage reports of prizes and 
recommended purchase orders; interactive 
with membership club. 


PARTY BOOKING 

Time and date booking, party details, 
payment details; scheduling reports by day, 
week, room #, etc.; and itemized reports, by 
department, detailing food, cakes, tokens, 
etc. needed for each party. 


GAME CONTROL 

Allows you to track usage and payouts of 
games, rides and attractions; maintains 
annual history of such information; keeps 
maintenance and down time history of each 
machine. 





MEMBERSHIP CLUB 

With membership cards get a handle on who 
your customers are; frequency of visits; how 
many points they have redeemed; allows 
customers to keep bank accounts of points so 
they keep coming back; Print reports by 
birthday for direct mailings advertising party 
rooms, very strong marketing tool. 


POINT OF SALE 

Kitchen - merchandise capabilities; 
inventory control; Z\X totals; sales history and 
recommended purchase orders. 


BILLIARD ROOM CONTROL 

Assigns pool tables; applies applicable rates; 
controls table lighting; table usage history 
and Z\X totals. 





P.O. Box 7289 « Newburgh, NY 12550 
(914) 566-4077 © Fax: (914) 566-7652. 


Adastra Inc. 

8345 W. 16th Ave. 
Lakewood, CO 80215 
(303) 274-9035 

(303) 278-3044 

FAX: (303) 274-9038 


Advanced Games & 
Engineering 

1231 N.E. 8th Ave. 

Ft. Lauderdale, FL 33304 
(305) 527-0907 

FAX: (305) 527-0226 


Adventure Golf 
Services 

P.O. Box 4058 

Traverse City, MI 49685 
(616) 922-8166 

FAX: (616) 922-0153 


Alter Enterprises 
Westpark Business Ctr. 
210 West Parkway #7 
Pompton Plains, NJ 07444 
(201) 616-1111 

FAX: (201) 616-1415 


American Sammy 

901 Cambridge Dr. 

Elk Grove Village, IL 60007 
(708) 364-9787 

FAX: (708) 364-9831 


AMTEC 

#1 Executive Center 
Ocean, NJ 07712 
(908) 919-0300 

FAX: (908) 918-0501 


Amusement 
Equipment Exchange 
1203 5th Ave. 

Rock Island, IL 61201 
(309) 788-0135 

FAX: 309) 788-0148 


Amutronics 

405 Munroe Ave. 
Asbury Park, NJ 07712 
(908) 988-4499 

FAX: (908) 775-3225 


Auto Photo Systems 
272 Walnut Ave. 

Tustin, CA 92681 

(714) 731-3121 

FAX: (714) 731-4834 
AutoPrint Corp. 

1045 Wappoo Rad. 
Charleston, SC 29407 
(803) 571-3382 

FAX: same as phone # 


PLAY METER 
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GAME MANUFACTURERS (listed in alphabetical order) 


B & B Music 

2225 St. Clair Ave. 
Cleveland, OH 44114 
(216) 432-5700 

FAX: (216) 432-5759 


B & E Vending Co. 
3590 Oceanside Rd. 
Oceanside, NY 11572 
(800) 873-8998 

FAX: (800) 68-JUMBO 


Bay Tek 

1077 E. Glenbrook Dr. 
Pulaski, WI 54162 
(414) 822-3951 

FAX: (414) 822-8936 


R.H. Belam 

Nassau Plaza 

One Fulton Ave. 
Hempstead, NY 11550 
(516) 292-2670 

FAX: (516) 486-0957 


Betson Enterprises 
303 Paterson Plank Rd. 
Carlstadt, NJ 07072 
(201) 438-1300 

FAX: (201) 438-4925 


Bio-Rhythm Sales Co. 
2820-A Honolulu Ave. 
Verdugo City, CA 91046 
(818) 249-2077 


Bob's Space Racers 
A457 15th St. 

Daytona Beach, FL 32017 
(904) 677-0761 

FAX: (904) 677-0794 


Bromley Inc. 

6 Bridlewood Rd. 
Northbrook, IL 60062 
(708) 509-0240 

FAX: (708) 509-0242 


Bulldog Amusements 
18338 Redmond Way 
Redmond, WA 98052 
(206) 869-6400 

FAX: (206) 869-6401 


Bundra Games 

1081 Country Club Rd. 
Lake Zurich, IL 60047 
(708) 540-6400 

FAX: (708) 540-6404 


Capcom USA 

3303 Scott Blvd. 

Santa Clara, CA 95054 
(408) 727-0400 

FAX: (408) 496-5720 


Carousel Intl. 
701 E. Eighth 

P.O. Box 307 
Eldon, MO 65026 
(314) 392-7122 
FAX: (314) 392-7125 


Century Vending 
13458 S. Western Ave. 
Gardena, CA 90249 
(310) 532-2351 

FAX: (310) 532-2355 


Classic Inc. 

P.O. Box 4988 

Toms River, NJ 08754 
(800) 833-4667 

(908) 286-1120 

FAX: (908) 341-3361 


Coastal Amusements 
601 Prospect St. 
Lakewood, NJ 08701 
(908) 905-6662 

FAX: (908) 363-6329 


Coin Concepts 

16 Edgeboro Road, Unit 5 
East Brunswick, NJ 08816 
(800) 462-COIN 

(201) 390-9009 

FAX: (201) 390-3373 


Communidyne 

65 E. Palatine Rd. 

Suite 317 

Prospect Heights, IL 60070 
(708) 541-4888 

FAX: (708) 541-4899 


Daemco Fun Riders 
P.O. Box 596 
Grapevine, TX 76051 
(817) 481-3273 

FAX: (817) 488-1493 


Data East USA 

1990 Janice Ave. 
Melrose Park, IL 60160 
(708) 345-7700 

FAX: (708) 345-7718 


Designs International 
World Trade Center 
P.O. Box 58766 

Dallas, TX 75258 

(214) 634-2900 

FAX: (214) 634-3364 
Design Plus 

737 E. Marietta Ave. 
Peoria Heights, IL 61614 
(309) 682-9359 

FAX: (309) 682-9394 
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KMDisney 

2447 Petaluma Blvd. N. 
Suite B 

Petaluma, CA 94952 
(510) 527-0994 

FAX: (510) 527-0995 


Doyle & Associates 
P.O. Drawer 49467 
Sarasota, FL 34230 
(800) 237-4263 

(813) 366-3735 

FAX: (813) 366-5197 


EMT-America 

1158 Tower Lane 
Bensenville, IL 60106 
(708) 860-5100 

FAX: (708) 860-5144 


Exidy Inc. 

2688 C Middlefield Road 
Redwood City, CA 94063 
(415) 364-5201 

FAX: (415) 364-5286 


Extra Effort Inc. 
597 E. Crosstimbers 
Houston, TX 77022 
(713) 695-4220 

FAX: (713) 695-1145 


F.A.B. Electronics 

1 Vanderbilt Ave. 
Pleasantville, NY 10570 
(914) 769-5104 

FAX: (914) 769-0405 


Fabtek 

8434 154th Ave. NE 
Redmond, WA 98052 
(206) 881-0900 

FAX: (206) 881-6503 


Falgas U.S.A. 
1559 NW 79th Ave. 
Miami, FL 33126 
(305) 471-0476 

(800) 772-3912 
FAX: (305) 471-0381 


Farr Scales 

417 W. Main St. 
Hummelstown, PA 17036 
(717) 566-9449 

FAX: (717) 566-5721 


Floating Flowers 
12615 Steele Creek Road 
P.O. Box 410667 
Charlotte, NC 28241 
(704) 588-4358 

FAX: (704) 588-5938 
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Foto Fantasy 
302 Winchester St. 
Newton, MA 02161 
(617) 332-9270 
FAX: (617) 969-0291 


Full Swing Golf 
12315 Oak Knoll Rd. 
Suite 210 

Poway, CA 92064 
(619) 486-4343 

FAX: (619) 486-0718 


Fun Industries 
627 16th Ave. 

East Moline, IL 61244 
(309) 755-5021 

FAX: (309) 755-1684 


FunTecnic 

7370 N.W. 36th St. 
Suite 415G 

Miami, FL 33166 
(305) 592-5932 
FAX: (305) 592-6041 


Fun Times 
Amusements 
P.O. Box 58202 
Tukwila, WA 98138 
(206) 241-9160 
FAX: (206) 248-2321 


Galaxy Inc. 

809 N. First St. 
Plymouth, IN 46563 
(219) 935-5007 

FAX: (219) 935-5002 


Games of Tennessee 
1220 W. Jackson 
Shelbyville, TN 37160 
(615) 684-0100 

FAX: (615) 685-0144 


GaMCOoO 

2153 10th St. 
Sarasota, FL 34237 
(813) 366-1133 

FAX: (813) 366-1134 


Giant Gumball 
Machine Co. 

200 Meyers Rd. 

Grand Prairie, TX 75050 
(214) 262-2234 

FAX: (214) 262-3167 


Gizmo Enterprises 
250 Devon 
Bensenville, IL 60061 
(708) 616-9550 


Grayhound 
Electronics 

Lakewood Industrial Park 
1915 Swarthmore Ave. 
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Lakewood, NJ 08701 
(800) 222-0491 
FAX: (908) 341-6560 


Hoops USA Inc. 
1806 Main 

Fargo, ND 58103 
(701) 280-3054 
FAX: (701) 235-6706 


Hot Stuff 

216 N. Main St. 
Freeport, NY 11520 
(800) 767-9059 

FAX: (516) 623-2648 


1.C.E. 

(Innovative Concepts 
in Entertainment) 

101 Kensington Ave. 
Buffalo, NY 14215 

(716) 833-0481 

FAX: (716) 833-1342 


Imagination Leisure 
251 Dixon Ave. 
Amityville, NY 11701 
(516) 842-4242 

FAX: (516) 842-0532 


impulse Amusements 
10648 Stagg St. 

Sun Valley, CA 91352 
(818) 767-4258 

FAX: (818) 767-4378 


Innovative Industries 
2605 Grand Ave. 
Carthage, MO 64836 
(417) 358-6891 

FAX: (417) 358-1849 


Intel Communications 
1001 W. Cypress Rd. 

Ft. Lauderdale, FL 33309 
(305) 776-1536 

FAX: (305) 776-1534 


International Laser 
2166 S. Mannheim Road 
Des Plaines, IL 60018 
(708) 803-0400 

FAX (708) 803-2910 


IVM 

5202 So. 39th St. 
Suite B 

Phoenix. AZ 85040 
(602) 437-1533 
FAX: (602) 437-1537 


Jaleco 

685 Chaddick Dr. 
Wheeling, IL 60090 
(708) 215-1811 

FAX: (708) 215-2642 


Just Kiddie Rides 
59-19 Central Ave. 
Farmingdale, NY 11735 
(516) 293-8129 

FAX: (516) 293-1268 


Kiddie Amusements 
(Dudley's) 

P.O. Box 939 

Florence, MS 39073 
(800) 647-6460 

FAX: (601) 845-8338 
Kiddie’s Mfg. 

P.O. Box 1146 

Lares, Puerto Rico 00669 
(809) 897-3180 

FAX: (809) 897-3377 


Kiddie Ride Co. 
5415 Hobart St. 
Pittsburgh, PA 15217 
(800) 422-7500 

FAX: (412) 422-7606 


Kiddie Rides USA 
3801 E. 50th Ave. 
Denver, CO 80216 
(303) 399-7191 

FAX: (303) 399-8144 


Kiddie World 

Rt. 2 

California, MO 65018 
(314) 796-4232 

FAX: (314) 796-3452 


Lazer-Tron Corp. 
7042B Commerce Circle 
Pleasanton, CA 94566 
(415) 460-0873 

FAX: (415) 460-0365 


Life Formations 

326 Industrial Pkwy. 
Bowling Green, OH 43402 
(419) 352-2101 

FAX: (419) 352-1402 


LAI Group 

(formerly Lock America) 
7251 Garden Grove Blvd. 
Suite M 

Garden Grove, CA 92641 
(714) 373-2993 

FAX: (714) 373-2998 


Lorin Assoc. 

216 Meramec Station Rd. 
Valley Park, MO 63088 
(314) 225-8298 


Lucky Associates 
State Highway W. 
Route 2 

Conway, MO 65632 
(417) 589-6700 
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FAX: (417) 589-3031 
Machine-O-Matic 
1341 Kerrisdale Blvd. 
Newmarket, Ontario, 
Canada 
(416)836-4700 

FAX: (416)836-4737 


Master Pitching 
Machine 

4200 N.E. Birmingham Rad. 
Kansas City, MO 64117 
(816) 452-0228 

FAX: (816) 452-7581 


Mayoni Enterprises 
10340 Glenoaks Blvd. 
Pacoima, CA 91331 
(818) 899-0152 

FAX: (818) 899-0152 


Maxima Ent. 

23342 Peralta, Bldg. #9 
Laguna Hills, CA 92653 
(714) 859-3826 

FAX: (714) 588-1165 


Meblo 

2250 Road E 

Redwood Valley, CA 95470 
(707) 485-7202 

FAX: (707) 485-7433 


Meltec Inc. 

15425 S.W. Beaverton Creek 
Beaverton, OR 97006 

(503) 643-8312 

FAX: (503) 644-0558 


Micro Mfg. 

535 Old Nashville Hwy. 
P.O. Box 1103 
LaVergne, TN 37086 
(615) 793-5510 

FAX: (615)793-5512 


Midway Mfg. 

3401 N. California Ave. 
Chicago, IL 60618 

(312) 267-2240 

FAX: (312) 267-8435 


Mike Munves Corp. 
P.O. Box 129 
Elmsford, NY 10523 
(914) 347-3781 


Miracle Recreation 
P.O. Box 420 

Monett, MO 65708 
(515) 236-7536 

FAX: (417) 235-3551 
Moloney Mfg. 

1100 David Rd. 


Elgin, IL 60123 
(708) 695-3340 
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Mr. Vend 

9601 Owensmouth Ave. #2 
Chatsworth, CA 91311 
(818) 718-6061 

FAX: (818) 718-0712 


Namco-America 
3255-1 Scott Blvd. 
Suite 102 

Santa Clara, CA 95054 
(408) 496-6371 

FAX: (408) 496-6399 


National Sports Games 
3669 E. La Salle St. 
Phoenix, AZ 85040 

(602) 470-1490 

FAX: (602) 470-1495 


National Ent. 
Technology 

State Hwy. 38 E. 

P.O. Box 648 
Marshfield, MO 65706 
(417) 468-2900 


National Vendors 
12955 Enterprise Way 
St. Louis, MO 63044 
(314) 298-3500 

FAX: (314) 298-3500 


Nevis Inc. 

P.O. Box 2717 
Olathe, KS 66062 
(913) 764-5554 
FAX: (913) 764-0540 


O.K. Mfg. 

158 S. State 

Orem, UT 84058 
(801) 225-7288 
FAX: (801) 225-7297 


Peninsula Vending 
3801 Charter Park Court 
Suite C 

San Jose, CA 95136 

(408) 978-3588 

FAX: (408) 978-9694 


Pitco Mfg. 

12494 Path Valley Rd. 
Willow Hill, PA 17271 
(717) 349-2858 

FAX: (717) 349-2806 


Planet Earth Ent. 
329 Mira Loma Ave. 
Glendale, CA 91204 
(818) 247-6655 

FAX: (818)247-2303 
Pop-A-Shot 

1050 E. Pacific 


P.O. Box 1073 
Salina, KS 67402 


PLAY METER 


(913) 827-6229 
FAX: (913) 827-6336 


Premier Cranes 
5142 Bolsa Ave. #103 
Huntington Beach, 
CA 92649 

(714) 891-6422 

FAX: (714) 891-7613 


Premier Technology 
759 Industrial Dr. 
Bensenville, IL 60106 
(708) 350-0400 

FAX: (708) 350-1097 


Purple Star 

2900 Justin Dr., Suite C 
Urbandale, [A 50322 
(515) 276-7500 

FAX: (515) 276-9797 


Quantum Industries 
336 Stamm Rd. 
Newington, CT 06111 
(203) 667-7655 

FAX: (203) 666-8767 


Quick Silver 
Development 

444 Davis St. 

San Leandro, CA 94577 
(510) 895-9699 

FAX: (510) 895-9747 


Rainbow 
Amusements 

114 Roseville Road 
Westport, CT 06880 
(203) 454-2179 

FAX: (203) 454-2584 


Rainbow Cranes 
12850 Brookprinter PI. 
Poway, CA 92064 

(619) 748-7157 

FAX: (619) 679-3576 


Republic Industries 
11440 N. Central Exp. 
Dallas, TX 75243 

(214) 368-1359 

FAX: (214) 692-0914 


Romstar Inc. 

270 East Brokaw Rd. 
San Jose, CA 95112 
(408) 437-4780 

FAX: (408) 437-4799 


Sega Enterprises 

275 Shoreline Dr. 

Suite 201 

Redwood City, CA 94065 
(415) 802-3100 

FAX: (415) 802-3120 


Seidel Amusement 
Machine Co. 

P.O. Box 11162 
Albuquerque, NM 87192 
(505) 298-6994 

FAX: (505) 291-0052 


Skee-Ball 

121 Liberty Lane 
Chalfont, PA 18914 
(215) 997-8900 
FAX: (215) 997-8982 


Smart Industries 
1626 Delaware Ave. 
Des Moines IA 50317 
(515) 265-9900 

FAX: (515) 265-3148 


Sportech 

409 Southwest Blvd. 
Kansas City, MO 64108 
(816) 472-1101 

FAX: (816) 842-4913 


Standard Change- 
Makers 

3130 N. Mitthoeffer Rd. 
Indianapolis, IN 46236 
(317) 899-6966 

FAX: (317) 899-6977 


Standard Metal Typer 
3725 N. Talman Ave. 
Chicago, IL 60618 

(312) 935-8295 

FAX: (312) 935-9739 


Steiner Mfg. 

617 Sackett St. 
Brooklyn, NY 11217 
(800) 445-4321 

(718) 875-0835 

FAX: (718) 858-3897 


Taito America 
390 Holbrook Drive 
Wheeling, IL 60090 
(708) 520-9280 

FAX: (708) 520-1309 


Theisen Vending 
3800 Nicollet Ave. S. 
Minneapolis, MN 55409 
(612) 827-5588 

FAX: 612) 827-7543 


Thumper Bumper 
Amusement Inc. 
1985 Byberry Rd. 
Huntingdon, PA 19006 
(215) 576-1159 

FAX: (215) 442-0398 
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Total Scale System 
1040-B N. Dutton 
Santa Rosa, CA 95401 
(707) 526-2221 

FAX: (707) 526-0644 


Uni-Vend Dist. 
2432 W. Peoria Ave. 
Suite 1022 
Phoenix, AZ 85029 
(800) 959-9880 

FAX: (602) 331-1700 


UETD 

P.O. Box 8607 
Gray, TN 37615 
(615) 477-4619 
FAX: (615) 477-4495 


U-Seal-Iit 

1739 W. 132nd St. 
Gardena, CA 90249 
(310) 532-5321 

FAX: (310) 532-6543 


Vend Tech 

3331 Towerwood Dr. #307 
Dallas, TX 75234 

(214) 243-0456 

FAX: (214) 243-8788 


Wada Metal 

27 Superior Blvd. 
Rome, GA 30161 
(706) 291- 7410 
FAX: (706) 291-7472 


Williams Electronics 
3401 California Ave. 
Chicago, IL 60618 

(312) 267-2240 

FAX: (312) 267-8435 


World Remotes 
3587 Hwy. 9, Suite 134 
Freehold, NJ 07728 
(908) 294-0005 

FAX: (908) 294-0004 


Xytek 

P.O. Box 518 
Belmar, NJ 07719 
(908) 919-7878 
FAX: (908) 919-7880 


Zamperla Inc. 

P.O. Box 5545 
Parsippany, NJ 07054 
(201) 334-8133 

FAX: (201) 334-6880 


Zytronics 

8823 S.W. 129 Terrace 
Miami, FL 33176 

(305) 251-3775 

FAX: (305) 254-1763 
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TICKET 
MANUFACTURERS 


Globe Ticket & Label 
300 Constance Dr. 
Warminster, PA 18974 
(215) 443-9414 

FAX: (215) 443-7970 


Muncie Novelty 
P.O. Box 823 
Muncie, IN 47308 
(317) 288-8301 

FAX: (317) 288-3434 


National Ticket 
Ticket Ave. 
Shamokin, PA 17872 
(717) 648-6803 

FAX: (800) 326-9320 


TICKET DISPENSERS 


Asahi Seiko USA 
4029 S. Industrial Rd. 
Las Vegas, NV 89103 
(702) 794-2920 

FAX: (702) 794-0644 


Clever Devices 
P.O. Box 2002 

Port Washington, NY 
11050 

(516)767-0682 

FAX: (516) 767-3635 


Delitronic Labs 
120 Liberty Ln. 
Chalfont, PA 18914 
(215) 997-8616 

FAX: (215) 997-9506 


MERCHANDISE 
SUPPLIERS 


A& ACO. 

1930 Greenspring Dr. 
Timonium, MD 21093 
(301) 252-1020 

(800) 638-6000 

Telex: 4990868 AACOMD 
FAX: (301) 252-7137 
Product Line: capsules, 
eggs 

A &G Dist. Co. 

1321 S 30th Ave. 
Hollywood, FL 33020 
(305) 923-5815 

(800) 228-0925 

FAX: (305) 923-5894 
Product Line: plush; pre- 
packs 


PLAY METER 


A.L.D. Services Inc. 
519-A & B Rudder Rd. 

St. Louis, MO 63026 

(314) 349-5050 

(800) 77P-LUSH 

FAX: (314) 349-5137 
Product Line: crane and 
redemption merchandise 


Ace/Acme Co. 

1855 Industrial St. 

(213) 626-0500 

(800) 421-4226 

FAX: (213) 625-0743 
Product Line: crane and 
rotary merchandise; 
redemption center mer- 
chandise; plush toys 


All Plush 

6320 Edgemond Circle 
Brooklyn Park, MN 55428 
(612) 535-3217 

FAX: (612) 533-9825 
Product Line: plush 


Best Mfg. Co. 

914 E Moreland Blvd. 
Hwy. 18 

Waukesha, WI 53186 

(414) 547-5051 

(800) 962-4486 

FAX: (414) 547-0905 
Product Line: stuffed toys 


Betson Enterprises 
303 Patterson Plank Rd. 
Carlstadt, NJ 07072 
(201) 438-1300 

(800) 524-2343 

FAX: (201) 438-4925 
Product Line: crane and 
redemption items 


Bonita Marie Co. 

1540 Rt. 37 W, Suite 2 
Toms River, NJ 08755 
(908) 349-1994 

(800) 272-6375 

FAX: (908) 341-4056 
Product Line: novelties; 
jewelry; licensed mer- 
chandise; specially pack- 
aged products for cranes, 
rotaries and dozers 


Dan Brechner & Co. 

31 Stewart St. 

Floral Park, NY 11001 
(516) 437-8400 

(800) 645-8142 

FAX: (516) 352-1744 
Product Line: redemption 
merchandise for arcades, 
family fun centers, 


amusement parks and 
vending operators 


Button Master 

P. O. Box 500 

Bridgeport, PA 19405 
(215) 277-1966 

(800) 523-1197 

FAX: (215) 277-7695 
Product Line: slogans, 
nostalgia, and rock ‘n roll 
artist buttons; assort- 
ments for cranes, rotaries 
and redemption 


Catch the Chance 

141 Lanza Ave., #3C 
Garfield, NJ 07026 

(201) 772-7311 

FAX: (201) 772-8558 
Product Line: redemption 
merchandise 


Chulani Intl. 

35 N Middaugh St. 
Somerville, NJ 08876 

(201) 704-0201 

(800) 248-5264 

FAX: (201) 704-0205 
Product Line: crane and 
redemption merchandise; 
gifts; neon goods 


Classic Inc. 

P.O. Box 4988 

Toms River, NJ 08754 
(800) 833-4667 

FAX: (908) 341-3361 
Product Line: stuffed toys 
and novelties; sports and 
trading cards 


Cloud 9 Inc. 

31 Stewart St. 

Floral Park, NY 11001 
(516) 437-8400 

(800) 645-8142 

FAX: (516) 352-1744 
Product Line: stuffed 
animals for amusement 
parks, arcades, family fun 
centers and vending oper- 
ations. 


Coast to Coast 
Amusement Game Dist. 
503 Giuseppe Ct. 
Suite #5 

Roseville, CA 95678 
(916) 784-6611 

(800) 752-9879 

FAX: (916) 784-6887 
Product Line: plush 
prepaks, redemption 
prizes, bulk plush 
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Cranes of Texas 

597 E Crosstimbers 
Houston, TX 77022 

(713) 695-4220 

FAX: (713) 695-1145 
Product Line: supplies for 
all redemption machines 


Davis Music Co. Inc. 
3515 McCrays Mill Rd. 
Sumter, SC 29154 

(803) 494-3333 

Product Line: nylon carry- 
ing bags for plush toys 


Dillon Importing Co. 
300 N. MacArthur Blvd. 
Oklahoma City, OK 73127 
(405) 948-1234 

FAX: (405) 942-4705 
Product line: toys and 
novelties, plush toys, and 
redemption items 


Duzall Toys Inc. 
6345 Marindustry Dr. 
San Diego, CA 92121 
(619) 452-8697 

FAX: (619) 452-9135 
Product Line: Duzall 
spinner toy and other 
redemption items 


Express Sales 

980 W. 7th Ave. 
Broomfield, CO 80020 
(303) 466-4820 

FAX: (303) 466-4836 


Fable Toy Corp. 
1710 Flushing Ave. 
Ridgewood, NJ 11385 
(718) 456-8500 

FAX: (718) 497-0916 
Product Line: plush 


Gift Creations Inc. 
10301 Norris Ave. 
Arletta, CA 91331 
(818) 896-7466 

(800) 468-0773 

FAX: (818) 897-7837 


Good Stuff Corp. 

47-00 33rd St. 

Long Island City, NY 11101 
(718) 937-3333 

FAX: (718) 937-1037 
Product Line: quality 
stuffed animals for the 
crane industry, amuse- 
ment parks, redemption 
centers; officially licensed 
sports products including 
NFL, NBA, MLB, and NHL 
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Goffa Int'l 

53-01 11th St. 

Long Island City, NY 11101 
(718) 361-8883 

FAX: (718) 361-0506 
Product Line: plush toys 


Hayes Specialties 

1761 E Genesee 

Saginaw, MI 48601 

(517) 755-6541 

(800) 248-3603 

FAX: (517) 755-2341 
Product Line: cranes and 
rotary merchandise 


HMS Monaco 

135 W 20th St. 

New York, NY 10011 

(212) 691-9000 

(800) 777-0901 

FAX: (212) 727-1382 
Product Line: manufac- 
turer and importer of dis- 
tinctive costume jewelry 
and unique novelties pac- 
kaged for cranes, retail 
and redemption needs, 
and plush 


Hollywood Creations 
135 W 20th St. 

New York, NY 10011 

(212) 924-2122 

Product Line: crane, nov- 
elty and rotary supplies; 
novelty pack for bars and 
lounges 


impressment Plus Inc. 


6217 Factory Rd. 
Crystal Lake, IL 60098 
(815) 455-2031 

(800) 274-2031 

FAX: (815) 455-2074 
Product Line: plush and 
plastic toys and boxed 
jewelry for cranes 4” to 
6-1/2’ 


Innovative Industries 
2605 Grand Ave. 
Carthage, MO 64836 
(417) 358-6891 

(800) 344-7467 

FAX: (417) 358-1849 
Product Line: prize-filled 
capsules in bulk 


ISI| Special Graphic 
Products 

1595 B-1 Ocean Ave. 
P.O. Box 494 


PLAY METER 


Bohemia, NY 11716 

(516) 589-2926 

FAX: (516) 589-3934 
Product Line: watches, 
novelties, sports and non- 
sports cards, and col- 
lectibles 


J & H Cards 

P.O. Box 763 

Levittown, PA 19058 
(213) 946-6188 

Product line: Baseball, 
football, basketball, and 
hockey cards, and sports 
items 


Jaisy Inc. 

4150 Glencoe Ave. 

Marina Del Rey, CA 90292 
(213) 306-5062 

(800) 736-TOYS 

Telex: 403 549SOFTI UD 
FAX: (213) 306-4472 
Product Line: promotional 
stuffed toys-crane special- 
ties 


Joissu Products, Inc. 
3601 Vineland Rd. #10 
Orlando, FL 32811 

(407) 648-8746 

FAX: (407) 649-8630 


T. J. King & Co. 

1321 Louis Ave. 

Elk Grove, IL 60007 

(708) 427-9033 

(800) 527-6482 

Telex: 270590 

FAX: (708) 427-9945 
Product Line: crane mer- 
chandise, gumballs, etc. 


King Plush 

24414 S Main St. 
Suite 204 

Carson, CA 90745 
(213) 834-0499 

(800) 473-3402 

FAX: (213) 834-7905 
Product Line: plush 


Laramie Interests Inc. 
3635 Willowbend Blvd. 
Suite 318 

Houston, TX 77054 

(713) 666-4945 

(800) 521-8697 

FAX: (713) 723-1831 

(800) 237-5874 

Product Line: custom 
plush assortments 


M.S. Toy & Novelty 
4710 Lee Hwy. 

Bristol, VA 24201 

(703) 669-9555 

(800) 451-8697 

FAX: (703) 669-8961 
Product Line: bulk sales, 
prepacks, plush, electron- 
ics and novelties 


May Lei U.S.A. Inc. 
1831 Tapo St. 

Simi Valley, CA 93063 
(805) 520-7100 

(800) 248-8695 

FAX: (805) 520-7100 
Product Line: amusement 
and crane plush, promo- 
tional plush; custom 
designs and general 
merchandise 

with local stock 


Merchandise Intl. 
91-246 Oihana St. 

Ewa Beach, HI 96707 

(808) 682-2821 

(800) 537-BEAR 

FAX: (808) 682-4016 
Product Line: crane and 
rotary merchandise, 
plush, crane, slum and 
redemption merchandise 


Miraco Industries 
P.O. Box 931 

Lake Geneva, WI 53147 
(414) 248-6240 

FAX: (414) 248-6425 


Nadel Toy Corp. 

915 Broadway 

New York, NY 10010 
(212) 254-1677 

(800) 234-4697 

Telex: 426429 NADSON 
FAX: (212) 505-7160 
Product line: merchan- 
dise for cranes, rotaries, 
and other vending ma- 
chines and redemption 


NANCO/Nancy Sales 
22 Willow St. 

IMCN P.O. Box 6477 
Chelsea, MA 02150 
(617) 884-1700 

(800) 626-2947 

FAX: (617) 884-0171 
Product Line: plush and 
novelties for cranes, 
midway games, and 
redemption; licensed 
properties 
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Natl. Enter. Tech. 
State Hwy. 38 E 

P. O. Box 648 
Marshfield, MO 65706 
(417) 468-2900 

(800) 458-4116 

Product Line: toy-filled 
and empty plastic eggs 


National Merchandise 
758 Westover Dr. 
Danville, VA 24541 

(804) 793-7072 

Product Line: merchan- 
diser supplies 


Nimbus Group 
5532 Woodruff Ave. 
Lakewood, CA 90713 
(310) 432-5184 


Noel Industries 

P.O. Box 727 

Ozona, FL 34660 

(813) 785-7630 

FAX: (813) 784-6202 
Product line: Merchan- 
dise for rotary games 


Oriental Trading Co. 
4206 S 108th St. 

Omaha, NE 68137 

(402) 331-5511 

(800) 228-2269 

FAX: (402) 331-3873 
Product Line: crane, 
novelties, toys and rotary 
merchandise, plush, sta- 
tionary, giftware, party 
supplies, balloons, sea- 
sonal supplies (Halloween, 
Christmas, etc.) 


Pachinko Palace 
8853 Wilbur Ave. 

North Ridge, CA 91324 
(818) 772-0393 

FAX: (818) 772-0395 
Product Line: plush sup- 
plies; direct importer of 
plush; bulk crane plush, 
plush pre-paks 


Play Ball! Cards & 
Novelties 

12817 Industrial Park Blvd. 
Plymouth, MN 55441 

(612) 5551- 2565 

FAX: (612) 555-2567 
Product Line: packaged 
sports cards for cranes 
and redemption 
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Play-By-Play 

4400 Tejasco 

San Antonio, TX 78218 
(210) 829-4666 

FAX: (210) 824-6565 
Product Line: plush toys 
for cranes and amuse- 
ment industry; plastic toys 
and novelties for redemp- 
tion 


Plush 4 Play 

11100 Dana Cir. 

Cypress, CA 90630 

(714) 893-8099 

(800) 252-3687 

FAX: (714) 892-0053 

(800) 25CENTS (out of CA) 
Product Line: plush toys; 
kids’ novelties and toys; 
adult bar novelties; adult 
novelties (risque and non- 
risque) ; pre-paks; bulk 


Plush Appeal 

1021 St. Ferdinand St. 
New Orleans, LA 70117 
(504) 945-1242 

(800) 899-1869 

FAX: (504) 945-1385 
Product Line: customized 
crane prepacks, stuffed 
animals, toys, jewelry and 
novelties; promotional, 
redemption and trade-up 
plush; seasonal and holi- 
day assortments 


Prizes! 

15421 Assembly Ln. 
Huntington Beach, 

CA 92649 

(714) 891-1710 

(800) 992-2388 

FAX: (714) 897-5260 
Product Line: merchan- 
dise for cranes and retail 
quality plush 


Quality Plush Inc. 

430 Main St. 

Jefferson, LA 70121 

(504) 833-8432 

(800) 458-4354 

(504) 833-8448 

Product Line: assorted 
plush, balloon stuffers and 
retail 


Rebecca's 

1001 S Main St. 
Euless, TX 76040 
(817) 545-2745 
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FAX: (817) 354-6393 
Product Line: plush sup- 
plies 


RMK Sales Inc. 

148 Vincent Ave. 
Lynbrook, NY 11563 

(516) 887-0600 

Product Line: name brand 
electronics, radios, TVs, 
VCRs, Walkmans, cam- 
eras, calculators 


Rhode Island Novelty 
675 Westshore Rd. 
Warwick, RI 02889 

(800) 528-5599 

FAX: (800) 448-1775 
Product Line: small toys, 
giftware, plush, jewelry, 
and licensed products 


Rosette Inc. 

P. O. Box 2325 

Bala Cynwyd, PA 19004 
(215) 668-8392 

(800) 426-6665 

FAX: (215) 664-0125 
Product Line: crane and 
rotary merchandise 


S&Alnt'l 

140 Paschall Rd. 
Sunnyvale, TX 75182 

(214) 203-8013 

FAX: (214) 226-5794 
Product line: Stuffed ani- 
mals, gifts, novelties, and 
redemption merchandise 


Shirts Unlimited 

#1 N. Salsipuedes St. 
Suite 230 

Santa Barbara, CA 93103 
(805) 966-2222 

(800) 532-8899 

FAX: (805) 965-9840 
Product line: custom- 
printed T-shirts and plush 
merchandise 


Fred Silber Co. 

22007 Woodward Ave. 
Ferndale, MI 48220 

(313) 399-7000 

FAX: (313) 399-3046 
Product Line: stuffed toys 


N.G. Slater Corp. 
220 W 19th St. 

New York, NY 10011 
(212) 924-3133 

(800) 848-4621 

FAX: (212) 627-7902 


Product Line: advertising 
specialties, buttons, 
badges, emblems, etc. 


Soft Things Inc. 

55 Franklin Ave. 
Brooklyn, NY 11205 

(718) 624-3448 

Telex: 429 900 

FAX: (718) 625-3407 
Product Line: crane and 
rotary merchandise; car- 
nival line 


Southeast Amuse. & 
Vending 

7909 Professional Pl. 
Tampa, FL 33637 

(813) 980-0024 

FAX: (813) 980-0097 
Product Line: merchan- 
dise supplies 


Star Track Plush 

148 Allen Blvd. 
Farmingdale, NY 11735 
(516) 293-6654 

(800) 733-5013 

FAX: (516) 293-5203 
Product Line: novelty 
items and plush in cap- 
suled form for cranes 


Steiner Mfg. & Sales 
617 Sackett St. 

Brooklyn, NY 11217 

(718) 875-0835 

(800) 445-4321 

Product Line: full line of 
stickers and photographs, 
including licensed items 


Stuck-On-Stickers 

350 Coney Island Ave. 
Brooklyn, NY 11218 

(718) 851-5100 

Product Line: stickers; 
exclusive license for Betty 
Boop and Popeye char- 
acters 


Success Plush 

10660 Kinghurst Dr. 
Houston, TX 77099 

(713) 564-1705 

FAX: (713) 564-1805 
Product Line: crane plush 


Superior Toy 

1117 W 8th St. 

Kansas City, MO 64101 
(816) 842-2653 

(800) 821-7565 

Telex: 6714669SUPTOY 
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FAX: (816) 472-0676 
Product Line: crane and 
rotary merchandise, 
redemption and anima- 
tion 

Terminal Amusement 
301 W Clinton Ave. 

P. O. Box 98 

Oaklyn, NJ 08107 

(609) 854-2100 

(800) 544-4388 

FAX: (609) 858-1765 
Product Line: crane and 
rotary merchandise; jew- 
elry, plush toys, watches, 
lighters, novelties 


Tilco Inc. 

106 W. Gardena Blvd. 
Gardena, CA 90248 
(310) 532-5353 

FAX: (310) 532-5328 


U.S. Toy 

1227 East 119 St. 
Grandview, MO 64030 
(816) 761-5900 

FAX: (816) 761-9295 
Product Line: plush toys, 
crane merchandise, small 
toys, novelties, jewelry, 
redemption items, flocked 
toys, banks, inflateables, 
gifts 

Van Sickle & Co. 

5939 Hwy.61-67 

Imperial, MO 63052 

(314) 464-3085 

(800) 421-7431 

Product Line: plush pre- 
packs 


Waggon-Cellers Inc. 
5810 S. Western 

Amarillo, TX 79110 

(806) 354-8397 

FAX: (806) 354-2556 
Product Line: indoor/out- 
door movable carts to dis- 
play redemption prizes, 
promotional items, or for 
food service. 
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Ron and Emily 
Yaffe (I) with the 
office and parts 
staff at a GaMCO 
party. 
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GaMCo: ten years later, 
it's more than just cranes 


When Sarasota, Fla.-based 
GaMCO International entered 
the coin-op industry 10 years ago, 
it had a sole mission: build cranes 
for that popular—but controver- 
sial—market. That scope has 
broadened over time, to the point 
where today, in its 10th anniver- 
sary year, GaMCO is respected 
for bringing some of the most 
popular games to the redemption 
arena. 





To paraphrase The Grateful 
Dead, it’s been a long, strange 
ride for GaMCoO president Ron 
Yaffe, who practiced optometry in 
Virginia for 19 years before decid- 
ing he “wanted to do something 
beyond staying in a dark room all 
day and examining people's 
eyes.” He then lived on a sailboat 
for two-and-a-half years, travel- 
ing hither and yon. When it was 
time to get back to work, “I fig- 
ured it was time to do something 
where I could be creative,” he 
said. 

Building coin-op games turned 
out to be that creative outlet for 
Yaffe. “Back then cranes were 
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going through a backlash; there 
were questions as to whether 
they were games of skill, whether 
they were legal or not,” he said. 
“But despite that they were 
tremendous money-makers. We 
were the first company to build 
crane games in the United States; 
all of the others were imported.” 

For many years GaMCO focus- 
ed exclusively on manufacturing 
cranes, but that changed, Yaffe 
said, “when about 20 other com- 
panies jumped in and began 
building them. That’s when I real- 
ized it was time to expand the 
company and bring out other 
types of games. | had a lot to 
learn in terms of the operators’ 
needs and requirements because 
I hadn’t been in the industry for 
that long. But you're always 
learning in this business; it’s a 
continuing education. Things 
change so fast that you have to 
keep up or you fall behind. 

“Our goal at GaMCO was to 
become an international compa- 
ny—to export creative games to 
other countries—and to upgrade 
them to the point that they're 
highly visible and widely accept- 
ed in the industry. We've had suc- 
cess toward that goal and will 
continue to strive for it.” 

The latest games 

In addition to bringing out 
three new redemption games for 
its 10th anniversary year, GAMCO 
updated its top seller, Boogiemen, 
with cosmetic and internal im- 
provements. “We manufactured 
Boogiemen for Sega of Japan last 
year, and they were very pleased 
with it. For six months we were 
shipping them two 40-foot con- 
tainers every three weeks. 
They're very happy with the earn- 
ings and the game's reliability.” 

As for the new pieces, Yaffe 
believes Tiddly Dinks will be 
GaMCO’s “home run” for 1994. 
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Dream Team asks young players to 
shoot at five different baskets. 


“It's a fast-paced game in which 
the player skillfully flips coins 
into moving day-glo tubes of dif- 
ferent sizes,” he explained. “The 
smaller the tube you flip your 
coin into, the larger the ticket 
payout. The tubes are fluorescent, 
day-glo amber, green, and red. 
The cabinet is a fluorescent lac- 
quer; it has two coats of primer 
and six coats of lacquer in day-glo 
green. Tiddly Dinks and another 
of our new games, Dream Team, 
have the prettiest cabinets you ve 
ever seen. 

“Tiddly Dinks has six different 
songs and, like all of our new 
games, features opto-sensors, 
high-tech electronics, digital 
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readout, and keypad-program- 
mable CPUs. We're starting to 
ship to a number of large arcade 
chains, and several large compa- 
nies have expressed interest in 
taking over the rights to Tiddly 
Dinks for this country and other 
countries.” 


GaMCO, meanwhile, spent 
about a year designing and devel- 
oping Dino-Shoot after Boogie- 
men came out. “We wanted to 
come out with an old-fashioned 
shooting gallery game after the 
success of Boogiemen,’ Yaffe said. 
“It, too, is gorgeous, with a day- 
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PLA YFAIR® 
| SHUFFLEBOARD __ 


I 
| Shuffleboards 


are back... 
land making 
| money!!! 


j FLA YFAIR® SHUFFLEBOARD CO., INC. 
1-800-541-3743 


4 FAX: 219-747-0470 


a 


Dimensions: i 
Playing Surface 
20°8** long x 20°* wide 
Cabinet 22° long x 27"* wide 








: 
’ 
FEATURES: | 


¢ 3°’ Solid Maple Playing Surface 
with Silk-Screened Graphics 

* Microprocessor Controlled 

* Over-under Cash Box Doors 

© Also available: 10-1/2°, 13-1/2°, : 
16° and 18° 

¢ Barrier Control Available 

© Available without coin doors for 
time rental play or home use 


Fort Wayne, IN 46819 


I 
: 
7021 Bluffton Road ' 
(219) 747-7288 i 

wed 
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Plush, Inc. 


We Make Our Packs the Way You 
Would If You Had the Time! 


Regular Packs 


$ .90 
180 pc 
$162.00 


$ .85 
180 pc 
$153.00 


MIUl it) elem at- [01 ¢> 
$1.75 $2.00 $2.25 


72 pe 60 pc 48 pc 
$126.00 $120.00 $108.00 


$1.00 
144 pc 
$144.00 


Super Jumbo 
$2.50 
48 pc 

$120.00 $144.00 


Super Regular 


$1.25 $1.50 
120pc 96 pc 
$150.00 $144.00 





Super Deluxe 


$4.00 
36 pc 
$144.00 





$3.00 
48 pc 


Success Is just a phone call away! 
1-800-396-8888 


10660 Kinghurst Drive Houston, TX 77099 
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glo, silk-screened playfield and 
multi-colored, pastel dinosaurs. 
The object is to shoot dinosaurs 
that are on three different levels 
and turning in different direc- 
tions. The rifle is bluish-green 
and looks playful, not violent. We 
didn’t want to make something 
that might offend anyone; shoot- 
ing dinosaurs, which are extinct, 
shouldn’t offend anyone.” 

One of the game’s more attrac- 
tive features is the fact that it’s 
enclosed. Operators don't have to 
worry that the little white balls 
will be fly out or be stolen by mis- 
chievous players. “I understand a 
lot of the new games have trouble 
with customers taking the balls,” 
Yaffe said. “They earn well, but 
operators have to replace the 
balls every day! That isn’t some- 
thing operators have to worry 
about with Dino-Shoot.” 


sahetiade 





The updated Boogiemen, GaMCO’s top- 
selling game. 


Tiddly Dinks features moving day-glo 
tubes. 


Here's More For '94 


BEST QUALITY 
& LOWEST PRICE 


- Parts 

- Original New and Used PC 
Boards, Cartridges For Video 
Games 

- Ticket Dispenser 

- Power Supplies With Display 


IS YOUR ONE STOP SHOP FOR: 
ALL YOUR REDEMPTION NEEDS 
¢ Sparkling Jewelry ¢ Redemption Prizes 
¢ Watch Crane Kits ¢ Unique Novelties 


¢ Plush Pre-packs ¢ Jackpot Rotary Mdse. 
¢ Licensed Products ¢ Crane Capsule Kits 


¢ Sports Caps 
e Looney Tunes 


¢ World Cup Soccer 
«Velvet Box Jewelry 
¢ MLBB 


Why Not Earn More? 


Cheapest In Taiwan 
Contact Us Now. 
Compare And We Win! 


¢ Holgram Watches 


¢ Way Cool Jewelry 
Call for our New ¢ Mortal Kombat 


24 Page Color catalogue | jcensed T-Shirts 


CLE-lectronic Co., Ltd. 


P.O. Box 20-146 
886-6-2895901 (Rep.) 
FAX: 886-6-2896575 


HMS MONACO 
135 W. 20TH Street » New York, NY 10011 


FAX ORDERS: 212-727-1382 
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Fresh industry 
“Flashes” from 
Washington, D.C. 





...Every Nionth 


---Only to Members 
of ANIOA 


Dollar Coin 

Graphic Content of Videogames 

New Technolo Issues 

Each month — generally the last SY 

week — AMOA members receive | Jukebox Licensing 

either by FAX or mail a report on 
issues impacting the coin-op 

industry. suite report , called AMOA Gaming issues 


“News Flash,” is compiled jointly by : . 
AMOA’s Washington office and Machine Vending of Tobacco 


AMOA'’s Government Relations Pending Regulations 
Committee. 
And Much More 


Tax issues 


Insighttul and informative, AMOA 
“News Flash” updates members on 
the status of legislation and regula- | 
tions impacting the industry. In “Niewyvs Fiash” 


short, a monthly insider hotline to 


prin workings of the nation’s _.. Another Benefit of 
ANMIOA Membership! 





Want to Join ANIOA? Need More information? 
Pliease fill out the coupon below. 


Peanvrcore 


Amusement & Music Operators Association 


Please send me information on: AMOA membership Becoming an AMOA director 


Please type or print 


Name: Company: 
Address: City/State/Zip: 
Phone: ( ) Fax: ( ) 
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The colorful playfield of Dino-Shoot. 


The third new game, Dream 
Team, was designed for small 
children, who rapid-fire minia- 
ture basketballs (the size of ping- 
pong balls) at five baskets on five 
different levels. “Once you put in 
your coins the balls fire automati- 
cally,” Yaffe explained. “The more 
baskets you make, the more tick- 
ets you win. But the really nice 
thing about Dream Team is that 
you can make baskets and score 
points no matter how coordinated 
you are. 

“A lot of games on the market 
require you to be multi-talented 









and highly dexterous to become 
proficient and accumulate points. 
But with Dream Team the little 
girl who’s never played basket- 
ball in her life can just stand 
there, play with the gun, and still 
win tickets to redeem a prize. Of 
course, the better you are the 
more points and tickets you ll 
get—up to a point. The operator 
can always program the game so 
that it has a maximum payout of, 
say, 99 tickets. All of our games 
now have so many programs that 
the operator probably will never 
use them all.” 


ww Wlojme)mel-lanl-mele 
the market require 

you to be multi- 
ie} (Jaidtom-lalemallelalyy 
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points. But not 
Dream Team.” 


Will all future GaMCO product 
feature the bold colors found in 
the 1994 trio of games? “Abso- 
lutely,” Yaffe said. “I think your 
games have to stand out from the 
competition's games. It’s like a 
new product on a grocery store 


a pe de eS 
Slate mover 
& Cavering Table 


The Ultimate 

Pool Table Mover inc 
Reid Sales President 
412 Cottage St 
Delphi, IN 46923 
317-564-4838 
1-800-925-9275 
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shelf: it must stand out and 
appeal to the public in order to 
Survive. 

“Being a small company, I feel, 
has given us an advantage when 
it comes to being innovative and 
creative. For example, though I’m 
partial, I think Dream Team is the 
most beautiful game I’ve ever 
seen. It has not only two coats of 
primer and six layers of orange- 
red, day-glo lacquer on the cabi- 
net, but also midway-style lights 
that blink on and off. So besides 
being fun to play, it has the ability 
to grab the customer's attention 
in the first place.” 

Though GaMCO usually brings 
out only one new game a year, it 
introduced three in 1994 because 
“we took the capital from Boogie- 
men and reinvested it into the 
company, Yaffe said. “And, if we 
have time in 1994, we may intro- 
duce another new game in the 
fall as an update. For example, 
we may come out with a teenage 
or adult version of Dream Team 
to go along with the kiddie ver- 
sion. We've also had numerous 
requests for a Tiddly Dinks that 
dispenses tokens instead of tick- 
ets, SO we may make one with a 
hopper. But this is all assuming 
we have time in between our 
other projects. 

“We have some terrific ideas for 
new games, but you can only 
come out with so many. It’s a lot 
of fun to develop new games, but 
first you need to capitalize on the 
ones you have to recoup your 
investment.” 

And just how does Yaffe and 
the GaMCO brain trust come up 
with those winning ideas? “A lot 
of ideas come from trade shows, 
by seeing what your competitors 
are doing and what’s out there,” 
he said. “You also look at which 
segments of the redemption mar- 
ket are growing the most. For 
example, the success of other 
redemption games told me that 
we needed to come out witha 
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fast-paced, high-earning game 
that didn’t have a long play time. 
Tiddly Dinks is, of course, a take- 
off on the old kiddie game ‘Tiddly 
Winks.’ 

“I’ve also been seen roaming 
around toy stores to see what, if 
anything, could apply to coin-op 
redemption. So it’s not that diffi- 
cult to come up with the ideas. 
But the process in between con- 
cept and shipping is expensive 
and time-consuming. The length 
of time varies, though. For differ- 
ent reasons, Dream Team took 
three months, Tiddly Dinks took 
close to a year, and Dino-Shoot 
took over two years.” 

Yaffe says he’s entertained 
licensing offers from other com- 
panies. “I’ll consider anything 
that will help GaMCO grow as a 
company, he commented. “We 
are expanding. I talked to some 
general contractors recently 
about using the property that we 
own adjacent to our factory, 
which would double our physical 
size. We will then be able to man- 
ufacture a lot more. Ten years 
ago we started out with a small 
warehouse. With the expansion 
the company will occupy over 
25,000 square feet of factory and 
office space.” 

GaMCO’'s key personnel in- 
cludes Yaffe’s wife Emily, vice 
president of marketing; Betty 
Taylor, office manager; Sam 
Everts, plant supervisor; Jim 
Campney, assistant plant super- 
visor; and Bryce Whitaker, head 
of electronics. 

With so many companies pro- 
viding product for the burgeoning 
redemption market, how does 
GaMCoO stand out? What is the 
company’s niche? 

“We were at the forefront of 
redemption before it became 
popular,” Yaffe concluded. “I 
have been an advocate of how 
redemption can help operators 
make money for a long time. Now 
everyone, it seems, is jumping on 
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the redemption bandwagon. Our 
niche in the market is that we’re 
among the most creative re- 
demption companies around. We 
take pride in the fact that we've 
never copied another company’s 


ml @F- 1)" (Om g=le(=)00] ob 
d(elamellantssmielale. 
0) Uj mm Nats)’ Rome lina) Oe 


Jalmacelaam-labaualiare 
else you'll see from 
other companies.” 





game. GaMCO redemption games 
stand out; they're different from 
anything else you'll see from 
other companies. And, most 
importantly for operators, our 
games are reliable and earn very 
well. 


“There are other important 
facets. When distributors and 
operators call us with ideas on 
how to refine our products, we 
listen to them. In fact, we look for- 
ward to hearing from them. Also, 
when a lot of companies finish 
their production run on a re- 
demption game, it’s over, unless 
they get a large enough demand 
to make more. But we'll continue 
to make a game as long as there's 
any demand for it, as well as pro- 
vide parts, service, and technical 
help. For example, we'll still man- 
ufacture crane games that are 10 
years old and back them up with 
parts and service. 

“Being small allows us to be this 
responsive. I’m proud of GaMCO’s 
contribution to the industry and 
look forward to being involved for 
a long time to come.” (| 


ona 
Ba. 
Es | 


MINIMUM 


177 





7 
4 


Our CamLock Systems’ 
high quality die cast 
disc tumblers provide 
excellent reliability at a 
very competitive price. 
Can be keyed alike, 
different or in groups. 


Proven successful for 
hundreds of applications. 


Cam locks available 
» In several lengths: 
™ 5/3" 7/3" and 13/16" 
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4311 W. Belmont ¢ Chicago, IL 60641 
(312)282-7177 © Fax (312)282-8199 


EXCLUSIVE CAMLOCK DISTRIBUTOR IN NORTH AMERICA 
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Merit dart series visits 
Indiana and Florida 


Merit Industries’ World Series 
of Darts traveled from the Mid- 
west to the Sun Belt for tourna- 
ments in Indianapolis, Ind., and 
Jacksonville, Fla., earlier this 
year. New League and Pro classi- 
fications, along with improved 
game formats, proved popular 
with players. 

The series is co-sponsored by 
Great Lakes Darts and All About 
Graphics, a leading dart supplier 
and shirt designer, respectively. 
Custom Mfg., makers of the 
Master Challenger home elec- 
tronic board, donated games for 
all Merit tournaments to raise 
money for local charities. 


Indy Classic 


Merit joined with J & J Dis- 
0 on ee ] tributors and Indy Amusements 


From left: Bob Wiles (I) of Merit; Larry Huggins (2nd place) and Donnie Ramcharan to stage this record-breaking 
(1st place), winners in League Singles in Jacksonville; and Vic Martin of Top Flight. tournament. Dave Sheehan of J & 
J and Mike Smythe of Indy 


Amusements are commended for 
an outstanding job of coordinat- 
ing the event. A total of 1,487 
player entries competed for 
$15,000 in prize money. 

Terry Brown of Indianapolis, 
Ind., was named Pro MVP; Rob 
Corn of Clayton, Ind., captured 
Men’s MVP; and Tammy Cronan 
of Knoxville, Tenn., was selected 
Women’s MVP. 

Winners in the major cate- 
gories were: 

Draw Doubles 301: 1st—Bill 
Gay, Quincy, IIl., and Jim Ross, 
Chicago, IIll.; 2nd—Linda Larson, 
Elkhart, Ind., and G.R. Verner, 
Pittsburgh, Pa.; 3rd—Ron Gryga, 
Oak Lawn, Ill., and Randy Young, 
South Bend, Ind. 

Four-Person 501: Tom Gantner, 
Eden, Wis., Todd Kurtz, Water- 
Dougherty (Merit), Glenn Silva, and Brian Daugherty. town, Wis., Larry Clark, Shawano, 


Wis., and Joe Schmitz, Oshkosh, 
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FASTER PLAY THAN TRACKBALL ! 
VERY USER FRIENDLY 


5 THE FUN OF BLACKJACK 
IT'S FAST - IT'S ADDICTIVE - IT'S HOT!! 


PEE BOSS 


. . 
=) | h . J 
ee ' a 
¥ al 














EXCITING CONCEPTS IN TOUCHSCREEN 
PERFECTLY CRAFTED FOR THE 
STREET LOCATION PLAYERS 
- CASINO CLASSICS 
- HOT NEW TRIVIA — OVER 10,000 Q's 
- WORD GAMES - NOVELTY GAMES 
- ACTION GAMES - 30 LEVELS 


Les S ¢ 30 
wa 
“if 





LONG LASTING APPEAL a os 
VERSATILE UPGRADE CAPABILITY 5 GAMES-IN-ONE 
| RUGGED & RELIABLE 
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| MTA had, ~ 1A OAs Dyin @ @ PET NPUSTBIES. INc. 
; Giese PAL2TS6a0edy UURR EG re oodescnnG 





Wis.; 2nd—Thom Johnson, Largo, 
Fla., Ralph Wagner, Orlando, Fla., 
Ray Terronez, E. Moline, IIl., and 
Bill Gay; 3rd—Randy Young, 
Bernie Roney, Bob Beggs, and 
Lenny Bonk, South Bend, Ind. 

Women’s Singles 301/Cricket: 
1st—Carol Merriman, Indiana- 
polis, Ind; 2nd—Vicki Richards, 
Louisville, Ky.; 3rd—Rose Mullins, 
Indianapolis, Ind. 

Women’s Doubles 701/Cricket: 
ist—Carol Wilke, Hebron, Ill., and 
Mary Margaret McGrath, Spring- 
field, Ill.; 2nd—Patty Ray, Knox- 
ville, Tenn., and Tammy Cronan; 
3rd—Pam Dischler, Baraboo, 
Wis., and Wendy Hessian, Rock- 
ford, Ill. 

League Singles 501/Cricket 
ist—Floyd Bissonette, Manitowoc, 


B Scomion Wis.; 2nd—Rob Corn; 3rd—Pat 


Powers, Greenfield, Ind. 





First in Mixed Triples in Indianapolis, (I-r): Bill Gay, Cathy Perot, and Ray Terronez. 
Bob Wiles of Merit is at right. 








Batter Up! Our exclusive line of licensed | cies ae Soft 
major league baseball products is now AR Modular Play System designs, 
available. .. at prices worth a homerun. ‘ | 4 ee. 
MLB SOFTEE BASEBALLS ZH. “40% BC SIOW ron Pees 
UPPER DECK® CARDS Sey “a See eis 
HELMETS THAN eee ato 


STARCAP™ 









ULAR PLAY SYSTEMS 


sSoFT MOD 





A free years subscription to 

the industry’s only quarterly 
tabloid of Soft Modular Play 
news, reviews and the latest 

new design supplements. 


FAX 1° 800 @ 433 e OO09 


With your name, address and zip code. 


PENTES DESIGN INC. 


1346 Hill Road ¢ Charlotte, NC 28217 ¢ 704 552-5400 





i 800-392-2388 


CALL FOR INFORMATION & CATALOG 
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TOURNAMENTS & LEAGUES 





Rich Bianchi (I) of Merit with League 
Singles’ winners Floyd Bissonette (1st 
place) and Rob Corn (2nd place) in 
indianapolis. 


League Doubles Cricket: 1st— 
Dave Finn and Jim Rolla, Port- 
land, Ore.; 2nd—Bill Haydon and 
Don Haas, South Bend, Ind.; 3rd— 
Rob Corn and Jimmy Garland, 
Indianapolis, Ind. 

Pro Singles 501M/Cricket: 1st— 
Terry Brown; 2nd—Jimmy Da- 
more, Crystal Lake, IIl.; 3rd—Ray 
Terronez. 

Pro Doubles 501 Master Out: 
lst—Ralph Wagner and Thom 
Johnson; 2nd—Steve Ruff, Indian- 
apolis, Ind., and Terry Brown; 
3rd—Butch Hilbrant, Rockford, 
Il., and Julio Huerta, Genoa, III. 

Mixed Triples 501/Cricket: 1st— 
Cathy Perot, Eureka, IIl., Bill Gay, 
and Ray Terronez; 2nd—Nancy 
Roney, Bernie Roney, and Lenny 
Bonk; 3rd (tie)—Carol Wilke, 
Tank Melson, Union, I[Il., and 
Julio Huerta; Judy Roewer and 
Wayne Roewer, Crystal Lake, IIL., 
and Jimmy Damore. 


Jacksonville Classic 


Vic Martin and Top Flight 
Industries co-hosted the event, 
which attracted shooters from all 
over the South. 

Glenn Silva of Palm Bay, Fla., 
was named Pro MVP; Larry 
Huggins of Panama City, Fla., was 
named League MVP; and Tee 
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Number one in League Doubles are Jim 
Rolla and Dave Finn. Bob Wiles of Merit 
congratulates them. 


Leeson of Largo, Fla., was named 
Women’s MVP. 

Winners in the major cate- 
gories were: 

Draw Doubles 301: 1st—Chris 
Caflisch, Jacksonville, Fla., and 
Ralph Wagner, Orlando, Fla.; 
2nd—Debbie Shutt, Largo, Fla., 
and Mick Hedges, Tampa. Fla.; 
3rd—Charlie Norman and Larry 
Schramm, Jacksonville, Fla. 

Four-Person 501: 1Ist—John 
Mielcarek, Pompano, Fla., Billy 
Nesbitt, Gainesville, Fla., Glenn 
Silva, and Brian Daugherty, 
Ocala, Fla.; 2nd—Rob Dumounte, 
Clearwater, Fla., Mark Liford and 
Walter Spach, New Port Richey, 
Fla., and Cal Brown, St. Peters- 
burg, Fla.; 3rd—Bryan Carroll, 
Tampa, Fla., Phillip Todd, Temple 
Terrace, Fla., Larry Deckard, 
Tampa, Fla., and Doug DiMichel, 
Gainesville, Fla. 

Women’s Singles 301/Cricket: 
lst—Theresa Bush, Winter 
Gardens, Fla.; 2nd—Tee Leeson; 
3rd—Debbie Phillips, Jackson- 
ville, Fla. 

Women’s Doubles 301/Cricket: 
lst—Barb Mills, Largo, Fla., and 
Tee Leeson; 2nd—Linda Partridge 
and Becky McCarthy, Orlando, 
Fla.; 3rd—Tonye Claar and Paula 
Murphy, Jacksonville, Fla. 
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Scott Dougherty of Merit hugs Barb 
Mills (I) and Tee Leeson, winners of 
Women's Doubles in Jacksonville. 


League Doubles Cricket: 1st— 
Larry Huggins and Guy Turpen, 
Panama City Beach, Fla.; 2nd— 
Jeff Morris and Steve Schrader, 
Orange Park, Fla.; 3rd—Odie 
Coheley, Largo, Fla., and Jimmy 
D., Port Richey, Fla. 

League Singles 501 Cricket: 
lst—Donnie Ramcharan, Hous- 
ton, Tex.; 2nd—Larry Huggins; 
3rd—Bryan Carroll, Tampa, Fla. 

Pro Singles 501/Cricket: 1st— 
Glenn Silva; 2nd—Peter Mills; 
3rd—John Mielcarek. 

Pro Doubles 501 Master Out: 
Ist—Peter Mills and Mick 
Hedges.; 2nd—John Mielcarek 
and Glenn Silva; 3rd—Larry 
Deckard and Phillip Todd. 

Mixed Triples: 1st—Debbie 
Shutt, Thom Johnson, Largo, Fla., 
and Ralph Wagner; 2nd—Albie 
Rashid, New Port Richey, Fla., 
Walter Spach, and Mark Liford; 
3rd—Marie Martin, Vic Martin, 
and Brad Requet, Jacksonville, 
Fla. 

For more information on 
Merit’s World Series of Darts, 
contact Bob Wiles, (800) 523-2760. 
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Greg 
Reeves 


Two players 
engaged in the 
“virtually real” 
Virtua Fighter 
from Sega. 


PLAYER'S 


PERSPECTIVE 


Fighting, racing, and 
trekking at the arcade 


Two fighting-themed games, a 
speed bike racer, and a licensed 
pinball are on tap this month. 


Virtua Fighter 


Theme: Sega's latest release 
stands out in all four game 
aspects: theme, graphics, con- 
trols, and game play. The often 
overused fighting theme has 
entered a new realm now that 3- 
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D polygon forms are used. 
Because the game’s purpose is to 
make fighting virtually real in a 
visual sense, there is little actual 
story involved. 

With any other bit graphics 
fighting game, the simplicity of 
theme would make it either bor- 
ing or an exact copy of an early 
fighter. But since unique 3-D 
imaging is used, the theme is sim- 
ple. This fighting game is a simu- 
lation rather than another gang- 
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related or fighters-around-the- 
world competition. 

One player chooses a character 
from eight combatants and pro- 
gresses through matches with all 
the other fighters to win the 
game. In a vs. mode, two people 
battle until one wins and contin- 
ues to play for free until he is 
defeated. Two out of three match- 
es must be won to progress, 
either by a knockout or forcing 
the opponent off the fighting plat- 
form. 

Graphics: This aspect of the 
game cannot be described well 
enough to do it justice. Char- 
acters do not have the digitized 
detail found in some other games, 
but the use of polygon 3-D forms, 
such as cubes and cylinders in 
the construction of the fighters, 
have made their movements and 
our perception of their depth 
almost perfect. 

The main difference between 
polygon technology and standard 
bit graphics is that the former 
allows the use of true perspec- 
tive, as if the visual images are 
three-dimensional and tangible, 
whereas the latter must be drawn 
by the designer's eye, bit-by-bit. 
Therefore, perfect forms are gen- 
erated by the computer rather 
than a person designing an 
attractive but two-dimensional 
background and characters. 

The landscapes in Virtua 
Fighter are often a distant moun- 
tain range, night-time cityscape, 
or desert wasteland, real enough 
to be believed but small and far 
off so as not to distract the player 
from the graphics. 

Matches take place on a square 
platform (approximately 20’ x 20’) 
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in scale with the characters. The 
eight characters, though simple 
in clothing and robotic in fea- 
tures, are amazingly smooth in 
movement and articulate in ges- 
ture. 

After each match is won, the 
camera zooms in on the winner 
as he or she performs a victory 
salute or bowing stance. Little 
details like ponytails reacting to 
character movement or true-to- 
life speeds of attack will be 
noticed, as well as the random 
zooming or rotating camera 
angles performed by the comput- 
er during the game. 

The attract mode is doubly 
impressive to see, reminding me 
of last year’s equally impressive 
Virtua Racing. Many players may 
take for granted the graphic 
achievement Sega has reached 
with this game, but I realize this 
is definitely the closest a game 
has come to virtual reality with- 
out the fancy headgear or large 
cabinet. 

Controls: Another reason why 
Virtua Fighter stands out is the 
simplicity of its controls. Where 
other games make use of a button 
for each part of the body to 
attack, or a number of buttons 
with different degrees of force in 
an attack, Sega uses one punch 
button, one kick button, one 
defense button, and a joystick to 
make the player concentrate on 
visuals and not on finger dexteri- 
ty. 

Although joystick and button 
combinations perform certain 
moves, there are very few 
learned techniques and no spe- 
cial energy attacks. The cabinet is 
quite simple, with basic decals 
and marquee to attract and not 
confuse. 

Game play: Perhaps the biggest 
achievement, in addition to the 
graphics, is how smoothly charac- 
ters react to the player controls 
despite the visual complexity. 
Also, the fact that the player does 
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SNK's Art of Fighting 2, in a two-player 
Neo-Geo cabinet. 


A serious pinball player joins the crew 
of the Enterprise on Williams’ Star 
Trek: The Next Generation pinball. 


YOUR REDEMPTION SUPPLY HEADQUARTERS! 


We carry a complete line of hardgoods. 


*Keychains 
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not worry about learned tech- 
niques or special attacks, but only 
coordination and distance judg- 
ment, makes it the most realistic 
fighting game to date. 

After a character’s energy has 
been depleted, or the fighter has 
been forced off the platform, a 
replay of the final move of the 
match is shown from a different 
angle. A flawless victory ina 
match is nearly impossible, due 
to the reliance on true-to-life 3-D 
forms as opposed to programmed 
techniques. Once the game ends, 
part of the attract mode displays 
the last matches played until a 
new game begins. 


Suzuka 8 Hours 2 


Theme: As in Namco’s original, 
Suzuka 2 allows players to race 
speed cycles on set tracks in an 
allotted time. Unlike the first 
Suzuka, the sequel has four 
tracks from which to choose. 

Whether a one-player or multi- 
player mode is selected, the com- 
petitors must race five laps per 
track within the given and ex- 
tended time periods in order to 
progress to the next more diffi- 
cult course. Since it is a simula- 
tion, the theme is the competi- 
tion. 
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Graphics: Scenery detail and 
overall graphic capability is at 
standard level; deep, bright col- 
ors in the scenery are notewor- 
thy. The track rolls slightly over 
small dips and hills in the terrain, 
but the road is constantly paved 
because this is a speed cycle race, 
not an off-road dirt bike competi- 
tion. The cycle is seen in a third- 
person perspective, as if the play- 
er was Seated right behind it. 

The upper corners of the 
screen feature digital mirrors 
that keep the player aware of the 
competition's location. The 
remaining time left and the num- 
ber of laps progressed appear in 
the top center. 

Although there are no ground- 
breaking graphic displays here, 
the clean, simple, sharp look 
make the game more appealing 
to try than one with cluttered 
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scenery or unnecessary details. 
Controls: The cabinet is quite 
large, housing two side-by-side 
monitors facing large molded 
cycle frames that pivot side-to- 
side when players make turns. 
The bike on-screen actually 
responds directly to the pivoting 
of the player’s seat; speed is con- 
trolled by an accelerator grip on 
the right side handlebar. A brake 
lever accompanies the grip to fur- 
ther enhance player control. 
Game play: Once quarters are 
inserted, a player can choose to 
challenge the computer or race 
head-to-head with another play- 
er. Next, he chooses one of four 
tracks of varying difficulty. The 
Green Hill Circuit is full of 
Straightaways, the Bay Side 
Raceway incorporates a few 
curves, the Suzuka Circuit is a lit- 
tle more difficult, and the Devil’s 


Copy- 


X 2” Machine- 


Canyon Circuit is nothing but 
curb-hugging turns. A total of 20 
laps per game can be played if 
the competitor is skillful. Overall, 
the game is quite fun, especially if 
played with another person. 


Art of Fighting 2 


Theme: As much as I enjoy 
sequels, I find it disappointing 
when a game does not traverse 
any new territory not covered the 
first time out. This storyline fea- 
tures the two friends (Ryo 
Sakazaki and Robert Garcia) on a 
mission to rescue Ryo's sister a 
year before their trip to South 
Town in the original SNK kit. The 
game is more of a prequel, the 
only interesting difference that 
sets it apart from the first Art of 
Fighting. 

Graphics: Background scenery 
and the appearance of the ene- 
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from their predecessors and a new secret boss, 
players will be back day after day. 












Now you can give your customers the faster speed 
they want and need, for profits that increase right 
along with it. Because Super Street Fighter I! Turbo 
is far faster than Street Fighter Il — you can even 
Set the speed to increase the excitement! 




















system || means you get Super Street Fighter II 
Turbo installed fast, easy and inexpensively. 
Once you're plugged into the system, changing 


System i software is as easy as snapping in a new board. 


To order the Super Street Fighter Il Turbo on 
system II, call your Capcom distributor or 
Capcom at (408) 774-0500. Do it fast to make 
sure your Turbo profits are a sure thing. 



















Players will find all the great features of the original 
and new moves that only happen using standard 
fighting techniques. With every character powered-up 










orl 


erage CAPCOM 





©1994 CAPCOM. Super Street Fighter |! Turbo is a registered trademark of CAPCOM. System Il is a trademark of CAPCOM 
Capcom is a registered trademark of Capcom Co., Ltd. 475-Oakmead Parkway, Sunnyvale, CA 94086. Q-SOUND is a registered trademark of Archer Communications, Ine 


PLAYER'S PERSPECTIVE 


mies is new. The mega-shock 
graphics once again incorporate 
random zooming in and out of the 
action, which gives a fast and furi- 
ous effect. 

The standard bit graphics are 
probably the most popular and 
definitely the most prominent 
form of fighting game visuals. In 
comparison to other fighting 
games this one may not stand out, 
but that is in part due to taking 
the detail for granted. A lot of 
work went into the display of the 
gangland scene to make it believ- 
able; in that way the game has 
succeeded. 

Controls: The standard joystick 
and four buttons on Neo-Geo cabi- 
nets are all used here and differ 
slightly from the first game. The 
joystick controls these character 
movements: backward, forward, 
dash, crouch, and jump, each in 
its respective direction. Button A 
is used to punch, a light tap caus- 
es a jab and a complete press 
performs a strong punch. Button 
B works the same way except 
with a kick. Button C is different 
this time out in that it causes a 
body throw. Finally, button D is 
called “psyche,” and forces the 
enemy's spirit to be decreased. A 
combination of joystick and but- 
ton moves will keep the player’s 
own spirit at a high level. 

Game play: Since this is the 
next in the line of mega-shock 
games, it is almost guaranteed to 
be fun and maybe a little aggra- 
vating in its difficulty. I think it is 
more popular with younger play- 
ers who have systems at home. I 
personally would rather see 
World Heroes 3 from SNK, or per- 
haps an Art of Fighting with dif- 
ferent characters. 


Star Trek: The Next 
Generation 
Theme: The enormously popu- 
lar modern Star Trek TV show 


has been converted to pinball 
form, just like its predecessor. 
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The pinball and program are 
based further into the future than 
the original Enterprise crew, with 
all new alien races and many 
familiar ones on board. 
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as travel to other quadrants of the 
universe or into the Neutral Zone. 
All the elements of the show have 
made the transition, so the theme 
benefits from the show's follow- 
ing. 

Features: The playfield is lit- 
tered with various illustrations of 
the important characters and 
scenery but the ramps and mod- 
els are relatively simple. There 
are three ramps in the upper por- 
tion of the field, each represent- 
ing the Alpha, Beta, and Delta 
quadrants. 

Molded ships are suspended 
above the ramps, namely a Borg 
vessel, Romulan cruiser, and a 
Klingon bird of prey. The tradi- 
tional plunger has been replaced 
by a phaser handle, which fires 
the ball onto the field. It is also 
used in the video mode. Finally, 
two rotating cannons toward the 
front of the field fire trapped balls 
into lit ramps or targets much 
like the Terminator 2 pinball. 


Game play: As Williams’ latest 
Superpin, this game lives up to its 
license. Voice synthesis is clear 
and distinct, as is as the back- 
ground soundtrack. Once the 
player fires the ball into the field 
via the phaser, the game begins 
its “start mission” mode where 
several missions may be chosen 
by using the flippers and com- 
pleted by targeting all Federation 
emblems. 

A Borg multi-ball is possible 
and a separate target area bear- 
ing the Neutral Zone title allows 
the player to score big in each 
encounter with the Ferengi, Rom- 
ulans, and Cardassians. 

The holodeck target can be 
shot to begin the video mode. If 
the ball successfully travels the 
warp loop, a warp factor bonus is 
awarded. The player can also 
advance in rank as the game pro- 
gresses. This pin is very loyal to 
its license; the show's popularity 
successfully transfers to the 
game. [| 
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g MANAGEMENT 


- Use a succession plan 
to promote from within 


ost companies wait to make hir- 
ing decisions when a vacancy 
occurs. If your company desper- 
ately needs to fill a job, anyone 
with a body temperature of 
around 98.6 degrees looks good. 
That's a mistake. Hiring decisions 
should be made long before a 
vacancy occurs. It starts with a 
succession plan, or blueprint for 
using current employees to fill 
upper-level positions. 


“Management is more an art than a 
science. A manager's most important func- 
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The theory behind succession 
planning is simple: current em- 
ployees know your business far 
better than new hires, even if the 
outsider comes from a company 
similar to yours. Succession plan- 
ning uses the knowledge and 
experience of present employees 
to strengthen your business. 

Even if you have no formal 
training program, you've paid 
your employees while they've 
learned your particular business. 
You have a big investment in 
them; use it wisely. 

Succession planning starts with 
an organizational chart. 

Ask yourself: Who takes Bob’s 
place if he leaves? If you decide 
Jane should, then ask: Who takes 
Jane’s place? And so on. Even- 
tually, you end up with a succes- 
sion plan. 
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The object of the plan is to have 
vacancies only in entry-level jobs. 
If an entry-level candidate 
doesn't work out, you haven't dis- 
rupted your business nearly as 
much as making a mistake filling 
a position higher up. To be useful, 
succession plans must be based 
on reliable employee evaluations. 

Focus on employees’ strengths 

In his book, “The Effective 
Executive,” management consul- 
tant and writer Peter Drucker 
says the unique purpose of orga- 
nizations is to make people's 
strengths productive and their 
weaknesses irrelevant. Most 
employee evaluations aren't 
worth the paper they're written 
on because they don’t focus on an 
employee's strengths. 

Fortunately, Drucker suggests 
a method for evaluating employ- 
ees that does focus on strength. 
He recommends you ask four 
questions about your employees: 


1. What has he done well? 

2. What is he likely to do well? 

3. What does he have to learn 
or acquire to get full benefit from 
his strength? 

4. If I had a child, would I be 
willing to have him work for this 
person? Why? Why not? 

The first question focuses on 
the employee's strengths. Don't 
expect too many. Ordinary hu- 
man beings are lucky to have one 
or two things they do extremely 
well. Remember, the purpose of 
your organization is to make pro- 
ductive the few real strengths of 
each employee and make irrele- 
vant their many weaknesses. 

The second question forces you 
to project what the employee is 
capable of doing, based on his 
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strengths. One of the most com- 
mon mistakes in management is 
to assume that the best worker in 
a department makes the best 
supervisor, i.e. the route man 
makes the best route supervisor. 
Nothing can be further from the 
truth. 

The route man’s job is com- 
pletely different from the supervi- 
sor’s job. Route men deal with 
location owners, help find new 
locations, and repair equipment. 
Supervisors ensure that the 
routes are covered properly and 
maintenance is done regularly, 
and they may field complaints the 
route men don’t have the authori- 
ty to handle. 

Just as you wouldn't think a 
legal secretary could replace a 
lawyer, don’t automatically as- 
sume a subordinate can replace a 
supervisor. Maybe the best work- 


er in a department also has the 
talent to be the supervisor. If so, 
he should be promoted. But eval- 
uate all your employees based on 
Drucker’s second question, re- 
gardless of where they work, to 
be sure you slot them in the right 
job. 


ees must be trained, either for- 
mally (classes, seminars, etc.) or 
informally (on-the-job). Succes- 
sion planning provides an excel- 
lent opportunity for on-the-job- 
training. 

Lateral transfers from one 
department to another develop 


“Most employee evaluations aren't worth 


the paper they're written on because they 
don't focus on an employee's strengths." 


Drucker’s third question con- 
centrates on a very important 
function that many managers, 
especially in a small company, 
tend to forget—training. To get 
full use of their strengths employ- 
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an unknown quantity. You have a 
much better idea of what you’re 
getting when you promote or 
transfer a current employee. 

It took me several years to 
understand Drucker’s last ques- 
tion. At first, I believed it too sub- 
jective. Now I know that manage- 
ment is more an art than a sci- 
ence. A manager's most impor- 
tant function is securing the 
future of his company. 

Each manager must nurture 
the generations of workers and 
managers that follow, just as par- 
ents nurture their children. The 
fourth question stresses this qual- 
ity in the people you promote. 
Are they as committed to your 
company’s future as you are? Will 
they help develop the workers 
and managers your company 
needs to survive in the long run? 
If so, and if they have the ability 


and knowledge to do the job, 
they ve earned the advancement. 
Job descriptions 

Staffing for strength, as Druc- 
ker calls it, requires you to match 
an employee's abilities with the 
job’s requirements. This presup- 
poses you know what each job 
demands in terms of the talents 
necessary to do it well. To make 
this match, job descriptions 
should be given in terms of goals 
rather than functions. 

For example, you might set as a 
job goal providing information 
measuring your company’s per- 
formance rather than simply 
preparing the monthly state- 
ments. Of course, you’ve changed 
the job from bookkeeper to ac- 
countant. And that’s the point. 
The strengths and talents of an 
accountant are far different than 
those of a bookkeeper. The for- 


mer requires thought and analy- 
Sis; the latter is somewhat me- 
chanical and might be done by 
anyone who can punch numbers 
into a computer. Only by knowing 
the goals a job is to achieve can 
you match an employee's strengths 
to the job's needs. 


Beware the impossible job 

Job analysis lets you redesign 
jobs that are impossible. Im- 
possible jobs usually crop up 
when the incumbent has been in 
the same position for a long time. 
There is a natural human tenden- 
cy on the part of incumbents to 
personalize a job: do things he 
likes and delegate to others the 
things he doesn't like to do. 

Given enough time, the duties 
of the job can only be done by the 
incumbent because the job has 
been redesigned to fit his combi- 
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you and to your customers. Your customers will love the 
convenience of the card. No more carrying dozens of 
tokens, they simply place their funds on the card. Parents 
will love the concept, especially during birthday party 
time. Plus, you get added store traffic! 


It's so simple 

Cards are purchased and revalued from a "teller" 
machine. The customer simply inserts the card into any 
game equipped with a reader and they're ready to play. 
To play again, they simply press Replay. 





Not only does the card store credits to play, but it stores 
redemption points as well--no more tickets to buy, store, 
count and destroy! Readers can also be fitted to "kiddie" 
rides for added usage. 


Need to control access to areas--like miniature golf? 


We can do that too. We have reader-equipped turnstiles 
that make it easier to control access to certain areas. 


Cards make playing fun. 


The ttercard system 
makes playing fun. With 
custom cards, your location 
becomes the only game in 
town. Customers return over 
and over because that card 
carries a value, both in 
money and in points, that 
can only be redeemed at 
your location. Contact us 
today to learn more about 
implementing debit card 
systems. 

1-800-732-3770. 


INTERFACE CONTROL SYSTEMS an jptercard co. 
45-B Progress Parkway ¢ Maryland Heights, MO 63043 
314-275-8066 ¢ FAX 314-275-4998 
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nation of strengths and personali- 
ty. 

Drucker suggests the sign of an 
impossible job is when someone 
expected to succeed fills it and 
fails. He recommends you only 
allow this to happen twice; then 
redesign the job. I used a goal- 
based job description eight years 
ago when I took over a position 
held by the same person for 25 
years. I’m convinced this ap- 
proach saved me from ending up 
in an impossible job. 

I work for a trade association 
and the goal of the job I filled is to 
facilitate the movement of cargo 
through the ports on the lower 
Mississippi River. The difference 
between how I do the job and how 
my predecessor did it is a ques- 
tion of style. My techniques are 
different from his. Not better, not 
worse, just different. 


The freedom I had (and still 
have) in accomplishing the job's 
goal, using my own style, prevent- 
ed my new position from becom- 
ing impossible. That’s the differ- 
ence between job goals and job 
duties. Had I been required to 
perform my predecessor's duties 
I would have failed. Given the lat- 
itude to accomplish the job's 
objectives my own way, I succeed- 
ed. 

Promotion from within 

Succession planning is promo- 
tion from within. It rewards capa- 
ble employees for service, talent, 
and loyalty by allowing them to 
rise within your company. 
Despite the clear benefits in 
improved employee morale and 
motivation, there is a possible 
downside. 

Some liken promotion from 
within to in-breeding. Eventually, 
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Options available on all games include: 
* Bil Acceptor x 
* Ticket Dispenser x 
* Token Dispenser * 
Progressive Bonus Display * 
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everyone in the company thinks 
the same way and the business 
loses its ability to innovate. In the- 
ory, this argument has merit. In 
practice, circumstances hardly 
ever allow organizational in- 
breeding. 

Succession plans work most of 
the time. When a vacancy occurs, 
one of your present employees 
will likely be ready to fill it. 
However, there will be times 
when an opening occurs and no 
one within your company has the 
needed training, experience, or 
strengths. You'll be forced to hire 
someone from the outside. That 
will likely happen often enough to 
keep your organization's creative 
juices flowing. 

Review your plan 

A reminder of something you 
already know: everything in busi- 
ness changes. Over time, both the 
people and jobs in your company 
evolve. You can't develop a suc- 
cession plan, let it gather dust on 
a Shelf, and expect it to work 
when you need it three years 
later. 

A succession plan must be kept 
up-to-date, meaning periodic 
reviews of job descriptions and 
employee evaluations. How of- 
ten? It’s impossible to say. During 
rapid change, revising your plan 
every six months may be appro- 
priate. In more stable conditions, 
a year or 18 months might be suit- 
able. 

In the rush of your other duties, 
remember to keep your succes- 
sion plan current and use it. It 
will save you from hiring the first 
person who comes through the 
door when the next vacancy 
occurs. {| 

Channing Hayden is a senior 
instructor at Tulane University 
College in New Orleans, where he 
currently teaches “Principles of 
Management’ and sits on the col- 
lege’s Business Study Committee. 
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TOPIC: Revenue sharing/leasing 


AAA — 


1. Should manufacturers offer alternate ways to buy qames? 
YES NO 


2. Would you lease equipment directly from manufacturers? 
YES NO 


| 
HA hal 


| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| 5. Would you lease equipment through your distributor? | 
| YES NO 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 


4. Is revenue sharing increasing in your area? 
YES NO 


Comments & suggestions for getting around the climbing costs of 
equipment: 


Continue on a separate page if needed. 


Cut out and FAX to: 


Play Meter Magazine 


(504) 488-7083 
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Have your own copy of Play Meter Magazine 
delivered to your home or office. Call (504) 488- 
7003 or FAX (504) 488-7083 to start your subscrip- 


Yes! | want to receive every issue of Play Meter. Please enter my 
subscription as shown below: 


_) Mr.) Ms. Name 

Street 

City 

Zip Telephone 
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_) Payment Enclosed —_) Billme 
Charge my: () Visa _) MasterCard 


Card No. Card Exp. Date 


USA *Canada *Foreign 
4 New 0 : $60.00 $60.00 $150.00 
“) Renewal 0 . 110.00 110.00 

150.00 *Payable in U.S. currency only 
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Check One: 


_) Manufacturer (_} Route Operator () Support & Supply 
() Distributor () Arcade Operator () Technician 
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Please Specify: 
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D & D Tower of Doom, Eco Fighters, Super Street Fighter II Turbo 


Capcom introduces a 
trio of action-filled vid- 
eos with D & D Tower of 
Doom, Eco Fighters, and 
Super Street Fighter II 
Turbo, all System II 
games that make chang- 
ing titles economical and 
easy. 

D & D Tower of Doom 
is the result of a partner- 
ship between Capcom 
and TSR Inc. The role- 
playing game is based on 
the successful Dungeons 
& Dragons game, which 
has developed a follow- 
ing over its 20 years. 

Players can assume 
the role of a fighter, cler- 
ic, elf, or dwarf, who 
together set out as a 
band of adventurers 
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attempting to restore 
peace to the Republic of 
Darokin. They travel 
through mysterious 
mazes and down multi- 
ple paths, encountering 
legendary monsters and 
dragons. Each character 
is adept at 24 different 
attack maneuvers and 
can gather supplies and 
information. 

Eco Fighters engages 
players in a mission to 
save a planet. The main 
characters are Ice; his 
sister Naneh; their un- 
cle, Dr. Moly; and Kernel 
Goyolk, president of the 
Goyolk K.K. space cor- 
poration. Ice and Naneh 
must defeat Goyolk and 
his army. Players can 


use an energy ball, long- 
range hammer, slashing 
laser sword, or the scat- 
ter-bomb to defend 
themselves and advance 
their mission. 

Super Street Fighter II 
Turbo is populated by 
new bosses and more 
powerful characters in- 
volved in fast and furious 
fighting action. The new 
Super combo move can 
be activated only when 
the meter at the bottom 
of the screen is fully 
charged; standard fight- 
ing techniques are used 
until the meter is full. 
Look for 16 characters: 
the eight original fight- 
ers, four bosses, and four 
super bosses. 
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System II consists of 
an A-board for hardware 
and a B-board for soft- 
ware. Changing the B- 
board down the road is a 
snap. Dedicated units 
include the Q-Sound 
audio system for a realis- 
tic, three-dimensional 
effect. When new titles 
are purchased as a B- 
board, operators can 
either keep the old title 
or return it for credit on 
new games. 

For more information, 
or distributor referral, 
write Capcom USA, 475 
Oakmead Parkway, Sun- 
nyvale, CA 94086; (408) 
774-0500; FAX (408) 774- 
3995. 
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Trio of Kiddie Rides 


Carousel International 
adds three new kiddie 
rides to the company’s 
lineup: Champion Horse, 
Sleek Streak Sports Car, 
and Sammy Saurus Din- 
osaur. 

The Champion Horse 
is a faithful reproduction 
of an all-time favorite 
kiddie ride with a gen- 
uine Western saddle and 
bridle, plus a reliable 
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ride mechanism. The 
standard coin box with 
heavy-duty security cover 
is included. 

Realistic sound effects 
highlight the Sleek Street 
Sports Car, a blue and 
white racer with high- 
security coin box featur- 
ing dual coin chutes. The 
base is blue and white 
with neon-colored letter- 
ing. 


Sammy Saurus Dino- 
saur stirs the imagina- 
tion in a return to pre- 
historic times. The color- 
ful and friendly green 
dinosaur beckons chil- 
dren with jungle sound 
effects. The standard 
coin box with heavy-duty 
security cover is at- 
tached to the yellow and 
green base. 

All three models fea- 
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ture operator-adjustable 
price per ride and time 
controls. 

For more information, 
or distributor referral, 
write Carousel Interna- 
tional Corp., P.O. Box 
307, Eldon, MO 65026; 
(314) 392-7122; FAX (314) 
392-7125. 
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Grippit Crane 


Micro Mfg. branches 
out into a new market 
with the Grippit Crane, a 
one-player upright model 
with a dark blue cabinet 
and deep prize bay. 

Features include oper- 
ator-adjustable time and 
pricing, wide prize door, 
and joystick/button con- 
trols. The cabinet is stur- 


PLAY METER 


dy, with top-quality com- 
ponents inside. Options 
include sound and light- 
ing, a ticket dispenser, 
and a bill acceptor. 

For more information, 
or distributor referral, 
write Micro Mfg., 535 Old 
Nashville Hwy., LaVergne, 
TN 37086; (615) 793-5510; 
FAX (615) 793-5512. 


PES LET Be Ey ERI a ae SSH Veg ALR PY 
Solitaire Challenge 


Dynamo Ltd. intro- 
duces Solitaire Chal- 
lenge, an upright video 
designed for both arcade 
and street locations. 

Based on the tradition- 
al card game, Solitaire 
Challenge asks players 
to play out the hand and 
compete against the 
clock to win. An interac- 
tive voice and dramatic 
sound effects add excite- 
ment. 

Players can choose 
from 24 card decks, 12 
playfield colors, and a 
near-infinite number of 
card combinations. Free 
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games are awarded for 
SUCCESS. 

Operator-friendly fea- 
tures include a $1-$5 bill 
acceptor, 13” VGA high- 
resolution monitor, 
screen saver, and adjus- 
table pricing. The game 
is not a gambling device; 
it is accepted in all 50 
states. 

For more information, 
or distributor referral, 
write Dynamo Corp., 
2525 Handley-Ederville 
Road, Richland Hills, TX 
76118; (800) 527-6054 or 
(817) 284-0114; FAX (817) 
284-7606. 
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The Who's Tommy Pinball 


Wizard 


Data East brings Broad- 
way to the world of pin- 
ball with the debut of 
The Who's Tommy Pin- 
ball Wizard. The Tony 
Award-winning rock 
opera “Tommy’ is cur- 
rently enjoying a revival 
with a Broadway run and 
a national tour. 

The soundtrack is nat- 
urally a highlight. In- 
cluded are the produc- 
tion’s 21 hit songs with 
vocals sung by original 
cast members Michael 
Ceveris, Paul Kandel, 
and Anthony Barrile. 

The music is delivered 
via a BSMT 2000 deluxe 
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digital sound PCB. 

The Who’s Tommy Pin- 
ball Wizard features dual 
ramps and spinners, 
triple flipper action, a 
magic mirror, and for 
the first time, flipper blind- 
ers. When the blinders 
are closed, players face 
the ultimate pinball chal- 
lenge of playing without 
seeing what the flippers 
are doing. 

For more information, 
or distributor referral, 
write Data East USA, 
1990 Janice Ave., Mel- 
rose Park, IL 60160; (800) 
542-5377 or (708) 345- 
7700; FAX (708) 345-7718. 
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NBA JAM Tournament Edition 


Expanded and updat- 
ed player rosters are at 
the heart of Midway's 
NBA JAM Tournament 
Edition. Instead of only 
two players from each of 
the league's 27 squads, 
this version of the popu- 
lar basketball-themed 
video offers five. 

In addition, eight dif- 
ferent strengths have 
been added for each of 
the on-screen athletes, 
including speed, dunks, 
three-point shooting ac- 
curacy, passing power, 
steal ability, blocking, 
and clutch performance. 

Tournament Edition 
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allows players to select 
the same team match- 
ups, aS well as make 
halftime substitutions. 
The game's designers 
have added four times 
the number of power- 
ups and secret moves. 
Other features include 
a special operator-selec- 
table Tournament Mode 
for straight-ahead, no- 
power-up play, and 
other hidden surprises. 
For more information, 
or distributor referral, 
write Midway Mfg., 3401 
N. California Ave., Chi- 
cago, IL 60618; (312) 267- 
2240; FAX (312) 267-8435. 
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Merlin’s Mirror, Progressive Jackpots for Tic Tac Toe and Skee-Ball 


Skee-Ball introduces a 
winner-every-time chil- 
dren’s redemption game 
in Merlin’s Mirror and 
new features for both Tic 
Tac Toe and Skee-Ball. 

Merlin’s Mirror offers 
medieval castle theming 
and a cast of comical 
characters. As children 
stand in front of the mir- 
ror they magically grow 
taller, then shorter, thin- 
ner, then fatter. It is 
reminiscent of carnival 
or midway fun houses. 
Dimensions are 29” wide 
x 24” deep x 72” high. 

Two new options are 
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now available on Tic Tac 
Toe games: a double tic- 
ket bonus round and a 
progressive jackpot fea- 
ture. During the first 
round of play, players 
roll their balls into the 
playing field, trying to fill 
all nine holes before 
their time is up. If suc- 
cessful, players enter a 
bonus round and win 
double the number of 
tickets by completing the 
flashing tic tac toe pat- 
terns. 

The progressive jack- 
pot allows them to win 
additional tickets when 


completing the bonus 
round challenge. A col- 
orful jackpot sign dis- 
plays the number of 
extra tickets that can be 
won. The jackpot in- 
creases in value each 
time a coin is inserted 
into one of the player 
stations. 

Tic Tac Toe progres- 
sive jackpot kits contain 
the jackpot sign and all 
hardware needed to add 
this feature to existing 
games in the field. 

There’s also a progres- 
sive jackpot that can be 
added to existing Model 
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S Skee-Ball alleys. It 
keeps track of extra tick- 
ets players can win if 
they achieve the jackpot 
score determined by the 
operator. 

The jackpot can be 
linked to as many as 12 
alleys; it increases in 
value every time a coin 
is inserted into any Skee- 
Ball player station. Kits 
are available. 

For more information, 
or distributor referral, 
write Skee-Ball Inc., 121 
Liberty Lane, Chalfont, 
PA 18914; (215) 997-8900; 
FAX (215) 997-8982. — 
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Hollywood, Pirates’ Treasure, ShowTime, Police Van, School Bus 


It's a busy time at 
Coastal Amusements, 
where several new prod- 
ucts are coming to the 
marketplace: the Holly- 
wood coin pusher, Pi- 
rates Treasure rotaries, 
ShowTime animated pup- 
pets, and transportation 
series of kiddie rides 
that includes the Police 
Van and School Bus. 

Hollywood is as flashy 
at its namesake and fea- 
tures movable skill coin 
entry, double ticket- 
stack capacity, Holly- 
wood sound track, anti- 
cheat package, playfield 
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diverters, and a ticket- 
every-time option. The 
game is offered in one-, 
two-, or four-player mod- 
els. 

Pirates’ Treasure is a 
new Self-loading rotary 
available in both one- 
and two-player models. 
The game features a pro- 
grammable rotary that 
dispenses two different 
size capsules onto a mir- 
rored playfield. Included 
is a sound track and 
ample storage space for 
prizes. 

ShowTime offers sing- 
a-long fun with life-size 


puppets. Children can 
choose from two differ- 
ent characters and ac- 
company their puppet 
friend in singing one of 
12 children’s songs. The 
microphone is easily 
accessible, located on 
the side of the unit; a 
ticket dispenser is op- 
tional. Dimensions are 
27” wide x 27” deep x 76” 
high. 

Coastal’s transporta- 
tion series includes the 
familiar yellow School 
Bus and blue Police Van 
that can accommodate 
two children at a time. 
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Speakers are positioned 
inside the vehicles for 
maximum sound effect. 
The rides are gear-dri- 
ven and have operator- 
adjustable coinage and 
timers. Dimensions are 
40” long x 25” wide x 57” 
high. 

For more information, 
or distributor referral, 
write Coastal Amuse- 
ments Inc., 601 Prospect 
St., Lakewood, NJ 08701; 
(908) 905-6662; FAX (908) 
905-6815. 
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Windjammers 


Data East introduces 
the second Neo-Geo 
game cartridge with two- 
player competitive ac- 
tion. Windjammers is the 
ultimate disc-throwing 
game where characters 
from six countries face- 
off head-to-head to be- 
come champion. 

Players can choose 
from six different courts 
for game play. Bonus 
stages are included; 
point value depends on 
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where the goal is placed. 

The game features 
sky-high throws, net- 
trimming shots, and 
secret maneuvers. Points 
for each goal change in 
every stage; players can 
buy-in at any time. 

For more information, 
or distributor referral, 
write Data East USA Inc., 
1990 Janice Ave., Mel- 
rose Park, IL 60160; (708) 
345-7700; FAX (708) 488- 
1493. 
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RD3 SuperBike 


FunTecnic unveils the 
third model in its RD 
line of kiddie rides: the 
RD3 SuperBike. Each 
ride in the line features 
a caricature of an animal 
or product, matched 
with an in-character 
base design. Special mu- 
sic completes the pack- 
age. 

All RD kiddie rides 
feature heavy-duty mo- 
tors and gear boxes and 
fully digitized sound and 
control boards. In addi- 
tion, the rides have a 
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built-in transportation 
handle and are fitted 
with resettable circuit 
breakers to protect 
against electrical mal- 
function or ground fault. 
Dual coin mechs are 
included, as well as a 12- 
month warranty. 

For more information, 
or distributor referral, 
write Fun Tecnic Inc., 
Airport Plaza, 7370 N.W. 
36th St., Suite 415-G, 
Miami, FL 33166; (305) 
592-5932; FAX (305) 592- 
6041. 
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Kiddie Ride Series 


Kiddie Rides & More 
offers a kiddie ride 
series with six new mod- 
els: Speed Boat, S/S 
Moto, Wave Runner, 
Namu Whale, Pony, and 
Pepe the Dino. 

All the rides share 
common features, in- 
cluding bright colors, 
interchangeable bodies, 
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double coin mech entry 
box with high coin ca- 
pacity, three horsepower 
belt-driven motor, front 
and back movement, 
and a one-year warranty. 

Each ride offers sound- 
related music. The Wave 
Runner, for example, has 
Beach Boys’ music to 
accompany the rides 


movement. All the rides 
are made in the United 
States with U.S. compo- 
nents. Other rides are 
available in the series; 
custom manufacturing is 
available. 

All rides except Pepe 
the Dino are pictured on 
the company’s deluxe 
base; Pepe has the regu- 


202 





lar base. 

For more information, 
or distributor referral, 
write Kiddie Rides & 
More Inc., 2739 W. 79th 
St. Bay 10, Hialeah, FL 
33016; (305) 557-8356; 
FAX (305) 558-5694. 
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Happ Controls Inc., a 
leading manufacturer in 
the electronic controls 
industry, has released a 
new 52-page catalog. It is 
user-friendly and loaded 
with new items. 

The catalog features 
detailed pictures and 
dimension drawings of 
the entire line of Happ 
products, including joy- 
stick, pushbutton, track- 
ball, and driving con- 
trols, and more. 

The various product 
lines are detailed with 
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reference information 
including sizes, con- 
struction details, fea- 
tures, plus other impor- 
tant facts. Buyers will 
find the 1994 Happ cata- 
log ideally suited for 
ordering either standard 
or custom-manufactured 
controls. 

For your free copy, 
contact Happ Controls 
Inc., 106 Garlisch Drive, 
Elk Grove Village, IL 
60007; (708) 593-6130 or 
FAX (708) 593-6137. 


U-Lift pool table mover 





United Recreation 
Equipment Inc. intro- 
duces the U-Lift, a lifter 
designed to lift and move 
pool tables for special 
events and then store 
under the table. 

The unit, designed to 
allow one person to 
move a pool table, fea- 
tures a detachable lever 


handle, a three-inch lift, 
heavy duty casters, and a 
locking pin in lift posi- 
tion. 

For more information, 
contact United Recre- 
ation Equipment Inc., 500 
Monmouth Ave., Pine 
Beach, NJ 08741; (908) 
349-2478 or FAX (908) 
341-2524. 


Debit reader cleaning cards 


KIC Products intro- 
duces PreSat-brand deb- 
it reader cleaning cards. 
These double-sided cards 
clean the magnetic read- 
er head and whole track 
in one pass. 

The debit reader clean- 
ing cards are slightly 
thicker for better clean- 
ing performance. Their 
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soft, compressed fibers 
are effective on all insert 
and swipe readers. 

For more information 
and a free sample, con- 
tact KIC Products, 616 
Union St., P.O. Box 56, 
Peterborough, NH 03458; 
(603) 924-6205 or FAX 
(603) 924-7663. 
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CONVENTIONAL ACTUATOR 


Wico Corp. introduces 
a patented, floating two- 
piece actuator designed 
to give players the con- 
trol they need on new 
video games. 

Conventional joysticks 
do play well on the new 
generation of video 
games because the nor- 
mal action required to 
play necessitates rapid 
joystick control. This 
rapid control causes the 
players to rotate the joy- 
stick handle, which in 
turn activates one or 
more of the switches 
mounted on the joystick. 
This unwanted switch 
actuation does not allow 
the player the delicate 
control he needs. 
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FLOATING ACTUATOR 


Until now, all actua- 
tors were a solid-shaped 
piece of plastic held in 
place under spring ten- 
sion with an “E” ring. The 
friction created between 
the “E” ring and the ac- 
tuator did not allow the 
actuator to move freely 
when the handle was 
rapidly turned. 

The new floating actu- 
ator completely elimi- 
nates any friction be- 
tween the actuator and 
the “E” ring. Since the 
“E” ring no longer touch- 
es the actuator, unwant- 
ed switch actuation has 
been totally eliminated. 

For more information, 
contact Wico at (800) 367- 
9526. 


Vendor Easy Lift 





Nortech Engineering & 
Manufacturing intro- 
duces the new Vendor 
Easy Lift. This lift is de- 
signed to make lifting 
and moving vending ma- 
chines a breeze. 

It is especially useful 
for moving vending ma- 
chines for cleaning or for 
removing and inserting 
one machine from a 
bank of machines. It’s 
easier and less expen- 
Sive to use than a pallet 
jack. The Vendor Easy 
Lift weighs less than 55 
lbs. for easy transport 
from one location to 


another. 

To use, just center it 
under the vending ma- 
chine, push down on the 
handle (requires less 
than 50 lbs. of pressure), 
and the machine gently 
rises off the floor onto 
the lifter. Inserting a 
safety pin keeps the 
machine secure when 
moving across rough ter- 
rain. 

For more information, 
contact Nortech, 108 S. 
15th Ave. West; P.O. Box 
338, Virginia, MN 55792; 
(218) 741-6075, (800) 542- 
6372, or (800) 521-6372. 





Peninsula Vending has 
acquired one of Amer- 
icas most popular li- 
censes for a new line of 
stickers—Hanna-Bar- 
bera. Included are the 
Flintstones, Scooby Doo, 
Droopy, Jetsons, Swat 
Kats, Yogi Bear, Tom & 
Jerry, and others. 

The first release in- 
cludes 10 cartoon de- 
signs featuring Hanna- 
Barbera characters. Soon 
to follow is a series fea- 
turing the Flintstones— 


204 


Fred, Wilma, Betty, Bar- 
ney, Pebbles, and Bam- 
Bam. 

The third series is 
called Droopy, Master 
Detective, all about hang 
dog Droopy’s adventures 
into crime solving. 

For more information, 
contact Peninsula Vend- 
ing Inc., 3801 Charter 
Park Court, Suite C, San 
Jose, CA 95136; (800) 266- 
3589 or FAX (408) 978- 
9694. 
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CLASSIFIED 


Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support 
and supply firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. 
The deadline is usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send 
ad orders to Play Meter Magazine / P.O. Box 24970 / New Orleans, LA 70184 or FAX: (504) 488-7083. 

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all 
complaints. 












66 en 499 READERS/ SENTE KITS 
your old We do not knowingly accept GIMMIE A BREAK 16§ 
ads for copies or licensed MINI GOLF 125 





KLOP P games involving a third party. 


We do not print prices on 
at the factory games currently in production. 
MANUAL y, We encourage advertisers to in- 
am me clude their name, address, and 
phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 
companies that we receive 
mutli-complaints about. 


CALL (813) 855-6789 PLAY METER 


KLOPP INTERNATIONAL, INC. 


225 Dunbar Court — Oldsmar, FL 34677 MAGAZINE 


STOCKER I2z$ 
NIGHT STOCKER 125 
SPIKER 99 

HAT TRICK 129 
TRIVIAL PURSUIT 99 










C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 






Fast Ssivica — Call For Details 








Ne:ship coin-op locks 
and accessories fast. 


Mi integrated production and assembly 

LAI's Locks can be ordered to 

operate on your current key Codes TT 
since, LAl's Locks are compatible Vi 
with most High security, as well as, ) | 






















Panel Guard 


Tubular type system, ie: Baton, ESD, 

KD, Ace, etc. 3 
HM Choice of custom locks, common key 7 ——-— a) 

systems or restricted key styles Fe = 
HM Manufacturer of a complete line of is 



















High Security Padlock 
inside Protective Shield 


coin-op security accessories. 
M@ Manufacturer of security products 
for laundry; also, bill and coin 
counting equipment. 
























For a full-color product catalog, call Toll Free from 
USA, Canada and Mexico: 


1(800) 422-2866 


a: ie 7251 Garden Grove Bivd., Suite M 
= Garden Grove, California 92641 
dooays Said 373-2993 











Full Metal Jacket 
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WAN SVB 
NEW CATALOG y, = 
SUST PUBLISHED? 5 


AND T's 


FREE! 


702-369-5515 


BC-9 Conversion Kit : 
SAVES HUNDREDS OF DOLLARS CONV ERS ION 
KIT 


FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 ’ fet iT ih YP) 


- $1/$5 Acceptance \\ Hy 
- Solid state, self-diagnosing computer PAR AD ‘wi, Si 7 7 ‘ 
- Installs in minutes 


To Order Call: 
616-245-8235 Oe "aon ONNECTION 


AMUSEMENT 


Your Single Source for Nearly Everything New 


¢ Representing more than 30 Major Manufacturers of 
New Redemption and Amusement Equipment 


¢ We are the Largest Refurbisher in America with the 
Biggest Facilities, the Most On- Staff Technicians, 
the Largest & Most Diverse Inventory 


¢ 1-1/2 Acres of Warehouse Full of Equipment 
(60,000 sq. feet) 


¢ Full-Time Service & Parts Dept. Ys fa em fio ro) 7 
¢ Save up to 50% on Freight 
using our Truck Fleet <a =S ge 


ION 


You've Gotta See it to Believe it 
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¢ We Warrant 
Everything We Sell 





All New Calf Roping Ride = Casino Equip. 





— KWM 100 
sa == O95 DROP COIN 


Mark Your Calenders NOW!! 


Thursday, March 23rd 
Friday, March 24th 
Saturday, March 25th 


Reno 


Covention Center 
Reno, NV 


For more information, contact: 
William T. Glasgow, Inc. 
16066 South Park Ave. 


South Holland, IL 60473 “Tow S 14. OF men 


(708)333-9292 Yan volume ardets 
Fax (708)333-4086 MONARCH 


1-800-462-9460 


EQUIPMENT 


or Rebuilt in the Amusement Equipment Business 


¢ Free Consolidation of Containers for International Shipment 


ND CQ 
e © 
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¢ We'll Take Your Used Equipment on Trade 


¢ We Buy Any Used Amusement 
Equipment in Any Condition 







MUSEMENT 
UIPMENT 
XCHANGE, INC. 

1203 5th Avenue © Rock Island, Illinois 61201 


TEL (309) 788-0135 © FAX (309) 788-0148 
(800) 647-5060 





Original Original tf 
Gilley's Bull Lawrence Welk fe 
Bubble Machine 


Simply Come and See Sue Yourself 


Panel Kits Are 


444 COIN CHUTE “~ 


Also Available With Elecrtic Switch 


ACCEPTS: 

e All U.S. Coins 
e Canadian Coins, including Loon Dollars 
e Mexican 1, 2, 5, & 10 New Peso Coins 
¢ Monarch's Unique High 

Security Tokens a : 
e & Over 100 Coins from . 

other Countries ‘ es High Securi 


ee 


ot oa 
VISA 
CULL 


y 


KIDDIE RIDES & MORE INC. 


2739 W. 79th St., Bay 10 ¢ Hialeah, Florida 33016 


1-800-676-0231 or 1-800-255-6559 
FAX: 305-558-5694 


For More Information, 
Prices and List of 
Other Rides...Call NOW! 
— Ask for David Vega — 


VOLUME DISCOUNTS 
ALSO: Call for USED Kiddie Rides 
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WHAT THE Most SUCCESSFUL 
BUSINESS PEOPLE ARE 


WEARING Ago THIS YEAR 








11th Annual 


BILLIARD CONGRESS 
OF AMERICA 
INT’L TRADE EXPO 


Sands Expo & Convention Center 
Las Vegas, Nevada 
July 21-23, 1994 





* Featuring Everything in Pool/Billiards, Accessories, Game Tables, Darts, Juke Boxes 


and many new Home Recreation Room Products. 
* Over 250 Exhibiting Companies, more than 600 Exhibit Booths, Educational Seminars. 


* This is the Expo for Retailers — Wholesalers — Room Proprietors — Amusement Operators — 
and Related Businesses. 


* TO QUALIFY FOR FREE PRE-REGISTRATION, 
LEGITIMATE BUSINESSES ONLY ATTENDEES MUST ALREADY BE BCA BUSINESS 
NOT OPEN TO GENERAL PUBLIC. MEMBERS IN CLASSIFICATION IN WHICH THEY REGISTER. 


ae PRE-REGISTRATION MUST BE RECEIVED NO LATER THAN JULY 10 —————————— 
EXPO PRE-REGISTRATION 


%& NON-MEMBER: Include check with pre-registration. 
Note: After paying registration fee, Non-members 
will receive one coupon per registering company, 
worth $50 credit when applying for BCA 
membership at this year’s Expo. 
PRE-REGISTRATION: $50 per company. 
ON-SITE REGISTRATION: $60 per person. 









* BCA BUSINESS MEMBER: 
Retailer, Rm. Proprietor, Amusement Operator, 
Wholesaler/ Distributor (associate or voting), 
Mirs. Rep., College, Affiliated Association, 
League Operator. 

PRE-REGISTRATION: No Charge 
ON-SITE REGISTRATION: $25 per person. 



















BCA 






MAIL TO: AMOUNT OF CHECK ENCLOSED $____ iiectass 
Use company letterhead for additional personnel. Member 

CONTINENTAL PRODUCTIONS, INT’L i ale Name Bit lh eh 
.<) 3943 Tambor Road Registrant Name Re ae ae ae ee ee ee 
San Diego, CA, US.A. 92124-3407 = company L, ) , a _ a ) s s | 


LSS SS: ee ee ee SS ee ee ee Address | 
TRADE EXPO HOTLINE a a a a ee ee State mm Zip Livi. i | 

If not USA. | a a a ee ee ee ee | | Phone | CS Oa LE (SS A eee ee (A) | | 

(619) 278-3877 e (619) 278-6523 eg fl ) 


FAX (619) 268-9372 


0 Buyer Classifications (Check One) alerted Classification 
‘ ck e) 
Check here to receive O Retailer O Amusement Operator O Press 
special reduced rate O Chain Store Retailer O Wholesale/Distributor O Non-Exhibiting Manufacturer 
°_ Je ° (2 or More Stores) O Other (Specify) _.---=—EEE——S—«s/).s Other (Specify) 
Hotel/Airline Information. O Billiard Room Proprietor 


PLAY METER 209 MAY 1994 


Complete Video 


Cyberball-2072 Time Killers 

Inthe Hunt Title Fight 

King of the Dragons Virtua Racing Twins 
Knights of the Round WGP 

Laser Ghost Wrestlefest 

Line of Fire X-Men (6 player) 
Martial Champions 


Mortal Kombat (dedicated) Miscellaneous 


Mortal Kombat II (dedicated) Awesome Rat 

Mutant Fighters Bozo 

NBA Jam (dedicated) Cosmogang 

NBA Jam Tournament Jr. Basketball 
SOth STATE COIN-OP | Punisher Monkey Mole Panic 


1-800-424-5050 | Feilef Pitcher UB-OB 
Silent Dragon Sidewinder 
Slam Masters Slug Fest 
Steel Gunner Super Bank It 
: Sunset Riders Whac-A-Mole 
A% Surcharge All games are arcade pieces! On location throughout the USA 


Piles dees: Sat Hakiale Uhlecing: i lacing: Attention Operators: Open Monday - Friday until 11:00pm EST and usually later! 
Call 50th State Coin-Op 1-800-424-5050 or Fax (808) 682-4789 





Spring Specials 


Bay Coin Distributors, Inc. 


132-10 Jamaica Ave. @e Richmond Hill, NY 11418 
Office & Sales: (718)291-5757-8-9 e Parts/Service (718)526-8383 e Fax: (718)739-3805 
Welcome Export Customers...Se Habla Espanol 


PINBALLS: USED SITDOWNS & DELUXE VIDEOS 








UPRIGHTS 





















a Fighting HT ...erecccscserecsennesesscseness “sap ipl 0 hipaa sversabicadsennecueseathins en Grand Prix Racer .............ccsee0. 5995 
soveeeeeeesnsneneeeeseeteesenseneess PTY scccnccsssccnavsstixcacscsiveniimicatenic TOON : 

Mortal Kombat il SUeusUNedeusseeceveseeusesceesees New Tales ria weet EE RT EN, Used ee fhe Seen ND Me eget ree ev eee ay 
NBA Jam I ncerrnnnnneneneereere New | Star Trek (WMS) ....................- ici OF oo ereseseereseseeseseseseeees 

Ortal Kombat ...............sssssessssessesseeees Used | Jurassic Park ..csccscsscsssscescssesseseeee $2395 | Race Drivin’ Cockpit ............... 3495 
og EI ONCON wasic ccc cccunccerarernciacnasicenene oa Twilight Zone ......cccsscscescscesoseesees $2395 | Star Blade ............. ccc cece eee eeee 4395 
eect Wn and | CCIE: EXIMULY cxtnatacscntrssnciassasns $2295 | Cisco Deluxe ....................0000 3995 
Re Be SE sis edhe ecretenncieenarnioes Used hoi sto Black Lagoon..........000- er aoe Moto Frenzy Ride On .............. 3695 
Kits/PCBs Rocky/Bullwinkle ......scssccssssseeeee 705 |e oe seseeceeseeenscsonsens SecE 
Super Street Fighter II Turbo (kit) ........ New | Terminator Il ..............cccccsccssseees $1895 Pn r Lies San Sciataknensaiat coneetetint 
Dungeon & Dragons (kit) ..................... New | Shr WS scsecsccsssscccsscciaccsssscocacecs S1795 | LING OF FICS «cccsecvccasisssavervvvrvavs 1995 
NBA Jam Tournament Edition (kit) ...... New | Cue Ball Wizard ........................ $1795 MUSIC: 
Mortal Kombat Il (kit) ..............:sssesesee0 OW 1 FSP GINS cisisvenciesenckscecdcestaszeacseieces $1895 | -— 
Reaichonn: UF (ND sncsscosssssucouccanesnnvonssscnvanssns New | Dr. Who ccccccccccocccccosecccecceccceeeceee $1795 Rock-Ola Blow Out !! 
Run & Gurr (kit) .........--..sssseseeeseeeeseeeeeees New | Lethal Weapon III ...........cceccsseee $1395 4000 Trilogy................ 2295 
Lethal Enforcer | (kit) ............:scceseeeseees NOW | Fun House ccccecccoccccccoccccocescccccccee $1495 ROGOM 2495 
TE (Kit) ....-.sseeeesseesseeeeeseteesseenes ae CN senses tn ccisisandensixincecaseisins $1495 

PONG i catianckacnatetonn daa alnanvincceatiaded, Use The Wee ANA osc cecceatoss secs cess $1195 | UsedPioneer CJV-55 2 pl ........... 2495 

pron Romrmss FIP GE S MNQUR sieee SI9F THe Giles assscsssiseicanmsinesennecionines $1295 | Used Rowe AMI CD-100 ............ 2995 
pet (PCB & Marque) suseeussteuewonsuessasees $695 - Trek (DE) SES ADELE Ile $1 1 95 Used Rowe AMI Combo & Vinyl em «|| 

unisher (PCB & Marque) ...............0-. $695 Cheslacine $1095 
Martial Champion (PCB & Marque) ... $495 Ri ty Sent bi eccccccccccsccccoccccece 7 dN wi 
sodiliac & Dinosaur (PCB & Marque) $495 ~ shirt bata AMDBIET ....sccreereeeeveees eee rand Né 

arriors of Fate (PCB & Marque) peers $395 Prriitiiriiiiiiiitiiiiiitiiiiiiiitt ttt ttt ty - iol ° 
Street ealiiee ll (PCB & ae hg at 4 BO 1b SEV CIGG sciccicceviiccenievicece $995 wi sliding yes ineatengyiiy A 
Street Fighter Il CE (PCB & 250 , JAMM 
Time Killers (PCB Aneto = $395 | LARGE SELECTION OF $50 PCB.....CALL harness and power supply 





Fighters History (PCB & Marque) ........ 3095 USED REDEMPTION Available--CALL 
WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 
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QUARTERMASTER 





5499-| Murfreesboro Road, LaVergne, Tennessee 3/086 
Ph.: ne 355-9681 © Toll Free: 800-955-9681 ° FAX wa 355-0213 





NEW 8-LINES STARTING AT $1 195.00 


All Cabinet sizes & styles available 


VIDEO GAMES 
Mortal Kombat II ...................080. $3598.00 
SF. CRA soneunimancncmsnann $1650.00 
Rutty Be Guth ccsserssesccscessessonconseseess $2995.00 
PN ISPY TAUVA dcccasecotecseuteaisscnvsacancdvens $3250.00 
DP I: OSS cevnascicrsativeivnertae $850.00 

PINBALLS 
Cue Ball Wizard .................000005. $1950.00 
WG OOF witaieniansiomimexans $2150.00 
PPIRAESOIE cian sewidsaravaerdeshiiensaeeeneeaananies $595.00 
JUKEBOXES 
CD Conversion Jukeboxes 
R-89 R-90 R-91 
ALL TYPES 
KIDDIE RIDES 
CALL FOR LIST 
8-LINES 

Super Cherry Master W-7 
Bank Robbery W-8 
Treasure Island W-|] | 
Dynasty W-15 
New Games P-10 
New Games 2-N-| 





NOW 
AVAILABLE 


SINGLE GAME 


PROGRESSIVE 
BONUS 


Give New LIfe To Any Video Game 


Pushers 
Pool Tables tepals Bde | 
Pinballs 
Darts 


Omegas 





Grayhound 5-N-! 
MINI-PROGRESSIVE 

acewnie BONUS 

* EASY TO INSTALL 


Merit 
Cranes 
Kiddie Rides 
Foosballs 
GTI’s 
Draw 80s 


Top Draw 





OVERHEAD 


BONUS POINTS AWARDED ON SCREEN 


*** ALWAYS AVAILABLE *** 
13" 19" 25" NEW & USED 8-LINES 
TURBO II OMEGA JACKPOT BONUS SMS 80 





CALL TODAY!! 
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Money Handling Equipment 
=-7) and Supplies 3 


New & Used 
Available 






« Coin & Token Sorting/Counting/Wrapping 
- Currency & Banknote Counters 

- Counterfeit Detectors 

- Paper/Ticket Shredders 

- Parts & Service 


Quality and Integrity Since 1925 , 
Dealer Inquiries Invited oat 


ynde-Ordway — (800) 762-7057 


Company Incorporated | (714) 957-1311 


3308 W Warner Ave. * Santa Ana, CA 92704 FAX (7 1 ai 433-2166 













Games of Sheloyville 


1903 Cherokee Lane ¢ Shelbyville, TN 37160 
800-235-5487 


Specializing tn 8-Line and Poker Kits 


UPS Red and Blue Saturday 
Shipments Available!!! 


Remember to call: 


Don’s Video Repair 615/684-7332 


for 8-Line and Poker Repairs 


Micro's Magical Odds Kits 








COMPLETE MACHINES AVAILABLE 


Call/Fax Your Orders -- Felicia Burk or Leanna Clanton 


Used 8-Lines starting at $995 


1-800-235-KITS (5487) 
Our Values Will Save You Money! 
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M & P AMUSEMENT 


(Phil) Se Habla Espafiol (Terry) 
658 West Market St. - York, PA 17405 (Mike) 


(717)848-1846 Fax (717)854-6801 


$100.00 prepays freight on any video game in continental United States 


Super Specials Neo Geo Cartridges Police Fores odes teesuntinic ie adelante phe 
After Burner SId .......secsecessesseensenes 3500 | Art of Fighting ...........csccssssssssssssssseeseess iia... 
“bilan gnung PRONG ci cresiwenersrierccmencors 2100 
Big CHOICE SINGIe CHANG -nrrrnrveeeseen BOR ECU Be cccasstcrcoasacspcassnsonanccepnteaciioinsee 20 | Road Kings .cscecccosscccssscccusscccssseccnscesensees 495 
Cisco Heat sid nape Geena 4495 FRE FI siciscessieseniccenncoicsnanciaceseciianirionnins 40 | Roller Games. ....................................-- 995 
Coin Scan Coin COuUNter ....rrvsssesve-. 495 | Magician Land ...ccssssssssssssssssssssssseeseeeeee 20 | Space Shuttle ..cccccccccccccscsccscssssssssssssen 495 
Schiadipolbue-90' appease naa Bree Wait F5 cicasatiitsenseaan aleaeawataal AS | SPACE SCAN irnssssvisecsverisscasrsnnticive 995 
Final Lap PSIG w.essessesesssseeenensenenescenes 3750 Samurai Showdown 195 WEAIl -seccandeedi ila nichanintelanananvaciadinauiediiamemintens 895 
Final Lap Il S/d ......sssssssssssessenseressesees 9995 Bete en meg f PSTIVIITACOE PUI aancescosrcenssanonnnssacersone 1895 
PNG TG VU scsssiseticricexiuaceeatiimasscasecsons 5995 QUINT -ncvensecsncesacsssossvessecesonsecenvessconsess The SIMPSONS ceseccccsscsccsssvsssecsssssceessen 895 
Four Trac sid POT eve Re ae eC 4995 Super Spy ecccccccccccccccccccsccccccscocescccccccsccces 20 Truck Stop PII APOE Aa 1250 
Galaxy Force SId ....scsssssssssssssseseees AGOO J World Hero ........ccsccsssssernssssseneensssneeneenss SOF Turtles Pim ..cc.cecsssscessssscssscssecssecssecseeene 895 
Gi. RIGS cininnnisnnvhsiicdtntainns 4995 TWHIGKE LONG ssccvsccissssssavccasssossniecenssen 2395 
Greyhound Triple Crane............... 1995 Wanted UAE LEG seras excecenseaeensssosnneanneoniays 1095 
Hoop Shot Basketball.................... 1295 Batting Cages Pacer - Beast Buster . 
DEVI: COPING vss stsitccctssscsrcetsasnsicannanes 895 Big Br atce Triple Crane Videos For Sale 
Knock Downs (like NeW) ........... 2500 Majestic Bumper Cars EEO DOOIGOS: saiccicicsvcacssteaincstatensevtinsniin 395 
Lethal EMTORCOT sssicssisiacssecccsirscsiarenes 2595 Merlin Magic - Out Runners s/d AfterDUrMer UIT srsssssssssesssssssseeesessssesesee 595 
Mortal Kombat i Ded. Game ......... 1695 Suzuki sid with Tower . Virtua Racing Alien eccccccccccccccscscccccccccccecccesecesccosccescccccecs 395 
Moto Frenzy S/d 2 pl csccccsssscosssssesees 4495 Gottlieb Pinballs - Lazer Ghost PE OAS E vissivececicinessivinnrnnccainconienisecaes 395 
NBA JAM (dedicated) Se A 2795 Merlin Magic - Park Rides PAS AUG cistescsciiccecvsanaivtscnenaeiemeneieention 395 
PGRSVE Pilicavcussdneansnccons: 2100 Road Riot s/d - Super Hang On s/d Beast Buster ..........ssssssecssessseeneessees 1295 
Read Mobo 61h sesesiscccusseassvresscctavveees 5495 Carousel Chance - Tin Can Alley ar gabe sesennnnnnnnnnnnnnnusssssssoooonocneennnene 1 en 
Rowe MC-25 Chan er i at oe ales 1250 a “ = eepreee Naser sr Een Pen OeNn oO RUeU RADARS OnE RMRERSINNA SD 
Rowe MC.38 Changer Kit Transport, | Redemption Equip.Specials | championship Sprint nnn 395 
Harness, Power Supply, CPA ......595 | COSMO Ganng....sccsscsscssssssssssssssseensees 2995 | CMASC HQQ....rcssssesssscccsssssesseesnnsessessersen 1295 
Skee Ball 10" Model H ................... 2195 Cracky Crab (Like New) a eee 3750 TM 1) | en ee 395 
Skee Ball 13" Model H .................... 1795 Dump the Ump WAKE. ........ccsssee 2495 Cyberball en eneccccccscsccscecscsccscessscscscssscsessses 395 
Sieo Ball Model fH Green ........... 995 | FID TO Wim .....cecesccescscssscsecscsssecsesseease BOOK F PUAN IQ scssiiensssisccccnssnssvsssvnsunnscssensessenes 395 
Sonic Blast Man (Like new) ...... 8250 | HOOP, Shot Basketball nnn MAR | oldest caicsacccceea S08 
sie Caer CEE gine ee aa poe New York New York cecececcccocccoceccecee SEG FFAG OM savisciarissncrncercstascccrescnnessrecssvesnass 650 
Stract Elubter il Game... 750 | Penny Falls 12 player......ssssssssseeeees 1595 | Heavywieght Champ ..........sssssssesees 550 
Strast Fichist Turbo Kit as asl adid 395 SMS Poker Roll ............ccccccsccccooccoceee F265 0 A NEP ACE i ccsccnsacvivnvcsneasstentincsvenesversans 395 
- Ee eee ene RNR Wacky Gator (Like NeW) «cesses. BI EW cctnssiecttevcaiscecerciccerstecaycracaceeett 395 
STMINALOL GUM sccscsecressssesasscecsasesere 1995 Indy Heat 1150 
Thunderblade $14 nn 1200 Lightning Fighter 08 
Twilight ZOMG PIM ....ssssssseeeessssssssees 2395 Pinballs For Sale Mortal Kombat .esssssssssssssscsscssssssssssssees 1695 
, OCOPGTATION WOME sasisssasrscsssscsssssisnesnevssveses 395 
are One 1395 
Black Knight 2000........csssssssssscecsssssen 995 lag wi Aue seennnnnssocconnnennnnnsssssnonnsennn ae 
Dedicated PC. Boards: | Bits of PinBot immnemniemminn 197 Ie ver Dilthia. 1395 
Wis} Used SCCOS Sores nt an BOE | ROA AROS eciscnecensssnterntenrocsnicie 395 
All Am. Football ........sscsesssssssssseseenesens 100 Creature Lagoon ........ccccccssssscsssssces 1995 DINO DL Atinunneninmcsindienanms 395 
Alter Beast cncvoosssssssceesseseernnsnnesseceeeeee FOE DDO, DO esccvsvcsvsesvinsievecercessavenanseotne 4380 | SWy SIA scccsceccssseniesanossorsensecncssvvvenes 395 
Capt. America .vcsscscsososserseeeseesseesesen BO0  Dhr, WIG vsersscssssrsecceeensneocrenssersosissoresce 1595 | Speed Buggy «...sssssssssssssssessssssssssssnssee 395 
EMPIre City --ssssssssssssssssssssssssssssssssssssees 100 FP CarthshaKer coecccccccsccccscccccccccccccsssssee 1350 | StUNMrUNNETS S/d .........ccceeesccerseeseees 1200 
=e gro aa ae gos. | Eight Ball ChaImp oecssvesvceneenestne ee a ee 395 
Guaterback BP essanestensatnasdsaensnsisiisins 400 IV ING sciccssuasancesnicevsiivnssnestnnsecnastntensiaannees 1350 | Super Off Road wiTrack Pack .......... 750 
him Rock... 400 FN wc ccsinibinctanniaccnveanasnitencsiveveasiaarecsdisenins SOD BP SUPE SPIE vcccccsssccacssicvnssonessnctavsdsvansies 395 
Simpsons ial a ca ita a 195 CSAS SOW vssecincecsisicvsnensccnatonemsnsicns 1095 | Terminator Gul .uu..........sccssscsssssessees 1995 
Super Street Fighter s.cccccccscssss 1 395 PUGS DICOG wvcinccccsssvenccssnsosssacavasansne 2695 | Thunder Blade Fr .uuu.........ccscsssssssssssees 395 
Team Quarterback ......................... 100 SUTASSIC PAIK sisiscicscessccsssssccrcccorsncess 2195 | Thunder Blade S/d ..............cscccceseseees 1200 
THC KW OT ocgcoocooccecoocccecccccccceeeenennnn. 395 Lethal WEADON sssccccsesccsusivecsosessnsscsies REG 1h WOM) sescsbicustesevisepsscccaseceniseivsanteeceusiniedes 395 
TU 100 le IDB POO DIG icisesscnsscccresccsaccssesesucceaasniccsicaicrastes 395 
W.W.F. Superstar ccessccccccssesescssscsssseess 400 | MOusin Around......csecssssssssscssseneeensens S95 FUN SQUACIOM cccccccsessessecsecsccssccecsencssevssecs 395 
WO rld Serie coccccccccccccocccccccocccccccccccceceee 50 PUTO cicecasisencstesnaiaccanacecidarsnastbiassscncensess 695 WHE OC lt ee ee 395 
ol ° 5: | | neo One 395 


WWE Superstar ...........ccccssccssccssssessees 395 


(717)848-1846 Fax (717)854-6801 
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MICRO MANUFACTURING INC. 
N O TIC E 
MAGICAL ODDS,. BUYERS 


Micro Manufacturing Inc. holds the Trademark (name) and Copyright (symbols & software) on the Magical Odds ,, and 
Magical Odds Grand Prixys games. 


There is a copy board and plexi that have been circulating in the industry. This board and plexi infringe upon the Trademark 
and Copyright held by Micro Manufacturing Inc. 


The original board is 15" x 9 1/4" in size and blue. Also, on the board, there is a black sealed chip approximately 1" x 4" with the 
name Magical Odds @@ engraved on it. 


The copy board may or may not have our name, Micro Manufacturing Inc. written in the attract mode. The Double-Up 
game may have also been changed. In some versions there is a lady, but, she doesn’t strip, and the cards do not have graphics 
‘ (Kings, Queens, Jacks, Etc.) 


We have found that these boards tend to malfunction often. Our service department will not repair copy boards. 


Don’t get caught with a copy game that your customers will not enjoy. 
Don’t get caught with a copy that may cause you legal problems. 
Don’t get caught with a copy that we will not repair. 

Don’t get caught with a copy that may cause you problems. 


Stay with the original board and plexi. 


Thank You, 
The Management and Employees Of Micro Manufacturing. 


MICRO MANUFACTURING BRINGS YOU 
TWO GREAT GAMES FROM PAL! 


y 


(gad = 
au 
i! j ) 4 U — ; | | 
) ; aK \ ae ‘ | 
| Ree le ally “ell te SINe \t rT | 
ie s] F — : aah 2 ta at) 3 Me 
: 0 | rene > Pare 4 2 f 
~~ x q ee .A¥ : : BAR ei) + 
IONIC ee <i} EF --f] ODDS 
=). “ a a es ia > f >: 
Seo | 7B — oe : i eee: yt aie am te 
a= _——— a | a AR =o ts 


FEATURES ————ae cli FEATURES 


= 8 2 Ai 

NUMBER FEVER es — |] LEXSTRECTIONS | Yas RED JOKER BONUS 
Get three of any 4 - ¥ Catch a Red Joker 
symbol in a row ; 2 ; and win 
and start the i Seen = Bonus Points 
Number Window <a — i 
spinning! e | i JOKER FEVER 

a ais | t] = Fever Spins are 
PAIR CHANCE 3 —) awarded when 
If the Number : _— || ae three Jokers 
Window stops with = = appear in 
two pairs of numbers, | a row. 
a special win | 
is awarded. 








BOTH GAMES FEATURE 
* Special Color Odds * Hi/Lo Double-Up Game * Superb Graphics and Sound * 


For amusement only. Not for sale or use in States or Municipalities where prohibited by law. 





Mic RO MAN UFACTURIN Ga IN CSC 
535 Old Nashville Hwy. LaVergne, TN 37086 (615)793-5510 Fax: (615) 793-5512 


1-800-277-6136 DELIVERY AVAILABLE FOR ALL PRODUCTS 


MICRO MANUFACTURING INC. 
YOUR WINNING HAND 








The New 
MICRO 
7’ Pool Table 


WING GAMES 
os a Rtn pth a as 


4 Skill Chance (W-7) 
|} Bonus Chance (W-8) 
4 Lucky Gold (W-10) 
Lucky Star (W-11) 
Lucky Bingo 
Lucky Girl 
Lucky 75 


LONE STAR 
DRAW 


TEXAS 
REDEMPTION KITS 


nN i SHE | AVAILABLE 
GAME Choice of Double-Up |b 


Based on the or Progressive Hi/Lo : 3 TYPES OF : FOR ALL GAMES 
Turbo Poker II. § | 


on: : *INCLUDE* 
: Auto Bet | UB -UP .... | 
This game complies | ee Ye HE DO LE even || PLEXI, HARNESS, 
with ; Enhanced Statistiés’ 1k FREE PLAY BOARD, 
Texas Redemption | Ticket Dis Canad BUTTONS, 


Laws. 4 Capabili and MANUAL 


TICKET 
PRINTERS 


These printers 
meet redemption 
regulations in 
many states. 


| 18" MINI CABINETS 


| SIT DOWN 
| ‘CABINET 
Full Size 19" 
Plexi and 
: Monitor 
pe dE : | Flip-Up Button 
| E VLT STYLE 5 
DYNAGAMES) — OPrIONAL || cnaplls'RBounn | 
CHERRY BONUS _ Dollar Bill Acceptor | = ADVANCTURES || SERVICES PROVIDED 
en { Evaluation Lampé.} | | FEVER MODE “> he 
CHERRY BONUS; Loken Dispenser tT wa SOFTWARE 
cket Dispenser\y | | CAN NOW BE UPDATED 





available 





DELIVERY N OW AVAILABLE! 


For amusement only. Not for sale or use in States or Municipalities where prohibited by law. 


MICRO MANUF AC TURING INC. 


535 OLD NASHVILLE HWY. LAVERGNE, TN 37086 (615) 793-5510 FAX: (615) 793-5512 





AFTER HOURS TECHNICAL SUPPORT (615) 862-9224 


1-800-277-6136 


High Performance, Security 
and Reliability From 
Kevin Sharp Enterprises. 


Authorized Distrioutor of Mars Dollar-Bill Acceptors 


Mars Electronics International Mars Electronics International 


GL5 Series Bill Acceptors | VFM5S Bill Acceptors 
> Heightened Security > Programmable 

> Superior Performance > Lighted Bezel 

> Fast Bill Transport P Builf-in Diagnostics 


Kevin Sharp 1-800-624-3779 


(615) 895-9099 
EMPERT Rist's: . ANC. 
264 River Rock Bivd., Suite B, Murfreesboro, TN 37129 Fax: (615) 895-9184 
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W117 "Lucky Bank" 


Roulette Bank Bonus Game 
Double-Up Bonus Poker Feature 
3 Tyoes Of Double-Up Games 






oY 





~ COMPLETE GAMES 
CALL ae | 









FREE 
DELIVERY 


QUANTITY 
DISCOUNTS } be 





Kevin sharp ities INC. 1-800-624-3779 
264 River Rock Bivd., Suife B (615) 895-9099 
Murfreesboro, IN 37129 FAX: (615) 895-9184 
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The Game Exchange 


Used Games 


After Burner 

Battleshark 

Capt. America(25") . 799 
Johnny Rock(33") ..4499 
Lethal Enforcer(19")1799 
Mortal Kombat 

Mor. Kombat II(25")3299 
Samurai Showdown 999 
Simpsons(25") 799 
Space Gun 

Space Pirates(33") .4499 
Street Figher Il 

Street Figher Il C.E.. 899 
X-Man (6 Player) ....3299 


15930 Alum Creek Dr. : 


p | 


- Creative Sound Effects 
- Lights and Buttons 
- Smooth Motions 


PLAY METER 


Sitdown(Used) 
Afterburner 
[2 A eee 
Choplifter 
Cisco Heat 
Galaxy Force 
Grand Prix Star 


Spy Hunter 
Star Blade 
Star Wars 
Steel Talons 
Thunder Blade 


Redemption(Used) 


Bingo Reno (2P).... 1799 
Can Crusher 

Clown Around 

Cosmo Gangs 

Dump the Ump 

Ghost Town 

Lasertron (6P) 

Neck -n- Neck (6P) ... Call 
Perfect Landing 

Pro Quarterback.... 1999 
Rock-n-Bowl 
Shoot-to-win 

Starburst 

Super Shifter 


P.O. Box O9598 -: Columbus, Ohio 4320¢ 


(614) 258-2933 


"Quality" 
THATS US 


We Are 
America’s 


International 


see se ewe ns - 
’ #@ SkyCopler- . 


- Gel Coated For Durability 
- High Grade Components 
- Service to Meet Your Needs 


Corporation 


P.O. Box 307 - Eldon, Missouri 65026 
Tel.: 1-800-325-3353 - FAX (314) 392-7125 
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MARS 
ELECTRONICS 
INTERNATIONAL 


GL 5 Bill Acceptors 


+ Highest Security + Up Stacker 


+ Mars Exceptional Down Stacker 
Acceptance of Bills $: Sodio: 

+ Stacker Kits for VFM5S 
Now in Stock 


+ Instructions 
Included 


¢ Fast Turn-around 
Mars Repairs 


+ $1, $5, $10, and 
$20 Acceptance 





— Many Models In Stock - 
VFM2, VFM3, VFM4, VFM5, and GL5 


MARS Authorized Service Center 


LDV 


120 Southwest Drive +» Spartanburg, South Carolina 29301 
Telephone (803) 574-0162 + Fax (803) 574-7680 



















Used Jukeboxes 
Cleaned and location ready 


Top Music Company 


3656 Government Blvd. * Mobile, AL 36693 


205-661--2020 


COINS or BILLS 
Count/Sort/ Wrap 













SEEBURG 


R 175 5 Several Older Models 
OT ccsnecsuveccevessts WED FRONT dcsescencvsanicens : WURLITZER 


Several Older Models 


eocesccccescessesess oI FTI"WOS casccscsccesssesss Terms on Jukeboxes: 
CTI Console...... 300 R-92 Combo (6)... 1850 1/2 cash, balance 


FAS cncnuisinaanewarnas 325 R-93 Combo (6)... 1850 C.0.D. 


PARTS—REPAIRS 


ABC COIN (214)377-7100 
8524 Fifth St. - Frisco, TX 75034 









QUALITY CRANE COMPONENTS 


Make All Types of Cranes Kits--Watch, Candy, Jumbo, or Regular. 


Crane Mech. 
$299.00 


Nylon Gears 





Crane Kits 
$649.95 


Switch Selectable For Joystick or 


Candy Crane 
Conversion Kits 


$775 Bronze Bush. 


Two Button Crane. Coin Up, Time of 
Play, Output for Ticket or Baseball 
Cards. Has Error Code Display. 


one ° Chrome Shafts 
Play til eer Cabinet Top Rail 


feature Spacing is 21 5/8" 
Runs on 1/2" Rods or Metric Rods 





Crane Mechanism Will 


Operate With Relay Look At These Features 
Typ e Con tr ol 8 nisi ds * Joystick or Two Button Operation »*26Coin/Dollar Setting Options 
& Sized To Fit * 3 Came Types * 7 Time of Play Settings 


Cobine f, * 4 Ticket Dispenser Options * LED Display: 
A ny abin * Micro Processor GameBoard Number of Games & Error Codes 











Operators Don't Throw 


Away or Store Your Empty Call For Details and Pricing To Fit Your 
or Non Working Cranes Put 


Specific Requirements 
Them To Work 


KIT INCLUDES: OMNI PRODUCTS 


Joy Stick, LED Display, Crane Mech, Computer 


Board, Counters, Wire Harnesses, Power 4 ] 7 =5 a ] -] 5 0 5 


Supply and Transformer. 
Manufactured in the U.S.A. MINIMUM ORDER $25.00 


ILLUMINATED 
BUTTON 
WITH 
SWITCH 


CRANE COILS 
175-180 OHM CRANE CLAW 5.00/EACH 
8.50/EACH 169.95/EACH OR 4.95/EACH 
7.85INLOTS OF 12 /\154.95 INLOTS OF 10 2 FOR 9.25 4.50 IN LOTS OF 12 
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Serving the 
world's coin-op & 
billards needs 
for over 6O years 





HS oO Ee noe" 
G ae Tee Pine Neo 
\ G : 
wniteme nroree’ |. Vide® 
Letne Kom 
Mor 
pall 
ew ve Pins ; 
ee i Beery, Wj 
ope - ee 
Wire? 


A Nuestros Estimados Clientes en 


PUERTO RICO 


Comunicamos que, como siempre, estamos a vuestras ordenes 
Para proveerlos con todo tipo de: 


Maquinas de Entretenimiento - (Videos, Pinballs,Simuladores, Gruas) 
Kits de Conversion - (Originales, Completos) Cartuchos Neo-Geo 
Partes - (Repuestos - Components - Accessorios]) 

Juke-Boxes - Rowe/AM I, (Belloneras) 

Maquinas Vendedoras Automaticas - (Cafe, Soda, Golosinas, Cigarrillos) 


Para mayor informacion; por favor llamar (o Enviar fax) 
*#*#*#NAUCHasS Gracias por la Continuidad de Vuestros Negocios **** 


BETSON / IMPERIAL EXPORT 
303 PATERSON PLANK ROAD 

| CARLSTADT, N.J. U.S.A. 07072-2307 JOE MIGUELES - (Ext. 374) 
Phone (201) 438-1300 Fax (201) 438-1811 CARLOS MOLINA - (Ext. 373) 


IMPERIAL INTERNATIONAL (Parts Division) 


IMPERIAL 621 WEST ROUTE 46 


ear ee hn A HASBROUCK HEIGHTS, N.J. U.S.A. 07604 GEORGE MONTALVO - (Ext. 28) 
fa Sae 2 oe Ue Phone (201)288-9199 Fax (201)288-8990 


CORPORATION, INC 
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MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, poor 
regulation, jail bars, vertical shrinking, etc. 
Call for free technical help with your moni- 
tor problems. All kits come with instruc- 
tions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 19° 
color monitor. 17 parts. $7.95 ea. Wico 
#36-0243 

Kit #102: For Electrohome GO7-FBO 13° 
color monitor. 16 parts. $7.95 ea. 

Kit #201: For Wells-Gardner K4600 Se- 
ries color monitors. 14 parts. $6.95 ea. 
Wico #36-0244 

Kit #202: For Wells-Gardner K4900 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Wico #36-0248 

Kit #203: For Wells-Gardner K4800 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Kit #204: For Wells Gardner 13”, 19", 25° 
K7000 Series Color Monitor. 15 parts. $6.95 
ea. Wico #36-0249 

Kit #206: For Wells Gardener 19K6100 
Color XY monitor. Includes caps, resis- 
tors, diodes, and six power transistors. 30 
parts. $14.95 ea. 

Kit #301: For Nintendo Sanyo 19° color 
monitor. 15 parts. $6.95 ea. Wixo #36- 
0245 

Kit #401: for Atari Disco 19" color moni- 
tor. 17 parts. $6.95 ea. 

Kit #801: For Hantarex Color monitor 
model #MTC900. 21 parts. $7.95 ea. 

Kit #802: For Hantarex Color monitor 
model #MTC9000. 18 parts. $7.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabinets 
with non-Nintendo game boards. 17 parts. 
$4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in pic- 
ture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome GO7CBO Replacement 
Chassis (NEW) 

Electrohome 19° Flyback 
#A29951-B 


28C3039...$1.39 
25D1398....3.59 
BINS? Vsssvinns 1.95 
2N37 92.4000 1.93 


28D1138.....1.22 
SIRSB 1.00550 7.97 
STR3123......6.26 
STR30130.....5.29 


ZANEN ELECTRONICS 


806-793-6337 
FAX 806-793-9136 
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DAEMCO FunRiders™ 


P.O. Box 596 * Grapevine, TX 76099 
1-800-779-0656 ° (817) 481-3273 


Top Mall Quality Rides 


American Made 


- Many Coin Box Configurations 
- Custom Manufacturing 

- 1 Year Warranty 

- Safety Engineered 


Remember... 
Small Spaces can 
make "Big Bucks" 


LEASING PROGRAM NOW AVAILABLE 


A-1Wholesale And Vending Supply 


(sa 11555 Cantara St., UnitE 


North Hollywood, CA 91605 












‘4 = 
MasterCard 


(818) 771-0691 .rax: (818) 771-0589 
(800)-A-1-WHSLE 


FEATURING 
THE "LITTLE BUB" 


SECT B11 (| a ee or 
GIODO DIAIMGIE ...ccccnissiecsacccasessoassvadacenesese 24" 
Globe Capacity (pcs.) ............... 4,8000/6 800 
BVH TN acs tetiesisieuwaiwennanecnnnciasnaaio 















PLUS: 
eGUMBALLS .NOVELTIES 
«CANDY eOAKPARTS 






«EQUIPMENT 
«GREAT SERVICE 





REDEMPTION 
TICKETS 


1 COUPON 1 


VACIC 


ove ty Phone 800-428-8640 


Fax 317-288-3434 
LOW PRICES - FAST SERVICE 


OVIB8crL 
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DIGITAL D156 


AMERICA 


Digital Disc America 


5617 Business 50 West 
Jefferson City, Mo.65109 
Phone: (314) 893-8497 
Fax: (314) 893-3601 


‘Finally an affordable way to utilize your 


Vinyl & CD Jukeboxes, and enjoy the increased 


PROFIT$of KARAOKE! 
Call for more details on 


DDA CD Conversion Kit! 








1812" Deluxe 


Height: 60" 
Width: 27" 
Depth: 22" 





"Panther" 


Height: 61" 
Width: 38" 
Depth: 27" 


PLAY METER 


This slim beautifully 
crafted jukebox is 
designed with a rich 
cherry finish, chrome- 
plated grills & trim, and 
has no horizontal surfaces 
for a long lasting invest- 
ment protection. Comes 
standard with convenient 
movable draw for 
servicing with a coin & bill 
unit located above. 
Features include DDA 
System with a full disc 
management, background 
music programming, P.A. 
capabilities, promote and 
happy hour features via 
clock-timer board. The 
amplifier is designed with 
Mos-Fet of 200 watts of 
power, and a 100 CD 
selection title Flipping 
Pager. Also capable for 
adding KARAOKE and 
Advertising option! 


This attractive cabinet is 
designed with a modern 
day styling. With (4) 
position blinking lights 
controls, one big open 
front door with one small 
back opening for conve- 
nient servicing. 100 CD 
selection pager, Mos-Fet 
200 watts amplifier that can 
be linked up to (3) addi- 
tional amps providing up 
to 800 of WATTS 
POWER! Has all the great 
features of the DDA System 
and KARAOKE option with 
the additional room to 
install the DDA "Cheetah’ 
mechanism. This creates 
no delay in music, and can 
also be operated in a split 
mode! This allows (2) 
different types of music to 
be played in separate 
rooms. 

TWO JUKEBOXES IN 
ONE! 








This classic jukebox has 
1940 styling, all-aluminum 
cast-metal trim (24 
pieces); it’s hand-polished 
with triple-plated chrome 
(optional 14-karat gold 
trim). Other features 
include eight bubble 
tubes, simple push and flip 
60 disc full view display 
area, leaving 40 disc for 
background or KARAOKE 
and Advertising option! 
Has all the great features 
of a DDA System which 
allows maximun flexibilty 
when changing disc. 
Mos-Fet amplifier with 200 
watts of power! ! II! 


"Classic" 


Height: 60" 
Width: 32" 
Depth: 28" 


Weight: 300g 
Color: Black/Silver 
Impedance: 600-ohm 


Add CD + Graphics to your 
existing CD Jukeboxes! 

Portable Digital Echo Processor: Digital Echo w/Delay & 
Repeat Control, Digital Key Controller (+ 5/4, 11 steps) * 
3-Band Graphic Equalizer, Voice Reducer* Chorus 
Function-Voice Key Controller, (2) Microphone Output 
terminal. Dynanic Microphone: Undirectional micro- 
phone. Kitincludes DDK interface, Echo Processor, and 
Microphone). Premium digital sound with song lyrics that 
change color onthe TV monitor in perfect tempo with 
the music. Our wide range of CD+G software music 


library is constantly growing. Call for our current DDK 
catalog. 
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$pring $aving$ 
April 30 - May 31, 1994 


Update JOYSTICKASSEMBLIES for 
Microprose's F15 video arcade game. 
Two-piece plastic handle. Reinforced 
mechanics. Completely compatible with 

original F-15 joystick. $1 75 
Renaissance Sales & Service 
410-795-2544 
FAX 410-795-3211 
Only Authorized Company for parts & 
service of Microprnse arcade games. 









Located in Nashville, Tn. 


8-LINE/POKER 
BOARDS 
800-966-9873 


STREET FIGHTER II 
TMNT (in time) 

PUNK SHOT 

CAPTAIN COMMANDO 
VENDETTA 
LEGIONNAIRE 
ARLINGTON HORSE R. 
HIGH IMPACT 

SUPER OFF ROAD 


AMERICAN HORSE SH. 
WRESTLEFEST 

PIT FIGHTER 

SPACE INVADERS 

MS. PACMAN 


QAUARPOB AV 


C&P DISTRIBUTING 
TEL: 219-256-1138 


Ss FAX: 219-2$6-1144 (t= 


PLAY METER 


High Profit--High Volume 





<> ACTIONMATIC Ltp 


P.O. Box 326 
Chatham, Ontario 
N7M 5K4 


TALKING VENDOR ® 
Records in 3 languages 
7-English 5- French 
Vends 

1.3" Capsules or Large Gum 
1" Items 

Small Bulk Items 

Coinage Size - Up to 1.25" (32 mm) 

Machine Size - Height 25" (63.5 cm), 

Width 8" (20.3 cm), Depth 8" (20.3 cm) 
Custom Sounds - Can have your own record 
made to say anything for 5 seconds. Up to 4 
different sayings on each side. 


Talking Vendor (Reg) Trade Mark 
Canada No. 266520 
U.S.A. No. 1221 491 


5 - Spanish 


Your Source for ... 


1.3" Capsules 


(Mixed Colored Tops with Clear Bottoms) 
Filled or Empty 


Rings in Holders 
Bulk or Assembled 
* Mixes 
* In-Capsule-ltems 
* Rings & Holders - Bulk & Assembled 
2.3" Round 


Small Empty Eggs Clear Capsule 
6 Colours - Red, Both Halves Same 


Blue,Green, Yellow, White, Gold ry * 


2.3" EMPTY CAPSULES 


Canadian Dist. for Beaver Vendors 
Fax (519) 351-7304 Phone: (519) 351-2181 





WANTED 


Ardac or Dixie Narco 
$1.00 and $5.00 Bill Acceptors 


If You Want To Sell 
Call Steve At 


(412) 922-5680 


LUCKY EGGS = 


GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 


— Like New! 


e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


CCC) INNOVATIVE 


INDUSTRIES, 
INCORPORATED 


2605 Grand Ave ® Carthage, MO 64836 


800-344-7467 


FAX (417)358-1849 
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Best Co./Best Amusemen 


1642 Piedmont Hwy. * Piedmont, SC 29673 


(803) 422-0250 * 1-800-306-GAME 


Try our NEW 
Super Cherry 
Master Kits 


All types of 
8-line and 
poker kits are 
available 


We will build 
any type of 


game fo suit 


your needs 


Printers and 
Interface 
kits are 
available 
for most 
units 


FAX: (803) 422-8903 


CALL TODAY 


Quantity pricing 
available 


Complete 
Cherry 
Games 
w/19" Wells- 

CTelnelal=ie 


i telalivel ay 
15 AMP Power 


HVS 300 Bill 
V{ol Ife loi vo) umm 
i folailale mele 


$1095.00 


Authorized 
Distributor of: 


Mars Dollar Bill 
Acceptors 


Wells-Gardner 
Monitors 


Grayhound-Dyna 


Games 


Single 
Progressive 
Units 
$395.00 


Plexi 
$25.00 


All Type 


Cabinets: 
Upright 
Sitdown 

Mini 
Countertop 


Complete 
Cherry Games 
w/HVS 300 Bill 
Validator, 19" 
Wells Gardner 

Monitor with 
ticket dispenser 


art: 
$1350.00 





¥ 


* 
eae 


LIGHTING SPECIALISTS 


| American Lock Company 


MODEL 2000 
AS LOW AS $ 17.97 — 
SHOWN WITH 825 HASP = camswe \’ SERIES H10 

| > AS LOWAS $ 13.17 


Manufacturers of Chase Channel, 
Halogen Tape Light & Architectural 
Lighting. Direct Importers: Rope Lights, 
Belt Lighting, 24V Tapelight, Bendable 
Neon-Like Products-Solid State & 


Mechanical chasers. Bulbs all kinds. 
Quick Service with dependable 
continuing interest inour Customers. 
ACTION 
LIGHTING, INC. 
800-248-0076 


5/8" CAMLOCK & 
AS LOW AS $ 3.01 yp SECURITY BAR HASPS 

7/8" CAMLOCK A 4-1/2" AS LOWAS $ 1.27 
AS LOW AS $ 3.22 . 12". AS LOWAS $ 2.45 
1-1/8" CAMLOCK 2S 16" ASLOWAS $ 2.69 
AS LOW AS $ 3.43 ‘=> Ss 24" AS LOWAS $ 3.98 





HASPS 

825 AS LOW AS $ 

875 AS LOW AS $ 

885 AS LOW AS $ 
$ 
$ 


SENTE KITS 


GIMMIE A BREAK 16§ 
MINI GOLF 125 
STOCKER I25 
NIGHT STOCKER 125 
SPIKER 99 
HAT TRICK 129 
TRIVIAL PURSUIT 99 








525 AS LOW AS 
535 AS LOW AS 


NO. 1 AS LOW AS $ 5.69 
NO. 3 AS LOW AS $ 4.83 
NO. 5 AS LOW AS $ 7.17 
NO. 7 AS LOW AS $ 4.13 








INNER CYLINDER LOCK 
MODEL 8300 
AS LOW AS $ 5.39 








SHROUDED PADLOCK SERIES 700 
MODEL 5300 AS LOW AS $ 14.54 seaestee 
AS LOW AS $ 18.93 SERIES 702 "A arabe | 
MODEL 5360 sme AS LOW AS $ 13.34 ose, | 
AS LOWAS $ 22.05 ati 









- SEND US A KEY - WE CAN KEY ANY - 99% OF ALL AMERICAN ORDERS ARE 
PADLOCK OR CAMLOCK TO YOUR # - SHIPPED WITHIN 24 HOURS - 


PATT CORPORATION 800-621-4418 
1335 S MICHIGAN AVE _CHICAGO IL 60605 312-939-7616 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


= 






AsK FoR THE PUCK STOPS HERE sy Name 


The Original Air Hockey Safety Shield 


e PRACTICALLY ELIMINATES TABLE- Shek 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE Ag : AND AUSTRALIA 


© ARCADE TESTED a CURRENTLY IN USE AT 
© DOESN'T AFFECT TABLE PLAY =a" per E . PUTT-PUTT® GOLF ’N GAMES 
e INSTALLS IN 15 MINUTES WITH a iP, HM MALIBU CASTLE © GREAT AMERICA 


ONLY A SCREWDRIVER ent neni © FUN FACTORY © GREEN GAMES 


Action Rails’ 


Quality Replacement Rails 
for Coin-Operated Pool Tables 


B- Interchangeable with 
Valley/Dynamo 

> Pure Gum Rubber 

p> Solid Poplar Wood 

p> Locking T-Nuts 

> 18-19 oz. Cloth 

> AIso Available for UBI 
& Irving Kaye Tables 


1-800-914-9166 


* IMAGINATION LEISURE * DYNAMO x _ U.S. BILLIARDS 


e Increased player appeal! ¢ Ask your distributor for ‘*‘THE PUCK STOPS 

¢ Demand the 9-inch shields with the angle! HERE” by name! 

¢ Made from virtually indestructible space age ¢ Insist on the original or call direct and save the 
material! sales tax! 

e Increase Revenue ... Decrease lost pucks and ¢ When your customers’ safety and your liability 
expense from downtime! are at stake. . .specify the quality product! 


PLASTITECH PRODUCTS, INC. 
(903) 757-0543 —tonaview 1x 75608 1-800-933-0145 


Free UPS Shipping on 5 sets! 
(Continental USA Only) 


Wholesale Leisure Products 





soo NUMBER 


APA is accepting offers to sell 
its highly marketable 
800 phone number. 


800-PINGAME 
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ley TICKET AVENUE 
AMOK! 


United Billiards Parts National “3 


shi Basted 


800-526-0080 


NATIONAI. eer oo SHAMOKIN, PA 












P-55 Race Car P-102 Jumbo 





= 


e 


P-112 Sea Dog AMUSEMENT RIDES, INC 
TOP QUALITY NEW KIDDIE RIDES 
AT LESS THAN THE PRICE 
OF REFURBISHED. 
FEATURING... 
@ Up & Down and Back & Forth 
Movement 
@ Maintenance Free Electronic Sound 
@ Fully Interchangeable Bodies 
@ Shear Pin Protection on Shaft and 
Motor P-103 Pony 
@ Sturdy Construction for Street Use 
@ Full 90-day Warranty on Moving Parts 
@ Fully Stocked Domestic Parts Dept. 
@ Proven Customer Service Record 


ONE LOW PRICE FOR ALL UNITS 


$1495 


F.O.B. PATERSON, NEW JERSEY 





al 





2, ~~ 
$3 ¥ ~ ‘FA 3 
Le Se 
mee # “a 
ioe ; 


P-133 Pelican P-131 Cartoon Horse 


RAINBOW AMUSEMENT RIDES, INC. 
114 Roseville Road e Westport, Connecticut 06880 


203-454-2179 
FAX 203-454-2584 





P-120 Kangaroo 


P-110 Bell Horse 





P-119 Donkey P-107 Small Car P-132 Lovely Horse 
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4 Meg 17.50 
2 Meg 9.85 
I Meg 3.95 
27512 2.75 
27256 2.25 
27128 1.25 
2764 1.35 
2732 1.65 
2532 2.75 | 
2716 1.35 


phone 219-256-1138 
Fax 219-256-1144 


PROGRAMMER 
AVAILABLE 


19S 






8-LINE/POKER 
BOARDS 
800-966-9873 





FOR SALE 
SR2 Simulator 


by Doron 
*Purchased new in 1990 
* Always indoors 
*Excellent condition 


Contact: Bart Jahn or John Malan 


414-789-5370 





soo NUMBER 


APA is accepting offers to sell 


its highly marketable 
800 phone number. 


s00-PINGAME 


PLAY METER 





Birmingham Vending 





Your One Stop Shop For Coin-Op 


SUPER SPECIAL 
USED COUNTEROPS 
MERIT SUPERSTAR 
PITBOSS AND U.S. GAMES 
BARBRAINS 


$595 AND UP 


Used Arachnid Darts 
All Models Including: 
6300+II Updated 


Call 





NEO-GEO CABARET 
NeoGeo 2-Slot Cabaret w/2 games....$1425 


WUT 190 AIMNOD sacicscsinasicansicsastsicosasse $1300 


Ribbit Racer 
Smart Candy Crane-In Stock 


SPECIAL OF THE MONTH 


Superstar Pitboss update 
(15 games) $129 
Superstar 30 update 
(30 games) $395 
NINTENDO PlayChoice Kits 
Your Choice $59.99 


PARTS SPECIAL 
Speakers.....CALL 


Pool Balls...CALL 
Used Coin Mechs--$4.99 in Lots of 5 


USED JUKEBOXES 


PROC OIA B Oe pcsiinscnsecessveacenswenss Call 
CO 100 Fully USGS .esscsivteccncsss Call 
RED IO FA en uuadeaeuncevicelideraaissiualevecss Call 
FErC 2 2csuesdcariasuaceitnedechtidaadindadeureskes Call 
PRPC nici casi cundeuena eeswedanausarineitecs bent Call 
FPS TE adetivaderuvetncsadundavnieesurueise Call 
Pe aici tustduceniaaieaeitiacaneuNedavetnduds Call 
PASO ohn cpceesd cadcuakaacutuctoavariumeskbanives Call 
Hee | sansuncasanurudivesvcruieransancudauciniee Call 
gh ee eee ee eee ae Call 
Pre TIS eecdacicsliveuntedieuiesisionsacees Call 
PiMel sicccsuesduasianlabadvinasadtaesemmavecms Call 
i Ga, 5 7 5.2 en ee Call 
EES cccvanisnveneoccvecaesuniaeeuuesen Call 
OF WUC? asasvenane decwacaxmaiasentaakanseaes Call 


Other Models Arriving Daily 
New Image Touch Screen Countertop. ... Call 








Merit Super Touch 350 Countertop ...... Call 
Merit Scorpion Stinger Dasts wieccseccesesees Call 
Best New Game °Virtua Fighting”......++. Call 
ae 2 
Birmingham 


Established 1931 


General Office 
540 Second Ave. N. @ Birmingham, AL 35204 


(205) 324-7526 @ SE-800-238-8363 


New Kit Specials 





EOE SOMONIND cicisvaosanieswesnisareunecvenun’ Call 
SU VIN PTD sacecvencncinvermssvecneanaetines Call 
FIST S FUISIONY cccscesssssccvevesevesncens Call 
Metamorphic Force .................... $395 
PRIMI ides civieansicadaccaninlescicienipteleintints Call 
Namco Knuckle Head ................ $395 
OD NOW scssssasnesnassanecooanesasseaiansh $195 
Valley Ernie Kits .................... $50/$85 
WIVSUC VVOITIONS: cssccsusisaccsencscsesseeass Call 
ROOT ON se cioncscenscsvesicesssteenses $99 
Caddilacs & Dinasaurs ................ Call 
TWO Slot NGOGGO 0... cc00cesscssscecsesenes Call 
Alien Syndrome ................::cccecceeee $99 
One Slot NeoGeo.......................0. Call 
CNI2:& OVA sccccvesarssviscsssvesesuies $295 
POET SI IN oscsviacasexnnsacceswieeavaveess Call 
Dungeons and Dragons ............... Call 
FROGS FOROO siciciiecsisicnirssavesinisicsesasi $99 
BRE widicstentnrnennseneoaencuane $195 
DUA FUR INN aaiacaasncvedsccccorciseroerises Call 

iiaserincsnericnuecineidenaaciuaie: $99 
Super Street Fighter Turbo .......... Call 


FATAL FURY SPECIAL 
SNK Software 'n Hardware 
All Software Available 
Fighter's History Dynamite 
Samurai Showdown 
Fatal Fury Special 
Art of Fighting II 
Wind Jammer 


NEW & USED PINBALLS 


TOTS LING saci cecanaiizvveccnvenncaveds Call 
FIESOUG O11 (INOW) cisciassanscssscesncncs Call 
TOGO OM (NSW) cosossesicuadavovenwnsoese Call 
Wile Out (NOW) cescccsscccsscncressvssrces Call 
ERORE UY OF scinenitcvcssessamntemetraarnados $495 
WES BU BOING opis ictnterascrniwteces $1095 
PHS MAG IING scsccstaeecceceviverivendes $695 
PORDGGG FIO ssiaversncacsexcaevecsucnnes $595 
FAO sitrsasiesiventobeeatensecns $695 
PAIS PUIG ccsncswiccssscnvadasovsnsvscine $495 
NMG KDOIN svasnvcieucressnicssensiiwciat $1295 
THE GGG SHOW sesescseniscsivesnsvnnes $895 
EEUU sires nsicckesssveseerenanmenitenton $1795 
PUITOSEIC POEM sccciocensinaescsssnensearses Call 
Phantom of the Opera ................. Call 
Cue Ball Wizard ..................0008 $2095 
WSTIPIEOGT BE ciscspsnscienendaecssasvince $1975 
FSET ALND iconcexsccansccsnenicdininaxeens $1745 
Back tO the: PUIG ccsccccsssessssenes $1095 
ROCKY & Bullwinkle ..cccsscssssssscvsonens Call 
SIACIAtOrs (NEW) sisvicnsscsveswsscumeaes Call 
POON: pssiantieinensteniiauspreelensstienecss $1795 
Teenage Mutant Ninja Turtles .. $1100 
FN TAN HOF sia cee obuidetoenbicbtebuies $1000 


Vending Co. 


Florida Division 
4542 L.B. Mcleod Rd. @ Orlando, FL 32811 
(407) 425-1505 @ FL-800-330-1233 


National Toll Free 300-288-7635 e@ Fax (205)322-6639 
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California Games, Inc. 


1235 E. Francis e Ontario, CA 91761 
(909) 930-5828 *™ S0s-830.s824 
GUARANTEED BEST MARKET PRICE!!! tssanoi 


25" VIDEO GAMES NEO GEO SYSTEMS: 


GAME vasssvsssvessevessves alpen —_ Th e u C G i Tu rbo J 

















Neo Geo 2-Slot........ 1595.00... 1295.00 i 
Mortal Kombat......... 1850.00 .... 1550.00 Cabinet 
NBA JAM 4 pl.......... 2495.00 .... 2195.00 complete with: | 
Super SFI ...........04.. 1700.00 .... 1400.00 1-Slot/Samurai 
Mortal Kombat Il ...... CALL ............ CALL * Heat treated melamine Callfor Today's Combo Deal 
Street Fighter Il CE ... 1085.00...... 885.00 wood NEO GEO CARTRIDGES: 
Lethal Enforcer ........ 2550.00 .... 2250.00 Art of Fighting 2 
World Rally ccc. 219500... 189500| ™ panda Peter Chou power ane iacoen 
Power Instinct .......... 1380.00... 1080.00 SUPP Fatal Fury Special 
*& Super Jamma System Fatal Fury I 
REDEMPTION GAMES * 25" Hitachi picture tube Ninja Combat 
Best Buy This Month Angle iron reinforced joints | aot renting 
Power Instnct ) & Easy Slide out drawer Sengoku Il 
GAME PCBs system a ia 
Super SFIl w/graphics ................ $795.00 * Stainless steel marquis 
Be Be vate taneenddauecy laser atecasbateass 215.00 holder Magician Lord 
Aero Fighters 0.0... ccc ceesccsseeeees 395.00 * Super Side Kicks 
Raiden .....c.cccccsecccscsessessesesscsecseeeee 445.00 1 year parts and labor SoccerBraw 
PO cceciarsincenit ioveoeranan 495.00 * All front service Baseball Star 
FLUE Te CUD sssrticestcsaluniconnvenseGeriscaaaraaents CALL ; 
Fighter’s HiStOIy occccccceeccoccen 435,00 |  A/teryouhave tried the other 
Martial Champion uuu... 550.00 cabinets, get areal cabinet! Game Conversions 
BB IAI cscs see sasrcevenabsiced 1490.00 | Buy a CGI Turbo Today! $50-$100 
PUNE) AN ara Sp a psteeauierasovccareeceecatens 485.00 5 : 
Moral KORDA Ls ccsoisinseictannsesrecvie 895.00} | Coming this Month: | Change your 19" game to 25 
Mortal Kombat Il ..........ssssssesesseeseeeee CALL Turbo Cabinets i for only--$35.00 
World Rallly ..ecccccccccssssssessesssesesssen 995.00 ded NCS In 
World Rally Kit.......scecsssseeesssseeees 1195.00 27", 33' & 35" CALL US FOR 
Raiden Il Kit ......scesssesssecsseeeeee 1295.00 * 
Power Instinct wo... ceeesseeeeees 475.00 - Q | ty 
Super SFI TUDO ....ssoceescsssseeeese 1450.00 | Wake eo eon tg beat van 
PARTS any advertised price p t 
25" Monitors (Hitachi) ................. $325.00 Absolutely th ISCOU nl 
IR LOUS OTB sccccscvercaxecassvesexs 300.00 soiutely the a 
CON ONS os csissscsevaccioveisinsctenseesesiuc 80.00 | FinestCabinet iia (909)930-5828 
WEDD ST ORIIENS scseninsonsoniosentsvexenvvisvexes 10.95 | jn the Industry!! 
BUNOES .sasesisartvsieraseiacisinnciewencnsnaite 1.30 . MONDAY TO FRIDAY 
Joysticks (ineuninininmnmaa Neiscns 10.00 | Call i Quantity AFTERHOURS 
Perfect 360 attachments ................. 19.00 ricing or a 
Bill changers $1,5,10,20 Distributor (909)949-3499 
w/$1300.00 capacity .......... 1800.00 | Nearest You. W 
All prices subject to change sad Ababks ine E TAKE TRAD E-INS, 
j ili ery bes 
N S raanae r Prices in the NATIONWIDE 
ew sed FiInDalis United States of 
Sell-Service-Trade America!!! FINANCING 
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Prestige Poker Cabinet 
Complete With 19" Monitor $995. 





Aero Fighter 4995. 

Art of Fighting II 300. 

: Mortal Kombat Kit 1195. 
‘abel SEE A-1’S NEW Mortal Kombat II Kit 2295. 
ih Bey 1994 RED NBA Jam 1495. 
2 + CATALOG! NBA Jam II 2195. 
Sa 7 Neo Geo 1 Slot peb 4995. 
—— Seer Neo Geo 1 Slot Kit 595. 
Phone TOLL FREE: 1-800-849-7763 Neo Geo 1 slot Kit w/Samurai $95. 

1 oI Neo Geo 2 Slot Kit 750. 
Route 1, Box 654A, Hwy. 101, Beaufort, NC 28516 Raiden II 1395. 
“Someday you'll need us!” Run- n- Gun 1 49 5 ° 

| Samurai Showdown 275. 

Street Figther II Kit 300. 

Street Fighter II CE Kit 4.95. 

Sunset Rider Kit 995. 

8-LINE/ PQ) KER Super Street Fighter II Kit 995. 
Time Killers Kit 4.95. 

Me ARDS Virtua Fighter Game Call 

|| Violent Storm 295. 





800-966-9873 Weed Baty 1495, 


Challenge Us To Meet or Beat Any 
| __Legitimate Advertised Price! 


Call For Complete Inventory Listings 


1(800)456-7277 


International & Domestic Fax Line: 
(313)542-5452 





USED KIDDIE RIDES 


$650 & up 
508-790-0167 








Gis 





Presents 






wa . 


>a 


ony ~H 
USED EQUIPMENT LIST 
New Cooper Pool Table ..................... 1,595.00 
Super Mario’ PinD al eicsicsscavcrcsetcscessacvensoves Call 
Williams Gold Mine Shuffle Alley ........ 1,695.00 
| Premier Teed Off Pinball .......................... Call 
Sireet Fignter Tl Pinal osc seicrscnsccienchasuscoters Call 


Capcom Slammiaster 25" .i.c.cscsscesneasacns 2,395.00 


Williams Hook Pinball............................. Call 
ASSONOU CYANCS co.cc desidcdsionckadasavaacuwncsdadetes Call 
Seeputg CD JUKEDOX «..0.cccsccasecesseessevsavennes Call 


We can now ship Counter Top 
Games by Federal Express 
Call for Details 


Member AMOA & AAMA 


GAMES OF TENNESSEE 


1220 West Jackson St., Shelbyville, TN 37160 


1-800-456-6882 


Quality First and Always! 


PLAY METER 


Kids ONLY Cartoon Theater 


Increments 1 min. 
Automatic Rewind 
Printed Circuit Board 


Time Play Setting 


Mother Lode Coin 
Pusher 
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Don’s Video Repair 
Office Telephone 
(615) 684-7332 


231 MAY 1994 


U-LIFT. 


Pool Table Mover 


N 
e115 800-526-0080 


United 


Recreation Equipment, Inc. 


me) ay.\ a = 


| Year Old 
18 Hole Indoor Mini Golf 


1-800-332-9939 
CIDA ER ERLEL, 









' EPROMS ~* 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


so 


Polaroid 
FACE PLACE 
Photo Booth 


Working Unit in Good Condition 
Ask for Ray, Sr. 
313-284-1663 


PLAY METER 

























NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering * Lightweight * Durable 
Weatherproof « American made replacement parts 
Universal base for all rides * High-security coinbox 

Heat-treated strips for construction 


Eighteen Wheeler 


Individually molded tires add 
realism to this ride, which seats two 
children. It fits on a universal base, 
has high-security coinbox and post, 
and heat treated strips for 
consturction. The ride is also 
available in a Wal-Mart version. 
Replacement parts are universal 
American-made. 





Wal-Mart Truck 


Your Wal-Mart managers will love 
to have this truck welcomin 
customers to their stores. Children 
will love to imagine they are 
"trucking" favorite toys to their local 
Wal-Mart store. It’s available only to 
authorized Wal-Mart vendors. 


Tug Boat 


The foghorn’s roar will summon 
young riders to a magical voyage in 
the company’s newest piece. As 
with other Dudley rides, it fits on a 
universal base and has a high- 
security coinbox and post. 





Kiddie Karousel 


This 42", three-horse ride has an all- 


new look and increased safety. It 
still features the high-security 
coinbox and post, along with solid- 
state sound and mechanics. Avail- 
able in several combinations of 
primary colors or custom pastel 
shades. 





Kiddie Amusements 


P. O. Box 939 - Florence, MS 39073 


601-845-7501 
800-647-6460 
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Perfect 360... introduces our 


New Spill-Resistant 
Pushbutton 


Call 1-800-230-P360 
for Order 
Information 





INC. 


“For all the Eastern European Countries" 
Hungary - Romania - Bulgaria - Poland - Prague 





"For all the Middle-Eastern Countries" 
Kuwait - Dubai - Abu Dhabi - Bahrain - Egypt 
Oman - Saudi Arabi - Qatar 


We can supply you with new and superb 

reconditioned video machines, gambling 

machines, simulators, pool tables, pinball 
machines, and lots more... 


PCB Used & New 
All kinds of spare parts..... 
Please contact our company of more than 20 
years of experience in you area 


FAX: 416-444-2137 


100 Rowena Dr. 
Gs} wc. 


Suite #707 
Don Mills, Ontario 
Canada M3A-1P9 
PLAY METER 









EAS VIET 


ONE-PERSON POOL TABLE LIFT 


Pina eT 
RRS 


se 


Ben 





CONVENIENTLY STORES UNDER TABLE 
¢ 3” Lift ¢ Heavy Duty 5" Casters 
¢ Reduce Injury Claims ¢ Reduce Service Calls 
¢ Use With Pool Tables, Air Hockey, Foosball, etc. 

¢ UPS Shipping Weight 56 pounds 







Order Yours Today! 


800-521-6372 =NOR VEGA 






218-741-6075 
Made in the USA 


ATTENTION ALL 


CAROLINA PANTHERS 


AND 


JACKSONVILLE JAGUARS 


Official Licensed Softee 
Footballs with Team Logo 


NOW IN STOCK!!! 


prizes 
15421 Assembly Lane 
Huntington Beach, CA 92649-1329 


(800)992-2388  Fax:(714)897-5260 





MAY 1994 








- New. 


CIRCUIT BOARD ~ -Buy.- 
So ALES - Sell. 


- Used. 335 Hill Ave. - Nashville, TN 37210 - Trade. 
- CALL - 1 (800) 535-8981 - TOLL FREE - 


Phone: (615) 256-7748 - FAX: 615-256-7523 
8:00 to 5:00 Monday thru Friday (C.S.T.) 











* * * ¥ THIS MONTH'SSPECIALS!!!-* * ¥ ¥ 


NEW 19" SMS 
DRAW 80 


NEW CHERRY MASTER 
W/HSV-300 






BOOST your profits with 
all new 8-lines 


Single 





W/HSV-300 
1950.00 





Progressive 





Coocccccesccccccccs NEW 8-LINES Units 
hi dbdeeliadade Call for Prices !! 
& TICKET DISPENSER 
Printers & Interface $1395.00 Super Max Poker 
Kits Available : w/ ticket dispenser 
For Most Programs NEW 19" GAMES Win points kept separately 





Cherry Master PCB 00 | W/HSV-300 
Cherry Master Kit RIVIERA HI-SCO 
$1895.00 


New Lucky 8-Line Kit Starting from 250.00 | Super97 Kits 
Used Lucky 8-Line Boards Starting from 125.00 | Dual Happy Jacky Kits 
All New Magical Tonic : Lucky Girl Kit 
Foxtronic Printer-Adaptor CPU A Dynasty Kit 
Used Foxtronic PCBs , Treasure Island Kit 
New HSV-400 w/Stacker : Jolly Line Kit 
Merit Riviera Kit : Dual 8-Line/Poker Kit 
SMS Draw 80 Kit ; Ticket Dispenser 
All Poker Kits Available 


« Always Available +« quantity Prices Available 


New & Used Pool Table/Dynamo & Valley.............. CALE... SSQISUON FTANSIOUIGNS cessisssccccivssssrsacunesnemevieeca pacts 
New & Used Jukeboxes/All makes ..................0c000. GALL EGIDUY SING CADIOIS wicincissincisicpsivanvaciscosureapassaaves 250.00 
New & Used Pokers/All makes .............0cccccceeeeceeeee CALL JCM Bill Acceptors $1-$5-$10-$20 00.0... 295.00 
Full Line of Pool Table Supplies .........................0. CALL Mars Gl-d DBA $1-9-10-20) oo. cesccssiassscnsiosnsascanaeseas 399.00 
KIO Dp. Coll) COUMCTS: jusssinisicccsvesunssnnioveieintsrveaneeaes 650.00 Mars VFM-4 DBA $1-5-10-20 000000. 325.00 
Tommy Gate w/7" extension ..................cceceeeeeeeeees 950.00 Mars VFM-5 DBA $1-5-10-20 0.0... eens 340.00 
1S SHAG MONON acisisissxcsssessccvssassacsassinvassssnsvvnns 195.00 Mars VFM-4 wistacker 400............. eee 399.00 
TA SRETO WIONNON sdcniicsanicvvcvisaiveradvevesenssuessanebasnoa 205.00 Mars VFM-9 wistacker 400 000... tcttttteeeeeeee 440.00 
19" Wells-Gardner monitor ................cccccceesseeeeeees 235.00 CBV-$1-2-5-10-20-50-100 DBA........... ee 299.00 
13" Wells-Gardner monitor ....................ccccceeceeceee 225.00 HSV=-300 91-90-1020 vcccccscsscesciscansvenssccavsscersacnenvess 189.00 
Coin Mech: & CHARNEL .scseissiescectacsresnawssssnavdccnnvaeesses 11.95 Tekbilt DBV-35/$1-5-10-20 ...................ssesseessseeeees 299.00 
POWGN SUDO SS giiceidccntccosavereenies ivr eientndsiuscetbuaeneen O2,.95.  PULMCKY GS PIGS wos vsiceacecnveiaievexpaaniecixesexeosiioneenacemneas 25.00 
150 W Computer Power Supply ....................cccseeee BAGO. “LUCKY SPIES os osccvcsiuiaresiscshincsensdodnacaieesanuedvataveaneds 38.00 
UL 3s ne oe eee One eRe) MLDS Te Renn ee Tne 6.50 LUCKY S BUNCH Sel iniacscntaroccscnssanavndrucsacinceaneonearnanes 24.00 
PS LAG FCS c.vdcciceicecsiscessasnivaruncrnncsawnie¥aevcurvinsndcanaent BOT. SRO ICEL Ss exccsrieun inn ctaundenaninueteacentaasarcademsnauaenaaeunes 4.00 


Phone (615)256-774 8 erax(615)256-7523 


8:30 AM to 5:30 PM(C.S.T.) 
* * CALL ABOUT OUR FREE DELIVERY x* « 

























PLAY METER 235 MAY 1994 


Harness of Quality 
Amusement and Industrial 


CUSTOM, JAMMA, 8-LINE 


ADAPTOR BOARDS 
QUANTITY DISCOUNTS 


Louise’s Harness Shop, Inc. 


100 Spring Street 
Tuscumbia, Alabama 35674 


1-800-365-1941 
FAX 1-205-381-6180 


* INTRODUCING THE "ECONOMY" ok 





LINE OF POKERS AND 8-LINES! 
COMPLETE GAMES W/ DBA 
STARTING AT: 
8-LINES= $1195 
POKERS= $1295 
8-Lines 
Official Wing Distributor 
(w7)Skill Chance (w8) BonusChance 
(w10)Lucky Gold (w11)Lucky Star 
Lucky Bingo#Lucky Girl ¢Lucky 75 


Many Others Available 
Cherries ¢ Treasure Island 


Bank Robbery # Double 8 
etc. 


POKERS 
#¢Kramer¢SMS +¢ 
+ Blitz +BTR+¢Wing+ 


Xytek Adaptor Boards 
convert pokers to 8-lines 
in just seconds! 


PO BOX 518, 5033 INDUSTRIAL ROAD 
WALL, NJ 07719 


PHONE (908) 919-7878 FAX (908) 919-7880 
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ABSOLUTE 
AMUSEMENTS 


(305) 561-8285 
$49 MPU REPAIRS 


PACMAN TRON TAPPER KICKMAN 
WILLIAMS SERIES 4, 6, &7 
ALL BALLY PINBALL 
ALL STERN PINBALL 


$59 MPU REPAIRS 


DEFENDER SCRAMBLE 

QO* BERT DONKEY KONG 

WILLIAMS SERIES 9, 11, &13 
ALL DATA EAST PINBALL 
ALL GOTTLIEB SERIES 80 


ALL PRICES INCLUDE PARTS AND LABOR 


ABSOLUTE AMUSEMENTS 
3400 N.W. 9 AVENUE 
OAKLAND PARK, FL. 33309 





SLOT MACHINES 


= Completely Reconditioned Used Slot Machines 

w High Quality, Competitive Prices 

aR & J Slots sell in very large quantities for casino 
needs or small quantities for home use market 

aR & J Slots have 40 years experience in the coin- 
operated industry 
Bally 800s, Bally 1000s, Bally E-1000s, 

Bally E-2000s, IGT M-Slots, IGT Video 
Pokers, Brokers for Late Model IGT, Sigma, 


Bally & Universal Slots & Pokers 





Direct Container Shipments to Africa, 
Europe, China and other countries. 


@ & &|& Bd & 
7 @ 7momom 


R& J SLOTS 


249 Blue Ridge Dr. « Orange, VA 22960 


(703) 672-4500 « Fax (703) 672-4563 
Hit the Jackpot with our Slots 
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NEW & USED 
Redemption Equipment 


Today They Are Working for Us ... 
Tomorrow They Can Be Working for You 


A SkeeBall TicTacToe A Froggy & Fuddy Duddy 
A Circus Hi Rise A Crazy Clown & Cosmo Gang 





oy A 
ayia 


NG a inc aciicisdbcssariadnainsivecchintaudvasietaboentedions $2,075 












Te ES "| (|e, ee eee 1,850 Lotto Fun A Around the World A Body Match 
Pr VANS ccnicekaserusanascspeevinnnduncentrubouabcescasiensapeuress 1,800 
INT STR acesensuncactesvecanerccicticecninnnieacanecens 1,450 A Chuckles & Bozo Basketball A Wacky Gator 
ACIAtONS (LIKG NQW) iiiicsssisssaserccsicnssniesebawtavetsanncsecn 1,995 A SmartCranes A WheelEmInA Simple Simon 
GUITARS SKS Fale ncviincatinulinrntiaawedenvimamn acelin 2,175 ; , —_ , 
RACICAI .......ccccsccsessecssessucssucssecsuecesecsuecseeceuessuecsseeee 1,050 2 Minute DrillARock n BowlABouncin’ Bandit 
PRB IEe tf nics rcmetecenncemanneieinsineanosemanaeinseas NEW 
Ne cre tees eerie cakeeansteiceees 1,450 A Full Court Frenzy A Clown Roll Downs 
Sic ll [| oa eo a i a ee a ene 1,650 7 : 
Star Wars ee 1300 1 New Games Arriving Daily 
SHOE FRIUILOY UI cvcrsensouacincictosnernengerndnenies 1,750 oe 
Tales From the Crypt... 2575 ... Call for Pricing 
MOUND wires tinctatestentanseinustnnads ihuumbnigadclnesaanesGbenats NEW e 
FR ee vaccine benthic usin neni ea neieeaane 1,475 V fi a p ay S 
TWANG ZONG (LIRG NOW) « sisiiscasssivesinaswenscndsdinncanscsaeces 2,29 
Wipe Out (Like New) .................ccccccscssesseececeseeseeees 2,590 Used—Unless Otherwise Noted 
p j Ect: EAB W oscsiessvctenssictanetenniterssnesaceeeaiadioresan NEW 
US wee ANeon Light AirHockeys  VinuaFighter.............................. NEW 
A Dollar Bill Acceptors AM Money Counters — Ryn & Gum (AbI) oeecccccccccccsccssccsecssecsecssecseceseceseese $3,995 
4 Pool Tables A Videos ACranes 4A Kits RUN & GUN (SIGN) ............cccccescescececcoseesescocssseceeees 2,995 
The New STANDARD Coin Changer is the Fighters History (ded) .............cccccccecsecceesseceeeseeees 1,450 
“Fort Knox’ of all changers—Runs like a Cadillac! — artial Champion (ded) .........0...cs-scessseesseeeseeeseeee 1,550 
Also, Used BC1, B12, BC20's & 25's Mortal Kombat (ded) ...cccccccccscssssssssesecesssssseeeeseseee 2,150 
Nice Selection of Used Phonographs Super Street Fighter (25") ...c.cccccccccssscseseseseseeeees 2,675 
R-92's, R-93's, Very Nice CD-100's & 88's-91’s Super Chase HQ ......ccccecesssssscccecssscsescseeesscscecseseece 2,250 
Rock-Ola Rocket & Bubblers Now Available Survival PINS FSO spihrhtuniicersuandinicninbanear aston ammresats 1,650 
HIDEAWAYS—WALL-STAR’S WITH UPDATES $2,795 Time paar Cae y-cirusiuinseeriemminounmenteseacs 1,450 
THE FIG  sancsissrnssnuiacovinsesasasaviesankonumeadsrevvenssesiiesvedaeds 5,250 
Expert Technical Support ¢ Parts Violent Storm (ded) ...c.....cccccccccccceccescecceccescesseseees 1,850 


Generous Trade-In Allowances X-Men 4 player (ded) 


Green Coin Machine Distributors,Inc. 


We welcome trade-ins and have FREE DELIVERY east of the Mississippi on four or more items. 





150 Jet Port Industrial Park 2560 Overton Crossing 3701 1-55 South PEACH STATE 
Myrtle Beach, SC 29578 Memphis, TN 38127 Jackson, MS 39212 COIN MACHINE EXCHANGE 
(803) 626-1900 - FAX 448-9899 (901) 353-1000 FAX 353-1155 (601) 371-1000 FAX 371-1259 1040 Boulevard S.E. 
Ask for Royce or Ed Ask for Jan Ask for Jay Atlanta, GA 30312 


(404) 622-4401 - FAX 622-7972 
Ask for Riley 
POSITIONS We are currently looking for a “few good men/women.” Positions available in sales and management as well as 
route collectors, parts and technical staff. We have several offices with different needs from the Mid-South to 
OPEN the East Coast. Send your resume to the office of your choice above, or call Royce or Jan at 800-426-3786. 


“Large Enough to Serve, and Small Enough to Care" 
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kiddie ride 


SOUND BOARDS 


Kids Love Real Music & Sound! 


U) Digitized sounds (up to 32 seconds) at low cost. 
QL) Built-in power supply & 3-watt amp. 

UL) Fire-button support for ride participation. 

LJ Wide music/sound selections at no charge. 

UL) Easy installation for new or used kiddie rides. 


Eletech Electronics, Inc. 


16019 Kaplan Avenue, City of Industry, CA 91744 
TEL: (818) 333-6394 FAX: (818) 333-6494 


"Baby Jumbo" 


The Jumbo for the Smaller Locations 


Beaver Mechanism 

59" Tall/22" Round 

22" Globe w/1pc. 
Unbreakable! 

5100 850 Ct. Capacity 

Wheels: 850, 600, Adj., 
V-1, and V-2 

Standard Colors: Red, 

White, Black, Black/Silver 

Optional Colors: Red or 

Black Metal Flake 

Custom Colors Available on 
10 or More Machines 


B & E Vending Co., Inc. 


3590 Oceanside Road - Oceanside, NY 11572 


(800) 873-8998 


(516) 763-2559 - FAX (800) 68-JUMBO 
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FOR SALE 


LIKE NEW 
USED EQUIPMENT 


1 Robo Bop 
1 Big Bertha 
1 Wacky Gator 
8 Clown Roll Downs 
8 Smart Balls 
(4) 13 Feet 
(4) 10 Feet 
3 Skeeballs (13 Feet) 
3 Skeeballs (10 Feet) 
2 UB OBs 
8 Pop A Balls 
2 Shoot to Win (1 
Hoop) 


Air Hockey Deluxe 


1 Hungry Hippo 

1 Awesome Rat 

w/ high tension 
board 

2 Rock ‘N Bowls 


Kiddie Rides 
By EMT 
Like New 

(very little use!) 

1 Sky Wolf (Blue) 
1 Mercedes (Red) 


ASK FOR JOE 
515-244-6548 


One Man Pool 
Table Mover 


Base Manufacturing Company 
2200 North Wheeler 
Grand Island, NE 68801 


508-581-1738 


Rails are available for loading with Tommy-Lift 
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Mars VFM-5 $340} | Valleys (Call for Pricing) 


Mars VFM-5 w/stacker.. $4691 | UBL7 ft $000 Turbo | and II 
Top Draws 


Mars GL-5 Cooper Billiards Cal Omega (903 and 905) 


Great American Kramers 


Billiards Grayhound 


Street Fighter II Rowe CD-1O0A $3495 


ABall Wizcrd Rowe RB-8CD(Nostalgia)..... $5495 
lethal Weapons NSM Fire w/RVC $2700 


Riverboat Gambler | Pioneer CJ-V99 $3195 
Monday Night Football | Wurlitzer NY.NY...... $3695 
| Rowe R-82 - R-94 
Rock-Ola 480-496 
NOM s A5Boxes 


Buy 12 — Get 1 FREE 
Available with all Wings products also Treasure Island, Magical 
Odds, Dynasty, and all Cherry Games. 

19" Wells Gardner Monitor, HSV-300 DBV 
New 150 Watt computer Power Supply 
Complete Games Start at $1295 
1 YEAR FULL WARRANTY ON ALL PARTS 
— Advance Replacement On All Parts — 


800-659-1999 


FR. 0: 8200 ® Fax 910.343. 
SOUTHLAND DISTRIBUTING 


1611 Castle Hayne Road ® Building B © Wilmington, NC 28401 
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WHOLESALE SLOTS 


BALLY E-Series 
$495 & up 
Empty Slot Cabinets $50 















BALLY V-2000, 
E-8000 & Classic 
Electro-mechanical 





Sortomat Casino 
coin counter and 
sorter 

Top of the Line! $695 


PARTS & GLASS 
for most Bally, 
Summit, IGT, 
Jennings, 
Universal and 
Williams 


EAST COAST COIN-OP 
106 W. Jefferson St. 
Falls Church, VA 22046 


103-534-4208 


All sales to legal buyers only 


ZI 


AUCTIONS 
Magic Mountain Slic Trac Cars 
Bumper Boats/Arcade 


AUCTION 


Saturday, May 21--10 AM 
Preview 8 am-10 am Satuday 
Slic Trac EquipmentPreview: FRIDAY 10-10 pm 


After 8 Years Seller says Auction It Allll 
25Slic Trac Cars -10 BumperBoats -Complete Arcade 


Arachnid 
Super Six Plus Two 
$995.00 


Cherry Masters 
Like New Condition $900.00 


Assorted Mfg. Pokers $300.00 


Triple Way Crane $995.00 
One Left - Great Condition 


REDEMPTION 


We are overloaded 
Save Money - Buy Here 


Sweet Licks 
Pitch Hitter 
Shootaway 


2810 Wurlitzer 
Cherry Condition - $1995.00 OBO 


STANSFIELD VENDING, INC. 
P.O. Box 157 ¢ La Crosse, WI 54601 


CALL MAX ¢ 608-782-7181 


Redemption Ticket 
Receipt Problems? 





INSERT THIS SIDE DOWN > 


Valid For One Year 
From Date of Purchase 


This Debit VendaCard stores player cash value 
"Credits" and winning redemption "Points". 


Credits can be revalued by inserting additional 
cash. Points can be redeemed for prizes. 


 VendaCard is a registered Trademark of Xh. Dryden, NY USA 


WA"Fe 1a) Como) \YZ-M dale (11 4-1 Mots] (2) me) mers) (= mere] el ale 
ing and receipt headache? The answer is 
issue Player Credit VendaCards. Ticket points 
are encoded on the card magnetic stripe. 
OLUTS) Cola nl-1e-nere)anieu ol-(er@tianice-larentlantce-lef-liance 
Taleiq-t- hom p(-1] em Ole) [a] tom COM a-10 [1-180 0) 8421-7 


Over 200 arcade games & pinballs including MKII, MKI, 
Jurassic Park, coin changers. Also 36’ Semi Flatbed, 
RV, Fishing Boat, lots of Parts, 120 gallon gas tank, 
signage various conditions on cars. 

All equipment moved to auction site. 


1721 So. Claudina Wy. 


Anahemim, CA off 5 Fwy. at Katella 
Call 24 hours forfree brochure 


714-535-5353 


PLAY METER 


Rent $65/mo. Contact David Swan, XCP Inc. 
Amusement & Gaming Division, 708-752-4153 
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WACO) AAO RON) NIE 





WE HAVE UNTIL JUNE 1 TO VACATE OUR BUILDING. 


Thousands of the hearing test machine sold na- 
tionally between $1395-1995. We are writing 
them off the books at $280 each. There are only 
232 units left in inventory new in the box. A limited 
number of pedestals are available at $59. 


FREE FREIGHT DIRECT FROM OUR WAREHOUSE 
ANYWHERE IN THE U.S. 


Dimensions 12 x 12 x 15 
Weight 20 lbs. 
Loy x-MlatjimelailelatmelsMely-MelaleMa-s10) |r 
a a=X-Mant-ss10[e[-MolUlive)s 
DT Teli fel M4 DMa-JolololU Muse) (om (cl(-m a OM -Lelelae 


we} (1-1 Xo] olTal- mM Lxetial ole) axel elela a mem y-L010) 
Maintenance Free 
ites ireyam BX-1(-oikelamelaihyeli-vomel(a-Mialibiclilela 
@FoTUT a -1am Ke) om Aol mi sCelelal(-vo Mela wa-\-Meycelalellare, 
Floor Model 
OfoT a ol- M1) mela 40) Meo) UMW fo Lo 





SPANISH VOICE PC CHIP AVAILABLE AT NO ADDITIONAL COST 


Pre-pay or COD also MC & VISA 
PPI, 2415 W. Amherst, Bloomington, IN 47404 


Call Now 


1-800-332-9939 or 812-333-9939 


FAX 812-333-8951 
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BILL CHANGERS 


New & Reconditioned 
Rowe «Hamilton * Standard 


PRICES | a) 
LOW 
TO 

PRINT! 


HAMILTON STANDARD 


- 800-338-7031 


ES PELRBRES 


Super Deals 
Super Plush 
Super Quality 
Call Now? 
CBM@>» Best Mfg. Co. 


1-800-962-4486 


414-547-5051 eFax 414-547-0905 


$10, & $20 
Acceptance 


HAMILTON STANDARD 


COINTROL E: 


“We Service” 
398 Commercial St., San Jose, CA 95112 


Add a bill validator to your 
Rowe 530 
For only $289 
¢ Complete easy to install conversion kit 
e Kit includes: All hardware and instructions 
¢ Returns change 
e Validator and changer extra 


National Services 
2740 S. 9th PI ¢ Milwaukee, WI 53215 


414-643-7466 
FAX 414-643-7384 


In Sunny Northwestern Arizona 


* A route of Pool Tables, Jukes, 
Pins, and Video Games 
FOR SALE in Kingman, AZ. 


* On I-40 and US 93 linking 
Flagstaff to Los Angeles and 
Phoenix to Las Vegas. 


* 200 Machines in Bowling Alley, 
Movies, Mini Golf, Truck Stops, 
and Bars. 


* Steady income, no local 
competition. 


$200,000 cash 


Call for more information 


602-757-5573 


Opportunity 
915 Wilshire Ave. 
Kingman, AZ 86401 
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IMONEX* 


Coin Validating Equipment 





TIRED OF COIN RELATED SERVICE CALLS? 
INTRODUCING OUR NEWEST COIN ACCEPTOR 
NEW FOR THE ARCADE AND VIDEO GAME INDUSTRY 
THAT PROCESSES BENT OR DAMAGED COINS 
WITHOUT ELECTRONICS OR CRADLES 


U.S. MODELS 
AVAILABLE FOR THE 
FOLLOWING 
CONFIGURATIONS: 

e UNDERSIZE TOKEN 


@ QUARTER AND 
UNDERSIZE TOKEN 


@ QUARTER ONLY 


e QUARTER AND 
OVERSIZE TOKEN 


e OVERSIZE TOKENS 
@ FOREIGN COINS 


AVAILABLE -- CALL 
FOR DETAILS 


ADAPTS TO A VARIETY OF MACHINES: 


- ARCADE AND VIDEO GAMES - CAR WASHES, 
- PINBALL - KIDDIE RIDES 
AND MORE 


FOR EXCEPTIONAL SAVINGS 
ON SERVICE AND 
EQUIPMENT DOWNTIME 


CALL 
1-800-446-2719 


THANK YOU FOR YOUR BUSINESS 
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SIGNIFICANTLY REDUCE 
SERVICE CALLS AND 
MACHINE DOWNTIME. 


MAINTENANCE NOT 
REQUIRED WITH IMONEX 
ACCEPTORS. SAVE THE 
TIME AND MONEY SPENT 
SWAPPING OUT, THEN 
REPAIRING AND CLEANING 
ROCKERS AND CRADLES. 


REPLACES MECHANICAL 
COIN ACCEPTOR. 


INCREASE REVENUE BY 
REDUCING MACHINE 
DOWNTIME! 


REDUCE CUSTOMER 
COMPLAINTS AND 
VANDALISM. 


RELIABLE - NO MOVING 
PARTS OR ELECTRICAL 
REQUIREMENTS. 


CONTACT IMONEX 
OR YOUR 
DISTRIBUTOR 


P.O. BOX 519 

KATY, TX 77492-0519 
PH. (713) 391-4704 
FAX (713) 391-4239 





© 1994, IMONEX SERVICES, INC. 
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New and Used (mint condition) 


8-Line Videos, W-4s, W-6s, W-7s 
Cherry Master, Cherry Bonus Ill Eldorado 
Dynasty, and Treasure Isle 


(all with bill acceptors) 


$425 -$645 Nothing Higher!! 
Also: Arachnid Dart Super 6 
-WE SHIP ANYWHERE- 


Ask for Joe 





_ FROM THE LEADER IN SECURITY 
meg ° FOR COIN OPERATED EQUIPMENT 


FEATURES: 


»,¢ Patented Variable Abuse Sensor 
Z 7 * Automatic Reset 
_ ctategrated dei Detection Alarm System & Pa # " ¢ Service Reset 
ere ca *~ Ys ¢ Door Trigger Input 

SECURITY: § 9 110g8 Siren ) 
Inexpensive, Reliable and « - ? Includes 12V Battery Pack © 
Versatile Protection for ALL ; | e fo Easy On-Site Installation a 5 

COIN-OPERATED ali a ¢ Includes Warning Label 2u™. & 
MACHINES | es. a 
SUCH as: 
e Video Games = PATENTED 








¢ One Year Warranty 








e Pinball Machines 

e Jukeboxes IIDAS™ 
e Crane Machines 

¢ Can Vending SECURITY CONTROLLER 







e Snack Vending 

¢ Bottle Water Vending 
e And many industrial 
applications 







BAW Control Systems. inc. 


BRW Control pada ine. 
1-800-235-6740 
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Amusement =~ 


US Auction A 


rd 
Houston, TX 


Ft. Bend County Fairgrounds, Bldg. ‘C Hwy 36 
9/10 mile south of Hwy 59 (Rosenberg) 
Cellular: 713-824-7626 

Reorder Tone Dial: 502-551-1866 














Our Land Pavilion 

Indiana State Fairgrounds 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 














Chicago, IL Area 
ST. CHARLES, ILLINOIS 
Kane County Fairgrounds 

525 S. Randal Rd., 

Between Route 38 and Route 64 
Cellular: 312-550-7626 

Reorder Tone Dial: 502-551-1866 


4 ee 








—~ Games At 
ay Auction In 


==, 1994 















21 
Columbus, OH 


Rhodes Building, Ohio State Fairgrounds 
17th Street & Clair Avenue 


Cellular: 614-271-7626 
Reorder Tone Dial: 502-551-1866 
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“= All Auctions ~~ 
Begin At 10:00 a.m. < 









17 22thru24 | ==". LocalTime —= 
Columbus, OH od _ SOCAL EEC ~ema: 
Rhodes Building, Ohio State Fairgrounds AMOA Expo O04 if <__ wie Paes 
Septem ber Sibkneiaeriven San Antonio, TX = 
Reorder Tone Dial: 502-551-1866 6 Not An Auction m : 
& Visit Us AtOur Booth ||. 





Indianapolis, IN 
Our Land Pavilion 

Indiana State Fairgrounds 

Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 
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For further information contact: 


Auctioneer: Bill Hughes, P.O. Box 4819 
Louisville, KY 40204 - 502-451-1263 

Licensed by Div. of Licensing, Ohio Department of 
Commerce and bonded in favor of State of Ohio, 
OH/IA4065, OH/AC2208; in Florida, FL/AU882; 
in Kentucky, KY/P1597; in Indiana, IN 
AU08700280; in Georgia, 2270; 

in California, A-2586; and in Texas, TX10171. 


Sales Manager: Jeff Schwartz 
502-456-1600 
24 hr. Fax: 502-897-7771 


Advertising Manager: Ric Stephen 
812-355-9939 
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Indianapolis, IN 
Our Land Pavilion 

‘| Indiana State Fairgrounds 

'! Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 



















8 ae z 
Chicago, IL Area Tampa, FL 
i ST. CHARLES, ILLINOIS pie State eae i or 
Special Events Building Highway 301 off 1-4. 
| metre A ghee Cellular: 813-623-7626 










|} 525 S. Randal Rd., 

|| Between Route 38 and Route 64 

'! Cellular: 312-550-7626 

'} Reorder Tone Dial: 502-551-1866 






Reorder Tone Dial: 502-551-1866 
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Oct. 29 
Columbus, OH 

Rhodes Building, Ohio State Fairgrounds 

17th Street & Clair Avenue 

Cellular: 614-271-7626 

Reorder Tone Dial: 502-551-1866 
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t attendance info. Contact: Rob Berk at 1-800-323-3547 {FS 
A 10% Buyers Premium will be applied. 1 Eee 
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Indianapolis, IN : 

Our Land Pavilion a 

ecember (2S | 
Cellular: 317-432-7626 3 

Reorder Tone Dial: 502-551-1866 B 
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Auction Information 


¢ No cigarettes or candy machines 
older than two years. 

¢ Phone numbers listed for 
auctions are for Friday and 
Saturday only. 

¢ Contact USAA for special 
hotel rates. 





¢ To consign games for sale: 
bring to the auction site on the 
Friday before the auction 
Between 9 am and 9 pm. 
e All auctions begin at 10 am local time. 
¢ Inspection: day of sale 9-10 am. 
¢ Removal of all equipment by 
midnight day of sale. 


Terms & Conditions 


Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or 
Company Check with Irrevocable Bank Letter of Guarantee, Visa or MasterCard. 

4% Buyers Premium 

4% Discount for payments in Cash, Cashiers Check, Travelers Check, Personal or 
Company Check with Irrevocable Bank Letter of Guarantee. 

Applicable state and local sales taxes must be collected unless you provide a current 
copy of your Sales & Use Tax Permit. 


OPERATORS & DISTRIBUTORS-COIN MACHINE CONSIGNMENT 


* JUKE BOXES 

* VIDEOS 

* BINGOS 

* POOL TABLES 


800 GAMES AT JANUARY AUCTION 


AUCTION 


SATURDAY, May 14, 1994 - 10:00 A.M. 


* FLIPPERS 

* PINBALLS 

* CRANES 

* MUCH MORE 


KNOXVILLE CONVENTION CENTER - KNOXVILLE, TN 


525 HENLEY STREET - TELEPHONE (615) 544-5371 


* TERMS - FULL PAYMENT DAY OF AUCTION - CASH, CASHIER'S CHECK, OR 
COMPANY CHECK WITH BANK LETTER OF GUARANTEE (No Exceptions) 


* MOTEL RESERVATIONS - WORLD'S FAIR HOLIDAY INN, (615) 522-2800 


* EQUIPMENT MAY BE CHECKED IN: 
Friday--Noon until 9 PM or Saturday--8AM until 10 AM 

* Applicable state & local sales taxes must be collected unless you provide a current copy of your 
Sales & Use Tax Permit 


FOR CONSIGNMENT INFORMATION CONTACT: 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AUCTIONEER-LICENSE NO. 1623 


TO BE ADDED TO OUR MAILING LIST, CALL: 


kkk xk 


TOLL FREE 1-800-551-0660 


kkk xk 


We treat operators in unique ways. With commitment, trust, and reliability. 


Great WesternTrading Post 


480 Shelley St.,Suite E 
Springfield, OR 97477 

(800) 466-2424 (503) 726-1813 
FAX (503) 726-7413 


COMPLETE VIBES 


SKY ADVENTURE $299 
Capt. Amer “Dedicated" 4pir $7099 
WHEEL OF FORTUNE $325 
SPEED BUGGY $395 
PiT FIGHTER $699 
720 $449 
GALLOP $299 
SLICK SHOOT "VIBEO POOL" $649 
ROLLER GAMES $699 
AMERIDARTS 


PINBALLS 


CACTUS JACK 

CHECK POINT 
CYCLONE 

DR. DUDE 

GILLIGAN'S ISLAND 
JOKERZ 

JUDGE DREDD 
OPERATION THUNDER 
POPEYE 

PINBOT 


PLAY METER 


SIMPSONS 

STAR TREK 
SURFIN SAFARI 
TAXI 
TERMINATOR 2 
THE GAME SHOW 


- TIME MACHINE 


TWILIGHT ZONE 
TRANSPORTER 


Nr OE=309.09 H G-0\'909 098 E) 
0909690 ad\'/909\\iog 


CLOWN ROLL DOWN $1495 
QUICK SHOT BASKET BALL $449: 


GAME PCBS 


NEO GEO 4 SLOT 

AEROFIGHTER 

ARCH RIVALS 

CADILLACS AND DINOSAURS $329 
MORTAL KOMBAT 2 ~ $CALL 
RIM ROCKIN B BALL -. $199 
COWBOYS OF MOO MESA’... $479 


Guaranteed!!! We are committed to your 
100% satisfaction! 30 Day Warranty. No hassle, 
No Questions, 7 Day Return Policy 
Try it and like it, or send it back. 


GALAMEDES 

GUNFORCE 

HEATED BARREL 

RUN AND GUN 

MIDNIGHT RESISTANCE 

MORTAL COMBAT 1 

RAIDEN 2 FULL FACT. KITS 

SMASH TV 

STREET FIGHTER 1 

STREET FIGHTER 2 

STREET FIGHTER C. ED $349: 
SUPER ST. FIGHT. TURBO $CALL 
SUNSET RIDERS 

WRESTLEFEST 

X MEN 


BAD DUDES 
. MINT, 2 
‘CARTAIN AMERICA 


R TYPE 2: 
SUPER BODGE BALL 
POWER INSTINCT 
MYSTIC WARRIOR 
TANK FORCE 

NBA JAM | 

IN THE HUNT 


WORLD RALLY 
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CALL NOW 
TO GET THE BEST 
PARALLEL BOARDS 
AND KITS! 


WIND JAMMERS 
WORLD HEROES 2, 
SAMURAI SHODOWN, 
SPINMASTER. 

FATAL FURY SPECIAL 
FATAL FURY 2, ART OF 
FIGHTING 2, FOOTBALL 
FRENZY, and ALL THE 
NEWEST SOFTWARE! 
-NEO GEO 1 SLOT- WITH 
YOUR CHOICE OF CAR- 
TRIDGE' SPECIAL PRICE! 
$39 SPECIALS: 
BURNING FIGHT. CROSSED 
SWORDS, CYBERLIP..FATAL 
FURY, KING OF MONSTERS 
MUTATION NATION,:NiNJA COM- 
BAT, WORLD HERO 
OF: 1] Mi Ketel: \Ym co) am Malm = -1-) 1 


Price and Selection! 


MAY 1994 












ALPHA-OMEGA SALES, INC. | Your independent source for all your 


coin-op needs. From individual equip- 
Exporters & Domestic Sales 


ment sales to full set-ups... 
Call the Experts Alpha Omega is your answer. 
Frank "The Crank" Seninsky 


Representing most manufacturers in 
Ken Schwartz & Joe Camarota 






equipment, money handling, tickets 
and token sales. 
Consulting is also available. 











at 
6 Sutton Place, Edison, NJ 08817 


(908) 287-4990 
FAX # (908) 287-3079 


FINANCING AVAILABLE 













SUPER SPECIALS 


Cisco Heat s/d (twin) ....3995 Holosseum Punisher (ded.)............ 2095 
Cisco Heat s/d (deluxe) ..4995 Lethal Enforcer 2595 Space Lords 
Martial Champion (ded.)...1595 Steel Gunner 
Fighter History Mortal Kombat (ded.) ...1995 Steel Talonss/d 
Final Lap Ill u/r Moto Frenzy s/d (deluxe) ..3795 SurvivalArts (ded. ) 
Gun Buster Moto Frenzy s/d(twin) ..2995 Terminatorll(v) 
Hard Driving s/d NBA Jam (ded. ) 2595 Thunderblades/d 
Hard Yardage (ded.) ....2295 Neo Geo2 pl 1495 VirtuaRacing s/d 


VIDEO GAMES 
Aero Fighter Road Riot (s/d ded.) .......... 5395 PINBALLS 
Afterburner (s/d) Rowe BC 25 MC Addam's Family 
Air Carrier Wing Rowe BC 35 Creature/Black Lagoon... 
Beast Buster Seibu Soccer (25") Cue Ball Wizard 
Bucky O'Hare Skins (25") 
Captain America (ded.) ....... 895 Space Ace Getaway Big Bertha 
Captain Commando (ded.)...895 Space Gun Gladiator Bozo Basketball 
Chase H/Q 895 Space Harrier (s/d) Judge Dredd Buddy Bear 


Cowboy's/Moo Mesa Spiderman (ded) Jurassic Park Cop Capers 
Desert Assault Steel Gunner Last Action Hero Crane-Big Choice Single .... 
Final Fight St. Fighter Il (ded) Lethal Weapon Crane Double 


sl St. Fighter Il CE (ded) Rocky & Bullwinkle 
G-Loe (u/r) Strike Force Star Wars 
GP Rider (u/r) Sunset Rider Street Fighter Il 
Golden Axe Il (ded) Super Chase Super Mario Bros. ............ 1295 
Guardians/Hood (ded) Super High Impact Surf N' Safari 
Hard Drivin (u/r) Super Off Road Tales from the Crypt 
High Impact (kit) Super System Mad Dog McCree 27" 
Hit the Ice (kit) Terminator II Powerhouse 
Hot Shot Time Killers Twilight Zone Quartermile 
Indy Heat Title Fight AUXILIARY PRODUCTS Silver Ski 
In the Hunt Turbo Outrun (mini) Coin Counters/Sorters/Wrappers 
Knights of Round Turtles II Coin Ace Smart Candy Crane 
Neo Geo 4 pl/6pl Vendetta Super Chexx 
Outrun u/r World Cup Soccer Super Pro Q'Back Jr 
Painted Lady World Soccer Finalist Sweet Licks 
Pit Fighter (ded) Wrestlefest 
Quiz and Dragons PWNS De sesccssricsswecrcscnseiie 1195 
Race Drivin (s/d) PWG GS OU, ccdevcaicarnsantciaverevs 2995 Lynde-Ordway 
Rad Mobile Ticket Eaters 
Relief Pitcher (ded) Ticket Scales 
Rim Rockin’ (25") i 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS - CALL FOR COMPLETE LIST 


Fantasy Island 

Five in Lines-Skill Bingo 
Full Court Frenzy 
Kiddie Rides (New) 
Klondike Pusher 
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Eldorado Games 


Flat-Rate 
Board Exchanges 


- Videos--from Space 
Invaders to Champions 


- Pinballs--All Bally, Stern, 
and early Williams 


+ Hard-to-Find parts 
available including 
manuals & schematics 


Low Rates 
Fast Service 
- Call for price quote - 


310-630-3300 
FAX 310-630-1566 


7031 Marcelle St. 
Paramount, CA 90723 


BELITA Il 


PORTABLE 
COIN ecaaabidldeaals 


Electric or 


e iutearege stop e Inexpensive 

e Lightweight (only 10 Ibs.) 

e¢ Counts up to 1500 coins per minute 

e Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 

e¢ Bagholder included 

e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 


1 Fulton Ave. © Hempstead, NY 11550 


Tel.: (516) 292-2670 
Fax: (516) 486-0957 





PLAY METER 


PRIZE WINNING haga 


1 5/32" x 2" MACHINE-ISSUED 
TICKETS FOR ALL REDEMPTION 
GAMES — IMMEDIATE SHIPPING 


STOCK TICKET PRICES - a¥, 000/BOX 
1 BOX - 20,000 : 


$49.00 


Tickets can also WE HAVE THEM! 


be CUSTOM-PRINTED TER” 
eee A 
to your specifications. pte <ET hredde! 


; ond 
Call for details. ~ a shred 13 THIS. Pet sec 
n 


Cou 


ORDER DEPARTMENT 1-800-829-0829 


P.O. BOX 547 

SHAMOKIN, PA 17872 
Information 1-717-672-2900 
Int'l. Fax 1-717-672-2999 


TICKET CO oi Free Fax 1-800-829-0888 


FOR SALE 
BALLY 
BINGOS, 
SLOTS 


Call David at: 
Skyline Amusements, 


: (703) 942-3368: 





8-LINE/POKER 
BOARDS 


800-966-9873 
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Dollar Bill/Debit Reader 
Cleaning Cards 
Lowest Prices 


a ) 


Keep It Clean! 


xq 1-800-818-1932 


PATENTED 


( ne | 
TABLE TOP PAY PHONES 


$199 Local & Long 


Distance 
Long distance and 1-plus 
dialing as low as .14 cpm 


Resell and Earn Commissions 
Coast-To-Coast 


1-813-643-5989 





C B 

P.C.B.’s 
10,000 BOARDS 
CALL FOR LIST 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


= =) FF] 













‘| 
VISA 5 





Brand Name 


ADULT 


Trading Cards 


in bulk for vending 
1¢ per card 


1-800-843-9457 
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Wholesale Games, Inc. 


519 Madison St. - Shelbyville, TN 37160 


1-800-526-4723 or 615-684-2209 


Complete Manutacturer of 8-Lines & Pokers 





B-U-Y 


Valleys 
Rowe CD Boxes 


Partial List of Used 
Equipment 


Clean Sweep Single Cranes 
Betson Big Choice Single Cranes 
1095 
Rivera Poker w/BA 
29 
Rock Ola 3000 Mirage 
$2595 
Klondike Pusher (nice) 
2695 
Crompton Rock & Roll (like new) 
$2895 


SMS Top Draw w/BA 
$1295 


Many Used Pokers 
To Choose From 


PLAY METER 


C-A-L-L 


Mike, Troy, Debra 


or Brian 





Give Us The 
Opportunity 


To 
Work For 
You 


S-E-L-L 


Boards 
Kits 
Bill Acceptors 
Misc. Parts For: 
8-Line or Poker 


N-E-W 
Rowe Boxes 
Valley 
Dynamo 
Cooper 
Pool Tables 


Service Department 
$3 Qualified Technicians 


Available At All Times 
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T-R-A-D-E 


USED 
Pool Tables 
Juke Boxes 
Pinball Machines 


Call For Details 
On Our 
5-Day 
Free Delivery 


Kentucky, Illinois, Indiana, 
Wisconsin, North 
Carolina, South Carolina, 
Georgia, Ohio, Michign, 
and others 


MAY 1994 


AUCTION 


RADCLIFF) FT. KNOX, KENTUCKY 


(Redmar Plaza off Redmar Blvd. Held at Auction Warehouse) 






RADCLIFF/ | FT. KNOX, , KENTUCKY 


(Redmar Plaza off Redmar Blvd. Held at Auction Warehouse) 


OVER 350 GAMES 


Equipment Taken on Consignment 


CALL 800-624-1782 FOR A BROCHURE 


@ Equipment may be checked in Friday from 12:00 noon VIDEO GAMES, POOL TABLES, 

til 10:00 P.M. or Saturday from 8:00 til 10:00 A.M. JUKE BOXES, BINGO FLIPPERS, KITS, 

@ TERMS: Full payment day of auction. Cash, Cashier’s DARTS, PINBALL MACHINES, CRANE 
check or Company check with current bank letter of credit. GAMES, FOOSBALL TABLES, REDEMPTION 


NO EXCEPTIONS! 
“le lia GAMES, KIDDIE RIDES, GAMEROOM , 
H Commissions: 10% on all items with $100.00 maximum AND COLLECTIBLES 


@ $10.00 buy back fee 


pent : 1-800-624-1782 


9 (saniowme amusement) 9 James E. Bramblett Curtis Hardin 
Auctioneer Amusement Specialist 


902-769-1655 902-737-4328 
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LOW COST. HIGH RETURN 
DESK TOP COIN PHONES 
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BEST WHOLESALE PRICES IN THE US... 
WE WILL NOT BE UNDERSOLD! 
FORGET THE REST, CALL THE BEST! 


G-TEL 





Fax 713-550-1028 











The Original W-Industries (low maintenance) 
Machine with 5 programs included. 
$27,000 Unit Can Generate 


$2000-$3000 Income Per Week 


May be seen in Charleston, SC 
KEKEKKKKKKE 


Call: (603) 886-8822 


PLAY METER 
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REGIONAL MEXICAN 


TROPICAL / SALSA 





SAMPLING BY THELATINJUKEBOX,GARDENGROVE,CA. BASED | 
ONACTUALJUKEBOXPLAY REQUESTS. TOORDERCALL1-800LATINCD f: 






LATINO Jukebox Top 30} 


FORMONTHENDING MARCH 1994 


- | COMPILED FOR COMPACT DISC JUKEBOX OPERATORS 
<j < 
as ac x 
Oj O 


ITLE ARTIST |. 
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ELPEORDETUSANTOJOS JOAN SEBASTIAN : 
XITOS CON MARGARITA SONORA DINAMITA 


iT 


ES UN ESCANDALO SONORA DINAMITA 
CONTIENELOS EXITOS SONORA DINAMITA 


CUANDO PARA LALLUVIA JOHNNY RIVERA E: 


BACHATA ROSA JUAN LUIS GUERRA f- 


ELESPECTACULAR OSCAR D'LEON 
CARADE NINO JERRY RIVERA 
UN ALTO EN ELCAMINO GRUPONICHE fF 
DE 


: 
A E 
MITIERRA GLORIA ESTEFAN 
O 


7 ILO ME BANDA BLANCA 


re 
Cc 
= 
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ANA GABRIEL 


is 
oo 
3 
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O 
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LIBERACION 


N 


ERANODE AMOR INDUSTRIA DEL AMOR 


< 


17 SUPER EXITOS SELENA 


cm crenes wn 
VANIDOSA LOS FUGITIVOS 
ROMANCE LUIS MIGUEL 
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7SUPER EXITOS LA MAFIA 


DONDE JUGARAN LOS NINOS MANA 
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Used Reconditioned 


BIO-RHYTHM 
ee Kiddie Rides 
Carousels, Thunder 
Horses, Derbys, Large 
Single horses, trucks, 
teeter-totters. 

















‘9S 


AE Rh ae 


vial i 


American Coin Machine Exposition 











$1050 to $1750 with sound 
and security. 
Contact Fred Breuche 


(904) 589-0011 
FAX (904) 589-5898 


PARTS - SERVICE 
Bio-Rhythm Sales 


2820-A Honolulu Avenue Box-385 
Verdugo City, CA91046 


(818) 249-2077 
FAX 818-249-6620 





FOR SALE 





Location: 


REDEMPTION |. Batterups complete by R 
TL COUPOH a S Doyle and Associates. — 
Merck nmsemance |B 2500.00 Each Convention 
Call 1-800-thm-game Center 


° 1-800-846-4263 Reno, NV 


Sival Inc. 





Manufacturer of quality coin-op i 
sign and amusement bulbs e 
MADE IN BRAZIL e 
val votages -8 Liquidation 
» All wattages 8 
» All types to fit your needs 2 “ 
@ OCU | Thursday, March 23rd 
(Over < ake of experience e Games-Parits-Testers Friday, March 24th 
in the lighting industry) : Be 
ee3ee8e 8 © @ @ Forklift & More Saturday, March 5th 


Plush Bags (601) 936-3834 


Nylon Bag 
w/draw string 


30 x 40 -- $3.95 to $4.95 


SA-20 PROGRAMER For More Info 





24 x 36 -- $3.25 to $4.30 Contact: 
22 == ) a o ° 
aa ppenene Seer William T. Glasgow, Inc. 
(803) 494-3333 16066 South Park Ave. 
South Holland, IL 60473 









PINBALL ROUTE 


Northern CA- 14 locations in San Jose, East Bay 
and Peninsula on 3 year contracts. Top pins in 
mint condition. Addams, Jurassic, Twilight, Star 
Trek, indiana, Creature, Fish Tales, etc. includes 
spare parts, WICO pin dollies, and our highly 
marketable 800 number. 


800-4-PINBALL 
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CGP DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 







(708)333-9292 
Fax (708)333-4086 





VIDEO CON IN| ECTION 1150 INDUSTRIAL PL., #110, DIXON CA 95620 
COMPLETE FACTORY KITS 


Mortal Kombat Il (2 PI., #1 Hit Kit for 1994) Discounted 
Super Street Fighter Il (New Super Low Price) .... Call 
NBA Jam (2-4 PI., Lowest Price in USA) 

NBA Jam Toumament Addition Update Kit (New & Hot) Call 
Neo-Geo (1 or 2 with one free cartridge) Reduced 
Run & Gun (2-4 PI., Konami's New BB Sensation) 1450 
Raiden Il (2 Pl., Ex. Sequel for vert. monitor) 

Lethal Enforcer (2 PlI., New Kit Incl. 2 new guns) 1250 
Gals Panic Il (Vert. Digitized Models Strip to Buff) 1195 
Survival Arts (Mortal Kombat Plug In for SFIl) .... 1195 
Mortal Kombat (2 PI., #1 Hit Full Kit) 

Peek-a-Boo ("R"-Rated Strip Tease Arkanoid) 

Capcom Bowling (Steady BarorTavem Piece) 
Metamorphic Force (2-4P1., TransformingPowerBeast) 595 
Mystic Warriors (2-4 PI., New Mystical Adventure) . 550 
Golden Axe ll (2 Pl., Excellent Top Eamer) 

Slam Masters (2-3 PI., Excellent Wrestling Action) 550 
Tetris (2 Pl., Top Novelty for U/R or Table) 

X-Men (2-4 PI., Comic SuperHero Action Adventure) .... 495 
Diaoh (2PI., Vertical Space 6 Button ShooterforSFIl) .. 495 
Time Killers (2 PI., Warriors Battle to the Death) 

Martial Champion (2 PI., 10 Fighters w/AllNewMoves) 495 
Aero Fighter (2 PI., Top Airplane Shoot 'um Up) ... 495 
Buckeye O'Hare (2P1., CartoonSpace ShootUm Up) 395 
720° Skateboard (Kit Includes Med. Res. Monitor) 395 
Legionaire (2 Pl., Final Fight Style Street Brawl) ...395 
American Horseshoes (2PI., Vert. Novelty Special) .. 350 
Violence Fight (2 PI., Superb Combat Action) 350 


Mortal Kombat ll (w/New 25" Monitor) 

Super Street Fighters Il (w/ New 25" Monitor) .... 2395 
NBA Jam (4 PI., w/ 25" Monitor) 

Survival Arts (w/ New 25" Monitor) 

Mortal Kombat (w/ New 25" Monitor) 

Peek-a-Boo (13" Complete Countertop Game) .... 


FREE WITH ORDER OF ANY TWO KITS: 
Control Panel Button Label Sheet or Neo Geo Cartridge: 
Super Spy, Ninja Combat, Nam 75, Sengoku or Cyberlips! 


BUY ANY 3 KITS &GET $100 OFF: 
Black Tiger, Cadash, Combatribes, Crime Fighters, Double Dragon 3, 
1943, or Ninja Gaiden 


CALL FOR OUR FREE CONVERSION KIT 
NEWSLETTER (OVER 200 KITS LISTED!) 


Street Fighter Il: Champion Edition 

Boogie Wings (2 pl., Unique Cartoon Novelty Adv.)295 
Bubble Bobble (2 PI., Ex. Novelty for All Ages) ..... 295 
Midnight Resistance (2 Pl., SuperNightCommandos) . 295 
Final Fight (2 Pl., Super Street Fighting Action) ....275 
Smash TV (2 PI., Fast Action Shoot'um Up) 

Captain America(2-4 Pl.,ComicBookHero Action) .... 
Ninja Kids (2P1., Cartoon Style Ninja Warriors) 

Simpsons (2-4PI., Americas Favorite Cartoon) 

Super Pool Ill (Top Pool Shark for Tables) 

Silent Dragon (2-3-4 PI., Superb Fighting Action) 
Prehistoriclsle (2PI., Jurassic Dinosaur Theme) 

Funky Jet (2 Pl., Cartoon Punks Jet into Future) 

Klaxx (2PI., Excellent Puzzle Novelty Piece) 

MVP (2PI., Sega's Finest Baseball) 

Samurai Showdown..295 or Fatal Fury Special . 175 
Rampart (2 Pl., Medieval Fortress Strategy) 

Arch Rivals (2 PI., Basketball Super Brawl!) 

Outzone (2PI., Vert. Outerspace Commandos) 

Cadash (2 PI., Mystical Magical Mystery) 

B-Rap Boys (2PI., Rappers Hit the Street) 


Wanted Mortal KombatPC Boards 
Passive Video Game Alarm 
FREE with 2 Kits 
EXPERT VIDEO GAME REPAIR 


Capcom Bowling Cocktail Table 

MS PacMan or Centipede Cocktail Table 
Champ. Sprint (2Pl.,w/SteerWheels & Gas Pedals) 
Little Casino Il (5 in 1 Color Countertop) 

Little Casino (4 in 1 Poker Countertop) 
Donkey Kong or WMS Style Cocktail Table 


WedoExpertConversions 
Call Toll Free: 
1-800-44-Hot-Kits ¢ (1-800-444-6854) 
Ph: (916) 678-5189 ¢ Fax: (916) 678-1313 


MasterCard 


Se Habla 
Espanol! 





April 14-17 

National Bulk Vendors Expo, 
Beverly Hilton Hotel, Beverly Hills, 
Calif. Contact Morrie Much, (312) 
621-1400. 

April 21-23 

National Automatic Merchandis- 
ing Association Western Conven- 
tion and Trade Show, Las Vegas 
Convention Center, Las Vegas, 
Nev. Contact NAMA Convention 
Dept., (312) 346-0370. 

April 22-24 

International Flipper Pinball 
Association World Champion- 
ships, Clarion Hotel, Rosemont, Ill. 
Contact IFPA, (414) 422-0600; FAX 
(414) 422-0707. 

- April 26-30 

AMOA-NDA 9th Annual Inter- 
national Team Dart Champion- 
ships, Sahara Hotel & Casino, Las 
Vegas, Nev. Contact Joe Conway, 
(414) 476-4665; FAX (414) 476-8181. 
April 27-29 

FER ‘94, Pabellon de Cristal, 


Patronato de la Ferio del Campo, 
Madrid, Spain. Tel. (93) 416-14-66; 
FAX (93) 415-00-95. 

May 13-14 

Michigan Coin Machine Operators 
Association Annual Convention 
and Exhibit, Holiday Inn South, 
Lansing, Mich. Contact MCMOA, 
(517) 372-2323; FAX (517) 372-4404. 
May 29-June 4 

14th Annual Valley National 8-Ball 
League Association International 
Singles and Team Championships, 
Riviera Hotel & Casino, Las Vegas, 
Nev. Contact Gregg Elliott, (800) 
544-1346 or (517) 893-1800; FAX 
(517) 893-0130. 

June 2-4 

Wisconsin Amusement and Music 
Operators Convention and Trade 
Show, Racine Marriott, Racine, 
Wis. Contact WAMO, (414) 529- 
4704. 

June 8-9 

First Annual Asian Amusement 
Expo, Hong Kong Convention and 


CALENDAR 


Exhibition Center. Contact W.T. 
Glasgow Inc., (708) 333-9292. 

June 8-13 

Expo-Diversiones ‘94, Guadala- 
jara, Jalisco, Mexico. Tel. (3) 614- 
30-15; FAX (3) 647-88-39. 

June 23-25 


4th Annual Exhibition for Poland. 


Contact George Herman in Cali- 
fornia, (818) 222-6161; FAX (818) 
222-6165; or Bogden Jankowski in 
Poland, (48) 22278597; FAX (48) 
26358113. 

June 23-35 

Summer CES, McCormick Place, 
Chicago Hilton & Towers, Chicago, 
Ill. Contact Consumer Electronics 
Group, (202) 457-8700; FAX (202) 
457-4901. 

July 20-21 

Latin American Amusement, 
Music, and Games Expo, Exhibi- 
mex, Mexico City, Mexico. Contact 
W.T. Glasgow Inc., (708) 333-9292; 
FAX (708) 333-4086. [| 
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The 1994 LaserStar CD-100D BLACK MAGIC’... 


PROVEN EARNING POWER, MERCHANDISING APPEAL AND GREAT LOOKS. 
THE INVESTMENT THAT WORKS MAGIC IN THE CASHBOX! 


See your local Rowe/AMI music operator for details about the LaserStar CD-100D Black Magic® today. 


< Rowe-International Sales 
S 203 Swan Road 
Hanworth, Middlesex TW 13-6LL 


75 Troy Hills Road Whi ‘, NJ 07981 U.S.A. Great Britain 
/ ali i Ae tats 081-893-8300 Fax 081-893-8600 


(201) 887-0400 Fax (201) 887-2851 Telex-317210 BUREAUG 








ware Bi 





Dimensions: 
Height: 80in. (20.3 cm) 


Width: 465in. (1181 cm) ) x 


Depth: 60in. (152 cm) | ATARI 





® 


Weight: 660 lbs. (300 kg) GAMES 


© 1993 Atari Games Corporation. All rights reserved. 











Atari Games Corporation 
675 Sycamore Drive 
Milpitas, Califomia 95035 
(408) 434-3700 .- 


